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' SOLVAY 
MERCURY CELL 
CAUSTIC POTASH 


FOR THE FIRST TIME! A grade of caustic potash that 
sefs new standards for purity—and at a PRICE NO 
HIGHER THAN ORDINARY PREMIUM 
GRADE low chloride material. 


j 
| ] 
New Standard! SOLVAY MERCURY CELL Caustic Potash has only 
L C 4 | e d trace quantities of chloride or metals, and chlorates 
 @] W or | Ee are not detectable. This new material is produced in 
2 forms: in white flakes, 90-92% and 45% liquid. 
New Standard! The flake is packed in 100-lb. and 350-lb. steel 


drums. The liquid is shipped in tank cars and in 


Low Meta | S 660-lb. non-returnable and returnable steel drums. 


Write today for prices, samples, technical informa- 
ft tion. SOLVAY’s Technical Grade of Caustic Potash 
New St andard! is still available in all standard forms. 
Chlora te-free Mail Coupon and Get All the Facts! 
eee enna pee ee 
New Standard! SOLVAY PROCESS DIVISION 
e 
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Whiteness 
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Re il ALLIED CHEMICAL & DYE CORPORATION 
ss || 61 Broadway, New York 6,N. Y. 

Gentlemen: Please send me [] Prices [ Samples 

on Solvay Mercury Cell Caustic Potash 

(] Flake (1) Liquid 











SOLVAY 
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COMPANY 





TITLE 








ADDRESS 


CITY ZONE STATE BL-3 





hloroform * Ortho-dichlorobenzene * Methylene Chloride * Methy! Chloride Diabeieeidianeaatininenmnemmeal 




















A GREAT NEW PRODUCT! A TERRIFIC PACKAGING INNOVATION! 





SAFE FOR BOWLS... AND... PORCELAIN ENAMEL 


Sensational UALR. 


Liquid Bowl and Porcelain 


CLEANER * DISINFECTANT 











OUT is a beautiful Med- 


; ical Blue color and is 
/ labeled, directly on the 

bottle, in rich Sanitary 
/ container combination 
) / that cuts sales resistance, 


White . .. a color and 
/ instills confidence. 


Clean .. . Disinfect . . . Sanitize . . . Deodorize, 


ALL WASHROOM FIXTURES, 
OPERATION WiTH ONE PRODUCT! 








Dip mop into handy, wide-mouth OUT jug. 
Convenient handle makes it easy to carry. No 
uninhibited acids to ruin clothing, injure hands. 
No poison label required. Use on porcelain 
enamel as well as viterous ware. 


Dab mop on surface to be cleaned and mop 
thoroughly. After cleaning toilet bowl, flush 
rings, urinal walls, other hard-to-see areas, 
check results with OUT ‘‘Mirror Card.” 


OUT kills dangerous disease carrying bacteria. 
OUT combines bacteria-killing action with 
penetrating cleaning power, safely working its 
way into traps and drainage systems. Heavier- 
than-water OUT settles in these unreachable 
spots, kills odor-producing algae. 


Odors go OUT! Dirt, filth go OUT! Rust, iron 
scale, hard water stains clear OUT .. . fast! 


DAB 
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Many bowl cleaners have some of these features’... 





Distributors Like OUT Because: 
No poison label is needed! OUT comes in a streamlined package— 
no freight to pay on wooden crates, no bulky boxes to store. OUT 
is packed in easy-to-stack cartons. Distributor’s name and address 


as source of supply appears on every jug of OUT! 


*Resg. applied for. 
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IN ONE 


but OUT has them all! 


For additional information and OUT* prices, write or wire: 
Associated JUST Distributors, Inc. 
c/o FULD BROS., Inc. 


702 S. Wolfe St., Baltimore 31, Md. 
West Coast Plant: Los Angeles 13, Cal. 


Originality, Research and Consistent Quality for Over a Quarter Century 


Tested and approved by 
York ReEsEARCH Corp. 
for the Hotel Industry 















@ Action of OUT has been 
verified by DiLuTION 
“CONFIRMATION TEsT”’ 
using Salmonella 

Cholerasuis. 
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See how this modern OUT container with wide 
mouth for easy mop insertion and convenient 
handle - simplifies maintenance work. The clear 
glass jug with its white label and lettering and the 
pure, “‘medical blue’’ color of the product present 
and eye-appealing package. Packed in half-gallon 
and one-gallon jugs. 






Users Like OUT Because: 


One product cleans and 
disinfects all washroom 
fixtures! Handy, safe- 
to-use container... no 
rubber gloves or special handling needed! 
Each carton of OUT contains bowl mops 
and mirror cards. 
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due to its compatibility with soaps, 
SSS! detergents, chemicals and solvents— 
its efficiency under hot or cold, acid or alkali conditions— 
its ability to provide greater metal chelation 

per pound of sequestrant. 





We also manufacture EDTA — 
in the name of PERMA KLEER-50. 
Send for the new booklet on PERMA KLEERS. 


624 SCHUYLER AVENUE * 


TEXTILE DIVISION REPRESENTATIVES 


Southern: CARBIC - MOSS CORP., 2511 Lucena Street, Charlotte 6, N. C. 

New Engand: AMERICAN CHEMICAL & SOLVENT CO., 15 Westminster St., Providence 3,R.!. 
California: SIDNEY SPRINGER, 311 S. San Pedro St., Los Angeles 13, California 

New York: CARBIC- MOSS CORP., 451-453 Washington St., N. Y. 13, N. Y. 

Canadian: RELIABLE CHEMICAL PRODUCTS CO., 85 Cannon St., W., Hamilton, Ontario 
Paper Division: STECKER CHEMICAL INC., 162 E. Ridgewood Ave., Ridgewood. New Jersey 
European: CHEMITALIA COLORI, Corso Venezia, N. 56, Milano, Italy 
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GET THE FULL STORY ON PERMA KLEERS — 
and their superiority over EDTA in terms of 
effectiveness, and cost. Find out how PERMA KLEER-80, 
for example, widens the scope of organic sequestrants, 
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CORPORATION 
Manufacturing Chemists 
LYNDHURST «- NEW JERSEY 


INDUSTRIAL DIVISION REPRESENTATIVES 


New Engand: AMERICAN CHEMICAL & SOLVENT CO., 15 Westminster St., Providence 3,R. 1. 
Midwestern: UEBEL CHEMICAL CO., 410 N. Michigan Ave., Chicago 11, Illinois 

Midwestern (Detroit Area): R. A. WILLIHNGANZ, 205 East Ann St., Ann Arbor, Michigan 
Southwestern: RELIANCE CHEMICALS CORP., 243712 University Bivd., Houston 5, Texas 
Salt Lake City: HYLON-KOBURN CHEMICALS INC., 228 W. 3rd South St., Salt Lake City 1, Utah 
So. California: CHEMICAL-ADDITIVES CO., 3155 Leonis Boulevard, Vernon 58, California 
No. California: WILLIAM C. LOUGHLIN & CO., 311 California St., San Francisco 4, Calif. 
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NORDA does what Nature does... 


ROR GPP: makes good scents 


You know the matchless magic in a gardenia’s fragrance. 






Always remember — 
never forget... 
rda Makes Good Scents ; ; . . 
Ne Norda works as Nature works, caring for quality first. 
Norda also does subtle wonders in creating exquisite odors. 


Nature works such wonders. 


Use a Norda scent for your perfumes, colognes, your soaps, 
your good deodorants. Use a fine Norda scent in your 
aerosol mists. There’s a delicate difference that pleases. 
Send a request today on your letterhead for generous 
free Norda samples. 
Norda Essential Oil and Chemical Company, Inc. 

601 West 26th Street, New York 1, N. Y. 


CHICAGO * LOS ANGELES * SAN FRANCISCO * MONTREAL * HAVANA * LONDON * PARIS * GRASSE * MEXICO CITY 
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better way to apply a polish! 





A revolutionary new, 












@ Spray it on 


\ it off fi 
id presto! A 


SS r 
Og \HARD GLOSSY 
rhs URFACE that { 


lasts months! 





Hylac beautifies surfaces in less 

time, with less effort, than any other 

wax or polish BAR NONE. The hard, high 
— : lustre requires no polishing. A single 

America’s 

finest 

spray wax 


aerosol spray does it all! 


Cleans, revitalizes, preserves the surface! 

Dust proof—polish can’t come off on cloth when 
dusting. Only dust comes off! 

Restores cabinet-maker’s finish to furniture! 

Adds years to life of any finished surface! 


Supreme for vending machines, refrigerators, stoves, 
radios, TV cabinets, etc. 
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Endorsed by hotels iaxt institutions, °°) industries, | 
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Sturdy new open-head drum ships, handles and 
stores better under all conditions; improved recessed- 
head ring lock grips tighter, opens and closes more 
easily and with greater safety. 


NOW—DOW CAUSTIC SODA 
in a new FULL OPEN-HEAD DRUM with 


superior shipping, handling and storage features 


Dow caustic soda flake and ground flake is available today 
in a new full open-head drum, designed and manufactured 
exclusively by The Dow Chemical Company. Stronger, 
with salvage value and easier to handle, this unique 
construction makes Dow caustic an even better buy. 
This sturdy premium drum features an exclusive recessed- 
head ring lock that reduces damage in shipping and 
handling, saves space in storage. The smooth outer surface 
prevents climbing or riding during transit. The swedged-in 
head design, another exclusive feature, assures all the 


advantages of open-head construction without the draw- 
backs experienced with other drums of this general type. 


Available on request at a slightly increased cost from all 
Dow terminals, warehouses and plants, this drum _ is 
demonstrably the best shipper and storage container in 
the caustic field. Added to Dow caustic’s uniform high 
quality and dependably prompt delivery from all plants 
and distribution terminals, this superior new drum pre- 
sents one more good reason for placing your order with 
Dow. THE DOW CHEMICAL COMPANY, Midland, Michigan. 


you can depend on DOW CHEMICALS 
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SURFACTANTS 


THE NINOL SERIES: 


High quality alkylolamides manufactured according to the original Ninol patents: 


NINOL 1281—A base for viscous, nonrusting floor NINOL CB60—Opacifier and pearlescer for liquid creme 
cleaners. shampoos. 

NINOL AA62—High purity foam stabilizer for alkyl! NINOL HA10—Water-in-oil emulsifier for fuel oils, dry- 
aryl sulfonates or lauryl sulfates. cleaning, etc. 

NINOL 2012E—Thickener and conditioner for sham- 
poos. 


nine# SERIES: 


Salt-free sulfonates produced by Ninol’s new sulfur trioxide process: 


NINEX 300—Triethanolamine alkyl! ary! sulfonate, 60‘; NINEX 21—Triethanolamine alkyl aryl sulfonate plus 
active liquid, for concentrated high foaming amide foam stabilizer, 60‘; active liquid. For 
liquid cleaners. liquid dishwashing. 

NINEX 301— Like Ninex 300, but supplied as a 75‘; NINEX 22—A 90‘, active liquid blend of sulfonates 
active paste. and foam stabilizing amides. Good viscosity 

NINEX 303—Sodium xylene sulfonate, 40‘; active liquid, on dilution. Profuse lather. 

for coupling and clarifying detergent solutions. 


tHE WINOX series: 


Nontonic detergents and emulsifiers based on ethylene oxide. 


NINOX BJO—Alkyl phenol polyglycol ether. Powerful NINOX BFO—Forms stable emulsions of kerosene in 
detergent and wetting agent. Stable to acids and water. 
alkalies. Used in bar glass cleaners, acid clean- NINOX AOO—Low foaming tall oil nonionic for auto- 
ers, detergent-sanitizers, etc. matic laundries. 

NINOX BDO—Oil soluble nonionic for water-in-oil NINOX ESO—Opacifier for shampoos, stiffener, plas- 
emulsions. ticizer. 


THE NINATE SERIES: - THE TOXIMUL SERIES: 
Oil-soluble synthetic sulfonate emulsifiers: Insecticide emulsifiers: 


NINATE 401— Alkine earth alkyl aryl sulfonate; used TOXIMUL 500—For emulsifying chlordane, DDT, 
mainly in blends with nonionics for special phene, weed killers, etc. 
emulsions. TOXIMUL MP—For Malathion. 
NINATE 411—Amine alkyl aryl sulfonate for solvent 
emulsion degreasers for engine blocks, ga- 
rage floors, etc. M . 
any other products available 
NINATE 421—Oil soluble alky| aryl sulfonate of f y fi “ bi 
higher molecular weight. or specitic pronrems. 


Originators of the SEND THIS COUPON TODAY 


ALKYLOLAMIDE ‘ NINOL LABORATORIES, INC. 


Detergents & Emulsifiers 1719 S. CLINTON ST., CHICAGO 16, ILL. 


‘ s 


‘ Please send us working samples and 


. data about: Y 


NINOL LABORATORIES, inc. "3 


1719 S. CLINTON ® CHICAGO 16 © PHONE CHESAPEAKE 3-9625 ia St. 


In Canada: Chemical Developments of Canada Ltd., 420 Lagauchetiere Street W., Montreal 1, Quebec City & State 
\) 
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WITH THESE MOORE 
DISPENSING UNITS 





Moore Brothers can help ycu reap lots more dollars 
from soap sales, with 25 styles of attractive, durable and 


smooth-operating dispensers for liquid, lather or powder 





soaps. Dispensers priced for every requirement .. . de- 








signed for all types of installations. 





WRITE FOR OUR CATALOG SHEETS AND PRICE 
LISTS TODAY! 























MOORE BR COMPANY 


i 
101 WARREN STREET a NEW YORK 7,N. Y. 
1 


Quality-proven Soap Dispensers and Dispensing Equipment 
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d visit with us at our 


RAYMORE HOTEL 
Suite 
THE 1955 
NATIONAL SANITARY SUPPLY ASS’N 
TRADE SHOW 
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{lso—see our display in Booths 8-9-10 






























Modern de luxe perfumery attempts to achieve the best results by use of the 
finest and purest raw materials. Just as the perfumery expert chooses the best 
essential oils of greatest richness of scent and uses especially selected 
drugs, so, too, he poses special claims in regard to chemically pure per- 
fumes. The realisation that chemical purity does not necessarily mean 
odorous purity caused us to try out new methods in our production in 
order to eliminate even the last traces of side-odours from our chemi- 
cally pure products. Our new SPECIAL-CLASS PERFUMES, therefore, are 
not only chemically pure, but have an absolutely pure odour. We offer the 
perfumer raw materials for de luxe perfumery, the odorous effect of which is 
impaired by no troublesome admixture whatever. We emphasize that the odo- 
rous purity of our Special-Class Perfumes is the result of exact methods of 
» purification and not of any contact procedure such as is sometimes practiced 


by other companies. 


We endeavour steadily to enlarge the range of these exquisite perfume pro- 
ducts. The following list will show all perfumes which we are now able to 


produce in absolute purity of odour. 





A new jasmine-like pertume of odorous 
as well as chemical purity. The ten- 
dency of its odour is the same as that 
of alpha-amy! cinnamic aldehyde used 
heretofore The advantage of the new 
product consists in the fact that it does 
not contain even a trace of the disa- 
greeable side-odour that adheres to 
even the best and specially purified 
products of alpha-amyl cinnamic alde- 
hyde and is highly annoying in compo- 
sition. We have tested this new jas- 
mine product for several years and 
have found its intensity and richness 
to be about the same as that of alpha- 
amy! cinnamic aldehyde. In all compo- 
sitions hitherto built up out of alpha- 
amy! cinnamic aldehyde, the new per- 
fume can be substituted without diffi- 
culty. Our experiments have shown 
that it imparts a sweeter, more deli- 
cate and subtle fragrance and greater 


fidelity to nature to all compositions 





Since anisic aldehyde is synthetically 
manufactured from paracresol via po- 
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Winter motive with partial view of Dragoco 


racresol methylic ether, the perfumers 
hove never ceased to complain that 
even well-purified commercial products 


possess a hard, even animal-like side- 


odour, modifying their fine character of 
hawthorn in an undesirable way. Our 
purification experiments carried out to 





a wide extent convinced us that a 








return to the old production method 


from anetho! is indicated for anisic 











aldehyde if especially fine products 
are desired for perfumery. The anisic 
aldehyde obtained from anethol is sub- 
mitted to a purifying method especially 
designed for it and assuring absolute 
purity. Anisic aldehyde is a colourless 
liquid crystallizing in freezing mixtures 
and melting between 0 and —2° C. The 
odour of this purest perfume is abso- 
utely different from that made of paroa- 
cresol, it is of a surprising subtlety, 
with its soft, sweet, flowery back- 
ground so much favoured in pure anisic 
aldehydes. Its popular powdery note 


Ss very expressive in compositions 











The usual commercial qualities as well 
as well-purified preparations of syn- 


thetic cinnamic alcohol show raw or 





moderate side-odours much in contrast 
to the discrete flowery fragrance of 
perfectly purified laboratory products 
or to cinnamic alcohol separated from 
storax. We have expended much effort 
in elaborating a procedure for serial 
production of a cinnamic alcohol of 
purest quality with the very soft, flatter- 
ing fragrance particular to it. We are 
sure that this product of absolutely 
pure odour will find widespread _in- 
terest, all the more as we were able 
to try Out its superior suitability for 
the most delicate compositions our- 


selves 





If desired we gladly send you our Dragoco-Reports regu- 

larly. This monthly Information Service with Price-, 

Market- and Research-Reports is at your disposal free 
of charge. 


DRASSO 


HOLZMINODEN 


GERMAN Y 





TELEX: 023378 - 
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CABLES: DRAGOCO HOLZMINDEN (WEST GERMANY) 



























SUPER CAND-DOX IS REMARKABLY MORE ANTI-SLIP 
THAN ANY OTHER WATER EMULSION FLOOR WAX 
in the class of products designed to give beautiful appear- 


(} ANDDO' : ance and to be highly resistant to dirt retention (durability) 


AGAIN, our research has developed a floor wax that has an out- 
standing improvement that can be demonstrated to your com- 
plete satisfaction! The increased anti-slip factor in our new 
FEATURES SUPER CAND-DOX together with our other well-known extremely 
high qualities of floor wax performance makes it the WAX NEWS 


* Superior slip resistance OF THE YEAR 

3 ~~ Ps meta pee SUPER CAND-DOX is not meant to replace our other high quality 
sp ye we ~sha k — products...it is intended to be a valuable addition to our line 
diet: apt for applications that require better anti-slip performance than is 

* High gloss and beauty obtainable anywhere else without loss of any other important 


ie Welle alien feature of a water emulsion Te floor wax. 
For more details, samples and prices, write, wire or phone us. 


* Hard (not tacky) We urge you to make a test application under your own condi- 
* Proper degree of tions for the most convincing proof of all. 

removability 
* Listed UL. 


*LUDOX Colloidal Silica, Trademark of E. |. Dupont de Nemours & Co., (inc.) Reg. U. S. Pat. Off. 


The laboratory 
our dey 





- SUPER (AND-DOX° + (AND-DOX #cs_ + (AND-DOX #58 
¢ Candy's SUPREME (Standard) Candy's SUPREME Special WR. e BRIGHT BEAUTY (Standard) 


THE MOST COMPLETE LINE OF WATER EMULSION WAXES OF THE HIGHEST QUALITY AVAILABLE ANYWHERE 


































For Whiter, 
Brighter Washing 


THE KEY 1S CMC | 


Dirt particles are always removed with the 
rinse water; never redeposited on the clothes 
when Hercules® CMC is included in a deter- 
gent or soap formulation. The unusual soil- 
suspending properties of CMC mean that a 
cleaning agent can concentrate on the job of 
loosening dirt; can count on CMC to see 
that the dirt stays out. 
Colgate-Palmolive’s new FAB, an all- 
purpose detergent, relies on CMC to help it 
fulfill its promise of ‘cleaner, whiter, bright- 
_-er clothes because FAB washes out dirt and 
leaves no dulling soap scum.” And when it 
comes to dishes, FAB can boast of shiny 
dishes, just by soaking, with ‘no washing. 





no hard scouring and no wiping needed.” 

Many commercial laundries and leading 
manufacturers of cleaning agents have dis- 
covered the value of economical CMC. To 
explore the possibilities CMC may hold for 
you, write for technical information and 
testing sample. 





Manufactured by Colgate-Palmolive Co., new FAB is available in 
three convenient sizes. Mild to hands, it is recommended for every- 
thing from work clothes to fine washables. 


o 
putt! 
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WONDERFUL F& . 
| WONDERFUL Ft | 





Cellulose Products Department 


HERCULES POWDER COMPANY 


961 Market St., Wilmington 99, Del. 
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SPECIFI 


15/16% € 
15 gal. dru 
gallon glas 


1 11/12%C 
gal. drums, 
gallon glas 


30/32% C 
port full f 
15/16% ec 
gal.) 


46/48% ¢ 
only in full 
9.4 Ibs. pe 


CANDY’S | 


Our produc 





sale and a 
for experin 
tesearch. 








e sell the finest product money can buy for 
) Want to 4x removal and surface cleaning 


° Save money on freight costs 


¢ compound their own wax removers and 
surface cleaners 







Properly used, BRIGHT BEAUTY cleaner will remove 


water emulsion wax from any floor without harmful 









effects to floor or floor coloring. It is the perfect all pur- 






pose surface cleaner and waxed floor maintenance wax 






remover. Pleasant odors (lemon or sassafras) crystal 






clear colors (natural yellow, red or green) and thorough 






cleaning action produce satisfied customers everywhere. 






For use ©n all floors with all types of equipment. The 
properties Gnd appearance of BRIGHT BEAUTY cleaner 
ne are not affectéd by having been hard frozen then 
. thawed and agitated. Before making any decisions re- 
9 y packaging your own cleaner, fully investigate 








ie 


Gh BEAUTY . . . We are sure you will bear out our 
} after all tests and trials. 





st oe es” ee 
THE COMPLETE CLEANER—READY TO USE FOR 


wax nemovat 
o | ara 
15/16% CONCENTRATE 10-1 2% oz. to 4 02. 
-14/12% CONCENTRATE 7-1 3 to 5 oz. 
«f e 


T TO COMPOUND THEIR OWN CLEANER 


eae —— ible—(1) By chasing 30/32% solid content concentrated con- 
n on’ : in , your add only water and agitate containers by rolling 
) By purchasing 46/48% solid content concentrated concentrate, 
"water only in suitable mixing equipment to produce the retail package of the 
solid content percentage you desire. The charts below show compounding results for our 
tecommended retail solid content percentages. Remember, you pay freight only on the 
weight) of 46/48% cleaner and save the cost of shipping the water you 
‘when you do your own compounding. 


TO COMPOUND 15/16% CONCENTRATED CLEANER 
WE SHIP yfolimy\+)) foltm) i485 


SPECIFICATIO 


15/16% Concentrate rita 
15 gal. drums, 5 gal. ‘pails, and 
§ gallon glass jugs. (Net weight 


11/12% Concentrate is available in 5: 
gol. drums, 5 gal. pails, and ¢artons 
gallon glass jugs. (Net weight 8.64 Ibs. per gal.) 







































30/32% Concentrated Concentrate is available in 
port full packages for dilution to 11/12% and 













15/16% concentrates. (Net weight, 9.12 Ibs. per — —e = < 

gal.) 4. ae = ems nw 

46/4 Cc te is available 7, = 
/48% Concentrated Concentrate is r Gon 





I only in full 55 gal. drums, (net weight 520 Ibs., 
9.4 Ibs. per gal.). 


1 DRUM (520 LBS.) 46/48% 
CONCENTRATED CONCENTRATE + 2% prums waTeR 3% prums (178% Gat.) 15/16% CONCENTRATE 


TO COMPOUND 11/12% CONCENTRATED CLEANER 
WE SHIP YOU ADD YOU SELL 


=< es At ei ee 


1 DRUM (520 LBS.) 46/48% 
CONCENTRATED CONCENTRATE + 3% DRUMS WATER 4% orums (240 GaL.) 11/12% CONCENTRATE 










CANDY’S DISTRIBUTION AND SALES POLICY 







Our products are available for private brand re- 
sale and are sold only through Distributors except 
for experimental accounts in Chicago essential to 








) tesearch. 


WAX SPECIALISTS FOR OVER 60 YEARS 


Candy & Company, Inc. 


2515 WEST 35TH STREET, CHICAGO 32, ILLINOIS 





Dependable Source for Chemical Raw Materials 


WYANDOTTE 


CHEMICALS 


As pioneers in the cleaning field, 
developers of the fabulous new 
ultrasonic process for production 
cleaning, and one of the foremost 
makers of cleaning equipment, 
Detrex Corporation, Detroit, Mich.. 
is well qualified to evaluate the 
various raw-material ingredients 
that go to make up quality clean- 
ing compounds. 

“We have found Wyandotte Plu- 
ronics valuable in our alkaline 
cleaning preparations as well as in 
other formulations used for the 
preparation of metal surfaces,” 
says Dr. W. L. McCracken, Detrex 
director of research. “We particu- 
larly like them for their non-foam- 
ing qualities in alkaline-type metal 
cleaners. They also provide in- 
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Dr. W. L. McCracken (left), director of research for the Detrex Corporation, 
works out a cleaning equipment problem with Vice President C. F. Dinley. 


Detrex, pioneer in cleaning products, is 
benefiting from the Pluronics. Are you? 


creased detergency, have free rins- 
ing characteristics, and give the 
formulations stability over a wide 
range pH. By introducing the Plu- 
ronics in some of our products, we 
eliminated the need for anti-foam- 
ing agents and, at the same time, 
saved a lot of service work. 

“We have found Wyandotte 
heavy chemicals and Wyandotte 
service most satisfactory over the 
vears,”” states Dr. McCracken. 

Whether you make metal clean- 
ers or mechanical-dishwashing com- 
pounds, vou will find the Pluronics* 
are not just another series of non- 
ionics. Actually, they are so unique, 
so different that, unless your evalu- 
ation takes in their over-all ad- 
vantages and better all-around 


balance, you may not have visual- 
ized their full potential. If you are 
not already using the Pluronics, 
write us for data and free samples, 
giving as much detail on your pro- 
jected use as possible. Wyandotte 
Chemicals Corporation, Wyandotte, 
Michigan. Offices in principal cities. 


* REG. U.S. PAT. OFF 
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CHEMICALS 


HEADQUARTERS FOR ALKALIES 


1) Wyandotte 


Soda Ash e Caustic Soda « Bicarbonate of Soda « Chlorine 

Calcium Carbonate « Calcium Chloride « Glycols « Chlorinated 

Solvents « Synthetic Detergents « Agricultural Insecticides 
Other Organic and Inorganic Chemicals 
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oxidation resistance 
im stearic acid 





how Emersol 120 
_.. decreased yellowing and rancidity 
of textile softeners 


If rancidity and yellowing are problems in your product, 
then you may profit from this actual experience: 


Case History No. 16-57 ... After exhaustive tests of 
double-pressed stearic acids, this well known manufacturer 
of cotton softeners found that Emersol 120 Standard 
proved to be the best buy today. His reasons were: 

1) the excellent color stability of Emersol 120 decreased 
the discoloration that normally occurred during processing 
... producing a lighter-colored softener; 2) fabrics treated 
with softeners made from 120 kept their whiteness and 
subsequent fresher appearance considerably longer; 

and 3) the stability of Emersol 120 minimized tendencies of 
the softener to become rancid during the storage of finished 


cottons prior to sale and use ... and all at no extra cost. 


Your use of Emersol 120 Standard with its outstanding 
color stability, resistance to rancidity, and oxidation 

stability; will make your product more appealing, stay 
appealing longer, and easier to sell. And since it costs no 


more than competitive double-pressed grades, all these extras 


cost you nothing. So...next time buy Emersol 120 Standard. 


Fatty Acids & Derivatives 
Plastolein Plasticizers 
Twitchell Oils, Emulsifiers 





Emery Industries, Inc., Carew Tower, Cincinnati 2, Ohio 
New York; Philadelphia; Lowell, Mass.; Chicago; San Frane 0; Cleveland: Ecclestone Chen 1/ Co., Detroit 
Warehouse stocks also in St. Louis, Buffalo, Baltimore and Los Apr 


Export: 5035 RCA Bldq., New York 20, New Yor 
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Your best buy in 
detergents 
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Flakes Granules 

Whether you repackage dry detergents “as is” or Inventories are maintained throughout the U.S. to 
incorporate them in a specific product—you ll find make D-40 readily available no matter where you're 
it to your advantage to investigate D-40, produced located. 

> 4 . « rr a6 s » ; > « F e ic ¢ e er re e 7 ** - . ° 

by the world s largest supplier of synthetic detergent Oronite has many helpful “use” bulletins showing a 
raw materials. variety of fields where D-40 can be successfully used. 
Strictly competitive in price, superior D-40 is avail- Contact the Oronite office nearest vou for consultation 


able ina particular size suitable to your own needs. on Oronite detergents or fill out the coupon below. 


DETERGENT ALKANE SODIUM SULFONATE NO. 5 
(Basic Raw Material) WETTING AGENTS 
DETERGENT SLURRY DISPERSANT NI-O 
DETERGENT D-60 DISPERSANT NI-W 
PURIFIED SULFONATES DISPERSANT FO 


DETERGENTS 

ORONITE CHEMICAL COMPANY 

200 Bush Street, San Francisco 20, California 

1 am interested in your D-40 quality, price and “use” 

ORONITE CHEMICAL COMPANY story and would like to talk it over with an Oronite 
200 Bush Street, San Francisco 20, California GRGONITE representative. 
30 Rockefeller Plaza, New York 20, New York CHEMICAL “aoe 
714 W. Olympic Blvd., Los Angeles 15, Calif. [ COMPANY iin 
20 North Wacker Drive, Chicago 6, Illinois Address 


Mercantile Securities Building, Dallas 1, Texas 
Company- 


Type of Business 
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Peck Coast Plant 

The establishment of a plant 
in Oakland, Calif., to manufacture 
a number of its chemical specialty 
items was announced recently by 
Peck’s Products Co., St. Louis. 
Initially the plant will produce 12 
items of the Peck line. Eventually 
the firm hopes to produce at the 
Oakland plant most of its merchan- 
dise sold on the West Coast. All 
Peck West Coast sales will be under 
the direct supervision of William M. 
White of Wilwhite Associates, Oak- 
land, Cailf. All billing and corre- 
spondence will continue to be handl- 
ed through the St. Louis office. 

sapetgi Meenas 

Snell Buys Baltimore Lab 

The purchase of Crippen and 
Erlich Laboratories, Inc., Baltimore, 
by Foster D. Snell, Inc., New York, 
was announced recently by Dr. Fos- 
ter Dee Snell, head of Snell. Ray- 
mond C. Crippen founded the Bal- 
timore consulting firm in 1949 after 
spending several years as a graduate 
assistant in chemical engineering at 
Johns Hopkins University, and 
later was director of research for 
Penniman & Browne, Inc., Palti- 
more. Under 
Mr. Crippen continues as secretary- 


the new ownership 


treasurer of the corporation and di- 
rector of the laboratory which will 
operate for the present as a wholly 
owned subsidiary of Foster D. 
Snell, Inc. Other officers of the new 
subsidiary are Dr. Foster Dee Snell, 
president and Dr. Chester A. Snell, 
vice-president. 
i cemeen 

Cooper Joins Davies-Young 

Charles Cooper has joined 
the sales staff of Davies-Young 
Soap Co., Dayton, O., it was an- 
nounced recently by J. R. Young, 
sales manager of the firm. Mr. 
Cooper, who has been active in the 
dry cleaning business as a plant 
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owner and operator, will make his 
headquarters in Memphis, of which 
he is a native and life-long resident 


Charles Cooper 


He will covera territory for Davies- 
Young including western Tennessee, 
Arkansas and Oklahoma. 
—— 
To Become Robeco Chems. 
Rosenthal Bercow Co., 25 FE. 
26th St., New York, will change 
its corporate name to Robeco 
Chemicals, effective May 1. The 
company deals in waxes, oils, phar 
maceuticals, chemicals and natural 
products. 
ae 


New R&H Detergent 

A new, low- foaming, non- 
ionic “Ch- 
10”, was announced early this month 
by Rohm & Haas Co., Philadelphia. 
Immediately available in commercial 


detergent, designated 


quantities, experimental detergent 
“CF-10” is offered for use in formu- 
lations in which conventional deter- 
gents may not be satisfactory due 
to excessive foam or suds. 
According to Carlos Kamp- 
meier, sales manager of the com- 
pany’s agricultural and sanitary 
chemicals department, the new pro- 
duct is a very low foamer even at 
high concentrations and under vi- 


Because of this, 


gorous agitation. 
plus good detergent properties, Mr. 


Kampmeier indicated that the prod 
uct would be of interest to formula 
tors of compounds for mechanical 
dishwashing, automatic home laun- 
dering and the cleaning of metal 
and dairy equipment. “CF-10" is 
being shipped in 450 pound drums 
and 40 pound cans. 
a. 

CSMA Mails Questionnaires 

Questionnaires requesting in 
formation to be used in the com- 
pilation of statistics for its surveys 
of sales of household and industrial 
insecticides, non-food aerosols, in 
cluding valves and containers, and 
brake fluids were mailed to mem- 
bers of the Chemical Specialties 
Manufacturers Association early 
this month. The surveys will be r 
ported on at the 41st mid-year meet- 
ing of the C.S.M.A., to be held at 
the Drake Hotel, Chicago, May 16 
and 17. In announcing the mailing 
of the questionnaires, H. W. Hamil 
ton, secretary of C.S.M.A., urged 
that participating member compan- 
ies cooperate by filling in the ques 
tionnaires completely and accurate 
ly and return them as soon as pos- 
sible. In this way, he explained, the 
association will derive the maximum 
benefit from these surveys, which 
are regarded as containing the best 
available information on the fields 
they cover. 

a eee 

Forms Bixon Chem. Corp. 

Michael Bixon announced 
late last month the formation of 
Bixon Chemical Corp., 1163 South- 
ern Blvd., Bronx 45, N. Y., to man- 
ufacture and sell a full line of floor 
and furniture waxes and _ polishes. 
Mr. Bixon had been a member of 
the sales staff of Oil Specialties & 
Refining Co., Brooklyn, for 14 
years until his recent resignation to 
form his own company. Prior to 
Specialties, Mr. 
Floor 


being with Oil 
Bixon was with Delaware 
Products Co., New York, for 15 
years in a sales promotion capacity 
until that firm 
Congoleum-Nairn Co., Kearny, N.J. 

Bixon’s plant was formerly 
that of Royal Syrup Co. It is 


was acquired by 








equipped with stainless steel kettles 
and piping, which will be used for 
manufacturing floor waxes and 
wood, metal, furniture and silver 
polishes. Other processing and 
packaging equipment is being add- 
ed. 

Products will be made under 
the Bixon trade name and under 
private label. Eventually the firm 
will produce a complete line of 
chemical specialties. The telephone 
number is Wyandotte 3-3104. 


— 


Colgate Markets “‘Ad”’ 

The first major marketing 
campaign on behalf of “Ad” con- 
trolled sudsing detergent of Colgate- 
Palmolive Co., Jersey City, N. J., 
was launched in the Philadelphia 
marketing area recently. For pur- 
poses of the campaign, the Philadel- 
phia area was extended to include 
the cities of Chester, Pa. and Wilm- 
ington, Del. Coupons worth 39 
cents, the full purchase price of a 
package of ‘‘Ad”, were mailed to all 
householders in the test area. These 
were redeemable at all outlets sell- 
ing “Ad”. The response was re- 
ported to be unusually good. 


—e 


James Varley is VP 

James G. Varley was elected 
vice-president in charge of sales at 
the annual spring board meeting of 
James Varley and Sons, Inc., St. 
Louis, Mo. He had been general 
sales manager for the past several 
years. The announcement was made 
late last month by Jack C. Varley, 
president, who is the brother of the 
new vice president. 

—-*--- 

Wells Companies Merge 

S. C. Wells & Co., Le Roy, 
N. Y., acquired recently E. S. Wells, 
Jersey City, N. J., manufacturer 
of “Rough on Rats.” According 
to J. M. Hadley, vice president of 
S. C. Wells, both companies were 
started in 1870 by men named Wells 
who were not related. Each nas 
operated in the same location for 
75 years and under the same fam- 
ily management for the past 85 
years. 


Velsicol Advances Weldon 

The appointment of G. H. 
Weldon as manager of insecticide 
sales, Western Division of Velsicol 





George H. Weldon 


Corp., Chicago, was announced 
early this month by J. I’. Kirk, vice 
president and director of sales. Mr. 
Weldon’s headquarters will be at 
the company’s offices in Berkeley, 
Calif. With Velsicol since 1949, he 
will be responsible in new post for 
coordinating the firm’s sales activ- 
ities pertaining to insecticides in 
the nine Western states. 

* 
Expands ‘‘Genetron”’ Output 

Productive capacity for aero- 
sol propellents by the end of 1955 
should be large enough “to meet all 
of industry’s needs for the fore- 
seeable future.” This forecast was 
made recently by General Chemical 
Division of Allied Chemical & Dye 
Corp., New York, as the company 
reported completion of several 
major expansions at its Baton 
Rouge, La., works, where General's 
“Genetron” line of organic fluorine 
compounds are produced. 

In the past year General has 
doubled its capacity for ““Genetrons” 
11 and 12 (trichloromonfluomethane 
and dichlorodifluoromethane ). Dur- 
ing the same period, General added 
large new facilities for commercial 
production of two aerosol propel- 
lents, dichlorotetrafluoroethane 
(“Genetron” 320) and ethylidene 
fluoride (“Genetron” 100). 

By mid-year, General ex- 
pects to have an additional new 











“Genetron” plant in operation at 
Danville, Il. 
—_ 
DCAT 29th Annual Dinner 
The 29th annual dinner of 
the Drug, Chemical, and Allied 
Trades Section of the New York 
Board of Trade was held on March 
3 at the Waldorf Astoria Hotel, 
New York. Principal speaker was 
Kenneth McFarland, educator and 
educational consultant to General 
Motors Co. In his address entitled 
“Lamp Lighters” Dr. McFarland 
discussed the American private en- 
terprise system. 
——- * -—- 
Michael A. Moran Dies 
Michael A. Moran, 74, presi- 
dent of Moran Brush Manufactur- 
ing Co., Hamden, Conn., died in 
that city Feb. 28. Mr. Moran had 
been active in the business, founded 
by his father in 1869, ever since he 
left high school at the turn of the 
century. After the elder Moran's 
death his two sons, George and 
Michael A., ran the family concern. 
Michael A. Moran succeeded his 
brother as president in 1950. Miss 
Lillian M. Moran, his niece, has been 
general manager of the company in 
recent years and continues in that 
capacity. 
ee 
Atlantic Advances Reller 
Atlantic Refining Co., Phila- 
delphia, recently announced the elec- 
tion of Charles J. Reller as treasurer 
of the company, effective June 1. 
Mr. Reller succeeds N. S. McCaus- 
land, who is retiring from active 
business but remains a director of 
Atlantic. Mr. Reller has been with 
Atlantic since 1926, became assistant 
treasurer in 1937. 
—-——— «*& — 
Chem. Additives Bills 
Two bills requiring the pre- 
testing of chemical additives before 
such products may be incorporated 
in food or cosmetics were introduced 
on Feb. 28 by Representative James 
J. Delaney (Dem., N. Y.). Rep. 
Delaney headed a special House 
committee that made a study of 
chemical additives in 1949-52. 
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Fuld to Expand Los Angeles Plant Service 


ULD Brothers, Inc., Baltimore, 
will again expand their facilities 
for manufacturing chemical 
ialties at their Los Angeles plant 
and add sales and service personnel, 


spec- 


it was announced recently by Mel- 
vin Fuld, president. Fuld Brothers 
makes a comprehensive line of sani- 
tation and maintenance chemical 
specialties which it sells to the job- 
bing and distributing trade only. 
Expansion of its West Coast facili- 
ties is necessitated by the tremen- 
dous growth of markets in that area. 

“Fuld Brothers management 
has always had great faith in the 
natural growth and solid expansion 
of Western markets,” Melvin Fuld 
stated in announcing his firm’s plans 
for expansion. “Western contribu- 
tions to our national economy have 
risen sharply and we firmly believe 
that such contributions will continue 
to increase,’ Mr. Fuld said. He 
pointed out further that: “Produc- 
tion in the Fuld Los Angeles plant 
is aimed toward a stronger range 
of products and complete integra- 
tion. Recent Fuld-sponsored surveys 
indicate that the demand for our 
products calls for a greater invest- 
ment in sales and service personnel. 

“Private label sales continue 


to grow. Yet, branded products mar-- 


keted through independent sales or- 
ganizations such as Associated Just 
Distributors, Inc., are climbing at 
an unprecedented rate. 

“In line with this expansion 
move in California, Fuld Brothers 
will add research personnel to the 
main laboratory in Baltimore. Prob- 
lems unique to certain western mar- 
kets are being studied. We feel these 
areas are a prime source for in- 
creased sales. During the many 
years Fuld Brothers have served the 
West Coast, our laboratories have 
solved a number of these local and 
regional problems. An expanded co- 
ordinated research-production-sales 
and service organization is now be- 
ing set up. As fast as qualified per- 
sonnel can be trained, we will speed 
our western expansion. 

“Because Fuld Brothers sells 
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only through jobbers and distribu- 
tors, these marketers of chemicals 
are of paramount importance. In line 
with increased selling efforts, spec 
ial sales training and new selling 
aids are being prepared as a ser- 
vice to our customers. We feel our 
increased investment in the Western 
market is justified. For over 25 
years the Fuld policy of keeping 
faith with the jobber and helping to 
give better service through quality 
products is the primary reason why 
our firm has grown from a single 
product specialty house to the na- 
tional organization it is today.” 
— -*¥ —-— 

Sanco Shifts Carter 

Nick 


transferred from Austin, Tex. to 


Carter was recently 
Dallas to become case district man- 
ager of Sanco Industries, manu- 
facturers of sanitary chemicals and 
building maintenance materials. At 
the same time it was announced that 
C. T. Fox has been transferred from 
Dallas to Oklahoma City and S. H. 
Hart shifted to Austin to replace 
Mr. Carter. 
— + — 

Wyandotte Names Stanton 

The appointment of Warren 
B. Stanton as assistant to the man- 
ager of the new products-organic 
chemicals department of Wyandotte 
Chemicals Corp., Michigan Alkali 
Wyandotte, Mich., was 


announced recently. He was. for- 


Division, 


merly resident salesman in New 


Warren B. Stanton 





England. In his new position, Mr. 
Stanton will help facilitate the trans- 
fer of products from the research 
and development division and assist 
in the introduction of new organic 
products to industry. He joined the 
Wyandotte sales force in 1950. 
—- * --- 
CSMA Meets May 16-17 

The 41st mid-year meeting of 
the Chemical Specialties Manufac- 
turers Association, to be held at 
the Drake Hotel, Chicago, will be 
a two-day meeting, May 16 and 17. 
The 41st annual meeting, held in 
New York, last December, was a 
three-day gathering. The 42nd an- 
nual meeting scheduled to be held 
at the Hotel Roosevelt, New York, 
Dec. 5, 6 and 7, likewise will run 
for three days. 

The board of governors and 
many of the committees and sub- 
committees of C.S.M.A. will meet 
Sunday, May 15, at the Drake. The 
banquet and floor show will be held 
on Tuesday evening, May 17. Be- 
cause of the size of the registration 
for the meeting, additional rooms 
side at the Hotel 
street 


nave been set 
Knickerbocker, 
irom the Drake, and at other ad- 
jacent hotels for those unable to be 
accomodated at the Drake. 


across the 


ee 
PCO’s Meet in Oregon 

The Pacific Northwest Pest 
Control ()perators Conference was 
held Feb. 28 to March 2 at Oregon 
State College, Corvallis, Ore. The 
numerous papers presented at the 
meeting included a talk by W. J 
Chamberlin on “Identification of 
\W oodboring Insects.”” K. G. Swen- 
son spoke on “Insect Pests of Orn- 
amental Plants and Their Control,” 
and Virgil Freed described ‘New 
Weed Control Chemicals.” 

—_—_ * —— 

Chamber Elects Blinoff 

Vova Blinoff, president of 
American Alcolac Corp., Baltimore, 
has recently been elected a member 
of the French Chamber of Com- 
merce of the United States. Mr. 
Blinoff is vice-chairman of Sinnova 
of France, manufacturer of deter- 
gents. 





Colgate to Appeal Aerosol Ruling 


OLGATE-PALMOLIVE Co., 

Jersey City, N. J., announced 
early this month that it would ap- 
peal a court ruling that its product 
“Rapid Shave” had infringed the 
patent covering ‘‘Rise” aerosol shave 
cream. Colgate will also fight the 
court’s finding that it had wrong- 
fully appropriated trade secrets be- 
longing to Carter Products Co., 
New York, holder of the patents on 
Both the 
charge of infringement and unfair 
trade practice were heard together 
before Federal Judge William C. 
Coleman in a trial in Baltimore that 
lasted for eight weeks. 

Judge Coleman issued a pre- 
liminary ruling on Jan. 31, and was 
expected to have a complete state- 
ment of his findings ready by mid- 
February. At this writing, the com- 
plete statement has not been issued. 
Colgate announced its intention to 
appeal, on the basis of the prelimi- 
nary ruling, since the company feit 
this would not be altered in the 
later, more complete form. 


and marketer of ‘‘Rise”’. 


Other defendants in the case 
are Stalfort Pressure- Pak, Inc., 
which Colgate’s 


‘Rapid 


Baltimore, loads 


aerosol shave _ product, 
Shave”; and Read Drug & Chemical 
Co., Baltimore, whose drug stores 
distribute the Colgate product. 

The Colgate appeal will be 
based on the fact that the so-called 
“Rise” patent is invalid, a conten- 
tion it unsuccessfully challenged be- 
fore Judge Coleman. Colgate will 
also appeal on the basis of errors 
in substantial questions of law in- 
volved in Judge Coleman’s ruling 
and “minor factual errors.” The de- 
fendant hopes to be able to proceed 
with the appeal in the 4th U. S$ 
Court of Appeals sitting in Ashe- 
ville, N. C., in June. 

Meanwhile, Carter has not as 
yet revealed what arrangements 
would be made, if any, on the sub- 
ject of licensing under their patent. 
Trade sources indicated a royalty 
of 1% of a cent a can would form 
the basis for such an agreement. 
Carter refused to comment on this. 





Martin Michel Dies 

Martin Michel, 64, founder 
and head of M. Michel and Co., 
New York, died recently. The firm 
continues under the same manage- 
ment. 

etal liltimints 
Diamond Buys Black Leaf 

Formation of the Diamond 
Black Leaf Co., to take over manu- 
facture and marketing of “Black 
Leaf” brand pest control products 
was announced jointly recently by 
Joseph A. Howell, president of Vir- 
ginia-Carolina Chemical Corp., 
Richmond, Va., and John A. Sar- 
gent, president of Diamond Alkali 
Co., Cleveland. 

Absorbing the Black Leaf 
Products Division of Virginia-Caro- 
lina the new firm will have its head- 
quarters in Richomnd and will take 
over plants established at Rich- 
mond; Louisville, Ky.; Montgom- 
ery, Ala.; and Waco, Tex. 

Major interest in the new 
firm is held by Diamond Alkali who 


will also manage it, with Virginia- 
Carolina holding a minority interest. 
Under the agreement Diamond will 
acquire Virginia-Carolina’s interest 
in the new firm during the next five 
years. 

General manager of Dia- 
mond “Black Leaf’ will be John W. 
Kennedy, former branch office sales 
manager for Diamond Alkali at 
Houston, Tex. 

—- *-— 

AMA Drops Seals 

The American Medical As- 
sociation, Chicago, has discontinued 
its seal of acceptance program it 
was announced editorially in the 
February issue of the Journal of 
the American Medical Association. 
Seals and emblems of acceptance, 
which AMA has granted for many 
years to drug products and in recent 
years to cosmetics, may still be seen 
for some time in advertisements 
until existing stock of such matter 
is exhausted, the editorial said. Dis- 
continuance of the seal program will 


release facilities to supply more in- 


formation on recent advances in 
health problems, according to the 
Journal. 
sci WE emia 

Ojserkis Visits Jobbers 

Richard Ojserkis of E. Oj- 
serkis & Sons, Inc., Atlantic City, 
N. J. sanitary suppliers, recently re- 
turned from an 8,000 mile trip 
across the United States. During the 
trip Mr. Ojserkis visited sanitary 
supply and manu fac- 
turers and called on sanitary supply 
jobbers in Denver, Salt 
Lake City, San Francisco, Los An- 
geles and Dallas. Mr. Ojserkis also 


equipment 


Omaha, 


found time to spend one week at 
Sun Valley, where he learned to ski. 

Based on observations made 
during his trip Mr. Ojserkis reports 
that most western sanitary suppliers 
get excellent prices and give top- 
notch service. 

“All agree with my thinking 
that in selling nationally advertised 
soaps the suggested jobber mark-up 
is so slight that they carry guest 
soaps strictly as an accommodation. 
In most instance distributors try to 
sell at increased mark-ups,” Mr. 
Osjerkis said. 

2 * —- 
ESA Meets Mar. 24-25 

The present status of en- 
tomology and future developments 
in the field are scheduled for dis- 
cussion at the annual meeting of the 
North Central Branch of the En- 
tomological Society of America, to 
be held Mar. 24 and 25, at Michigan 
State College, East Lansing, Mich. 
The theme of the meeting, which 
will be held in the Kellogg Center 
for Continuing Education, is ‘‘To- 
day and the Next Ten Years.’ 
Among the speakers at the two-day 
meeting are Dr. C. C. Alexander of 
Geigy Chemical Corp., New York, 
who will discuss trends in chemical 
laboratories ; Dr. H. H. Ross of the 
University of Illinois and Dr. A. C. 
Hodson of the University of Min- 
nesota who will cover biological as- 
pects of insects. The legislative out- 
look for insecticides will be reported 
on by Dr. W. W. Sunderland of 
Dow Chemical Co., Midland, Mich. 
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Net Wr. 44 Ounces 


--ebacked by a complete 
program to assure you 


QUICK SALES, 





GOOD PROFITS 

















pE 
for most 
normal conditions 


SUPER PEXIDE 


—_\_“__, —____, for special purposes 





Here’s big news for you! Peck’s has developed 2 entirely 
new formulations of a chlorinated detergent guaranteed 
to solve with complete satisfaction the mechanical dish- 
washing problem in the food industry. Countless tests 
under actual usage conditions—in dishwashing machines 
of many kinds— offer convincing proof that Super 
Pexide and Pexide are far superior to any detergents 
on the market. 
Super Pexide or Pexide is guaranteed to: Eliminate water 
spotting (no hand-washing necessary) .. . remove stub- 
born stains (including coffee and black stains) from 
ceramic and plastic wear when used over several washings 
. keep new dishes, silver and glassware sparkling 
clean, store-bright . . . dissolve any scale buildup in 
washer, keep new deposits from forming, cut mainte- 
nance cost. Besides, Super Pexide and Pexide cost no more 
than any other detergent when used as directed. 


We're certain your customers, too, will agree that Super 
Pexide or Pexide is the best detergent they have ever 
used. That means quick sales, repeat business, good 
profits for you. Why not get started right away? 


Peck’s propucts co. + st. Louls 15, MO. 
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Here’s How We Help You Sell! 


Complete sales promotion program includes: Pocket- 
size sales manual that outlines, step-by-step, many ad 

vantages of Super Pexide and Pexide. Continuous adver- 

tising to your customers. News stories in orerewees 
trade magazines. Full cooperation of Peck’s 

salesmen and home office. Complete dispens- 

ing equipment. Peck’s reputation for the manu- 

facture of highest quality products only 


PECK’S PRODUCTS CO., St. Louis 15, Mo. 
Gentlemen: Send product and sales information about Pexide 
and Super Pexide. 


Name _ 


Address__ 











your dependable 
source Is 







eee FROM A DRUM TO A TANK CAR 












-ee AS CLOSE AS YOUR TELEPHONE 


eee IN ALL MAJOR FORMULATIONS 


are as close as your telephone... . ready to make 
the fastest possible delivery . . . in drums, tank 
trucks, compartment trucks, tank cars or com- 
partment tank cars. 


‘lo SERVE YOU PROMPTLY, Shell Chemical has 
established complete denaturing plants in key 
industrial centers. 

Shell Chemical’s ethyl alcohol is of the highest 
quality, meeting or surpassing all Federal and e . e 


commercial specifications for purity. It is avail- 
able as pure alcohol (190 proof), in specially and 
completely denatured grades, as well as in a pro- 
prietary solvent— Neosol®. 


Next time you need ethyl alcohol, remember 
that Shell Chemical bulk distribution facilities 


SHELL CHEMICAL CORPORATION 


CHEMICAL PARTNER OF INDUSTRY AND AGRICULTURE 
380 Madison Avenue, New York 17, New York 
Atlanta + Boston + Chicago + Cleveland + Detroit - Houston - Los Angeles - Newark - New York + San Francisco « St. Louis 


Your Shell Chemical representative will be 
glad to discuss your alcohol supply problem with 
you. Write or phone your nearest Shell Chemical 
office. Send for “Organic Chemicals,’’ SC:53-18, 
a catalog of our complete line of other solvents, 
intermediates and resins. 





Montreal + Toronto + Vancouver 


IN CANADA: Chemical Division, Shell Oil Company of Canada, Limited - 
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Anywhere in New England, the Mid- from alkali plants hundreds of miles closer on 


dle Atlantic States, the Midsouth, the Ohio Valley 
and the heart of the Mississippi Valley . . . give 
or take a few miles here or there due to the pe- 
culiarities of freight rates. 


“Delivery as promised” for scheduled 
orders. Special expediting service on rush or- 
ders follows through from our plant to yours, 
where needed. Same-day notification of shipment 
and routing. Frequently, Westvaco cars arrive on 
customers’ sidings hours or days ahead of cars 


General Offices 


FOOD MACHINERY AND CHEMICAL CORPORATION 
161 East 42nd Street, New York 17 


the map. 


In any form or grade you require — 
Liquid 50%, Standard, Low-lron and Rayon 
Grades; Liquid 73%, Standard, Low-lron Grades; 
Flake, Solid and Ground, 76% Na20O. 


You'll like our combination of “small company” 
service and “big company” production efficiency. 
Why not let us quote on your contract or spot 
requirements? 








CHARLOTTE, N.C. « CHICAGO, ILL. + DENVER, COLO. + PHILADELPHIA, PA. + ST. LOUIS, MO 
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Photomicrographs 


show why 


produces such 
dust-free MIXES 


Study these pictures carefully. They show beyond all ques- 
tion why Nacconol DB makes mixtures so free flowing, so 


dust-free and so bulky. 


Note that Nacconol Dense Beads are predominantly perfect 
little spheres ... smooth and “cornerless”. Note that other 
“head type” detergents are rough, odd-shaped particles . . . 


the kind that tend to pulverize in machine mixing. 


Remember—“nothing rolls like a ball” and no other deter- 
gent produces the free-flowing, dust-free, bulky mixture you 
get with Nacconol Dense Beads. 

Your present supplier of cleaning compounds can furnish 
mixtures based on NACCONOL DB. Or if you mix your 
own, phone our nearest office for a working sample, price 
and delivery. For technical data, ask for Bulletin No. 316. 


NATIONAL ANILINE DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
40 RECTOR STREET, NEW YORK 6, N.Y. * HAnover 2-7300 


Boston 14, Mass., 150 Causeway St CApitol 7-0490 Charlotte 1, N.C., 201-203 West First St. CHarlotte 3-9221 
Providence 3, R.1., 15 Westminster St DExter 1-3008 Richmond 19, Va., 8 North Fifth St Richmond 2-1930 
Philadelphia 6, Pa., 200-204 S. Front St. LOmbard 3-6382 Columbus, Ga., Columbus Interstate Bldg. Columbus 3-1029 
Los Angeles 58, Cal., 4814 Loma Vista Ave. LOgan 8-2257 Greensboro, N.C., Jefferson Stand. Bldg. GReensboro 2-2518 
San Francisco 5, Cal., 517 Howard St SUtter 1-7507 Chattanooga 2, Tenn., James Bldg CHattanooga 6-6347 
Portland 9, Ore., 730 West Burnside St. Beacon 1853 Atlanta, Ga., 1216 Spring St., N. W. Elgin 0308 
Chicago 54, Ill. The Merchandise Mart SUperior 7-3387 New Orleans 12, La., Carondelet Bldg Raymond 7228 


Toronto 2, Can., 137-143 Wellington St.W. Empire 4-6495 
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NACCONOL DB 





PURO 4 0Z. DEODORANT BLOCKS 


Outstanding Seller For 
Every Public Use 


Most popular size and shape, for 
urinals and general use. Made to 
U. S. Navy specification MIL-D- 
2178. Attractive cellophane wrap 
and special tube containers protect 
from evaporation. Available in 
i pleasant Surf, Lilac and Rose col- 
ors. Economical—long lasting. 


DEODORANTS 


for Quality that 
Builds Customer 
Satisfaction and 


Repeat Profits PURO SANA-BOLE DEODORANT 


Extra Profits From 
This Exclusive Specialty 
Banishes odors at their source. Pat- 
ented “Snap-on” wire hanger holds 
cake securely in bowl and practi- 
cally out of sight. Delicate flower- 
* like fragrance. Ideal for home, 
100% Pure hotel, and public toilets—a much 
Paradichlorobenzene larger market than urinal blocks. 
Fused with Fine A sensational repeater, 4 oz. cake. 


Perfume Oils 


More Economical 
Longer Lasting 


* 
Attractively Packaged 


* 


Pleasing Scents 

Assure Repeat Sales 

PURO JUMBO DEODORANT BLOCKS 
Heavy Duty Hanger Blocks 
By popular demand, now available 
in 8, 12, 16 and 24 oz. cakes which 
are effective longer over a larger 


- 
A Complete Line 





Try PURO’s Deluxe 
T TOILET BOWL 
= 7 7 area. The three larger blocks come 


CLEANER 
Cleans automatically by chemical in convenient hanger containers. 
action . . . no scrubbing needed. Cellophane wrap prevents evapo- 
One block in flush tank each week ration before use. In clean-smelling 
stops odors, stains, dullness. 24 Surf. Lil dR 
blocks to carton. Also available ore ee Sone Some 
in tubes of 12 blocks. Private 
label, on either package, on orders 
of 4 cases or move. 














Write for Samples 


| 
And Jobber Prices 
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| formulations are smoother, 
more effective, with 


ORVUS AB GRANULES 


If the products you make call for an efficient synthetic detergent, you 
can expect top-notch, trouble-free results with Orvus AB Granules. 


i 


For powdered formulations, Orvus AB’s white, light, free-flowing gran- 
ules mix intimately and readily with other ingredients. Your blends are 
uniform . . . exceptionally free from gumminess. The structural character 
of Orvus AB minimizes any tendency to break down and turn to dust 
in mixing operations . . . reduces the dangers of stratifying, sifting or 


settling out. 


pleases customers, too 


Your customers will like the ready solubility of products blended with 
Orvus AB .. . their fast, uniform wetting properties and superior emul- 
sifying qualities. In scouring powders, cleaning compounds and sani- 
tizers, Orvus AB provides fast, thorough soil removal. Solids stay in 
suspension . . . rinsing is easy. 


You can’t buy a more versatile, more efficient product for converting 
purposes than Orvus AB Granules. For information regarding specific 
applications and formulas incorporating Orvus AB, mail a postcard to 


ORVUS PROCTER & GAMBLE 





Bulk Soap Sales Department 
P.O. Box 599 


40% active alkyl aryl sulfonate type product. Clasianetl. Chie 
America’s largest manufacturers of soaps and synthetic detergents. 
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Order 


now / 


Ethanolamines 


for industry 





by NITROGEN DIVISION 


Ze UVISION C4 


_.. «+. the name to watch in the petrochemicals field 


Mono-, Di- and Tri-Ethanolamines are 
now being produced by Nitrogen Division 
in its spotless new Orange, Texas, plant. 
You can get Ethanolamines pure enough 
to meet each and every one of your process 
needs! 
Call or write today for information, 
quotations, and technical assistance. 
Order today for prompt delivery to any 


location. 
Anhydrous Ammonia * Ammonia Liquor * Urea 
ad] TROGEN DI Visi ON Ammonium Sulfate * Sodium Nitrate * Formaldehyde 
ALLIED CHEMICAL & DYE CORPORATION Ethanolamines * Nitrogen Tetroxide « Ethylene Oxide 
40 Rector Street, New York 6, N. Y. Ethylene Glycols * Methanol « Nitrogen Solutions 
Hopewell, Va. * Ironton, Ohio * Orange, Tex. * Omaha, Neb. U.F. Concentrate—85 ¢ Fertilizers & Feed Supplements 
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HERE is a reason for the very substantial tonnage of 
T sodium phosphates Blockson ships to industrial areas 
far from our greatly expanded plant facilities here in Joliet. 
That reason is continuous prompt shipment—a few bags or 
many carloads—minus the red tape usually associated with 
an operation as large as ours. 


Again and again customers tell us they couldn't get better 
service if our plant were located in their own industrial 
community. 


There is a reason for that, too. At Blockson, production 
and sales are so closely coordinated that a single collect 
phone call is all that is required to expedite your unforeseen 
needs and get your sodium phosphates en route the very 
same day if it is humanly possible, and most frequently it is. 


We welcome the responsibility of functioning as an arm 
of our customers’ production setup, minimizing their inven- 
tory and warehousing expense, timing and dovetailing 
dependable shipments with their own processing opera- 
tions and at all times providing a uniform and dependable 
competitively priced product—readily available in your 
required granulations and specifications. 


The new Blockson catalog and handbook is yours for the 
asking. 


BLOCKSON CHEMICAL COMPANY 


Joliet, Illinois 


SERVICE 
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- Sodiu m Tripolyphosphate 


+ Tri sodium Pho pl ate 


@ Tetrasodium Pyroph osphate 


@ Sodium Polyph 0 


@ Sodiun {cid Pyropho phate 


@Trisodium Phosphate Chlorinated 


} 
@ Disodium Pho phate 


®@ Monosodium Phosphate 





@ Sulfuric Acid 


@ Sodium Fluoride 


@ Sodium Silicofluoride 
© Hygrade Fertil 
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STEPAN Complete Line of Liquid 
Detergent Bases Helps Soapers Cash-in 






From heavy-duty floor cleaners to bubble bath spe- 

| cialties. . . from textile scouring compounds to milady’s 
creme shampoos, there are Stepan liquid detergent 
bases and finished formulations available to help you 
develop your own product. 

Included in the Stepan line of liquid detergent base 
materials are the new higher fatty alcohols and fatty 
alcohol sulfates important for superior detergency and 
mildness to the skin in such products as liquid dish- 
washing detergents, heavy-duty household detergents 
and other detergents in either liquid, solid, or flake form. 


PROFIT OPPORTUNITY IN 
LIQUID DETERGENTS ~~» 


The completeness of the Stepan line of base ma- 
terials makes it possible for you to select just exactly 
the correct ingredients for blending to your use and 


price requirements. 


Why not let Stepan materials, facilities, and experi- 
ence help you to capitalize on the big and growing 


liquid detergent market? 


Liquid Alkyl Aryl Sulfonates 


The Stepan line includes a variety 
of liquid alkyl aryl sulfonates 
offering economical sources of ac- 
tive ingredients and tailored to 
meet various price and end use re- 
quirements. Among these products 
and of special interest are DS-60 
and DS-35 de-salted sodium alkyl 
aryl sulfonates. In addition to 
their uses as a liquid dishwashing 
detergent base, these products are 
ideal as bases for scrub soaps, 
dairy cleaning compounds, or any 
other cleaning compound which 
requires the combination of 
economy, superior detergency, and 
superior wetting action. 


Non-lonic Detergents 
and Foam Stabilizers 


Stepan LDA, an alkylolamide, 
provides exceptional foam sta- 


bility and is highly recommended 
for use in alkyl aryl sulfonate and 
fatty alcohol sulfate formulations 
where high foam stability is 
desired. 

Amides — Stepan can also pro- 
duce special amide type non-ionics 
to your own specifications. Our 
large production capacity may 
well effect important savings to 
you on products of this type. 


Sulfated Alcchols 


Laury! Sulfates—An extremely 
wide range of sodium, ammonium, 
potassium, and triethanolamine 
lauryl sulfates are available for 
detergent and other uses. These 
are obtainable in paste, liquid, or 
powder forms and are unmatched 
for purity and uniformity. 
Higher fatty alcohol sulfates 
—These new productsin the Stepan 
line offer excellent detergency and 


paste form detergents. 





20.2% of the market in four years is the record for a liquid 
dishwashing detergent in one major city. It now outsells all 
other dishwashing products in that market. Synthetic detergents 
as a whole have captured better than 50% of the market, 
nationally. Stepan Chemical Company has a complete line of 
liquid detergent bases and finished formulations to help 
soapers profit from this growing market. Many of these base 
materials are also advantageous for use in solid, flake, or 














a 








the additional advantage of low 
de-fatting to the skin. They are 
ideal for use in shampoos, heavy- 
duty household detergents, and 
other detergents in liquid or solid 
form. 


Savings Through 
Stepan Blending Service 


The completeness of the Stepan 
line can also make possible con- 
solidated raw material buying. 
This, incombination with Stepan’s 
extensive blending facilities, can 
effect important savings for you. 


Write for Froe infounation, ond Gomples.... 


" STEPAN 








Carload total of less than carload 
ingredients, where suitable, can be 
blended at small additional cost 
and carload price savings effected 
on the individual items. 


Laboratory Assistance 


The Stepan Chemical Company 
has had over twenty years experi- 
ence in the field of synthetic de- 
tergents. This experience and the 
new Stepan laboratory facilities 
are available to help you in 
developing and producing your 
detergent product. 


CHEMICAL CO. 


20 No. Wacker Drive 
Chicago 6, Illinois 
Telephone: CEntral 6-5511 








Quality lakes the Dijfenener 


Streamline your STEARIC ACID requirements. Where 
high quality STEARIC ACID is needed, there you will 
find GROCO 55L—LOW IODINE VALUE TRIPLE 
PRESSED STEARIC ACID. 


For better heat resistance, for lower percentages of 
unsaturates, for the 55%—45% Palmitic-Stearic ratio, 
send for a trial sample of GROCO 55L — LOW 
IODINE VALUE TRIPLE PRESSED STEARIC ACID. 


A. GROSS & COMPANY 


MANUFACTURERS 


295 MADISON AVENUE, NEW YORK 17, N. Y. ° FACTORY: NEWARK, N. J. ° DISTRIBUTORS IN PRINCIPAL CITIES 
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For full information, send for our new catalog, “Fatty 


Acids In Modern Industry” 


DISTILLED STEARIC ACID 











GROCO 55L 

Triple Pressed 
Titre 54.5° — 55.2°C. 
Titre 130.1° — 131.4°F. 
Color 514” Lovibond Red 0.5 max. 
Color 514” Lovibond Yellow 1.5 max. 
Saponification Value 207 — 209 
Acid Value 206 — 208 
lodine Value (WIJS) 1 max. 


SINCE 1837 
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remember... 


for modern 
detergents, 


better use 


Modern detergents present special scenting problems 
which have received careful technical attention from 


Felton Chemists. 


Using ordinary oils to perfume a detergent is like 
sending a boy to do a man’s job. As a result of applied 
research and innumerable tests with every type of de- 
tergent, Felton is able to offer the manufacturer highly 
dependable perfume oils that simply won’t whiten-out. 





AROMATICS * ESSENTIAL OILS * PERFUME BASES 


ELTON cuemicat company, Inc. 


599 JOHNSON AVENUE, BROOKLYN 37, N. Y. 
PLANTS: Brooklyn, N. Y.@ Los Angeles, Cal. ® Montreal, Que. ® Versailles (S&O) France 


SALES OFFICES: Atlanta ® Boston @ Chicago ® Cleveland ® Philadelphia @ St. Louis ® Toronto 
Stocks Carried in Principal Cities 
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Tell us about your detergent product and its 
use; we will be very glad to send you suitable 


perfume samples. 


FELTON CHEMICAL COMPANY, INC. 
599 Johnson Ave., Bkiyn. 37, N. Y. 


Name. 

Position...... i 
Firm Name 
Address 


City.. nisuaiae ..Lone..... State 



































PRICES PER POUND 
ON A 100% 
ACTIVE INGREDIENT BASIS 














TRITON X-100 











_ a ALKYL-ARYL SULFONATES 















































Better Results at Lower Cost 
with TRITON X-100 


Eight years ago, Trrron X-100 was selling at a 
price of 59.5¢ per pound (truckloads)—almost 
twice the price of alkyl-aryl sulfonates. Because 
this powerful detergent did a superior job, it 
gained wide acceptance in the field. With wide 
acceptance came greater demand, more eco- 
nomical production, and substantial price 
reductions. The present delivered price of 
Triton X-100 is 27.5¢ per pound in truckloads; 
less than half of the original price and competi- 
tive with alkyl-aryl sulfonates on an active- 
ingredient basis. 


Low price, of course, does not completely ex- 
plain the success of Trrron X-100. In addition 


Turron is @ trademark, Reg. U.S. Pat. Off. and in principal foreign countries. 


to iis present low price, TRrron X-100 offers out- 
standing cleaning ability coupled with remark- 
able versatility in its applications. Practical 
experience, and test after test, prove that 
Triron X-100 is one of the most eflective surtac- 
tants available today for cleaning many hard 
surfaces and textile fibers. 


CHEMICALS FOR INDUSTRY 








ROHM ¢ HAAS 
COMPANY 
WASHINGTON SQUARE, PHILADELPHIA 5, PA. 


Representatives in principal foreign countries 


















How you benefit by being a 
WW-C Cleanser Dealer 







You — ne mark-ups on V-C Cleansers 
because V-C mines and manufactures most of 













) the raw materials that are used in cleaning com- 
uP To pounds. Savings on the cost of raw materials 

‘ EE . : : 
¥ thet EANSING enable V-C to pass along extra profits for you. 
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ansers have ¢ V-C Cleanser advertising helps you sell more 
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vertising campaign is reaching owners, man- 
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r machine dishwashing 


V-C Cleansers are highest-quality products. 
They are specially-formulated to make cleaning 
easier, faster, more economical. They are granu- 
lated toa uniform particle size to prevent caking 
or dusting. Your customers can see and measure 
the advantages of V-C Cleansers in terms of 
results and costs. This means more business 
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V-C TRUE 






a leansers 
Other Modern V cc — Modern ¢ Cleaning 





for you. 







Mail the coupon for complete details on how 

you can become a V-C Cleanser Dealer. With- 

er out cost or obligation, find out how it’s easy to 
clean up with V-C Cleansers. 





























_ 


One in a new series of 
V-C Cleanser advertise- 
ments currently appearing 
inleading trade publications. 





Chemicals Division 
Virginia-Carolina Chemical Corporation 
401 East Main Street 
Richmond 8, Virginia 











Please send me details on V-C Cleansers and your profit plan for 
dealers. I am chiefly interested in cleansers for: © The food serving 
industry. © Maintenance cleaning in industries and institutions. 
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CLEANSERS 
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ADDRESS 
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SOAP and CHEMICAL SPECIALTIES 


— AROMATIC CHEMICALS 


., 667 Washington Street, New York 14 (N.Y.) 
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PERFUMERY SPECIALTIES — ESSENTIAL OILS 


Polak & Schwarz Inc 
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STILL AHEAD! 
the leading merchant producer of Chlorine 


Columbia-Southern has complete facilities to render excellent service to chlorine consumers. 


Our Technical Service, Transportation and Traffic staffs are always ready to serve you. 








i & 


KA DISTRICT OFFICES: Cincinnati 


Charlotte ¢ Chicago ¢ Cleveland 
Boston ¢ New York « St. Louis 


COLUMBIA-SOUTHERN 
CHEMICAL CORPORATION 


SUBSIDIARY OF PITTSBURGH PLATE GLASS COMPANY 
ONE GATEWAY CENTER~ PITTSBURGH 22 * PENNSYLVANIA 


‘ a>, 


“TUMBIA SOUTHER 






Minneapolis ¢ New Orleans « Dallas 
Houston « Pittsburgh « Philadelphia 


San Francisco 


CHLORINE, ALKALIES AND RELATED CHEMICALS 


1955 








JONES hecialite 


-eein Automatic Soap Presses 


JONES PRESSES, with their exclusive, patented toggle motion, have 
become the standard throughout the world wherever high produc- 
tion, high quality, and perfection of finish are paramount consider- 
ations. Standard Jones Presses illustrated here meet all soap pressing 
requirements. A Jones Toggle Operated Soap Press will improve the 
appearance of your product, increase your production, reduce your 
costs. Write today for complete information. 
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P.O. BOX 485 
CINCINNATI, OHIO 
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BIG PUSH .... The sudsless detergent 

boys are pushing their promotions and 

advertising harder than ever this year. 
One product alone will be supported by some 
five or six million dollars worth of advertising 
in 1955, including the fourth largest contest 
ever staged in the U. S. with prize money run- 
ning over $150,000. 

The soap companies whose destinies have been 
wedded to suds for many a year, are hopping on 
the sudsless band wagon. And as new sudsless 
products continue to come on the market, that 
old and inevitable question arises once again. 
Can housewives be unsold on suds? There are 
strong opinions on both sides and increasingly 
large amounts of advertising dollars are being 
spent to support both positions. 

Although the sudsless detergent marketers feel 
that they are on a rising market with automatic 
clothes washers outselling the conventional agi- 
tator-wringer type by growing margins, the 
suds advocates are reassured by new design 
changes in automatic washers which will handle 
excessive sudsing. It is apparent that washer 
design can have a marked influence on the suds- 
versus-sudsless detergent battle. Distribution 
patterns will have a bearing on who comes out 
as top dog. And the marketing experience of the 
traditional soaper cannot be underestimated. 


COLOR .... This is the age of color. 
Everything’s colored today. TV, auto- 
and now we read about a 





mobiles, 
clothing store offering a pink dinner jacket. 
What next? Imagine showing up in a pink din- 
ner jacket. No, we just couldn’t do it. 

And it looks like the old soap trade has 
climbed on this color bandwagon also what with 
Blue Cheer, Blue Rinso,—and now it’s Pink 
Dreft. Then, we hear, comes Golden Fluffo. 
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as the editor sees it... 


Well, there are still a few colors left, especially 
green. How about green Surf or Tide? 

Once upon a time, everything in soaps and 
detergents was white. If toilet soap was a shade 
off white, somebody in the kettle room got the 
gate. It’s still that way, but we wonder if this 
color business in laundry products will eventual- 


ly hit the toilet soap field. It could, you know! 


CHANGES .... In the marketing of in- 
dustrial floor products, cleansers, and 
other maintenance chemicals, changes 

are taking place which could seriously affect the 
present status of competition. New entrants 
into the industrial field and a revamping of their 
sales set-up by others could bring much keener 
competition. With the big fellows girding up 
their loins for battle, the possibilities of some 
smaller manufacturers and jobbers being hurt 
in the scuffle are not remote. 

More large firms have “discovered” the in- 
dustrial and institutional markets of late, it 
seems, and they obviously intend to exploit them. 
This means a type of competition for smaller 
firms which they have not heretofore exper- 
ienced. They will meet up with well organized 
selling, and if their own selling is of the hit-or- 
miss variety, they are bound to lose business. 

The next year or two could see a real shake- 
out in the industrial maintenance chemical field 
with the elimination of some of the weaker 
units and a marked growth among the stronger, 
better organized firms. Definitely, keener com- 
petition is on the horizon. The new entrants 
into the business will see to that. For those com- 
panies who would meet this competition suc- 
cessfully, it means more and better organized 
selling, probably more and better salesmen. Yes, 
sir, boss! Times have changed in the industrial 


markets. 
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(AN ACETAL) 


Typical Specifications: 








PHYSICAL APPEARANCE: Colorless Liquid; APHA 10 Max. 



















ODOR TYPE: Floral, Rose. 

SOLUBILITY: 30 parts soluble in 100 parts of 7040 Ethyl 
Alcohol. 

STABILITY: Very stable in neutral and alkaline media. 
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REFRACTIVE INDEX ot te : 1.5210 





SPECIFIC GRAVITY (Ss : 1.0880 





Specifications carefully checked in our 
modern control laboratories. 


QUALITY: 





Because of its great stability this product 
is valuable in soap and cosmetic odors. Its 
fine aroma permits its use in the highest 
priced perfumes. 


SUGGESTED USES: 








Note these additional VERONA specialties: 
CYCLAMAL - RESEDALIA 
VERONOL + AMBRE SUPERESSENCE E-1273 


Sole representatives in the United States for: J. & E. SOZIO, GRASSE, FRANCE 
RESINOIDES * NATURAL ABSOLUTES ¢* ESSENTIAL OILS 






Write for our complete catalogue. 


VERON PRODUCTS BUILD SALES FOR Yul) Provucrs 


Aromatics Division 
VERONA CHEMICAL COMPANY 
Plant and Main Office: 26 Verona Avenue, Newark, N. J. 
1210 Rosedale Avenue,-Chicago, Ill. 
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QUIETLY .... Without fanfare or the 
blare of trumpets, the American Medical 
~££) Association has discontinued its practice 


tw 
* 


of issuing seals or emblems of approval for any 
product. For some years, the AMA has issued 
“seals of acceptance” for certain drug and cos- 
metic products,—provided these products were 
advertised in the Journal of the Association. 
Now, without anything in the way of advance 
notice, the February issue of the medicos’ mag- 
azine announces the termination of such an ar- 
rangement. 

Our first comment upon hearing this news 
was “it’s about time.” For some time, these 
seals of acceptance have been the subject of 
much controversy and criticism. Never have we 
except 





heard a valid argument in their favor, 
as a means to sell advertising in the doctors’ 
journal. And now, as these AMA seals pass 
quietly from the scene, we hope the dentists and 
some of the trade associations will follow suit. 
They still rank far beneath the dignity of rep- 
utable professional and trade associations. 


+ £¢ £ & & 


LABELING .... As far as better label- 
ing of household chemical specialties is 

4 concerned, the heat is on! Whether in- 
dustry wants it or not, legislation is coming to 
require spelling out hazardous products on labels. 
Just what are “hazardous products” it might be 
difficult to point out off hand. Those which are 
“hazardous” for a three-year old child, are not 
necessarily so for an adult. But kids mostly 
are the ones who accidentally ingest household 
chemicals. And kids don’t read labels. 

On the basis that label information might be 
of help to a physician in an emergency, some of 
the larger companies already are giving such in- 
formation. A few who have already done this 
are openly incensed at their smaller competitors’ 
refusal to do the same. They say it places them 
at an unfair disadvantage. Eventually, however, 
in the light of continued agitation in medical 
circles, and in the press, legislation to require this 
is almost certain in many states. Why does not 
the industry take time by the forelock and beat 
get its label in- 





the legislation to the punch, 
formation uniformly straightened out of its 


own accord? 
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f-, CHLORDANE....A recent revision of 

Interpretation 19 and covering regula- 

&© tions of the Federal Insecticide, Fungi- 
cide and Rodenticide Act opens the door for a 
greatly widened use of chlordane in household 
and industrial insecticides. In addition to those 
uses previously cleared by USDA, the new rul- 
ling permits chlordane now to be used for house- 
hold control of flies, mosquitoes and clothes 
moths in addition to certain other insects. Also, 
in regular and aerosol sprays, the maximum per- 
centage allowed has been increased from 2.5 per 
cent to three percent, and in powders from five 
to six per cent. 

It seems that during the past four years and 
since the issuance of the original Interpretation 
19 by USDA in September, 1951, technical 
chlordane has become a much more highly re- 
fined and purer product. Hazardous impurities 
in technical chlordane have been reduced to 
practically nil thus making this very useful in- 
secticide chemical available for many more uses 
than heretofore. We would not be surprised to 


sce its use boom in fly, mosquito and moth prod- 


ucts. 
% # 
AEROSOL PATENT .... What effect 
will upholding the “Rise’’ aerosol shave 
a) cream patent have on the aerosol indus- 


try? Although the question is being debated by 
all segments of the industry, the answer seems 
to be “not too much.” Two of the main rea- 
sons are that the patent covers only one type 
of product, although a large and expanding one, 
and secondly, if a licensing system is set up, the 
fees will probably be small enough so as not to 
restrict marketing to any extent. Furthermore, 
the ruling of the Baltimore judge, at this writing 
still preliminary, will be appealed. Thus, a re- 
versal is still a possibility. 

Irrespective of the eventual outcome of the 
litigation, the validity of the patent, as we see 
it now, will not interfere seriously with the fu- 
ture of aerosol progress. The marketer who 
has hesitated, we feel, is on a reasonably sound 
basis to proceed with his plans for new prod- 
ucts. And if the licensing fee is low enough 
wouldn’t this obviate the need for further liti- 


gation? 
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Today's finer 


clear liquid sham 200 


FOR YoU... 
DU PONT Lificwel EP 


for consistently superior 


formulating results ! 


\ 


UNIFORMITY is important when you turn out batch after \ 
batch of shampoo. DUPONOL EP is carefully tested so that 


you get the same, quality results ever) vnele time! 


STABLE COLOR means your shampoo won't fade or 
discolor. And DUPONOL EP’s outstanding color stability 
assures you that your shampoo will have the same cosmetic 


elegance on display as when it left you. 


GREATER RESPONSE from DUPONOL EP results in less 
thickener . . . retention of important cleansing and foaming 
action .. . savings for you in both time and money! 


Further, DUPONOL has an amazingly low cloud point of 40°F.! 


Save storage space, too! DUPONOL EP is the first detergent 
on the market to formulate into a wide variety of both 
clear liquid and liquid cream shampoos! Another example 


of Du Pont’s continued leadership in the detergent field. 


Do you need help with any shampoo formulating problems? 

If so, chances are Du Pont’s technical staff has already solved them 
You'll find answers in informative bulletins, including dozens of 
formulas. Write on company letterhead to: E. I. du Pont 

de Nemours & Co. (Inc.), Dyes and Chemicals Div., 

Wilmington 98, Del. 
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DU PONT Diu brmol EP 


DETERGENT 


*Du Pont Trade-Mark for Surface-Active Agent 
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Small Soaper Plight 
Iditor : 
I got a “big kick” out of the edi 
torial in the January issue of Soap 
& Chemical Specialties, in which 
you point out that “The situation of 
the average small soaper requires no 
Solomon to diagnose it. The an 
swer is the same as it has always 
been and always will be. [le simply 
sells his stuff too cheaply.” 

Dick Ojserkis 

Ie. Ojserkis & Sons, Ince. 

\tlantic Citv, N. J. 

oe ib canis 

Thanks—Lilly Dache 
editor : 


Thanks so much for the copy of the 


January issue of Soap & Chemical 
Specialties. It was wonderful noting 
that not only did this issue contain 
material about me between the 
covers—but that my “Invisible Net” 
(aerosol hair spray package which 
won aerosol package contest of 
Chemical Specialties Manufacturers 
Assn.) was depicted on the front 


well. | 
thrilled about this 


cover as am particularly 
since my line of 
cosmetiques is a new adventure for 
me, 

Lally Dache, president 

General Beauty Products 

New York 

To Miss Dache a sincere “your’r. 

welcome.” We're glad she won not onl 
because we think her product was tops, 
but because she herself ts so charming 


kd 
_ *- 


Insurance Cos. Addresses 
Editor: 
In the 
Soap & 


page 43, a letter from one of yout 


December, 1954, issue of 
Chemical Specialties, on 
subscribers inquires about product 
liability insurance. In answer to that 
letter the names of several com 
panies who provide such insurance 
are listed. | would consider it a fa 
vor if you could PIVe me the full 
iddresses of these companies. 

W. Leroy Wilcox 

Wilcox Products 

Corry, Pa. 

The names and full addresses of 
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he companies mentioned are: Libert 
Vutual, 175 Berkel St., Bostoi ‘se 
Wlass.; O1 asualty, 136 North Third 
Si., Hamilt ), and Travelers, 7 
Vain St.. Hurtford, ¢ ni kd 

7 . - 
That Dictionary Again 


editor: 

| read with interest the edi 
torial comments and those of Alr. 
MeCutcheon on Mr.  Boehme’s 
Spanish [english dictionary of soap 
these 


and detergent terms. Since 


comments were carried im your 


September, 1954 issue, | suspect 
that some sort oft distribution plan 
would 


has cr\ stallized by now. | 


appreciate any information that vot 


can give me on the subject. 
1. W. Hartman 
(iverseas Development and 
Standard Department 
Procter & Gamble Co., 
Cincinnati 
Portiunale w Jar as wi 
no plans for the distributioi f th 
dictionary have crystallised as yet. How- 
cver, we have managed to get a 


our copy, which we are loaning te Ali 


Hartman. We are trying to track dow 
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Who Mekes *'Pinex''? 
I-ditor: 


\ reader ot 


VWaintenance has 


our publication 
Cleaning and 
asked us to identity an .\merican 
Noor polish known as “Pinex.” The 
only information he can give us 


t it is used by 


about the polish is thi 
the Robert Simpson Company ot 
\merica. 

[ have already made enquir 
ies in Great Britain, and have traced 


called “Pi 


compound 


wood = preservatiy 


next” and a sweeping 
known as “Pinax.” but neither ot 


hese seems to be thie product vhicl 
our reader is after, 
| should be 


vou could help me to trace the man 


ost grateful if 


ufacturer 

r. Dale r 
\ssistant editor 
Wheatland Journals, Ltd 
London, I:ngland 

For this one we will haz 

iw readers fe issistance. Ile haze 

(Turn to Page 197) 
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The scent of soap 
can be an impelling spur to sales 


Tell your story well through the selection of the 
proper perfume. For suggestions and recommendations, 
ask the advice of the van Ameringen-Haebler soap 
perfumers who are unmatched in skill and experience 


in this field of scent. 


VAN AMERINGEN-M AEBLER,!NC. 521 WEST 57th STREET, NEW YORK 19, N. Y- 
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Detergent Market Trends 


Growth of the organic synthetic detergent 
industry has been featured by new ‘products 
and new formulations... the trend continues 


HE. superlatives, miraculous 
and fantastic, are common 
terms in this atomic age. 
However, the development and di- 
versification of petroleum products 
is truly one of the most fabulous 
manifestations of the petrochemical 
industry in the twentieth century. 
Today is it difficult to realize that 
the oi] industry in this country was 
started principally for the purpose 
of supplying kerosene tor illumin- 
ation. 

However, the almost unlim- 


ited molecular variety and avail- 


able volume of crude oil provided ~ 


a fertile field for the exploration of 
the chemists. It has made possible 
the creation of a great variety of 
products, which, coupled with the 
development ot tools to use them, 
have profoundly changed our stan- 
dards of living. 

During the past 20 years, 
the development of petrochemicals 
for household and industrial uses 
has been the most pronounced trend 
in the tremendous expansion and 
diversification of all petroleum prod- 
ucts, and in this field the horizons 
are still unlimited. Spearheading 
this market and product develop- 
ment in the oil industry are its syn- 
thetic detergents, with which we are 
concerned. 


*Paper presented before the 28th an- 
nual convention of the Association of Amer- 
ican Soap & Glycerine Producers, New York, 
Jan, 28. Mr. Macon is Market and Product De- 
velopment manager of Chemical Product Sales. 
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By J. Ralph Macon* 
Atlantic Refining Co 


Synthetic detergents derived 
from crude oil first emerged as a 
poor competitor for the soaps pro- 
duced from vegetable and animal 
fats and oils about 20-25 years ago. 
The challenge of synthetic deter- 
gents to sOap supremacy as a cleans- 
ing agent began on a very modest 
scale. In 1935, on a basis of twenty 
one and eight tenths (21.8) pounds 
of sales per capita in this country, 
the sales of soaps totaled two and 
three billion (2,776,000,- 
000) pounds as compared to a sales 
total of synthetic detergents of only 
two million (2,000,000) pounds on 


quarter 


an as sold basis. (These figures are 
expanded to represent the entire in- 
dustry. ) 

But this beachhead was to 
grow steadily into a full-scale in- 
vasion of the market. Ten 
later, in 1945, with per capita sales 
tenths 


years 


of twenty six and seven 


(26.7) pounds, the sales of soap 


totaled about three and six tenths 
billion (3,574,000,000 ) 
while the total synthetic detergent 
sales although still far behind, thad 
zoomed to one hundred fifty million 
pounds (150,000,000 ) pounds. 

In 1953, for the first 
the total sales of synthetic deter- 


pounds, 


time, 


gents eclipsed those of soap prod 
ucts as the great acceleration in the 
domestic use of petroleum chemical 
products in this country began to 
take effect. In that year, soap sales 
dropped to slightly less than two 
billion (1,948,000,000 ) pounds, and 
synthetic detergents reached a new 
high in total sales of two billion 
one hundred thirty four million 
(2,134,000,000) pounds. 


capita consumption for the year was 


The per 


twenty five and six tenths (25.0) 
pounds. 

Synthetic detergent sales are 
divided into two main categories : 


solids and liquids. Solid synthetics 








Table 1. U. S. Total Solid and Liquid Synthetic Detergent Sales 
(Millions of Pounds as Sold Basis) 


Year Total Solid 
1948 402 401 
1949 71Z 702 
1950 1,093 1,07) 
195] 1,255 1,217 
1952 1,530 1,481 
1953 1,867 1,782 
1954* 2,077 1,962 
*Estimate based on 9 months sales. Data, Assn 


by members). 





Liquid as | 
Liquid Percent of Total | 
7.1 Negligible 
10.3 1.45 
22.6 2.06 
38.2 3.04 
49.6 3.24 | 
84.6 45% 
115.0 5.60 
Amer. Soap & Glycerine Producers (sal 
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Year Total Synthetic 
1939 V2 
1940 12.0 
194] 16.0 
1942 20.0 
1943 30.0 
1944 94.3 
1945 106.0 
1946 183.6 
1947 227.1 
1948 253.0 
1949 265.6 
1950 571.3 
1951 569.3 
1952 610.5 
1953 716.2 
1954* 750.0 
Data: U.S, Tariff Commission 

and sulfonated acids (fish oil and oleic 

and fish and marine animal oils. 

Dodecy!] benzene sulfonic acid types. 

* Estimated 1954 





Table 2. U. S. Production of Alkyl Aryl Sulfonate Detergents 
Versus Total Synthetic Detergents Production 
1939-1954 
(In Millions of Pounds 100% Active Basis) 


1) Alkyl Aryl ‘°) 


(1) Total excludes petroleum aromatic sulfonated compounds, salts of fatty acids, sulfated 
acid), isopropyl oleate, animal fats and oils, 


(2) Alkyl aryl detergents include only alkyl benzenoid compounds (sulfated and sulfonated) : 


% of Total 


9 48 6 
6.0 50.0 
8.0 90.0 
10.0 50.0 
24.7 82.3 
31.4 33.2 
41.7 39.3 
45.9 25.0 
99.4 24.4 

101.4 40.0 
147.1] 99.3 
251.8 44.0 
317.6 59.7 
307.2 50.3 
364.2 50.8 
382.0 51.0 








have represented by far the major 
portion of total sales to date. Liquid 
sales, however, have been increasing 
rapidly both on an absolute basis 
and as a percentage of total deter- 
gent sales. It is noted from Table 
1, that in 1948, liquid detergent 
sales were negligible. In 1950, about 
22.6 million pounds of liquids were 
sold and this amount represented 
a little over two percent (2.06%) 
of total volume synthetic detergent 
sales. During 1954 sales increased 
more than five-fold to 115 million 


pounds and made up 5.6 percent of 


total volume of sales, as estimated 
on the basis of nine months. 

\s indicated in Table 2, an 
analysis of United States Tariff 
Commission production figures for 
1953 shows that out of a produc- 
tion of 716,200,000 pounds of 100 
percent active organic detergents in 
that year, there were produced a 
total of 364,200,000 pounds of 
alkyl aryl sulfonates—or about 51 
percent. In 1954 it is estimated that 
750 million pounds of synthetics 
were produced. During the same 


period alkyl aryl sulfonate produc 





Year Total Alkyl Aryl 
1946 83.6 45.9 
1947 227.1 55.4 
1948 253.0 101.4 
1949 265.6 147.1 
1950 571.3 251.8 
195] 569.3 317.6 
1952 610.5 307.2 
1953 716.2 364.2 


Data: U. S. Tariff Commission and Industry 


** Excludes oils, fats and waxes. 





Table 3. U. S. Total Synthetic Detergents Production by Types 
1946-1953 
(100% Active) 


Sulfated 
Acids,** Sulfated 
Amides and Alcohols 
Non-ionics Esters and Others 
20.7 33 83.9 
49 13.4 113.4 
44.2 20.7 86.7 
45.2 23 61.0 
79.1 7 223.3 
Fe 10.3 165.9 
104.5 20.7 178.1 
135:0° 23.0 194.0 
Estimates 


* Excludes certain lauric, oleic, and stearic acid esters. 
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tion is estimated at 382 million 


pounds or a Gain of 51 percent ot 
the total. 

This relationship has held rel- 
atively constant for the past several 
years. It should be remembered that 
the active organic detergent con- 
stitutes approximately 30 percent of 
the grand total when these figures 
are compared with “as sold” figures. 

The alkyl aryl sulfonates at- 
tained the largest volume position 
in synthetic detergents because of 
their excellent detergency and suds- 
ing characteristics and because they 
can be produced on a large scale at 
low cost, combined with price sta- 
bilitv. Table 2 illustrates quite 
vividly the prominence of alkyl aryls 
in synthetic detergent production in 
the United States during recent 
years. In addition to increased sales 
of synthetics the sharp increase in 
total synthetic production during 
1949-1950 as shown in Table 2 
is also attributed to more accurate 
classification of groups of com 
pounds by the Tariff Commission 
and a greater number of reporting 
companies. 

The remaining 49 percent of 
organic synthetic detergent produc 
tion is composed of non-ionics, sul- 
fated alcohols, sulfated and sulfon 
ated acids, amides, and esters, ca- 
tionics and miscellaneous groups as 
shown in Table 3. 

From 1946 to 1953 estimated 
production of non-ionics has risen 
from 21 million pounds to 135 mil- 
lion pounds. During this same per- 
iod the sulfated acids, amides and 
esters have remained stable. Sulfated 
alcohols are not reported separately 
and are included here with cationics 
in the miscellaneous group. [low 
ever, it 1S believed that sulfated 
alcohols constitute the most signif 
icant portion of this group in the 
3 


period from 1946-195 


Table 4+ records the United 
States production estimates for 1953 
and indicates that of the detergents 
other than alkyl arvl sulfonates, non- 
ionics are most significant. In that 
year, 135 milion pounds were pro- 


duced, representing 18.8 percent of 
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the total. Sulfated alcohol produc- 
tion is almost equivalent with 125 
million pounds of 17.5 percent. The 
miscellaneous group represents 8.3 
percent of the total or about 61 mil- 
lion pounds, while sulfated and 
sulfonated acids, amides and esters, 
and the cationics, make up the re- 
mainder of 31 million pounds of 
4.3 percent of the total. 
There are only a few impor- 
tant types of synthetic detergents or 
surface active agents, but there are 
several hundred contenders for the 
business, and because the average 
packaged household synthetic deter- 
gent contains less than 30 percent 
active ingredient, it is far more diffi 
cult to estimate accuratels the con 
sumption of any specific detergent 
five to 10 vears hence. The major 
factors limiting such forecasts are: 
1. Technical improvements in de 
tergents. 

2. Changes and improvements in 
formulations. 

3. Changes in household appli 
ances, 

+, Changes in relative costs of 

production. 

New products and formula 
tions have featured the growth of 
the petrochemical industry in gener 
al and that of the organic syuthetic 
detergent expansion in particular, 
and this trend will certainly con 
tinue as these many products com- 
pete for the large and ever-growing 
market. 

Tailored Products 

N recognition of our industry’s 
I need for materials designed for 
specific applications, the producers 
oi the organic synthetic ingredients 
have tailored products to meet the 
varying requirements of the con 
sumer formulations. For example, 
over the past several years require 
ments have been for materials with 
greater foam, coupled with excep 
tional detergency as well as solubil- 
ity. These properties are a function 
of purity and chemical structure. 
The answer was supplied in the 
form of products of different con 
exceptional purits 


position, with 


characteristics, and are utilized to- 
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Table 4. 





**Excludes oils, fats and waxes. 





1953 Estimated U. S. Production of Detergents other 
than Alkyl Aryl Sulfonates 
(Millions of Pounds 100% Active Basis) 


Based on U. S. Tariff Commission Data and Industry Estimates 
* Excludes certain lauric, oleic, and stearic acid esters 


of Total 


F 








day in many leading household 


formulations. .\s another example, 
it became apparent that a need ex 
foaming liquid 


isted for a high 


product, with good performance 
properties and optimum solubility 
characteristics, where the solubility 
a function of a solvent ad 
Such a 


veloped and is now on the 


Was not 
ditive. material was de 
market, 
and finding increasing application 
in liquid dishwashing formulation 


Another development has re 
sulted from the commercial avai 


ability of stabilized liquid sulfur 


trioxide. It has stimulated the d 

velopment of processes for sulfon 
ating detergent alkylates, a raw ma 
terial for producing the organic syn 
thetic ingredient, which has certain 
processing advantages and results 
in products of higher active and 
lower salt content, 

In addition it has been fourid 
that sulfated alcohols, at the cur 
rent price of tallow, have perform 
which justify 


ance characteristics 


their inclusion in balanced detergent 


formulations. It is generally ac 
cepted that industry in this instance 
product al 


is supplying a quality 


low cost. 
Volume 

active ingredient can be effected by 

in the end 


requirements of an 


a “formulation change” 
product, as well as demands for the 
finished products. Such a possibility 
currently exists due to the increas 
ing use of automatic dishwashing 
and laundry appliances 

In Table 5, it 1s shown that 
irom 1947 to 


million three hundred fifty thousand 


1953 inclusi\ e, orn 


(1,350,000) motor-driven dish 
washing machines have been sold 
according to Llectrical Merchandis 


ing, or an average of 193,000 pet 
vear. Sales of automatic and semi 


automatic washing machines totaled 
(10. 


ninety thousand 


ten million 
090,000 ) 


19046 to 1953, according to the sallit 


units in the period fron 


source, and now represent mort 
than 20 percent of the washing ma 
chines in use. Downward trends in 


sales of the wringer-spinner. typ 





Motor Driven 


Year Dishwashers 

1946 N. A. 

1947 120,000 

1948 225,000 

1949 160,000 

1$50 230,006 

195] 260,000 

1952 75,000 

1953 180,000 

Source: Electrical Merchandishing Magazine 





Table 5. U. S. Production of Dishwashers & Clothes Washers 
1946-1953 


Automatic and 
Semiautomatic 


Clothes Washers Washers 
356,000 691,00 
962,000 2,695,00 
950,000 3,246,00 
928,000 2,137,000 
646,000 2,137.00 

1,589,000 795.0 
684,000 582,00 
975 00f 525.0 


Spinner-Wringer 
Type Clothes 








43 





washing machines indicate that this 


percentage will continue to rise. In 
1953, 1,525,000 of these were sold, 
compared with 1,975,000 of the 
automatic and semi-automatic types. 
A wide use of these appliances may 
affect future sales of the organic 
synthetic ingredients used in the 


household formulations. 


Detergent Market Size 


Po until now | have discussed 
U the household detergent mar- 
ket, representing 85-90 percent of 
the total, and it is by far the larg 
est and most important for syn 
thetics. [lowever, there is a long 
and impressive list of industrial 
uses in an almost innumerable vari 
ety of applications for synthetic de- 
tergents or surface active agents 
which constitute the remaining 10- 
15 percent of the total market. 
Some of the more important indus 
trial applications utilizing alkyl aryl 
sulfonates as well as other surface 
active agents include those shown 
in Table 6. 

Somewhere in the processing 
of almost every manufactured arti- 
cle synthetic detergents or surface 
active agents are being used. 

It is not difficult to predict 
the future sales of detergents on an 
“as sold” basis with reasonable ac- 
curacy because the per capita con- 
sumption has not changed appre- 
ciably for the past 20 years, al- 
though the washing efficiency of the 
product has been improved during 
that period, as well as the general 
level of cleanliness and = sanitation. 


Detergent Sales Forecast 

FORECAST of detergent 
A sales from the present time 
through 1962 may be based upon 
the following assumptions : 

1. Per capita consumption — will 
remain relatively constant. 

2. Synthetic detergents will ulti- 
mately take over more of the 
market for packaged soaps, 
scouring powders, liquid clean- 
ers and other cleaning agents. 

3. Synthetics will continue to 
move slowly into the toilet bar 
field. 
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Table 6. Industrial Applications 


Scouring powders 
Textile applications, such as wool 
scouring, dye leveling, etc 
Alkali type dairy cleaners 
Metal cleaning compounds 
Janitor supply products 
Automobile washing compounds 
Gypsum board frothing agents 
and cement 





Portland cem 
block air entraining agents 
Initial emulsifiers in emulsion 


polymerizatior 


4. Industrial applications, also 
significant, will continue to ex- 
pand in the same approximate 
relation to household products. 

Based upon an acceptance of 
these factors it is estimated that 
synthetics on an ‘‘as_ sold basis” 
by 1962 will have captured approxi 


mately 75 percent of the total mar- 


Post stabilizers in high polymer 
latices 

Fertilizer curing 

Herbicide: 

Insecticide: 

Fruit and vegetable washing 

Fat splitting 

Leather treating compounds 

Paint stabilizers and pigment dis 
persants 

Pharmaceutical pl 


Firefighting compound; 


ket as shown in Table 7. (Thes 
figures have been expanded to rep- 
resent the entire industry.) Since 


synthetics on the ‘as sold basis” 


now represent 55 percent of the 


total market, it is expected that the 


increase will occur gradually, dur- 


(Turn to Page 118) 





Soap 
Year Total Sales 
1935 2,778 2,776 
1936 3,046 3,041 
1937 2,958 2,948 
1938 3,14] 3,126 
1939 3,324 3,306 
1940 3,236 3,206 
194] 3,842 3,802 
1942 3,639 3,589 
1943 3,540 3,465 
1944 4215 4,060 
1945 3,724 3,574 
1946 3,203 2,928 
1947 3,952 3,552 
1948 3,692 3,142 
1949 3,777 2,962 
1950 4,204 2,955 
195] 3,878 2,444 
1952 3,959 2,210 
1953 4,082 1,948 
1954* 4,147 1,865 
1955 4214 1,770 
1956 4 283 1,606 
1957 4 349 1,522 
1958 4,416 1,435 
1959 4 482 1,345 
1960 4,549 1,296 
196) 4.616 1,200 
1962 4 682 1,170 


* Estimates based on 9 months sales: 





Table 7. U. S. Total Soap and Synthetic Sales 
(As Sold Basis in Millions of Pounds) 
1935-1954 
Projected 1962 
(1935-1954 Data—Expanded to represent total industry by Association of 
American Soap and Glycerine Producers, Inc.) 


Data: Association of American Soap & Glycerine Producers, Inc. 
(Expanded to represent total industry) . 


% of Synthetic % of 
Total Sales Total 
99.93 Z 07 
99.84 : 16 
99.66 0 34 
99.52 15 48 
99.46 18 54 
99.07 30 3 
98 96 40 1.04 
98 63 50 1.37 
97.88 75 2.12 
97.03 125 2.97 
95.96 150 4.04 
91.40 a 8.60 
89.90 400 10.10 
85.10 550 14.90 
78.40 815 21.60 
70.30 1,249 29.70 
63.10 1,434 36.90 
55.80 1,749 44.20 
47.50 2,134 52.50 
45.00 2,281 55.00 
42.00 2,444 58.00 
37.50 2,677 62.50 
35.00 2,827 65.00 
32.50 2,981 67.50 
30.00 3,137 70.00 
28.50 3,253 71.50 
26.00 3,416 74.00 
25.00 S.ol2 75.00 
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Soap Sales Trends 


By P. J. Stomberg* 
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XV 


Nielsen 


Con 
UC 


used in this 


FC KR E revic Wing tood sense to cover both SOdaps and svVil «© headed The data 
store and household soap thetic detergents with the designa presentation are derived largely 
and detergent sales trends tion synthetic detergents being used from the bimonthly audits we make 
in 1954, | should like to define some when we are referring to that typ in 1600 representative grocery, gro 
delicatessen and 


the terms which will be used of product specific 


quite frequently, namely, 


ot 
food stores 


and household soaps and detergenis. stores, gr 
| Tousehold soaps and deter 
gents, in this paper, will comprise ete., as well as 
tessen stores 


Although 


predominate 


white tl aling soaps, 


toilet 
packaged laundry soaps, 


SOaps, 
and pack 
aged synthetic detergents including 


The term they handle 


liquid synthetic detergents 
detergents will be used in the broad products. In fact, 
virtually “on 


attained 1] 
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Association >of American Soap & G slyceri ne aa - . 
Producers, Inec., New York, Jan. . 195 quite a few upe! 


ALL COMMODITIES 
1954 ¥s.1953 


niuonss 22.9 i 347 361 +47 


G nen ; i 


SALES TREND COMPARISON I 
DOLLAR BASIS 
1950 = 100 








wa, 





1954 vs. 1953 


199 105 108 114 122 +72 
g 124 129 +47, 


110,! 


coMMOOI IES 100 
1950 1952 


SOAPS & 
DETERGENTS 


1951 1953 


“ally 

Food stores include 
cery-combination stores 
the stores that sell 
STOCE ries 
and 
sales of 
in the 
a wide variety of other 


c stop” 


goal toward which 
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delica 
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index 
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tion “of what has happened to food 
store dollar sales since 1950. They 
also serve as a means of comparing 
food store trends with those for 
detergent on and so on. 

Sales of food stores establish- 
ed another new high in 1954, reach- 
ing a total of 36.1 billion dollars. 
greater than 
greater than 


This voume was 4% 
1953 sales and 29% 
1950 sales. 
lar percentage gain 4% inl 
1953 compared with 1952 as volume 


Sales had shown a simi- 


rose from 33.3 billion dollars to 
34.7. billion dollars. 
larger gains were recorded in 1951 
and 1952 than in 1953 and 1954 as 


evidenced by the index figures. De 


Substantially 


tween 1950 and 1952 the index rose 
from 100 to 119, or nineteen points, 
whereas only a ten-point rise oc- 
between 1952 and 1954, 
from 119 to 129. Higher 


prices were largely responsible for 


curred 
namely, 


the sharper increases in the two 
earlier years. 


Household Soap Sales 

HE next few charts deal with 

household soaps and detergents. 
Chart 2 shows trends on an index 
basis for household soap and deter- 
gent sales in dollars and tonnage for 
the five years 1950 through 1954. 
Sales in 1950 are set at an index 
figure of 100 and volumes in subse- 
quent vears are in terms of that base. 
Household soaps and detergents, as 
we have said, consist of toilet soaps, 


white floating soaps, packaged laun- 


Chart 5 
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108,110 109 108 -17 


1954 1950 
FOOD PRICE INDEX BASED ON SEPI-OCT AVERAGE 


dry soaps, and packaged syathetic 
detergents including liquids. 

Dollar and 
household soaps and 
again in 1954 


volume up 7% over 


tonnage sales of 
detergents 
reached new highs 
with dollar 
1953 and tonnage movement 5% 
greater than in the previous year. 
Over the five-year period dollar 
sales rose 22% while tonnage sales 
were up 16. 

The next two charts compare 
household soap and detergent trends 
with those for total food store sales. 
Our first comparison (Chart 3) of 
household soaps and detergents and 
total food store trends concerns dol- 
lars. The top line on this chart 
shows the trend in dollar sales of 
household soaps and_ detergents, 
while the lower line shows the trend 
\lthough 
detergent sales increased more than 
1954 com- 


pared with 1953—7¢ versus 4% 


in food store dollar sales. 
total food store sales in 


and had shown also a gr vate r gaill 
1952 — 6% 


in 1953 compared with 
versus 4% aerarry soap and 
detergent dollar sales have not vet 
caught up with the increase for food 
stores over the five-year period. De- 
tergent dollar sales in 1954 were 
22¢¢ higher than in 1950 whereas 
total food store dollar sales had ad 
vanced by 29° 

On Chart + we shall observe 
that the 
dollar basis apparently retlects a dif- 
This chart 


‘itference in trends on a 


ference in price levels. 


shows trends in household soap and 


1954 ws 1953 


+5/. 


( sine BS 


ADVERTISING 


MAGATINES, NETWORK 
RADIO ano NETWORK TY 








detergent sales and food store sales 


on a tonnage basis. There has been 


a surprising agreement between the 
trends with only minor differences 
and in 1954. A 


5% increase for detergent tonnag: 


occurring in 195] 


sales in 1954 over 1953 was a bit 
better than the 4 gain reported 
in total food store sales, while soaps 
and detergents slipped more than 
all food stores in 1951 from the 
1950 volumes. 

Chart 5 compares detergent 
prices with food prices generally. 
Note differences between the food 
prices index figures on this chart 
and those shown on a_ previotts 
chart. The difference arises because 
re the averages for the 
and October 


these prices a 
months of September 
whereas the others were for an en- 
tire year. Detergent prices are as of 
October 1. 
of toilet soap 
thetic detergents were up 5% and 


Prices of regular sizes 


and packaged syn- 


3 respectively on Oct. 1, 1954 
over last year, while the Food Price 
Index showed a 1° decline. The 
wide variations that had existed in 
the previous two vears between de- 
tergent prices and those for the 
average food product were reduced 
as of the most 
1, 1954. 


somewhat, therefore, 
recent check point, Oct. 
Sales and Advertising 

N Chart 6 dollar sales, 


sales, and measurable media ad 
house- 


tonnare 


vertising expenditures for 
hold soaps and detergents during 


SALES AND ADVERTISING 
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last five years are shown, Ad- 
vertising includes expenditures in 
magazines, newspapers published in 
cities of over 100,000 population, 
network radio, and network tele- 
vision. Spot radio and spot tele 
vision expenditires are not avail 
able. I:xpenditures in the four types 
of media covered on this chart wer: 
30 higher in 1954 than in 1953 
and 32% 


Chart 7 compares the trends 


greater than in 1950. 


in detergent sales and retail inven- 
tories. -\ll data are on a tonnage 
basis. For the first time since 1951, 
retail inventories of household soaps 
and detergents increased more than 
consumer sales, even though only 
by the slight margin of 6 versus 
5. Stock turn, which had reached 
a high ot 7.8 times per year, was 
fractionally lower in 1954 7.0 
times per year. Coincident with the 
current inventory build-up, out-oi- 
stock on the major brands of house 
hold soaps and detergents declined 
to new lows as shown on the next 
chart. 

As of Oct. 1, 
age out-of-stock on the 


1954 the aver 
major 
brands of packaged soaps and syn 
thetic detergents and of toilet soaps 
(Chart 8) was at a new low of 3.06 
of stores. Out-of-stock on individ 
ual packages rather than for the 
brand as a whole also established 
new lows on Oct. 1, 1954. 

During the past five years, 
sales of synthetic detergents have 


more than doubled, increasing from 


Chart 7 
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100 on an index basis in 1950 to 


207 in 1454. Although there was a 
substantial gain in 1954 compared 
12¢¢ it Was well 


1952 


with 1953 
low those re ported fo. 
31% and for 1953 23%. Dis 


placement of packaged laundry 
soaps by packaged synthetic deter 
gents has now progressed to a pom 
where expansion of household syn- 
likely to 
be at an even slower rate in the 
Chart 9 illus- 


thetic detergent volume 


future than in 1954. 


trating the growth of synthetic de 
tergents ties in closely with the next 
few charts and the discussion ac 
companyving them. 

In previous years we have 
concluded with a discussion of 
subject of interest. | should like to 
devote the balance of this paper to 
an examination of the importance: 
of developing new and/or improve: 
products. Improved products have 
been linked with new products be 
cause it 1s often difficult to differ 
entiate between what is new and 
what is improved. 

Chart 10 carries a list of six 
teen new and/or improved products 
that we reported two years ago as 
having appeared in food or drug 
stores and had achieved sizable sales 
volumes. As shares of the markets 
of which they were a part, e.g., 


packaged synthetic detergents in t! 


1¢ 
household soap and detergent freld, 
these products represented from 8% 
to S85 of the total at that time. 


Tenof the sixteen products account 


1954 ¥s.1953 


) 6 +52 
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20 or more of their 1 


cd fo 
spective market totals llow hay 
these sixteen products fared since 
1952? 

Of the sixteen products, ten 
have increased their shares of thei 
respective markets, two have held 
about even, while four have lost 
ground, as can be seen in Chart 11 
It is significant that three of the 
four products that declined com 
a are in fields in which an 
it] 


ler “new or improved” product 


has since appeared. These thre 
products are ammoniated dentifric 
es, chlorophyll dentifrices, and spray 
type deodorants. We have classified 
the other chlorophyll preparations 
unong the products that have lost 
ground since popularity of thes: 
products seems to have diminished 
rather generally. 

Since our 1953 report, othe 
new or improved products have ap 
peared on the scene, or have become 
evident, and information indicates 
that many of these products have 
already achieved sizable sales vol 
umes. In Chart 12 are some that 
have come to our attention. 

rhe first product, low suds 
ing detergents, undoubtedly is fami 
liar to this audience. The convent 
ence of instant non-fat dry milk 
and instant prepared puddings 
sure to prove attractive to many 
housewives and turn them from less 
convenient products. Packaged fresh 
orange Juice appears to be making 


strides, although it 1s still relativel 


Chart 8 
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unimportant compared with frozen 


orange juice concentrate. Among 
the frozen foods specialties such as 
fish sticks — up six to seven fold in 
frozen soups, meat pies, 
reported to be meeting 
with considerable favor. Filter-type 
to Harry M., 


a year 

Cic., afe 
cigarettes, according 
Wooten in an article 
Printers’ Ink magazine, have tripled 
of the cigarette market 


appearing in 


their share 
in the past vear. .\nti-enzyme den- 
tifrices now dominate this market 
while the growth of stick-type de- 
odorants has been remarkable. The 
appearance of the no-smear lipsticks 
on this list emphasizes the fact that 
new or improved products are not 
of necessity introduced by compan- 
ies already in the field or by the 
leaders in the field. Several of the 
other products listed on this chart 
have similar backgrounds. 

We wrote two years ago, and 
this list of new and/or improved 
products strengthens our observa- 
‘tion made then, that the opportunity 


of developing new or improved pro- 


Chart 9 elt; Cna 
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AND SHATHENC 100 96 105.11 NG +52 


DETERGENTS 
(TONNAGE BASIS) 1950 1951 1952 


ducts 1s not limited to those who 
are in the field or who are the lead- 
ers in the field. .\nyone with imagi- 
initiative, alertness to the 


\merican consumer 


nation, 
wants of the 
and a willingness to take a risk has 
this opportunity. The rewards are 
vreat, especially since the originator 
oiten remains the leader.** 
ee en 

HLB Calculation Guide 

A method for calculation of 
11LB (hydrophile-lipophile balance ) 
numbers of non-ionic surface activ 
agents is described in a pamphlet 
published recently by .\tlas Powder 
Co., Wilmington, Del. The higher 
the HLB value the more hvdro 
philic and water soluble the material, 
and the lower the HIB figure the 
more lipophilic and oil-soluble the 
material. The 
\tlas scale is about intermediate be 


number 10 in the 


tween lipophilic and hydrophilic. 
The method is capable of 
choice of a 


narrowing down the 


surfactant for a certain purpose by 


correlating the desirable HLB range 


1954 (EST) 


MARKET SHARES 1954 vs. 1952 
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with the published I1LB numbers of 
agents. It is knewn, tor 


certain 
example, that all detergent-action 
surface active agents fall in the 
I1LB range of about 13 to 15; sur- 
factants useful for solubilizing’ oils 
in the 15. to 18; 


would be range 


water-in-oil emulsifiers are in the 
oil-in-water 


to 18. Two 


range of three to six; 
emulsifiers from eight 
or more surface active agents can be 
blended to give a desired hydro 
phile - lipophile balance, which is 
easily calculated. The most favor 
able HLB range for any application 
can often be found in four to 10 
trials with any series of surfactants 
having known HIB values : the final 
surfactant selection will lie in this 
range, whether or not the IILB 
value of the surfactant is previously 
known. 

Entitled “Calculation of HLB 
Non-lonic 
the pamphlet shows HLB values for 
100° mat 


30 made by 


values of Surfactants” 


approximately erials made 
by Atlas and other 


companies. 


NEW *° IMPROVED PRODUCTS 


wse sss, SYNTHETIC. DETERGENTS 
+]27 SYNTH. OETERG, CLEANSERS 
DEODORANT SOAPS 
INSTANT COFFEE 
FROZEN ORANGE CONC. 
GAKE ano PASTRY MIXES 

| PRE-SWEETENED CEREALS 
KING SIZE CIGARETTES 


NEW AND/OR IMPROVED PRODUCTS | NEW AND/OR IMPROVED PRODUCTS 


AMMONIATED DENTIFRICES 
CHLOROPHYLL DENTIFRICES 
OTHER CHLOROPHYLL PREP. 
SPRAY TYPE DEODORANTS 
AERATED SHAVING CREAMS 
CREAM SHAMPOOS 
NON-NEUTRALIZING HOME PERM. 
CHILDRENS ASPIRIN 


eLOW SUDSING DETERGENTS 


eINSTANT NONFAT DRY MILK 
*eINSTANT PREPARED PUDDINGS 


¢PACKAGED FRESH ORANGE JUICE 
eFROZEN FOOD SPECIALTIES 
eFILTER TYPE CIGARETTES 

e ANTI-ENZYME DENTIFRICES 
eSTICK TYPE DEODORANTS 
¢NO-SMEAR LIPSTICKS 
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STABLISH ED in_ 1895, 

Magnus, Mabee & Reynard, 

Inc., New York essential oil 
ind aromatic chemicals firm, this 
vear is celebrating its diamond 
jubilee. The firm traces its small 
beginnings to the predecessor or 
evanization, \leNenzie & Hill, with 
headquarters at 52 Water St., New 
York. Perey Cecil Magnus, &r., 
Was a partner in the firm which was 
eventually to become Magnus, Ma- 
hee & Reynard, Inc. Under his 
leadership MM&R was to adopt the 
motto, “Strength, Quality and De 
pendability,” which it still retains. 
During the years Mr. Magnus 
headed the growing firm it became 
headquarters for a number of lead 


ng uropean producers of essential 
oils and assumed its present cor 
porate name, Magnus, Mabee & 
Reynard, Ine., which followed a 
merger with National [Essential Oils 
Distilling Company in 1907. 

At the climax of a_ period 
of substantial growth, when MA 
&R was busy filling orders for the 
United States Army and Navy, as 
well as for other governments, 
Percy Cecil Magnus, Sr., died sud- 
denly on Nov. 16, 1916. He was 
succeeded in the presidency by his 
eldest son, Percy Cecil Magnus, Jr., 


who continues today as head of 


MARCH, 1955 


MAI&KR. Joming the firm in 1916 
and 1918, respectively, were Ar. 
Magnus’ brothers Joseph Baird 
Magnus and Robert Burke Mag 
nus. It was at this time that a 
program of planned expansion in 
domestic and world markets was 


undertaken. 


The post World War L per- 
iod was characterized for MM&R 


by a steady increase in volume of 


its imports ot perrumn oils ind 
flavor materials from all parts of 
the world Phe company consoli 
dated its relations with primary 


/ rail fe Pag 215) 
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HE chemistry of perfumery 
materials is far too involved 
to be dealt with adequately 
in the space of a magazine article, 
yet many useful attempts have been 
made to publish, for the benefit of 
perfumers, summaries of the more 
important reactions that are likely 
to occur in soap. Various classifica- 
tions of osmophores or odor-bearing 
groups have been made, e.g. the fol- 
lowing eight main groups: carbinol, 
carbonyl, ester, ether, phenol-ether, 
nitro or amino, heterocyclic anc 
unsaturated. Naturally, they are 
of interest not only from the 
aromatic chemical point of view, 
but also because it is the pres 
ence of these substances that con 
fers odorous properties on essential 
oils, absolutes, resins and other nat- 
ural products. The following sim- 
ple classification, which owes much 
to two previous contributions on the 
subject (12, 13) is a revised ver- 
sion of one that the writer com- 
piled in 1947, in collaboration with 
another soap perfumer: (14) 
Alcohols. The primary al- 
cohols have reasonably good alkali- 
resistance, Geraniol, citronellol, san- 
tabl, cinnamic alcohol, phenylethyl 
alcohol, phenylpropyl alcohol and 
benzyl alcohol (chlorine-free) are 
all stable in good quality milled toi- 
let soaps and do not discolor. In 
sufficiently alkaline media, phenyl- 
ethyl alcohol can be partially trans- 


formed into the malodorous styrene, 
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Which reminds one of illuminating 
gas. Cinnamic alcohol, with its dou- 
ble bond, is sensitive to light and 
air, as well as to the action of pinene 
ozonide: if exposed to oxidants it 
is liable to develop the undesired 
spicy note of the corresponding al 
dehyde. Anisic alcohol is very stable 
and useful in lilac, lily and other 
floral bouquets. Geranium, palma 
rosa, gingergrass, rose and sandal- 
wood oils, which contain high pro- 
portions of the primary alcohols, 
are extremely valuable soap per 
fume constituents. 

The secondary alcohols are 
not much used in soap perfumery, 
but the tertiary group contains the 
most widely utilized alcohol of all, 
terpineol, as well as linalool. Al- 
though the former has been said to 
be prone to isomerization (12), | 
personally do not think this likely to 
happen to any significant extent. In 
soap it has remarkably good sta- 
bility and is extremely valuable, Lin 
alool is quite a different proposition : 
it can certainly isomerize under the 
influence of acids to geraniol and 
terpineol, and polymerization can 
and will occur in the presence of 
alkali if oxygen is readily avail- 
able. In spite of this, it is quite 
reasonably stable in the majority of 
milled toilet soaps. 

Of the aliphatic series, decyl] 
alcohol may be mentioned as a most 
useful constituent of rose, neroli and 
many other floral perfumes for 


soaps. 


Aldehydes. The reactivity of 
aldehydes 1s well known, especially 
when they are in the presence of 
air, light and alkali. Tendencies to 
polymerization or to the formation 
of highly colored Schiff’s bases with 
amino groups must be carefully 
noted. Phenylacetaldehyde is un 
stable, even in toilet soaps of mini 
mum alkalinity, and should be re 
placed by the corresponding acetals 
and/or bromstyrole, or the much 
more stable hydratropic aldehyde. 
Hydroxycitronellal, also unstable, is 
to a limited extent protected in the 
presence of the alcohols: alterna 
tively, use can be made of one of 
its acetals. Citral, though rather more 
stable, is light-sensitive, tends to los« 
Its iitial freshness, and discolors 
the soap yellowish-brown if used to 
excess. The acetals of citral are 
rather disappointing in use. Citro- 
nellal, with its far less lemony odor, 
is more stable than citral. Anisic, 
cinnamic and benzoic aldehydes fade 
on standing but are nevertheless im- 
portant in soap perfumery. (See also 
previous observations regarding 
benzaldehyde.) Small amounts of 
p.-methyl benzaldehyde (paratoly!] 
aldehyde) impart a note of almond 
character, and this chemical is much 
stabler than benzaldehyde. .\mong 
the more stable and persistent al 
dehydes are amyl cinnamic and hy 
drocinnamic (phenyl propyl). \an 
illin and ethyl vanillin are notable 
discolorants, especially in the pres 
ence of metals and light: neverthe 


SOAP and CHEMICAL SPECIALTIES 








ewer 











less, and despite odor deterioration, 
they find many uses in soap perfum- 
ery, if only in traces or (in the 
case of vanillin) as constituents of 
Peru balsam, gum benzoin, ete. 
Heliotropin or piperonyl aldehyde 
is also useful, though it often dis- 
colors to a marked degree in the 
presence of various other sub- 
stances, 

The aliphatic aldehydes have 
become increasingly popular in soap 
perfumes during the past few years. 
They are sufficiently stable to be of 
great value. It has been said that 
they can be “protected” by the simul- 
taneous use of ionones, cinnamiates, 
natural resins and balsams, patch 
ouli and sandalwood oils, though it 
is difficult to justify this on strictly 
theoretical grounds. Methyl nonyl 
acetaldehyde is particularly useful 
if employed in this fashion. Also of 
interest are the pseudo-aldehydes 
C,*, C',, and C's—peach, strawberry 
and coconut. 

Acetals are, by virtue of their 
chemical configuration, more stable 
than the corresponding aldehydes, 
but they should be accompanied by 
other materials of relatively high 
boiling point. Two of the more in 
teresting members of this group are 
the dimethyl acetals of hydroxy 
citronellal and phenylacetaldehyde. 
Newer additions to this group de 
serve the careful attention of soap 
perfumers. 

Ketones are more stable than 
the aldehydes, which they resemble 
through the mutual posession of the 
reactive carbonyl group. Of special 
interest are the ionones, benzo- 
phenone ; methyl and methoxy ace- 
tophenones; methyl nonyl and 
methyl naphthyl ketones; methyl 
ionones, benzylidene acetone; and 
methyl and ethyl amyl ketones. Ben 
zylidene acetone is not likely to 
prove irritant, as some may assume, 
in the very low proportions in which 
it occurs in the finished soap. \ce- 
tanisole or p.-methoxy acetophenon 
is useful as a substitute for the 
less stable anisic aldehyde. Benzo 
phenone is deservedly one of the 
most important of the soap per 


fumer’s crystalline odorants 
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Acids include benzoic, 
phenylacetic and cinnamic. Although 
they react with free alkali, they are 
sometimes to be found in soap per- 
fume formulae. 

Esters, as a class, are, gen 
erally speaking, indispensable as 
modifiers and sweeteners. They oc- 
cur widely in essential oils. Most of 
the acetates, benzoates, cinnamates 
and salicylates exhibit fair to good 
stability in milled toilet soaps. Duty- 
rates and propionates are not always 
so satisfactory, as they tend after 
a while to reveal the rather rancid 
odor of the corresponding acids, 
l‘ormates are rarely used, fade and 
are not to be recommended. \ethy] 
anthranilate should be used with 
care, as it can easily discolor and 
produce unpleasant off-odors. Ethy] 
and methyl phenylacetates exhibit 
good stability, Of particular interest 
in many modern compositions are 
several of the carbinol acetates. 

Esters form a_ small but 
select group, including amyl benzyl 
ether (gardenia), diphenyl oxide 
(rose ‘geranium ), safrole the nero 
lins, anethole; and the paracresol, 
eugenol and isoeugenol ethers. All 
these are useful in seap perfumes. 

Phenols, Eugenol and isoeu 
genol, as well as the spice oils con 
taining high proportions of the 
former, exhibit the same marked 
tendency to discolor as vanillin. 
Phey are useful in Soap perfumes 
but should be employed with cir- 
cumspection, as they are also prone 
to odor deterioration. A phenolic 
body found useful in small quanti- 
ties in the compounding of leathe1 
ind fern compounds is beechwood 
creosote oil, an intensely sweet, 
colorless and only slightly discolor 
ing material, 

Lactones as a class kee p Wwe l] 
in soaps, but are not completely re 
sistant to alkali. The most impor 
tant example is coumarin. 

Nitrogenous Compounds 
lhe most important members of this 
group are the nitro-musks and in 


dole. \lusk ambrette gives excellent 


results in toilet soaps and has good 
stability. Musks ketone and xylol 
yield somewhat fainter odors. All 
three are prone to discoloration un- 
der the conditions of use. The xvlol 
is the cheapest and most w idely used 
»f these products in soap. Indole 
discolors and tends to fade but is 
invaluable in certain formulae, Ska 
tole has reactions similar to indolk 
but is rarely found as such in soap 
perfumes. 

Terpenes and the sesquiter 
penes occur widely in essential oils 
and are also used in the technically 
pure state (e.g. dipentene, terpino 
lene, phellandrene) in cheap per 
fumes for disinfectants and washing 
soaps. |’mene has the tendency to 


provoke undesirable odor and colo 


reactions, through the formation o 
pinene-ozonide : it occurs widely 
oils distilled from various woods, 
leaves and herbs (the latter inclu 
ding lavender!). With this excep 
tion, most of the terpenes are re 
markably stable, if somewhat crude 
and unsuitable in concentrated forn 
for toilet soap perfumery. 

Outside these main groups 
ire such useful materials as bron 
stvrole and methyl heptin carbonat« 
The essential oils react in accord 
ance with their chemical consti 
tuents, but in most cases the man 
tendency is modified by the pres 
ence of other materials. [’ven iso 
lates derived from different types 
of oil (e.g. geraniol made from pal 
marosa or from citronella) will ex 
hibit slightly different behavior in 
soap. The extremely  importan 
group of natural resins and balsams 
( please see the appended table) are 
characterized not me rely by then 
intrinsic odors but also by then 


background “fixative” effect 


Compounding Perfumes 


OMPOUNDING soap pei 
C fumes, after taking due not 
of a great bulk of scientific and 
technical data, soni of which has 
been condensed earlier here, is an 
irt in itself. It has frequently been 
iffirmed, and correctly so, that the 
perfuming ot soap is quite distinct 


from all other branches of per 
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fumery work. Naturally enough, i 


has more in common with the per 
fuming of toilet: preparations and 
cosmetics than with the creation of 
high-grade handkerchief perftmes 
for the very good reason that the 
used has a 


the vehicle 


restrictive and potentially deleterious 


nature of 


action on the perfume itself, where 
as quality alcohol has a notuceabls 
and in all ways beneficial effect. 
The compounding per 
fumer’s job, commencing with an 
idea of his own or a request from 
somebody else, usually begins with 
a good deal of inevitable “paper 
Ile 
pressions and evolves an exper! 


At 


may also refer to his own notes on 


work”, jots down his) im 


mental formula. this stage he 


potential discolorants ete., or look 
up Various textbooks that might per- 
haps provide him with useful hints. 
In the latter category | would cer- 
tainly place Felix Cola’s “Le Livre 
du Parfumeur” and Poucher’s * Per 


Vol 


ume 2; as well as many stimulating 


fumes, Cosmetics & Soaps”, 


articles by such writers as Francois 
Harlan, Paul Spencer, IX. D. Wil 
mer, Jack Pickthall, James Lather, 
Guido Coatu, Philip Chaleyer and 
Paul Jellinek. For technical data re 
lating to the stability and discolor 


ing propensities of different arom 


milled base, 


[ have sometimes saved a good deal 


tic materials in soap 
of time and needless experimenta 
tion by consulting “The Givaudan 
Fritzsche Brothers’ 
Handbook” 


many other cases | have been obliged 


Index” and 


*Porfumers’ but in 
to initiate experiments of my own. 
Shelf-testing of compounded per 
fumes, whether semi-finished o1 
finished products, 1s essential. 

A word here about fixation 
This term seems to imply a static 
quality of finality that does not 
exist. Perhaps the balsams and re- 
sins come nearest to the conception 
of ideal fixatives. I‘or the rest, the 
writer finds it preferable to think 
of odorants generally in the dynamic 
manner outlined by Frangois Har- 
lan, who divides them all into (a) 
stabilizers, (b) moderators and (c) 


Ile the 


fumer to start with a strong, persis 


accelerators. advises per 


tent basic odor and to harmonize 
the three groups, using a nice bal- 
ance of (a) and (c) and relative- 
ly little of group (b). Among his 
stabilizers he includes rhodinol, ger 
iniol, the ionones, heliotropin and 


Yara 


ethyl and methyl cinnamates and 


coumarin, patchouli, 


yara, 
liphenyl oxide, are considered as 
both accelerators and stabilizers—as 


is also, rather surprisingly, methyl 


Gums, Resins and Balsams for Milled Toilet Soaps. 


Material Stability of Color 
Benzoin Brownish disc’n 
1 Peru Brownish disc’: 





Brownish disc’n 


Balsam Tolu 


Castoreum Yellowish disc’n? 
Ciste Labdanum Own green color 
Copaiba Good V.S.D.* 
Elemi Good 

Galbanum Good 


Labdanum Good V.S.D 
Myrrh Darkens 
Oakmoss Good S.D."* 
Olibanum Good S.D 
Orris Good 
Styrax Good 


Notes: 








Persistence Applications 
Very good Colored soap 
Very good all amou 
oar 
itto 
Very good O 
Sood °) 
2000 e) 
All type 
y ] type 
All type 
All tyr 
‘ As ! above 
Very good As ! above 
Very good As ! above 
Very good All types 
Very good All types 


(1) Much depends upon the grade and type of product purchased, 


The decoiorization 


of resins and balsams and the production of special extracts nowadays permit the 


more lavish use of these products in white soaps. 


(2) Castoreum “reinforced” yith indole and skatole discolors more 


Note (1). 


* V.S.D. Very 
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slight discoloration. 


5.D. 


markedly. See also 


Slight discoloration. 





nonyl acetaldehyde. Citronellal, ben- 
zy] acetate, phenylethyl alcohol, Cy 


and C,,; aldehydes musk ambrette 


and methyl heptin carbonate, are 
quoted as examples ot products that 


merely “accelerate” or emerge well 


from the finished perfume. The 


moderators or retarding agents 


(group b), which ere said to pre- 
the 


“lifting”, include musks ketone and 


vent odor from emerging or 
xylol, cinnamic alcohol and styrax 
all of which, he considers, should be 
used only with caution. While I like 
Harlan’s theory, | cannot bring my- 
self to agree with some of his classi 
fications and conclusions. 
\ldehydes and ketones are 
useful as top notes, which emerge 
well from the general body of the 
soap complex. Thereafter, I feel, 
compounding is more a matter of se 
lecting stable materials that fit in 
to the main scheme of one’s formula 
rather than grouping together, in an 
imost arithmetical array, a group 
of fixatives, plus a group of blen 
ders, plus yet another group of 
sweeteners, Blending and sweeten 
ing should be implicit in the main 
task of compounding, which — is 
based on the comparative ease and 
speed with which reasonably stable 
odors “emerge” from the soap base 
In any case, one cannot use amyl 
salicylate, geranyl acetate, orange 
or clove oils, for example, simply 
as “sweeteners”: having odors of 
their own, they are also “blenders” 


and may well possess other fune- 
tions also. That is where the dy- 
namic conception of compounding. 
heing more realistic, presents some 
facilitates 
Per 


fume is always in movement, al- 


notable advantages and 
increased precision of th mueht. 
ways in a state of change: it cannot 
be clearly conceived in terms that 
imply the immobility of a painted 
canvas. 

(To be Concluded ) 
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Hy! ac,” a new aerosol spray polish for use or 
woodwork, furniture, plastic and porcelain  sur- 
faces, etc. Polish, when sp jayed on, requires no 
rubbing. Distributorships in selected territories ar 
still available 


tA san Products Co., Chicago, recently announced 


= 
3A 





‘Lab-Cote,”” described by the manufacturer as a clear, he 
resilient floor dressing, was announced recently by Chen 
of Baltimore, Inc., Baltimore. Ease in application and 
of the product are featured. Product can be damgy 
removing surface soil. Light brush buffing renews gloss and ea: 
removal with detergent is claimed 











A new toothpaste, ‘‘Crest,”” developed to bring the a 
fluoride to the teeth of older children and adults was introduced i 
three test areas, Procter & Gamble Co., Cincinnati, announced late 


last month. This marks the first time fluoride has beer 
to the public in a toothpaste, and the first time the new and mor 
efficient stannous fluoride has been used, according to P & G 
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sizes for dressing table and 
Mood,” introduced 
Charles Magers, Princeton, N 


recently by 





a a k 
pastels. Cartons and labels are f: B Co., Chica 
Cologne and dressing table perfun 70! r nan 
factured by Co., Toledo, ar bsidia wer 


s-Illinois Glass 


the perfume container 





Illinois also 


New ‘Jet’ lathering detergent for light 
duty laundering is a recent additior 
to the line of Union Oil Soap & Candle 
Co., Auckland, New Zealand Jet’ i 
also recommended by manufacturer for 
use as dishwashing product. Or ! 
dark blue background features 
sunburst, across which 1 
pears in blue with w 
Lettering on front, top, botton 






panels is white reverse 








ip into a pour spout 








Get Fool: ae Packaging... 
oe plus CONTINENTAL'S Famous “Follow-Through” 


f 


\ You'll like Continental’s methods. Beginning with ex- 
Noted for Aerosol Packaging... haustive chemical analysis of your product formula, we 
( 0 N T | N a N T A [ carry on with fast, efficient production accompanied by rigid 
quality control. Finally, we always stress our Midwest locations 
saves you money on LIQUID FILLING, too and shipping “follow-through.” Continental’s extensive warehouse 
. : . space enables you to use our two plants as national distribution 
A pioneer in aerosol dispensers, Con- , Oi Bienen shite i k. ¥ i 
° ° » ° : ¢ -_~ yf ¢ or Ww g , e rS 
timentel is ebten aceociated with that } points. We handle shipping and paper work. Your orders are 


type of packaging alone. We appreciate ready when you want them. And the savings on freight and 


the reputation, but wish to correct reduced average damage are considerable, especially if you 
the emphasis. Our expanded capacity tes in glass. Since Conti tal specializes in all types 
includes the finest filling equipment .... |; package in glass. Since Continental specializes in all types 
geared to handle any size order... for of filling... liquid, pressurized, and aerosol in glass or cans... 
liquid, as well as spray and foam pack- / combination shipments are routine. You get one bill of lading, 
aging. The same savings from shipping f ; é Sa aon ie me “- , 
to us in bulk, while we ship your / one invoice, etc. Accounting is simplified. Shipments don’t 
bd _ . 3 
finished product, accrue to you. For / get snarled up. Dealers get their goods on time. All this... 
costs on straig i i **s eze- ; : . i ‘ . 
s on straight liquid or “squeeze and more besides...is yours from Continental. Send us 
bottle” filling, outline your needs in , 
a letter. y(our) problem today. 
CONTRACT AND CUSTOM FILLING 
MAIN OFFICE * 123 NORTH HAZEL STREET, DANVILLE, ILLINOIS 12>" 


CONTINENTAL FILLING CORPORATION 





PLANTS * DANVILLE, ILLINOIS — HOBART, INDIANA LIQUID SPRAY FOAM 


56 SOAP and CHEMICAL SPECIALTIFS 

















emo xT : i 


rl Z , 49 “34 
 4& Ja tA 


Packaging Guide 

\ pocket size directory of 
custom and proprietary molders oi 
polystyrene in the United States and 
Canada, who serve the packaging 
industry, has been prepared by Kop- 
pers Co., Pittsburgh. Molders are 
grouped according to states and 
cities, alphabetized within — these 
croupings. Listings include informa- 
tion on packaging in stock and th: 
name of the company president. The 
hooklet should prove useful to any 
one concerned with packaging a 
product. Copies may be obtained 
by addressing a request for “Pack 
aging Suppliers Directory” to Pub- 
lic Relations Department, Koppers 
Co., Koppers building, littsburg! 


19, Pa. 


Drip Proof Bottle Cap 

\ drip proof collar and fit 
ling screw top for narrow neck 
bottles was introduced recently by 
EF. Merck of Darmstadt, (sermany. 
Both collar and cap liner are made 
of highly inert plastic material, re 
sistant to solutions, acids, and alka- 
lies which Merck previously packed 


exclusively with glass stoppers. The 


liner is shaped to fit right into the 


collar. The new bottle cap eliminates 
the sticking of the glass stopper and 
the contamination of the bottle con 
tents by cork particles. 


* . 


Aerosol Pressure Gauges 

Builders Sheet Metal Works, 
Inc., 1OS Wooster St., New York, 
recently announced the development 
of two new aerosol pressure gauges. 

Pressures are determined by 
inserting the needle tip of the 
gauge into the valve of the aerosol 
container. The device may be pre- 
pressurized to prevent contamina- 
tion of the gauge by the product 
in the can. 

The aerosol can piercing pres- 
sure determination apparatus is bas- 
ically the same as the above, but 
an additional arrangement makes it 
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ew alrectory covering makers oO! 4l 


es Of packaging macniner was an 





noun 
Manufacturers 7 
Ave., New York 17, N. Y. It is leather 


covered and in loose leaf form 


Institute 


PO 


possible to insert the aerosol can 
in a holder and check the pressure 
it different) temperatures by in 
serting the can into a bath of warn 
water. 
— 
New Weigh Right Catalog 
\ new edition of Packaginiy 
Vachinery, an illustrated catalog, 
was published recently by \\ eh 
New 2-, 4-, and 9-ounce container: 
being used to package “Golden Tou 
made by Chamberlain Laboratorie 
penser is by Evans Crowder Co., | 
labels by Epsen Lithographing, Or 


ced recently by the Packaging 








Right .\utomatic Scale Co., Joliet. 
Il. The list gives descriptions and 
specifications of net and gross 
weighing and filling equipment for 
dry materials, and of allied and 
iccessory plant equipment, 
— 

Printed Package Tests 

Four new tentative or pri 
posed methods for testing the ré 
sistance of printed packaging ma 
terial to alkalies, fats and oils, and 
other deteriorating influences en 
countered in use-conditions were 
published re cently by the Packaging 
Insfitute, Inc., 342 Madison Ave 
nue, New York. 

‘Testing Effect of Alkali on 
Various Types of Printed Packag 
ine Materials” I’l Vrintinge 1t-54 
Is a procedure designed to deter 
mine the effect of alkaline package 
contents such as detergents, lve. 
suap products, etc. on printed pape 
wrappers, labels, liners, containers, 
ele The alkali test is a spot re 
action test for rapid indication of 
susceptibility. of a printed package 
to discoloration Dy alkaline sub 
stances. It does not replace the six 
month storage test. 

“Testing Vackagine Mater 
ials for Fastness to Light by Use 


of the Fade-Ometer” VL Printing 
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4 | ~ Diy Ss 
BE, 
SR Re 
ak This 17th Century Gauntlet typifies the skillful 
G craftsmanship of medieval armormakers. The 
Y expert positioning and attachment of adjacent parts 
permit all the necessary flexibility. The intricate carving and 
embossment give it a distinct, attractive appearance, And the 
careful design and workmanship assure the maximum pro- 
tection. In hattie and in jousts, combatants had to depend on 
the armorer’s skili . . . often for their lives. 
J&L Steel Containers offer dependable protection for your 
products. They're built of sturdy, high-quality J&L Steel Sheet. 
Their careful construction insures perfect fit of all joints and 
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movable parts. And they have a trim appearance which can 
be attractively decorated with colorful designs and illustrations 
by J&L’s accurate lithographic process. 

In addition, coatings and lacquers are evenly applied—both 
inside and outside; and every J&L pail and drum is chemically 
treated to keep all surfaces clean and dry. 

For the protection your products need, depend on J&L 
Steel Containers. You can order them through plants in 
leading industrial centers, and you'll find J&L service prompt 
and efficient. 


Sones ¢ Laughlin 


STEEL CORPORATION 


405 LEXINGTON AVENUE 
NEW YORK 17, NEW YORK 
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21-54 is a tentative method devel 
oped at Colgate-Palmolive Co., Jer 
sey City, N. J. It provides a means 
for evaluating and reporting rela 
tive fastness or resistance to fading 
in sunlight of materials used in 
packaging, including paper, paper 
board, textiles, inks, lacquers, varn 
ishes, coatings, films, ete. 
“Resistance of Ink on Print- 
ed Packaging Materials to Fats and 
Oils in the Package” PI Printing 
3p-54 is a proposed method to eval 
uate resistance of the ink to bleed- 
ing, transfer, rubbing, fading, or 
other color changes resulting from 
contact with fats and oils or trom 
contact with materials containing 
fats and oils in their natural state. 
Designed to test flat’ sections of 


printed packaging materials — the 
method can be modified to permit 
application to packaging materials 
which cannot be tested in flat sec 
tions. 

‘Testing the Dry Rub Re 
sistance of a Printed Ink Film on 
Packaging Materials” [Pl Printing 
4t-54 is a tentative procedure in 


tended to measure some of the 











Container ‘ 
mock-up foil label. Viking supplies the 
valve for foam dispensi 2z1 r 
pany is located at 419 E. Woodbir 
Ave., Louisville 
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properties required of printed inks 


+} 
1) 


to resist abrasion by dry flat ri 
bing during the use of printed pack 
aging materials. It gives no i 
formation on the flexibility of the 
ink and does not replace actual fll 
ing and shipping tests. 
* 

“Rd” Carton Wins Award 

“Ad” detergent for automati 
washing machines won the top 
award as the best “new package for 
anew product” in the second annual 
Package Designers Council compeit 
tion, it was announced last month. 
The prizes included a top honor to 
the most outstanding package of thy 
vear and special awards were mack 
for the best packages in 11 product 
categories. “*.\d" was judged best in 
one of the 11 categories. The “Ad” 
carton was designed by William A. 
Troy of Colgate. Carton was pro 
duced by National Folding Box Co., 
New York. 

In the cosmetics classification 
honorable mention wes won for 
aerosols by Crown Can Div., Crown 
Cork & Seal Co., Philadelphia. 

. 
Package Award Winner 

“Copper Brite” household 
copper-polish recently won the top 
award in the first annual packaging 
competition sponsored by the Amer- 
ican Rack Merchandisers Institute 
The product is made by Copper 
\ngeles. 

* 
Packaging Show Apr. 18-20 

More than 30,000 persons are 


expected to attend the weck long 


rite, Inc., Los 


conference on all phases of packag- 
\merican 


iv] 
il 


ing sponsored by the 
Management 
in Chicago \pril 18-21. The 24th 
National i’ackaging [-xposition will 
be held at the International \mphi 
theatre Apr. 18 21. At the Palmer 
House, from April 18-20, the annual 


\.M.A. Packaging Conference will 


\ssociation to be he 


feature discussions of packaging 
problems and techniques participat 
ed in by 1,500 specialists in packag 
ing, shipping, traffic management 
and materials. 
More than 


exhibits showing the latest in equip- 


three acres of 


ment, materials and services for tht 
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packaging, packing and shipping of 
industrial and consumer goods will 
highlight the packaging exposition. 

he program for the \.M.A., 
Packaging Conference was planned 
by the association’s packaging di 
manager, A. K. Thorn and 
John Warren, 
Chairman of the advisory .\.M.LA 


Planning Council is W. 


technical advisor 


la nKaAVne 
| Romane technical director of 
packaging for Procter & Gamble 


Co., Cincinnati, and .\. ALA 1c 


f the pack 


PMMI Meets Apr. 16-17 
Jel 
dent of Miller Wrapping and Seal 


ine Machine Co., Chicago, will be 


mn PP Corl , Vice-pres! 


chairman of the spring meeting 
the Packaging Machinery Manuf 
turers Institute to be held Apr. 16 
17 at the Palmer House, Chicago 
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POLISHES & CLEANERS 


FIRST — because Stalfort’s 87 years of experience eliminates the “headaches” for you. FIRST — 
because Stalfort Controlled Quality under your brand name brings customers back again and 
again. FIRST —because Stalfort Service is complete. Complete processing and packaging. We'll 
follow your formulas—or develop them for you. For peace of mind—for greater profit —the 
leading private-label marketers in America depend on Stalfort. Let’s talk over your problems. 


Self-Polishing Waxes | ’ Porcelain Cleaners and 
Paste Waxes Metal Polishes 

Floor Cleaners ~ Air Purifiers 
Furniture Polishes - Waterless Cleaners 


(Alcohol Permit No. SDA-MD-497) 


319 W. Pratt St., Baltimore 1, Md. Nidieestnstial Chieasienn Since 1868 
Z 


Pre oa a 
ee 
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AEROSOLS 


STALFORT PRESSURE-PAK CORP. 
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New shipping container 
holds breakage claims 
to phenomenal 0.035% 


That’s the happy ending to L. G. Balfour 
Company’s long search for the safest practical 
way to ship ceramic mugs. 

Gencral Manager Ed Holder faced a twofold 
packaging problem. First, ceramic mugs need a 
lot of protecting in transit. Second, the package 
had to take three different styles and sizes of 
mugs. 

Gair came up with the answer to both prob- 
lems with one ingeniously die-cut interior pack- 
ing piece which cushions the mugs from all 
shocks. Out of 150,000 units shipped in the new 
container, only 53 breakage claims have been 
made. Also, since no partitions have to be set 
up and no excelsior or paper-stuffing is used, one 
packer now does the work of four previously 


CERAMIC MUGS plunging to pavement in novel test. 


required. 

Whither it’s protection, display or delivery 
you re looking for in a shipping container, Gair 
has the experience and facilities to give it to 
you. Write us. SC.5.1 


NO BREAKAGE after Gair container hits pavement. 


GAIR CONTAINER PLANTS: Cambridge, Mass. ¢ Cleveland, Ohio * Holyoke, Mass. * Los Angeles, Cal. ¢ Martins- 
ville, Va. © No. Tonawanda, N.Y. « Philadelphia, Pa. * Portland, Conn. ¢ Richmond, Va. * Syracuse, N.Y. ¢ Teterboro, N.J. 


gncF 186, 
SHIPPING CONTAINERS 


a ‘4 | GAIT RF * FOLDING CARTONS e eines 


ROBERT GAIR COMPANY, INC. @ 155 EAST 44TH STREET e NEW YORK 17, N.Y. 
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Package 


that will SAVE you 


hundreds of thousands of dollars 





in shipping costs 


ee 





Feather lightness of Plax bottles reduces your 

tare weight so substantially. you can save 

hundreds of thousands of dollars in shipping costs. 
You get other valuable bonuses. too. Rainbow-choice 

of colors . . . an almost unlimited selection of 

shapes and surface finishes . . . the dis- 

pensing method best suited to your product, 

whether it’s a spray, drop-by-drop, controlled 

pouring or direct application. Consult Plax for the 


best in convenience packaging. 


PLAX CORPORATION 


P. 0. BOX 1019, HARTFORD, CONNECTICUT 
IN CANADA: Plax Canada, Ltd., Montreal and Toronto 


In plastic bottle packaging, only Plax offers continuous research, complete design service, and long experience. 








For moving dry and viscous chemicals— 

























Continental’s steel containers give you the right com- 
bination of strength, lightness and convenience. Let 


our master lithographers add your name or trade- 





mark in glowing colors, and you have packaging 


that will do your chemical products proud. 


Call on us for pails and drums in 2 to 12 gallon 
capacity, flaring pails that hold 3%, 4,5 
or 7 gallons; also 2% and 5 gallon 
utility containers. We're always 
ready to discuss special containers 
for special purposes. Let us tailor 


our service to your order. 





COMBINE YOUR ORDERS 
a — CUT COSTS 


———eS Se | 











Besides light and heavy gauge steel 
containers, Continental makes a full 
line of “F”-style, plug top and con- 
ventional cans. Order all your needs 
at one time. Make up a mixed car- 
load and save in warehouse space, 
shipping and inventory costs. 





YOUR BRAND 


TAILOR-MADE 
PACKAGE SERVICE 


CONTINENTAL (C CAN COMPANY 


Eastern Division: 100 East 42nd Street, New York 17 
Central Division: 135 So. La Salle Street, Chicago 3 
Pacific Division: Russ Bldg., San Francisco 4 
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detergents 
wetting agemts 


emulsifiers 
brighte ners 


sequestrants 


dyeing as sistants 
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A N v oF GENERAL ANILINE & ia? 14. N-%- 
aA SALES — tT. NEW YORK a3 
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GET THis //E// CHEMICALS CATALOGUE 


return mail! 


Antara presents a new and completely revised edition of its chemical catalogue, giv- 
ing basic information on the chemicals it produces. 


Information on chemical composition, physical properties and application is given on 
the established products and on new chemicals released in the past few months. In 
addition, there is a listing of Antara’s intermediates: 

For your free copy of the new Antara Chemicals Catalogue, fill in the coupon below 
and mail it today. 


ANTARA® CHEMICALS 


A SALES DIVISION OF GENERAL ANILINE & FILM CORPORATION 
435 HUDSON STREET - NEW YORK 14, N. Y. 


Please send me the new Antara Chemicals Catalogue. 


NAME 
TITLE 
FIRM 
ADDRESS 


@eeeeeeeeeeeeseeeeeseese 
























































i ln a i ef 











*) 


> 


+ 
re 








e++oere 








—. 
e 
. = 





THINGS YOU SHOULD KNOW IF YOU HAVE A 
PACKAGING PROBLEM 


Here are six ways Rheem Fibre Drums can increase 


profits on your packaged products 


Lower Costs —The low cost of 

s Rheem Fibre Drums has helped 

boost the profits of the manufacturers of 

dry chemicals, plastic compounds, food- 

stuffs, soaps, detergents, dyestuffs, small 

metal parts, and a great many other 
products. 


Nationwide Availability 
» Rheem Sales Offices and Ware- 
houses, eight of them, are located in 
every major marketing area. Each office 
is staffed with packaging engineers. Ade- 
quate inventories are maintained to 
provide prompt delivery and service to 

meet your fibre drum requirements. 


Smarter Appearance — Give 

» your products family resemblance. 

Rheem Fibre Drums can be colorfully 

decorated at low cost, through the silk 

screen process. Or, if you choose, you 
may use identification labels. 





You can rely on é 


Better Protection — Rheem 

«s Fibre Drums are convolutely wound 

for greater strength. Heavy-duty fibre 

material, with reinforced tops and bot- 

toms, protects the contents in shipping 

and handling. Tested interior coatings 
provide additional protection. 


Wide Selection — Rheem offers 
» a complete selection of diameters, 
sizes and types of fibre drums. All-fibre 
and fibre-metal drums range from 1- 
through 60-gallon sizes. Rheem can pro- 
vide the right drums, drum lids and 
interior coatings to give your product the 
best protection and appearance. 


Ease of Handling — Besides 

# providing great strength, Rheem 

Fibre Drums are also light in tare, easy 

to open and close. Various diameters 

permit nesting, thus reducing storage 
space and handling costs. 


to solve your packaging problems 


For expert packaging counsel, write the Rheem Office nearest you: 


477 Madison Ave., 4361 Firestone Blvd., 1025 Lockwood Dr., Highway 25, 1600 Edgar Rd., 
New York 22, N.Y. South Gate, Calif. Houston, Texas Linden, N. J. 


801 Chesley Ave., 5001 JeffersonHwy., 7600 Kedzie Ave., Box 6718, 
Richmond, Calif. New Orleans, La. Chicago 29, Ill. Sparrows Point 18, Md. 








FIBRE DRUMS, STEEL DRUMS AND PAILS, SPECIAL EQUIPMENT CONTAINERS 








66 SOAP and CHEMICAL SPECIALTIES 





aera 


— 


ome ee 











Quick delivery of 





Paterson, 
New Jersey 








SULFRAMIN’ DETERGENTS 


- to every point on the compass 


There’s no delay when you need Sulframin Alkyl! Ary! Sulfonates 
in a hurry! No matter where you’re located, you can obtain 
prompt delivery of these Sulframins . . . 


Sulframin AB 40 Flakes & Powder 


Sulframin AB Concentrate Flakes & Powder 


Sulframin HD Spray Dried Beads 


Sulframin E & KE Liquid 
Sulframin AB Slurry 


Plan to order now from the 
Ultra plant or warehouse 


ACSPULL at closest to you. 


ULTRA CHEMICAL WORKS, Inc. 


Joliet, Ill. * Home Office: PATERSON, NEW JERSEY * Hawthorne, Calif 


T.M. Reg. U.S. Pat. Off. 
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Ultra Chemical Works, Inc. 


P.O. Box 2150, Dept. SCS-3, Paterson, N. J. 
Please send me complete data on ULTRA SULFRAMIN 


detergents 
Name 
Address 


City 


Zone 


State 
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_~ Now! Make instant-wetting liquid detergents 

























for less than 3'/.¢ a pound! 


Made possible by Armour’s new flash-sudsing, 
instant-wetting liquid ENERGETIC® W-100! 


° Here’s the formula: 


10% ENERGETIC W-100 (29¢/Ib.). . 2.9¢ 
ii 3% Alkyl Aryl Sulphonate (17¢/Ib.). — .5 
_87% Water . + ae Se +e we Se 
100% 3.4¢/Ib. 


More ways to cash in on new ENERGETIC W-100 
Household cleaners, home laundering and dishwashing 
compounds, floor and glass cleaners—new nonionic ENER- 
GETIC W-100 gives high sudsing, good detergency and 
instant wetting to them a//. 

Use really /ow concentrations—it’s 100° active. Adapt 
it to any specifications—it’s unbuilt. Spray it on solids, too, 
for stepped-up powdered detergents. 














Complete formula booklet available. Send the coupon 
today for the new ENERGETIC W-100 Booklet —it’'s 
full of new formulas to help you cash in on this Armour 
product. Or use the coupon for a trial order of new 
ENERGETIC W-100. 



























ENERGETIC . 
4 Ww-100 J 
attive cin ; we “ wvVv-~ 

= 













oe ettin 
FREE SAMPLE AND ORDER BLANK “me ty — one 
: "tn " e good detergency ; 
ARMOUR Industrial Soap Department we ONionic excellent emulsifying action 
Armour and Company, 1355 W. 31st St., Chicago 9, Ill. = *nbyily 


‘i P 
high soil-suspending prop? ‘ an. 














seemeetnientieant — high soil-removing quali? 4 
( FREE BOOKLET—“Energetic W-100” ~<a i oh ning fast foaming — free flowiAd in ‘a 
= e . 
——.5-gallon drums of Energetic W-100 @ $13.60/drum = 4 e a sant odor stability to chemicals &y 
(Trial Order has money-back guarantee ) e . » < 
s 
OO Bill me C) Check Enclosed (1) Money Order Enclosed e a 
ry e 
Name sa Title we : 
6 
Firm ——_ : 
es 
7 
Address____ eee — " ® 
.® 
° y Deouitmene 
- — _ _ > MOUS Ail Soap Deo 
$ 3 * . 
* 


Armour and Company + 1355 West 31st Street * Chicago 9, Illinois 
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Fels Advances Brown 

The appointment of Max 
Brown as director of sales for Fels 
& Co., Philadelphia, was announced 





Henry Elser 


recently, Mr. Brown, formerly 
general sales manager, assumes re- 
sponsibilities in the overall planning 
of advertising and sales. 

At the same time it was an- 
nounced that Henry [lser, formerly 
assistant sales manager, has been 
named sales manager. A Yale grad- 
uate, Mr. Elser joined Fels in 1949 
as a retail salesman in the New 
York office. 

Mr. Brown has been with 
Fels since 1927, when he joined 
the firm in South Bend, Ind., as a 
retail salesman. He was_ trans- 
ferred to New York as district 
manager in 1931, eventually becom- 
ing division manager, in which ca 
pacity he served until his appoint 
ment as general sales manager in 
1949, 


os (eu 


Oil Chemists to Meet 

The 46th annual meeting of 
the American Oil Chemists’ Society 
will be held at the Roosevelt Hotel, 
New Orleans, April 18-20. Chair 
man of the meeting will be R. MM. 
Persell, Southern Regional Research 
Laboratory, New Orleans. T. H. 


11 


llopper of the same laboratory Will 
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be program chairman. Up to March 
1, Mr. Hopper accepted otters of 
papers for presentation, provided he 
had received title and abstract by 
that date at his address, 2100 Robert 
FE. Lee Boulevard, New Orleans 19. 
Papers are being sought dealing 
with research, methods, processing, 
and basic fundamental contributions 
in the fields of fats and oils. 
i Bee = 

Ladyn Succeeds Sheehy 

H. W. Ladyn, plant superin 
tendent at North bergen, N. I., for 
Armour and Co., Chicago, was re- 
cently named manager succeeding 
Thomas I. Sheehy, who has retired 
after 35 years with company. An- 
nouncement of \Ir. Ladyn’s appoint- 
ment was made by EI. W. \Wilson, 
vice-president in charge of .\rmour 
\uniliaries, Chicago. As manager 
North 


Ladvn has control over manutfac- 


of the Bergen plant, Mr. 
turing, warehousing, shipping, offi- 
cer, credit and service operations. 
He started with the company in 
1937 as chemist at North Bergen. 
In 1944, Mr. Ladyn became chief 
chemist and in 1951 was made plant 
‘superintendent. 

Mr. Sheehy started as assis- 
tant department superintendent of 
the soap plant at Chicago in Decem 
ber, 1919. live years later he was 
North 


plant superintendent and in 1949 


transferred to Bergen as 


became plant manager. 





Cc. F. Young, 83, Dies 

C. F. Young, 83, chairman 
of the board of Davies-Young Soap 
Co., Dayton, ©., died Feb. 11 at 





C. F. Young 


Miami Valley Hospital after a brief 
illness. Said to be the oldest Soap 
maker in the United States, Mr 
Young had been with the firm which 
he headed for 67 years. In 1888 
Mr. Young quit Central high school 
in Dayton, where he was born and 
raised, to go to work for J]. P 
Davies, producer of lard and tallow 
oils, as an office boy. lle purchased 
control of the firm in 1914 and 
changed its name to Davies- Young 
He was president of the firm until 
1940, when one of his sons, Russell 
H. Young became head of Davies 
Young, and he became chairman of 
the board. Two other sons, John and 
lloward, are also associated with 
the sOap and chemical specialties 


manufacturing 


oy company. 

(Other survivors include his 
widow, Mary, with whom he cele 
brated his golden wedding anniver 
sary in 1947; two other sons, Ro 
bert, a Dayton attorney, and Dr 


e Mavo Clini 


Rochester, Minn. : two brothers, two 


Herman Young of tl 


sisters and 14 grandchildren and 


one great-grandchild 
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Mathieson Chlorine: worth its salt 


Row upon row of mercury cells characterize the uni- soda plants, 3 ammonia plants . . . as well as practical 
form high purity of Mathieson chlorine. These cells technical assistance with chemical handling and appli- 
decompose a salt solution by electrolysis to form a cation problems. 

sodium amalgam and wet chlorine gas. Subsequent In planning your chemical requirements call in your 
processes dry the gas, liquefy and cool it, resulting in Mathieson representative. Perhaps you can buy to 
chlorine approximately 99.9% pure. Above is one of better advantage from one of America’s largest pro- 
five producing units from which Mathieson supplies ducers of basic industrial chemicals. 


quality chlorine to industries from Canada to the Gulf. 


Consistent product quality is typical of all Mathieson 
chemicals. In addition, Mathieson offers consumers MATHIESON CHEMICALS 
the protection of multi-plant production facilities . . . OLIN MATHIESON CHEMICAL CORPORATION 


= . , . . INDUSTRIAL CHEMICALS DIVISION + BALTIMORE 3, MD. 
3 major alkali plants, 7 sulphuric acid plants, 6 caustic 


G9 


~ ~OL6 


CAUSTIC SODA + SODA ASH + CHLORINE + SULPHURIC ACID + SULPHUR - AMMONIA + NITRATE OF SODA + BICARBONATE OF SODA - NITRIC ACID + SULPHATE OF ALUMINA + SODIUM CHLORITE PRODUCTS 
ETHYLENE OXIDE + ETHYLENE GLYCOL + DIETHYLENE GLYCOL + TRIETHYLENE GLYCOL + POLYGLYCOLS + DICHLOROETHYLETHER + ETHYLENE DICHLORIDE » METHANOL » SODIUM METHYLATE + ETHYLENE DIAMINE 


MATHESON 
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Babb Lever Chairman 

The election of Jervis J. 
Babb as chairman of the board of 
Lever Brothers Co., New York, and 





Jervis J. Babb 


the naming of William H. Burk- 
hart as president was announced 
Feb. 18. Mr. Babb replaces John 
M. Hancock, who retired last month 


as chairman of the Lever board. 


Mr. Babb had been president 
and a director of Lever [rothers 
since joining the company in May, 
1950, when he was named to suc 
ceed Charles Luckman, who re- 
signed. Previously he had been ex- 
ecutive vice-president and a director 
of S. C. Johnson & Son, Inc., Ra- 
cine, Wis. He had also held execu- 
tive positions with Standard Oil Co. 
of Indiana and Booth Fisheries 
Corp. 

Mr. Burkhart, executive vice 


president of Lever Brothers Co. 


William H. Burkhart 
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since 1953, has had 34 years ex 
perience in the soap business. He 
has been associated with Lever 
Brothers Co. and with Lever ac 
quired interests since 1925. He was 
successively manager of Lever's 
Baltimore plant, general manufac 
turing superintendent, director of 
manufacture and vice-president in 
charge of manufacturing and traffic. 
In 1950 he was elected production 
vice-president and a director of the 
company. 
ae 

E. P. Breckel Dies 

Edward P. Breckel, 57, vice 
president of DuBois Co., Cincinnati, 
soap and detergent manufacturer, 
died Jan. 14. Associated with DuBois 
for the past 32 years, Mr. Breckel 
had been vice president for more 
than 15 years. Mr. Breckel is sur- 
vived by his widow, Mrs. Irene 
Greckel, a son, and three daughters. 

— * —— 

Purex Corp. Expands 

Purex Corp., South Gate, 
Calif., was recently granted a per 
mit to build a one-story addition to 
its factory at 6901 MecKissock St., 
St. Louis, for the manufacture of 
liquid detergents. The construction 
and equipment will cost about $125, 
000. The addition is expected to be 


completed early this spring. 


a 

North Coast to Build 
North Coast Chemical «& 
Soap Works, Seattle, is said to be 
planning a new %25,000 factory 
building. The new 60 by 180 foot, 
two-story steel frame structure will 
have concrete slab floors, mill-type 
roof and metal siding and roofing. 
* 
Trowbridge Joins Stahl 


Tre WwW bridg: — icé 








Lewis S. 
president in charge of sales and 
marketing for Kranich Soap Co., 
Brooklyn, recently resigned to join 
Stahl Soap Corp., Brooklyn, as 
a member of the sales staff. Prior 
to joining Kranich in July, 1952, 
Mr. Trowbridge was an outsicd 
sales representative for industrial 
and potash soaps made by Colgat 
Palmolive-Peet Co., Jersey City, 


N. J. 


Monsanto Surfactant Group 
\ new product sales group 


to handle all surface active agents 


and a new section to coordinate sales 





Louis Fernandez 


of phosphate and surfactant prod- 
ucts with production were announc 
ed last month by the inorganic chem 
icals division of \lonsanto Chemical 
Co. St. Louis. At the same time 
Louis Fernandez was named man- 
ager of surfactant sales and Herbert 
W. Yeagley became manager sales 
production liasion. Dr. Fernandez 
joined Monsanto in 1949 and has 
been director of technical service for 
the sodium phosphate and surfac 
tant sales group. Mr. Yeagley went 
with Monsanto’s organic chemical 
division in 1942 and was transferred 
to the inorganic chemicals division 


development staff in 1952. 


The new product group will 


handle alkyl benzene, the various 


Herbert W. Yeagley 
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There’s fragrance in her washer! 


Your detergent scented with 


Givaudan TERGESCENTS | 





a 
ot 









Give your powdered household detergents the odor- 
appeal that builds sales, wins consumer loyalty... 
with Tergescents, the fragrances specially 
developed for that purpose! 


Powerful and highly appealing, these inexpensive 
perfumes are effective at ratios of from 1/20 to 2/10 
of 1%—depending on your product’s use. 


We shall be glad to recommend the 
specific type of Tergescent ideally suited to your 
household detergent. 





GiVAU DAN 


Better perfume materials through constant research and creative ability 


GIVAUDAN - DELAWANNA, INC. 
330 West 42nd Street : New York 36, N.Y. 


Branches: Philadelphia - Boston - Cincinnati - Detroit 
Chicago ~- Seattle - Los Angeles ~- Toronto 











forms of “Sterox” and “Santo 
merse’ and other surface active 
agents made by the division. Sales 
of sodium phosphates will remain 
in a product group under Thomas 
I’, Gogan as product manager. 
—* 
New Columbia-So. VPs 


Hutchison and 





Robert L. 
Joseph A. Neubauer have been 
elected vice-presidents of Columbia- 
Southern Chemical Corp., Pitts- 
burgh, Pa., and have become mem- 
bers of the board of directors, it 
was announced late last month. 
Mr. Hutchison, formerly general 
manager of operations is now vice 
president in charge of operations. 
He joined the company in 1925 as 
a draftsman, became general super- 
intendent in 1947. Mr. Neubauer, 
previously technical director of 
Columbia-Southern, has been named 
vice president in charge of research 
and development. He joined the 
firm in 1933, became plant super- 
intendent in 1943 and technical ad- 
viser in 1946. 

= 
Charabot & Co. Moves 

Charabot & Co., New York, 
recently announced the removal of 
its office and warehouse to new 
quarters at 114 E. 25th St., New 
York 10. The firm was formerly 
located at 132 Nassau St. The new 
telephone number is Oregon 4-0510. 

colenaattlia ceinsies 
CU Rates Shampoos 

Ratings of 36 brands of 
shampoo are published in the Jan 
uary issue of Consumer Reports, 
New York. Of the shampoos test- 
ed, 26 performed satisfactorily in 
soft and hard water; the remaining 
10, all liquids, are recommended 
for soft water use only. All were 
found acceptable as to alkalinity and 
to cause no serious eye injury. Four 
brands were mentioned as outstand- 
ing removers of soil rather than oil 
from the hair: “Breck for Dry 
“Breck for Normal 


Breck, Inc., 


Hair” and 
Hair” by John II. 
Springfield, Mass. ; “Laco” by Laco 
Products, Inc., Baltimore: and 
‘Jacqueline Cochran” by Jacqueline 


Cochran, New York. 
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Guy Peters 


Peters Oil-Kraft Chmn. 

The election of Guy Peters, 
formerly president, as chairman of 
the board of directors of Oil-Kraft, 
Inc., Cincinnati, took place at a re- 
cent board meeting. At the same 


time John R. Bunnell was chosen 
president and other offices elected 
were: Robert L. eters, vice-presi 
dent and treasurer, Matthew J. 
abbes, secretary and general man 
ager. 

Qul-Kraft, Inc., is celebrating 
its thirtieth anniversary this vear. 
The firm, which manufactures oil 
soaps, liquid soaps, disinfectants, 
synthetic detergents and floor waxes, 
avas organized in 1925 by Guy 
Peters, John RK. Bunnell and Roger 
E. Hannaford as a manufacturing 
source for the independent jobber. 

The company also announced 
at the same time that it has just com 
pleted a two-story warehouse and 





John R. Bunnell 


manufacturing addition to its exist 
ing plant, which more than doubles 
its former floor space and permits 
improved service to customers. 

* 


Chem. Progress Week 

The second “Chemical Prog- 
ress Week” has been set for the 
week of May 16 rAd It Is sponsored 
by the Manufacturing Chemists As 
sociation, 

ee 

Named by Houghton 

The appoinment of Jack E. 
\leLaughlin as assistant manager of 
the textile sales development depart 
Houghton & Co., 
Philadelphia, was announced recent 
ly. A graduate of Philadelphia Tex 


tile Institute, Mr. McLaughlin join 


ment of kK. F. 


ed Houghton in 1951. Before his 
recent appointment, he was a mem 
ber of the firm’s technical staff, 


specializing in textile applications 


1-Kraft 
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Anyhdrous 
Sodium 
Metasilicate 
. Anhydrous _ 


(hydrated or anhy- 
drous), sesquisilicate or orthosilicate; there’s 


Choose metasilicate 


a Metso Basic Silicate to fit your specifica- 
tions. Each Metso Detergent has a consist- 
ently uniform quality. White, free-flowing 
granules, carefully sized to minimize dusting, 
blend easily with other materials in your 
compounds. 


Metso Basic Silicates are right for your 


manufacturers of basic silicates for detergents and 
cleaning compounds 
Sodium Silicates | Sodium Sesquisilicate 
Sodium Metasilicate | Sodium Orthosilicate 
Potassium Silicates 
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formulas 





formulas also, because they insure improved 
detergency in emulsifying, deflocculating and 
preventing dirt redeposition. Then, add the 
unique advantage of Metso in protecting 
metals from corrosive action of synthetic 
detergents, phosphates and other alkalies. 


Write for literature, samples and prices. 


Philadelphia Quartz Company 
1152 Public Ledger Bldg., Philadelphia 6, Pa. 


‘> metso' detergents 


PQ" SOLUBLE SILICATES 


Y 
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Detergent Sales Gain in ‘54 

Tonnage sales of synthetic 
detergents in 1954 accounted for 
59 percent of the total soap and de- 
tergent market, according to figures 
released recently by the Association 
of American Soap & Glycerine Pro- 
ducers, Inc., New York, who collate 
and report sales figures supplied by 
member companies. 

Sales of synthetics exceeded 
the two billion mark for the first 
time in 1954 with tonnage amount- 
ing to 2,063,276,000 pounds valued 
at $475,442,000. Comparable figures 
in 1953 were 1,886,883,000 pounds 
and $425,329,000. 


represent an increase of ten percent 


Current figures 


in tonnage and 12 percent in value. 

Total of other than liquid 
soaps in 1954 declined to 1,407,705,- 
000 pounds worth $311,708,000 
from 1,605,455,000 pounds and 
$314,263,000 in 1953. 

Liquid soap sales in 1954 
dropped to 4,451,000 gallons and 
$6,246,000 from 4,997,000 gallons 
worth $6,985,000 in 1953. 

The combined total tonnage 
sales of soaps and synthetic deter- 
gents fell 0.2 percent short of the 
1953 total. Sales of soaps only, solid 
and liquid, were off 12 percent. 

A 25 percent increase in gal- 
lon sales of liquid synthetic deter 
vents was reported in 1954 over the 
previous year. Figures for 1954 are 
13,521,000 gallons valued at $42, 
421,000 compared with 10,576,000 
gallons and $30,661,000 in 1953. 

Solid detergents 
sold in 1954 amounted to 1,926,746, 
worth $408,457,000 
compared with 1,756,291,000 
pounds and $371,627,000 in 1953. 


Qf the 1954 tonnage 1,862,137,000 


synthetic 


BOO pounds 


pounds were sold in packages and 
64,609,000 pounds in bulk. 

Sales of all detergent sham 
poos reported for 1954 amounted to 
28,362,000 pounds valued at S24, 
564,000 compared with 25,984,000 
pounds and $23,041,000 in 1953. 
This figure includes 17,738,000 
pounds of solid detergent shampe OS 
worth $10,692,000 sold in 1954 com- 
pared with 15,896,000 pounds and 
$9,750,000 in 1953. Liquids  ac- 
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Total soap sales reported by 


Soaps other than liquid 
Liquid soaps 


Total sales value 


Bar toilet soaps 





Yellow & other t 

White laundry 

Soap chips & flakes, pkgd 

Soap chips & flakes, bulk 

Soap, granulated, powdered, sprayed 


Soap, granulated, powdered, sprayed 
Misc. or ‘other’ soap 
Shaving soaps 
Shaving cream 
Paste and jelly soaps 
Washing powders, pkgd 
Washing powders, bulk 
Hand pastes 
Hand powders 
Liquid soaps, other than 
Shampoo 

*Expressed in gallor 


counted for 10,624,000 pounds and 
$13,872,000 in 1954 against 10,088, 
000 pounds and $13,293,000 in 19533. 


omnes @ «smn 


Robert Gair Names Taylor 

Francis M. Taylor has been 
named director of public relations 
for Robert Gair Co., New York, it 
was announced recently. He was 
previously associated with Young 
& Rubicam, Inc., New York adver- 
tising agency and with N. W. Ayer 


& Son, Ine. 


Photographed during recent meeting 
& Reynard, Inc., New York, are: front 
Hayes, Henry Becker, Maryann James 


AASGP members in 1954 were: 


Pounds Dollars 
1 407,705,000 311,708,00 
4 451,000 6,246,000 
317,954,000 
475,991 ,00 37,764,00 
Dar 71,163,0 6,961,000 
90,243,00 3,329,000 
64,340,000 9,483,000 
104,512,900 0,885,000 
pkgd 325,861,000 ),416,000 
bulk 91,869,000 9,845,000 
2,359,000 331,009 
4,114,000 527,009 
14,490,000 13,674,000 
21,768,00 2,524,00 
7,282,000 684,0 
19,829,000 1,490,00 
7,166,000 669,00 
6,718,000 13,884,00 
aMpoo 4 258,000 5,038,000 
193,000 208,0 


Standard Aromatics Rep. 

Standard Aromatics, Inc., 
New York, and Canadian Bronze 
Works, Ltd., Montreal, 


entered into an 


Powder 
have agreement 
effective February 1, 1955, where 
by Standard is represented in Can- 
ada by the Canadian organization. 
The announcement was made by I'd 
Sagarin, director of sales for Stin- 
dard and J. R. Charlton, vice pres- 


ident of Canadian Bronze Powder. 


of Twenty Year Club of Magnus, Mabee 
row, |. to r., Shockley C. Gamage, Ruth 


Frederick W. Loeser; second row, |. to r 


Gordon Leech, Mike Lari, George Bieber, Dominick E. Bellavigna, William F 
1 W 


Fischer and Gosta A. Hedstrom; third 
Barker, George H. McGlynn, Robert B 


Magnus, Arthur H. Downey and Milton 


row, |. tor W. Felton, Ir.. M. Stanley 
Magnus, Percy C. Magnus, Joseph Baird 


Stern 
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Formulators 


look to 
Wyandotte for new 
100%-active surfactants 


Amazing Pluronics offer flexibility, plus 
an over-all balance of desirable properties 


Advances in product development are becoming commonplace for 
formulators using Wyandotte Pluronics* —a unique new series of 
100%-active nonionic surfactants. The first commercial example of 
a block-polymer-type surfactant, the Pluronics permit easy formu- 
lation of products that are completely dust-free, noncaking, and 
exceptionally free-flowing. 

A Pluronic can be prepared to meet any molecular weight from 
1800 to 8000, or any hydrophilic-hydrophobic balance within the 
established range. You gain special advantages from this unusual 
flexibility and from the over-all balance of the following properties: 
controlled sudsing, a range of surface-active properties, low hygro- 
scopicity, permanent dedusting properties, and a low order of 
toxicity. 

Choose from Pluronics L44, L61, L62, L64 (liquids); P75 (paste); 
and F68 — the first 100%-active nonionic commercially available in 
flake, powder, or solid-cast form! 

For samples of the Pluronics and data sheets summarizing their 
physical and surface-active properties — call your Wyandotte repre- 
sentative or write us direct. If you have a problem, we will be glad 
to work with you . . . help adapt any of our quality products to 
your formulations. Wyandotte Chemicals Corporation, Dept. SCS, 
Wyandotte, Michigan. Offices in principal cities. *REG. U.S. PAT. OFF. 





yandotte CHEMICALS 


BLEACHING AGENTS e CARBOXYMETHYLCELLULOSE @ CAUSTIC SODA e CALCIUM CARBONATE CALCIUM 
CHLORIDE @ CHLORINE @ DETERGENTS (NONIONIC AND ANIONIC) e EMULSIFYING AGENTS e LINDANE 
SODA ASH e SODIUM BICARBONATE e@ SOLVENTS (CHLORINATED) e WATER SOFTENERS @ WETTING AGENTS 














Maschmcijer Expands 

A, Maschmeijer, Jr., Inc., 
New York manutacturer of aroma- 
tic chemicals, recently announced the 
expansion of its manufacturing fa- 
cilities in Newark, N. J., where a 
special research laboratory has been 
set up. The laboratory was former- 
ly located at the New York City 
headquarters. The consolidation of 
the special laboratory and greater 
production facilities are designed to 
improve service, according to S. E. 
Ingram, president. 

— 

Monsanto Names Lawrence 

Monsanto Chemical Co., St. 
Louis, recently announced the ap- 
pointment of Robert Lawrence as 
manager of the merchandising divi- 
sion of \lonsanto for Columbus, O., 
and a six-state area including Ohio, 
Michigan, Pennsylvania, Kentucky, 
Virginia and West Virginia. lor- 
merly of Boston, he has been with 
Monsanto since 1949 and succeeds 
Harry Balthaser, who was trans- 
ferred to the home office in St. 
Louis. 

—— = = 

Ward Joins Colgate 

The appointment of Marshall 
Ward as manager of the newly- 
formed toilet articles research sec 
tion in the market research depart- 
ment of Colgate-Palmolive Co., Jer 
sey City, N. J., was announced late 
last month. He had been director 
of market research of Vick Chemi 
cal Co., New York, which he joined 
as a salesman in 1941, upon gradu 


ation from Cornell University. 


Marshall Ward 
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de Laire Visits U. S. 

Francois de Laire, director 
of Fabriques de Produits Chimie 
Organique de Laire, Paris, arrived 
in United States with his wife re- 
cently for his annual visit. He at- 
tended business and directors’ meet- 
ings of De Laire, Inc., New York, 
and visited with friends in the in- 
dustry before leaving for Paris late 
last month. 

—-- - & ——- 
Raymond Names Baker 

Raymond Laboratories, Inc., 
St. Paul, announced recently the 
appointment of M. H. Baker Co., 
Minneapolis, as its national sales 
agent for ‘‘Pendit WA” sodium 
lauryl sulfate and “Pendit CA” qua- 
ternary ammonium salts and for its 
thioglycolic acid and salts. The Ba- 
ker organization is said to be cur 
rently establishing distribution out- 
lets in New England, New York, 
Chicago, the southeast and the West 
Coast and expects to set up a na- 
tion-wide group of distributors by 
mid-vear, 

* 
Ira Bennett to D&O 

Ira Bennett, veteran of 25 
years in the essential oil industry, 
recently joined the sales staff of 
Dodge & Olcott, Inc., New York. 
l‘or the past four years Mr. Bennett 
was connected with the Chicago of- 
fice of Ungerer & Co., New York, 
and before that was with Givaudan- 
Delawanna, Inc., New York. He 
will work as a special representative 
out of the New York office of Dodge 
& Olcott. 


Ira Bennett 
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_..and for 
technical assistance 


Products entirely new to industry, like the Pluronics,* are the 
result of Wyandotte’s diversified research activities. Not only 
are new products synthesized, but manufacturing methods are 
developed, and customers’ plant problems are solved. Working 
with customers, Wyandotte’s technical service team has helped 
uncover profitable uses for the Pluronics — in rayon and cello- 
phane, home and laundry detergents, shampoos, mechanical- 
dishwashing, metal-cleaning, dye-leveling, and water-condi- 
tioning compounds . . . and we’ve hardly scratched the surface! 

From service representative to research scientist, we’re all 
teamed to give technical assistance—to help improve your 
products and cut costs. Give us your chemical or processing 
problems now! Wyandotte Chemicals Corporation, Technical 


Inquiry Section, Wyandotte, Michigan. Offices in principal cities. 
*REG. U.S. PAT. OFF 


Here, a Wyandotte techni- 
cian determines the cloud 
point of nonionic surfact- 
ants, and checks the melting 
point of Pluronic F68—the 
first 100%-active nonionic 
that enables formulators to 
compound quality products 
using only solid materials. 
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HEADQUARTERS FOR ALKALIES 
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Woodhead to New C-P Unit 
J. A. Woodhead has been ap- 


pointed head of a newly formed 


promotion organization in the soap 


Chelmstord, Mass., has been identi 
fied with the development of “Vel”, 
“Fab”, “Ajax”, “Florient” and 
“Ad”. He is a member of the Amer 





J. A. Woodhead 


sales promotion department of Col 
gate-Palmolive Co., Jersey City, N. 
J., it was announced recently Mr. 
\Voodhead had been in charge of the 
soaps and synthetic detergents 
evaluation division of Colgate’s re- 
search and development department 
since 1936, 

It was anncunced at the sam 
time that Dorothy L. Hogg has join- 
ed Colgate as field representative in 
the new organization. She was for 
merly a “Mary Proctor” with Proc 
tor Electric Co., Philadelphia. 


Mr. Woodhead, a native of, 





Florasynth Pension Plan 
The establishment of an em- 
ployee retirement pension and insur- 
ance plan, the entire cost of which 
will be paid for by the company, 
Was announced recently by Flor- 
asynth Laboratories, Inc., New 
York. Florasynth personnel were 
informed of the plan by William 
Lakritz, president of Ilorasynth, at 
a recent housewarming dinner. The 
plan provides for a monthly pension 
to be paid to employees upon re- 
tirement at the age of 65. In addi- 
tion, the plan features a life in- 
surance policy, the full proceeds of 
which would go to the family and 
dependants of an employee dying 
before the age of 65. The life in 
surance policy is given to emplovees 


who, after a “reasonable” period of 
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Dorothy L. Hogg 


ican .A\ssuvciation of Textile Chem 
ists and Colorists, and served on its 
washing fastness and soil cloth com 
mittee on detergency. He has also 
represented Colgate in the American 
Society for Testing Materials and, 
ior eight years, was chairman of the 
Soaps and = Synthetic Detergent 
Physical Test Committee. He also 
represented Colgate on the deter- 
gency committee of the National 
Security Industrial Association. He 
has also been company representa 
tive to the American Home Laundry 


\lanufacturers Association. 


employment leave the company Ix 


fore retirement. 





a detergent of 





Rules in Detergent Case 


\ temporary restraining’ 01 


der was issued in St. Louis last 
month by Judge Rubey AM. Hulen 
of the U, S. District Court against 


Hill, Inc., W. VY. 


Beauchamp, and 


Mrs. W. V. Beauchamp as a re 
sult of a complaint filed by Mon 
santo Chemical Co. for alleged in 


fringement of Monsanto's trade 


mark “fall” and selling of an “in 
ferior” product as “all” detergent. 

The suit was filed, according 
o Roy L. Brandenburger, vice 
resident of oMnsanto and general 
manager of the company’s merchan 


lising division, after complaints had 


reached the compan from a number 
of St. Louis area consumers who 
Susp cted that the mate rial received 


from the defendants named in Mon 
santo’s suit was not “‘all” detergent. 
Investigation revealed that im_ re 
sponse to orders for \lonsanto’s 
‘all.’ the defendants were selling 
“inferior quality” 
in unlabeled containers or in con 
tainers bearing “counterfeit” “all” 
labels. The defendants, according to 
Monsanto's complaint, were repre 
senting the “inferior” detergent as 
\lonsanto’s “all.” 

The purpose of the tempo! 
ary restraining order issue by Judge 
IIulen is to compel the defendants 
to stop the practices complained of 
by Monsanto, pending a hearing 
in U.S. District Court. 













Your beauty preparations will offer 


(“econlimess That (i 


Cleanliness that clings—the continuous hour-after- 
hour degerming action of G-11—is the secret of 
success behind many leading soaps, creams, lotions 
and other beauty products. 

G-11 provides protection against bacteria between 
washings. It leaves a microscopic anti-bacterial 
deposit that does not rinse off but stays on to stop 
the growth of trouble-making germs deep in the 
skin. It is easy to incorporate into your formula. 

For users of your products, G-11 means fresher, 
cleaner skin, better protection against skin blem- 


80 


with G- 


(Brand of Hexachlorophene) 


ishes, and effective deodorizing action. May we 
tell you more about the sales- and profit-making 
benefits of G-11? 


®) 


Industrial Aromatics and Chemicals 
330 West 42nd Street + New York 36, N. Y. 
Branches: Philadelphia + Boston + Cincinnati + Detroit 


Chicago + Atlanta + Seattle + Los Angeles + Toronto 
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1953 Soap Census 
Statistical 


production of soap and glycerine, 


information on 


polishing and cleaning preparations, 
etc., has just been released by the 
Bureau of the Census of the U. S. 
Commerce. Con- 
tained in MAS-53-4 and 
MAS-53-5 of the 1953 Annual Sur- 


Department of 


reports 


vey of Manufacturers, the informa- 
tion includes data on employment, 
man-hours, payrolls, cost of mate- 
rials and value added by manufac- 
ture. The last two items yield the 
value of products shipped. 

In addition to the figures 
shown in the tables below, figures 


show that domestic laundry equip- 


ment shipped in 1953 was valued at 
$569,041,000, compared with $481,- 
668,000 in 1952 and $442,297,000 
in 1947, 

Copies of these reports are 
available at 15 cents each from the 
Superintendent of Documents, 
U. S. Government Printing Office, 
Washington 25, D. C. 














' Table I—General Statistics (dollar figures & man hours in thousands) 
1953 1952 1947 
All employees Production workers All employees Production workers 
a —_ All 
Number Number Number Number employees 
Industry (average Salaries (average (average Salaries (average (average 
for the and wages, for the Man-hours, Wages, for the and wages. for the Man-hours, Wages, for the 
year) total year) total total year) total year) total total year) 
Soap and related products 47,437 223,927 28194 55,996 111,31 47,646 215,369 28,200 56846 102,738 44,962 
Soap and glycerine 27,923 130,932 18,242 36,169 76,302 25412 119,583 16,752 33,565 66,627 27,660 
Cleaning and polish- 
ing preparations 17,521 82,127 8,73 17,357 30,380 19449 80620 10,261 20,884 31,737 15,35: 
Insecticides and 
fungicides s (s s s s 6,814 26,009 4,207 8643 13,211 30,121 
Grease and tallow 11,597 45,894 9033 22,017 33,979 10636 41,413 8.459 19697 30,091 12,472 
Fatty acids (s) (s (s) s 2,068 10,195 1,382 3,129 6,384 1,335 








Table II—Value of Shipments, Composed of Value Added by Manufacture Plus Cost of Materials, 
Fuels, etc.—(in thousand of dollars). 





1953 1952 1947 
Cost of Cost of Cost of 
materials, materials, materials, 
Value fuels, Value of Value fuels, Value of Value fuels, Value of 
added by elec- products added by elec- products added by elec- products 
Industry manu- tricity, shipped manu- tricity. shipped manu- tricity, shipped 
facture and facture and facture and 
contract contract contract 
work work work 
Soap and glycerine 522,110 453,252 975,362 486,409 424 935 910,990 450,72 640,424 185,789 
Cleaning and polishing 
preparations 237,320 214,442 451,762 221,273 214,647 435,865 135,120 126,854 261,565 
Insecticides and 
fungicides (s) (s) (s) 60,564 110,475 171,039 30,121 42,947 73,068 
Grease and tallow 88,564 124,400 212,964 76,071 107,337 181,377 118,830 187,521 304,535 
Fatty acids s (s) (s) 18,569 20,957 39,526 17,151 50,943 68,094 








Table III — Manufacturers’ Inventories (in thousands of dollars) 


Value of inventories at end of year— 














1953 1952 
Finished Work in Materials, Finished Workin Materials, 1947 
Industry Total products progress supplies, Total products progress supplies, total 
fuels, etc. fuels, etc. 
Soap ar ela 
produ 99,753 92,250 9 843 02,19 87,178 0,65 84 34 
Soap and g 31,553 57,579 14,74 45 53,565 7 08 8 4.578 
Clea g ar po g 
preparation 62,295 32,99 77 45 9,483 0 3 #,00 we 
ectl 1€ and 
gici 54,02 35,10 884 6,2 488 46,96 5 8 
ra a 0,104 3,404 2,668 4,032 8.693 5 469 
(s) means withheld because the estimate did not meet publication standards 
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DRYMET 


anhydrous—the most 
highly concentrated form 


of sodium metasilicate. 
Economical, contains no 


water of crystallization. 






DRYORTH’ 


anhydrous — powerful, speedy, 
heavy-duty sodium orthosilicate 
—an economical constituent of 
high pH cleaning compounds. 


CRYSTAMET’ 


pentahydrate —for compound- 
ing when lower concentration 
of finished product is desired. 
Can be used on medium pH jobs. 





Cowles detergent silicates 
are uniform in composition 
and particle size—dust free 
—readily soluble—compatible 
with other alkalies, soaps, 
phosphates, synthetic deter- 


gents and other chemicals. 


UG: a for COMPOUNDING 


FOR USE IN COMPOUNDING 


Floor Cleaners General Purpose 
Cleaners 
Laundry 
Products Soap Builders 


Metal Cleaners Paint Cleaners 


Dairy Cleaners Paper de-inking 


Dishwashing Compounds 


Compounds Household Cleaners 


WRITE TODAY for our DRY MET 
File Folder containing complete 
technical information and 
suggested formulations. 





COWLES CHEMICAL COMPANY 


7016 Euclid Avenue . Cleveland 3, Ohio 
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Manning O’Connor Dies 
Manning O’Connor, 66, a 

member of the board of directors 

of Colgate - Palmolive Co., Jersey 





Manning O'Connor 


City, N. 
dent in charge of the firm’s toilet 


]., and formerly vice-presi- 


goods division, died recently at his 
home in Beverly Hills, Calif. 

A native of Joliet, Ill, Mr. 
O’Connor joined Colgate in 1930 as 
a field sales representative. Three 
years later he was advanced to the 
position of national sales manager 
of the division. In 1935 he became 
manager of the toilet goods division 
in charge of sales and merchandis- 
ing. He was elected vice-president 
in charge of the division in 1942 
and a director of the company in 
1949. After his retirement Dec. 1, 
1953 Mr. O’Connor moved to Bev- 
erly Hills. 


widow, Mrs. Mary O'Connor, and 


He is survived by his 


a son, Manning O’Connor, Jr. 
—— ee 
In New P&G Post 
The appointment of Donald 
M. Robinson to the newly created 
position of director of overseas 
operations was announced recently 
by Procter & Gamble Co., Cincin- 
nati. The appointment is effective 
Mar. 15. 
Robinson will be responsible for 


In his new position Mr. 
general management of the com- 
pany’s activities outside of the 
United States. 


tures in 11 overseas countries. 


P&G now manu fac- 
Mr. Robinson, who has been 
with Proctor & Gamble since 1929, 


has had various responsibilities in 
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the company including the advertis 
ing department, the drug products 
division, and other special assign 
ments. He is presently managing 
director of Thomas Hedley and Co., 
Ltd., P&G's British subsidiary. 
— 
Amic’s Daughter Marries 
Announcement has been re 
ceived of the marriage Feb. 5 in 
Paris of Mlle. Sybil Amic, daughter 
of Louis Amic, executive director of 
Roure Bertrand Fils & Justin Du 
pont, Paris and Grasse, to Andre « 
Merly. The 


sented in this country by its affiliate, 


French firm is repre 


Roure-Dupont, Inc., New York. 


Institute Reelects Hooker 

R. W. Hooker, vice-president 
ot Hooker Electrochemical Co., Nia- 
para Falls, N. Y., 


elected to his 


was recently re- 


seventh consecutive 
term as president of the Chlorine 
Institute. Also elected at the In- 


stitute’s recent annual meeting in 


New York, were [ert Cremers, 
vice-president of \lichigan \lkali 
Division of Wyandotte Chemicals 
Corp., \\ vandotte, Mich., vice- 


president. Robert T. Baldwin was 


reelected secretary-treasurer. Mr. 
Hooker has been associated with the 
joined 


chlorine industry since he 


| Lo« Iker in 1922. 


New Fritzsche Brothers Co. Laboratories 
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Technical odorizing problems are discuss 
left) head of the industrial perfume 


York 
and Frank McNamara, left to right 


which occupy 20,000 square feet of additional floor space dire 





fision of Fritzsche 
with New York sales representatives Frank Stebbir 
Conference took 


' 
j 
} 
} 
' 
j 
' 
} 





ed in upper photo by Ernest Lawson 


Brothers, Inc., New 


I 
George Schmidt 
place in new quarter: 


stly above the 


ro 


Fritzsche home offices in the Port Authority Building, New York. The entire 


perfume division 
of Dr. Ernest Guenther, is located ir 
of the Port Authority Building. Also 


vertising and sales promotior 


In the lower photo, sales 


with four new laboratorie: 
newly acquired space on the or 
elocated on the 13th floor are the ad- 


jepartments, the print shop and the library 





e under the general direction 





12 aAPr 
igth Ho 


representatives Ralph Arsenault of Fritzsche Brothers 






l. to r., visit new perfume development laboratories 


and Michael Baratta 





HOW TO SAVE MONEY 





Reduce paperwork—one ship- 
ment, one order, one invoice. 











Products of the SOLVENTS 
and CHEMICALS GROUP 


Aliphatic Petroleum Naphthas 
Alcohols and Acetates 


Alkanolamines 


aS 
{7 


Ta 
[DAN 
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J 


A 


Aromatic Solvents, 
Petroleum and Coal Tar 


Chlorinated Paraffins 
Chlorinated Solvents 


‘wr 


Dresinates 

Gylcols and Gylcol Ethers 
Ketones and Ethers 

Oils and Fatty Acids 
Plasticizers 

Rosin 

Stearates 

Terpene Solvents 

Waxes 








Products of the nation’s leading 
producers. 





Fast action—one day service. 





IN DRUM, TANK-WAGON, TRANSPORT AND TANK CAR FROM 15 SERVICE LOCATIONS 





THE SOLVENTS anno CHEMICALS GROUP 


2540 WEST FLOURNOY STREET, CHICAGO 12, ILLINOIS 


Bulk Plants and Warehouses 


olvents 


hemicals 
MILWAUKEE, GReenfield 6-2630 


NEW ORLEANS, TEmple 4666 
ST. LOUIS, GArfield 1-3495 
TOLEDO, JOrdan 0761 
WINDSOR, Clearwater 2-0933 


FORT WAYNE, ANthony 0213 
GRAND RAPIDS, CHerry 5-9111 
HOUSTON, ORchard 6683 
INDIANAPOLIS, MElrose 8-1361 
LOUISVILLE, ATwood 5828 


BUFFALO, Bedford 1572 
CHICAGO, SEeley 3-0505 
CINCINNATI, MElrose 1910 
CLEVELAND, Clearwater 1-3770 
DETROIT, WAlnut 1-6350 


Member 





84 SOAP and CHEMICAL SPECIALTIES 








Guiding Light to users of electrochemicals is the integrity of Niagara Alkali 


Company, for over fifty years a pioneer in the development and production 
of these important materials. You can rely on Niagara for quality in... 
Nialk* Liquid Chlorine, Nialk Caustic Potash, Nialk Carbonate of Potash, 
Nialk Paradichlorobenzene, Nialk Caustic Soda, Nialk TRICHLORethylene, 
Niagathal" (Tetrachloro Phthalic Anhydride) 


NIAGARA ALKALI COMPANY 
60 East 42nd Street, New York 17, N.Y. 
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foam builders, etc. 







ALKYL ARYL SODIUM SULPHONATES 


based on tetra propylene polymer 


NANSA .... 


NANSA H, §. FLAKE 


80°, dodecyl benzene sodium sulphonate 


NANSA  §, POWDER 


40°, spray dried dodecyl benzene sodium sulphonate 


NANSA LIQUID 

built alkyl aryl sodium sulphonate liquid 
NANSA  U. C. POWDER 

head type totally spray dried synthetic detergents 
containing molecularly condensed phosphates, 
carboxy-methyl-cellulose, silicates, 


HIGHER ALIPHATIC ALCOHOLS 


by high pressure hydrogenation L A U R Ec X 
LAURYL ALCOHOL and homologues 


by vacuum fractionation 


SODIUM LAURYL SULPHATE 
spray dried powder to U.S.P. & B.P. 
specification 


TRIETHANOLAMINE LAURYL SULPHATE 
for shampoos, toilet preparations EM PICOL 


and liquid cleansers 


SODIUM LAURYL SULPHATE NEEDLES 


non-dusty, for toothpastes, 
cream shampoos and industrial use 


LAURYL ETHERS 
emulsifiers, surface tension modifiers, F Mi P} L A N 


coupling agents 





MARCHON PRODUCTS LTD. Head Office: Whitehaven, England. Telephone: Whitehaven 650 & 797 (6 lines) 
Grams: Marchonpro, Whitehaven. London Office : 140, Park Lane, W.1. Phone: Mayfair 7385 (3 lines). Grams : Marchonpro, Audley, London. 


Manufacturers of 

ORGANIC DIVISION: fatty alcohol sulphates (EMPICOLS), emulsifiers (EMPILANS), self- INORGANIC DIVISION: phosphoric acid and 
emulsifying waxes (EMPIWAXES), alkyl ary! sulphonates (NANSAS) and other detergent complex phosphates. 

bases, additives and emulsifiers in powder, paste and liquid forms. 
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SWIFT 


Typical of the strictly controlled processes by which all of Swift's 

Industrial Oils are produced, is a special low temperature solvent 

treatment used to permit selective extraction of color bodies from Swift's 
Red Oils. This process lends unique qualities and uniformity of specifications 
to Swift's Red Oils and is one of the reasons why they are so widely 


depended upon for unusual, as well as;commonplace uses. Oleic Acid (Red Oil) 
If you are producing a product or have an application where uniform quality Animal Fatty Acids 
and “application” purity demand an extremely clear, distilled fractionated Vegetable Fatty Acids 


tatty acid, you should investigate Swift's OLEIC ACID NO. 905. It has Stearic Acids 
the versatility and prime characteristics of a high quality red oil—but Hydrogenated Fatty Acids 
with a very low titer, high acid number and exceptional clarity and Spermaceti U.S.P. 


color stability. Monoglycerides 
Backed by a nationwide network of warehouse and storage facilities, Sulfonated ORs 
anes , , . , Emulsifiers 
Swift's Red Oils are readily available, many from stock. Why not write , 
Hydrogenated Glycerides 





for further details—Today! 
ONE TRIAL IS BETTER THAN A THOUSAND CLAMS 







USE THIS COUPON FOR FURTHER INFORMATION 





Swift & Company, Industrial Oil Dept. 
1834 165th Streer 


Hammond, Indiana 
Please send data on the following products: 


CENTENNIAL 


(1 Send folder on Swift's Red Oils. 





Name anekie Title 
Compan 


Address _— 
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CHEM 





le you visualize a TSP Crystal this way 


43.1% TSP 





you ll see how you can save over*].00 per 100 Ib.* 


by switching to 


WESTVACO TSP ANHYDROUS 


Yes, it’s a fact. You can save real money if 
you can use WESTVACO TSP Anhydrous 


instead of crystals. 


When you buy TSP crystals, you pay de- 
livery charges on 130 Ib. of water for every 
100 Ib. of TSP in the crystals! When you 
buy WESTVACO TSP Anhydrous, you get 
better than 97% NasPOu. 

Since the L.c.]. rate is 97¢/100 lb. on a typical 
250-mile haul, $1.37 for 500 miles, $2.06 
for 900 miles, you can see how fast your 
savings grow when you stop paying delivery 


charges on water, 


Westvaco Mineral 


a etl FOOD MACHINERY AND 
IcALS 


General Offices . 161 


CHICAGO, ILLINOIS + CINCINNATI, OHIO «+ 


You save on first cost, too. Cost of crystals 
converted to a 100% NasPOs basis is 
$9.80/100 lb; WESTVACO TSP Anhydrous 
$8.45/100 lb.... both prices f.o.b. This 
saving is in addition to what you save on 


freight or trucking. 


If you must use TSP Crystals, we sympathize 
with you. If you can use TSP Anhydrous, 
we can save you real money. A phone call 
or letter will bring an exact quotation. Why 
not start saving now ? 


*L.C.L. delivery 250 miles from producing point. 
Get an exact quote on your savings. 


Products Division 


CHEMICAL CORPORATION 
East 42nd Street, New York 17 


HOUSTON, TEXAS + NEWARK, CALIFORNIA 
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| SBids and AVARDS | 





Cleaner Compound Award 
Sanitary Equipment  Co., 
City, 


award on 3,695 gallons of cleaner 


Oklahoma Okla., won the 
compound with the low bid of 56 
cents In a recent opening for mis- 
cellaneous supplies by the Tinker 
Air Force Base, Oklahoma. Feb. 
15, inv. 233. 
mnt mee 

Federal Supply Awards 

In a recent opening for mis- 
cellaneous supplies by the Federal 
Supply Service, Dallas, the awards 
on soap went to the following low 
bidders: Nowlin Co., Fort \Worth, 
item 1, 200 containers, $6.15; Day 
& Frick, Philadelphia, item 2, 12,- 
500 pounds, &.93 
Young Soap Co., Dayton, item 3, 
7,500 pounds 11.5 cents, Swift & 
Co., Fort Worth, item 3, 3,125 
pounds, 23.23 cents, item 6, 12,500 


cents; Davies- 


pounds, 17.45 cents. Feb. 10, inv. 
40224-\ 

ee eet 
Atlanta Soap Bids 
(1), 1,800 16- 
(2) ten 


Soap, item 
ounce cans, 35-gallon 
drums, and (3) 3,312 one-pound 
containers, was included in a re- 
cent opening for miscellaneous sup- 
plies the Federal Supply Service, 
Atalnta, Ga. Low 
Wright Paint & Varnish Co., DBos- 
ton, 6.5 cents on item one; Puritan 
\tlanta, $24.20 on 
item 2; and Swift & Co., Atlanta, 
Jan. 18, inv. 


bidders were: 


Chemical Co., 


7.83 cents on item 3. 
24703. 
—— 
Swift, Gillam Soap Awards 
Swift & Co... and Gillam 
Soap & Chemical Co., both of Fort 
Worth, received the awards on soap 
in a recent opening for miscellane- 
ous supplies by the Federal Supply 
Dallas. Swift bid 18.01 


cents on item 1, 


Service, 
6,500 pounds, and 
Cullam bid 6.29 cents on item 2, 
120,000 pounds. 


ing by the Federal Supply Service, 


In another open 


Dallas, Gillam won the award on 
120,000 pounds of soap with a low 
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bid of 6.29 cents. Feb. 3, inv. 40436 
and inv. 40341. 
— pao 
Low Kelac Detergent Bid 
Kelac Products, Inc., Los 
\ngeles, submitted the low bid of 
9.29 cents on hand dishwashing de 
lergent in a recent opening for mis 
cellaneous supplies by the Quarter 
master, Ogden, Utah. Feb. 11, inv. 
48. 
— 
Low FSS Soap Bids 
In a recent opening for mis 
cellaneous supplies by the Iederal 
Supply Service, New York, the fol 
lowing low bids on soap were sub 
mitted: Stahl Soap Corp., Brooklyn, 
N. Y., item 1, 


Soap Products Co., New York City, 


9.37 cents: Kamen 


Procter & Gam 
24.69 


item 2, 5.9 cents: 
ble Co., Cincinnati, item 3, 
inv. 59657. 


cents. eb. 7, 


—" : 
Award to Vapor Blast 

Vapor Blast Mfg. Co., Mil 
waukee, won the award on 40,000 
pounds of cleaning compound with 
the low bid of 4.5541 cents in a re 
cent opening for miscellaneous sup 
plies by the Tinker -\ir Force Dase, 
Okla., Jan. 24, inv. 205. 

— 

FSS Soap Bids 

A recent opening for mis 
cellaneous supplies by the Federal 
Supply Service, Washington, D. C., 
inclnded soap: item (1) 60,000 
50,000) pounds, and 
(3) approx. 152,250 pounds. Low 


pounds, (2) 


bids were submitted by Kamen 


Soap Products Co., New York, on 
Item 1, 5.9 cents; Stahl Soap Corp.. 
Brooklyn, N. Y., on item 2, 9.97 
cents; and S. & S. Soap Co., New 
York, on item 3, 3.83 cents. Feb. 
4. inv. 56663. 


* 


Low Cleaning Comp. Bid 
In a recent opening for mis 


cellaneous supplies by the An 


Force, Topeka, Wan., Octagon 


Process, Inc., Staten Island, N. Y.., 


submitted the following low bids 


on 3,996 gallons of cleaning com 
pound: item la, $1.516, item Ib, 
$1,321. 
ee ee 
Low Pacific Coast Bid 
Pacific Coast Borax Co., Los 
Angeles, submitted the low bid of 
45.32 cents on soap powder in a re- 
cent opening for miscellaneous sup 
plies by the Federal Supply Service, 
\tlanta, Ga. Feb. 11, inv. 25241 
= 
Low Apex Detergent Bid 
\pex Alkali 
Philadelphia, submitted the low bid 


Products Ci 


of 9.75 cents on powdered cleanet 
deteregnt in a recent opening for 
miscellaneous supplies by the led 
eral Supply Service, Kansas City, 
\lo. Feb. 3, inv. KC-360984 
SS 
Shave Soap Award 
Che award on liquid shaving 
soap in a recent opening for miscel 
laneous supplies by the Veterans 
\dministration, Washington, 1). ¢ 
was won by Campbell Products Co., 
Bensenville, HL, with bids of 22 
gents on item 1, 25 cents on item 
2, and 22 cents on item 3. Jan 
31, inv. S-254. 
a 
National Low Bidder 
National Milling & Chemical 
Co., Philadelphia, submitted the low 
bid of 9.85 cents on sOap included 
in a recent opening for miscellan 
cous supplies by the Federal Supply 
Service, Washington, D. ¢ Feb 
3, inv. 56398. 
— , 
Spec-Kem Low Bid 
Spec-Kem Co., Chicago, sub 
mitted the low bid of 7.05 cents on 
dishwashing compound in a recent 
opening for miscellaneous supplies 
by the lederal Supply Service, New 
York. Feb. 14, inv. 59659 
= 
Low Insecticides Bids 
In a recent opening for mis 
cellancous supplies by the Federal 
Supply Service, Washington, D. ( 
the following low bids on insecti 
Phompson 


cides were submitted 


Chemicals Corp., St. Louis, item 1, 
Niagara Chemical Div., F 
\l. C. Middleport, N.Y., item 2, 


97045 


$1.23: 
23. in 


25.2 cents: Feb 
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tpray permed 


Achimmedl 


with a fresh neutral 
or floral fragrance 





Schimmel compounds are designed either 

to neutralize with a clean refreshing effect 

or to add an agreeable perfume odor to 
your spray. 


Send an unperfumed sample and let 
Schimmel solve your masking problem 


& 60., INC. 
601 west 26th street, new york 1, n. y. 
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New Crade Marko 





‘4 HE following trade marks were 
published in recent issues of the 
Official Gazette of the U. S. Patent 
Office in compliance with section 
12(a) of the Trade Mark Act of 
1946. Notice of opposition under 
section 13 may be filed within 30 
days of publication in the Gazette. 
See rules 20.1 to 20.5. As provided 
by section 31 of the Act, a fee of 
$25 must accompany notice of op- 
position. 


Miraculis Death Spray—This 
for insecticides. Filed June 1, 1954 by 
Ben Blue, East Leroy, Mich. Claims 
use since 1949. 

Vapo-Tab—This for heat va- 
porized insecticide tablet. Filed Nov. 
16, 1951 by Vapor Chemical Co., Rives 
Junction, Mich. Claims use since on or 
about Aug. 15, 1951. 

Pam—tThis for shampoo. Filed 
Aug 13, 1953 by Colgate-Palmolive 
Co., Jersey City, N. J. Claims use 
since May 14, 1953. 

Dicopan—This for pot and pan 
cleaner. Filed Aug. 25, 1953 by Diver- 
sey Corp., Chicago. Claims use since 
May 7, 1953. 

Stainsgo—This for stain re- 
mover. Filed Dec. 10, 1953 by Hamil- 
ton & Auslander Mfg. Co., Phenix, 
R. I. Claims use since Feb. 1937. 

Miracle “Maid”—This for sil- 
ver cleaners. Filed Jar. 6, 1954 by 
Let George Do It, Inc., Jamestown, 
N. C. Claims use since Nov. 25, 1953. 

Cotton Sheen—This for rug and 
upholstery cleaning preparation. Filed 


Jan. 8, 1954 by Rug-Sheen, Inc., Lub- . 


bock, Tex. Claims use since on or 
about June 15, 1953. 

Endorsol—This for detergent 
composition for cleaning purposes. 
Filed Jan. 14, 1954 by Industrial Soap 
Co., St. Louis, Mo. Claims use since 
Dec. 16, 1945. 

Ris’n Shine—This for detergent 
composition for cleaning purposes. 
Filed Jan. 14, 1954 by Industrial Soap 
Co., St. Louis, Mo. Claims use since 
March 25, 1950. 

Pentrox—tThis for liquid deter- 
gent composition primarily adapted 
for laundry use. Filed Jan. 18, 1954 
by Pennsylvania Salt Mfg. Co., Phila- 
delphia. Claims use since Oct. 20, 
1953, 

Alo-Etch— This for metal 
cleaner. Filed March 23, 1954 by 
Chester W. Smith, doing business as 
Whitfield Chemical Co., Detroit, 
Claims use since April 29, 1953. 

Valet—This for automobile up- 
holstery cleaner. Filed May 18, 1954 
by Saul Moses, doing business as Den- 
tocide Chemical Co., Baltimore. Claims 
use since April 26, 1954. 

Ree-Tone—This for dry cleaning 
chemical detergent composition for 
treating fabrics. Filed Oct. 19, 1953 
by Riverside Mfg. Co., St. Louis, Mo. 
Claims use since May 19, 1953. 

Wolco—tThis for cleaning, de- 
odorizing and disinfecting composition 
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in tablet form for use in the flush 
tanks and bowls of toilets. Filed Nov. 
19, 1953 by Wolcott Co., Hartford, 
Corn., to Wolco Products, Inc., Hart- 
ford, Claims use since Nov. 9, 1953. 

Amalgo—This for spot or blem- 
ish remover for enameled, varnished, 
lacquered, or other surface finishes on 
wood and metal. Filed June 9, 1954 
by Finishine Laboratories, Inc., Syra- 
cuse, N. Y. Claims use since Febru- 
ary, 1935. 

Whamee—This for  latex-im- 
pregnated cleaning and_ polishing 
cloths. Filed April 1, 1954 by O’Don- 
nell Rubber Products Co., doing busi- 
ness as O’Donnell Industries, Cincin- 
nati, Claims use since on or about 
March 10, 1954. 

Nylwax—This for _ polishing 
wax. Filed June 11, 1954 by Nylwax 
Corp., Worcester, Mass. Claims use 
since April 20, 1954. 

“Dyno-Mite”’—This for auto 
polish. Filed June 17, 1954 by Millers 
Falls Co., Greenfield, Mass, Claims use 
since May 17, 1954. 

Malrin—This for preparation 
used as an insecticide. Filed May 3, 
1954 by Agricultural Specialties, Dal- 
las. Claims use since March 1, 1954. 

Shirlan—This for general in- 
dustrial fungicides. Filed May 21, 1954 
by E. I. du Pont de Nemours and Co., 
Wilmington, Del. Claims use since 
March 25, 1935. 

Kerns—This for non-skid pro- 
tective floor wax. Filed Sept. 9, 1953 
by J. F. Kerns Co., Chicago. Claims 
use since on or about January 1941. 

U-Do-It—This for floor clean- 
ing compound. Filed May 14, 1954 by 
Girard Paint & Varnish Mfg. Co., 
Philadelphia. Claims use since on or 
about March 1951. 


ee ie 
Trade Mark Record 

The second supplement to 
the Trade Mark Record, published 
by Beauty Fashion, Drug & Cos- 
metic Industry, New York, has re 
cently become available. The paper 
bound 116-page book covers trade 
marks, registered and unregistered, 
for perfumes cosmetics, and soaps, 
from September 1950 through Sep- 
tember 1954. It sells for $5.00 a 
copy. 

— 

New Emulsol Bulletin 

Publication of a new techni- 
cal bulletin, No. 43, ‘“Formulators’ 
Manual of Herbicide Formulations” 
was announced recently by Emul 
sol Chemical Corp., Chicago. The 
bulletin latest emul- 
sifier recommendations for high and 
low volatile 2,4-D or 2,4,5-T esters, 
as well as the carbamate herbicides. 


covers. the 


Copies are available by writing 
Emulsol Chemical 
Madison St., Chicago 3, III. 


At the same time [émulsol 


( ‘Orp., 59 E. 


announced that Arthur Raven has 
been named assistant sales manager. 
a ee 

Drug & Cos. Buyers’ Guide 

The eleventh edition of Drug 
& Cosmetic Review is now available 
at $4.00 in U.S.A., $5.00 abroad, it 
was announced recently by Drug & 
Cosmetic Industry, New York, pub- 
lishers of the reference book. Cloth 
bound, 11 


the volume includes on 325 pages 


» inches by nine inches, 


an extensive classified buyers’ direc- 
tory of raw materials, a classified 
guide to sources of supply for pack- 
ages and packaging materials, and 
for machinery and equipment, and 
a list of industry periodicals and 
trade associations. The trade name 
directory which was featured for 
the first time in the previous edition 
has been expanded. The current 
review covers information for 1954 
and 1955. 
_— 

New Fritzsche List 

Fritzsche Brothers, Inc., New 
York, recently issued a new 11-pag: 
edition of its price list of essential 
oils, aromatic chemicals and related 
material. It is available on request 
to purchasers in wholesale quant 
ities by writing to Fritzsche Bro- 
thers, Inc., 76 Ninth Ave., New 
York 11, N. Y. 

on: Ob nee 

Dow Dutch Branch 

Dow Chemical Co., Midland, 
Mich., nas obtained permission from 
the Netherlands Minister of 
nomic Affairs to establish a wholly- 


Ecc ” 


owned subsidiary company, to be 
known as Nederlandsche Dow Ma- 
atschappij N.V., in Rotterdam, Hol- 
land, it was announced recently by 


Leland I. 
The subsidiary is allowed to 


Doan, Dow president. 


import, manufacture, and distribute 
domestically and abroad. It expects 
to begin construction of a manufac- 
turing plant, tank storage, ware- 
house and dock facilities about mid- 
1955. The site is located in the 
Third Petroleum Harber of Rotter- 
dam. 
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Since the Days of the “Trading Schooner...” 

















. 

VEGETABLE OILS 
Babassu Olive 
Castor Palm 
Cocoanut Peanut 
Corn Sesame 
Cottonseed Soybean 

* 
ANIMAL FATS 
Sperm Oil Grease 
Oleo Stearine Tallow 
Lard Oil Lanolin 
Neatsfoot Oil 
« 
FATTY ACIDS 
Red Oil Tall Oil Tallow 
Stearic Acid 


Hydrogenated Fatty Acid 
Cottonseed and Soybean 
Fatty Acids 


ALKALIES 


Caustic Soda, Solid, Liquid, and 
Flake; Soda Ash, Light and Dense 
Carbonate of Potash, calcined 
and hydrated 
Calcium Chloride 

Tri Sodium Phosphate 

Tetra Pyro Phosphate 
Quadrafos Granular and Beads— 
a stable polyphosphate for water 
conditioning and mild but effec- 
tive detergency. 








Soapers have depended on WH&C 
...for Raw Materials of Quality 








GIN 1838, we’ve been supplying the nation’s 


“soapers” with basic raw materials. 








SILICATE OF SODA—Liquid powdered and solid. 

METSO* 200— (Sodium Orthosilicate) 

METSO* ANHYDROUS—( Anhydrous Sodium Metasilicate) 
METASILICATE—‘“‘Metso”* Granular. 

METSO* DETERGENTS—55, 66, 99. 


MAYPONS—Unique surface active agents; prolific foam; high 


detergency and emulsifying powers; suitable for cosmetic 
and industrial use. 


AIR DRYETTES @¢ CHLOROPHYLL 


*Reg. U. S. Pat. Off., Phila. Quarte Co. 














92 


Let us mix your dry private formulas 
Established 1838 


Welch Holme & Clark lo,Mne 


439 WEST STREET NEW YORK 14, N.Y. 


Warehouses in New York and Newark, N. J. 
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TWIN DRUM DRIERS process sodium phosphate from mixing tank 
and pass it into elevator which moves it into position for screening. 


TAKE ADVANTAGE OF SERVICE from the 
TOP U.S. DETERGENT BUILDER SOURCE 


Monsanto Leads World in Sodium Phosphates Output 


In Trenton, Michigan, Monsanto operates an 
automation-type chemical plant which annu- 
ally produces millions of pounds of phosphate 
compounds, including STP, DSP, TSPP, TSP 
and MSP consumed by the detergent industry. 
The quantities produced make Trenton the 
industry’s largest single source. Other 
compounds round out the most complete phos- 
phate supply available anywhere in the world. 


To use this matchless source, you need only 
talk to one of Monsanto’s staff of representa- 
tives. His sole job is to assure you of the best 
products and service available. Why not invite 
one to visit you at your convenience? Check your 
phone book for a local Monsanto office, or write: 
MONSANTO CHEMICAL COMPANY, Inor- 
ganic Chemicals Division, 710 North Twelfth 
Street, St. Louis 1, Missouri. 





» 


NERVE CENTER for entire department is this large control board. Numerous gauges give instan- 
taneous readings and make permanent records to assure Monsanto customers of quality control, 





SHIELDED FACE of Monsanto technician peers 


into burning tower where liquid phosphorus 
feeds into jets of compressed air, oxidizes to P,O;. 








HOPPER CAR on special spur in Monsanto 
plant area takes on milled sodium triphosphate 
through conveyor tube from trackside silo. 


LOADING AREA of Monsanto’s Trenton plant 
shows convenient facilities for the largest truck 
and rail carriers near the brick main building. 


JUST PUBLISHED! 


An easy-reading booklet 
giving a brief yet complete 
review of technical and com 
mercial aspects of phosphates 
today and in the future 
For your copy ask a 
Monsanto representative, 
or write: 


MONSANTO 
CHEMICAL 
COMPANY, 
Inorganic 
Chemicals 
sion, 710 


. ; : N. Twelfth St., 
UNIQUE SAMPLE LIBRARY contains specimens of every order shipped to Monsanto S Louis 1. Mo. 
Customers. These samples stand ready for instant checking or emergency retesting. i 


SERVING INDUSTRY... 
WHICH SERVES MANKIND 


























KETTLES CRUTCHERS 


Making Good Soap 
BETTER, for 114 Years 


114 years +go Houchin started producing soap 
making machines. 


Practically all basic soap making machinery today is de- 
rived from original Houchin inventions. 


Look to Houchin for further revolutionary improvements. 


AMALGAMATORS 








SLABBERS 














LAUNDRY SOAP CUTTERS MILLS WITH GRANITE OR CHILLED 
IRON ROLLS 


PLODDERS 

















CONTINUOUS SCRAPLESS PRESSES—FOOT OR AIR OPERATED 
ADJUSTABLE TOILET SOAP CUTTERS 


WRAPPERS FOR ALL SIZES OF SOAP 


HOUCHIN MACHINERY CO., INC. (AWTHoNe ya. 
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“Droduction SECTION 





White Toilet Soap 


WHITE, high-grade toi- 
let soap can be made only 
from the best ingredients. 
Neutral fats or pure fatty acids can 
be used. Distilled fatty acids are also 
suitable for this purpose provided 
the unsaponifiable matter does not 
exceed one percent, no hydroxy or 
oxidized fatty acids are present and 
none of the fractions have been re- 
moved, Actually, the whitest soaps, 
free from subsequent yellowing, can 
be made from such distilled acids if 
these are completely free from iron 
contamination. To assure the ab- 
sence of iron, such materials must 
be shipped in varnish lined drums. 
Lyes intended for use in white toi- 
let soap manufacture must be crystal 
clear. Lye of 38-40° Be precipitates 
its iron content in the form of brown 
flakes after cooling has been com- 
pleted and after it has been allowed 
to stand for two or three days. 
Selectivity in the purchase of 
fatty raw materials is just as im 
portant as discrimination in quality. 
Only highly deodorized types of tal- 
low should be used and its quantity 
should be limited. Tallow imparts 
its own odor to the soap, thus creat- 
ing a perfuming problem. Use of an 
excessive amount of perfume is un- 
economical and may lead to discolor- 
ation. More delicate fragrances such 
as eau de cologne are completely 
White or 


bleached palm oil and pure palm oil 


overpowered and_ lost. 


distilled fatty acids are recommend- 
ed. Lard should be used with care, 
because its linolec acid content 
varies with the feeding of the ani- 
mals, and may interfere with odor 
and color properties of the finished 
soap. Among vegetable oils, only 
olive and castor oils, besides coconut 
and babassu oils, should be con- 
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sidered. All other vegetable oils 
should be rejected. -\ll these fatty 
materials give to the soap a slightly 
yellow cast even after careful dry- 
ing. (Only exception is truly whit 
coconut oil), Fats and oils should, 
therefore, be subjected to a light 
combined bleaching and deodorizing 
process. 

Castor oil improves the dis 
infectant qualities of soap, facili 
tates soap formation, and renders 
the soap plastic and supple. But it 
must be saponified exclusively with 
caustic soda and in a completely 
separate operation. After saponifi 
cation it is stirred into the batch in 
the conveyor or in the frame. 

Inclusion of palm kernel oil 
is contra-indicated because of its 
pronounced odor. This in spite ot 
the opinion held by at least one large 
concern, that inclusion of this oil in 


toilet soaps offers special advan 


tages. 

Stearin is a very suitable fat 
for making white toilet soap, if its 
high titer is offset by combination 
with low titer materials such as olein 
and olive oil. 

Pure olein can be used as a 
starting material. Its titer of 35-40 
C approaches that of tallow, but it 
is purer and has more desirable odor 


properties. However, such  olein 
must be derived from tallow, bone 
fat, and palm oil, exclusively. Use 
of any other vegetable oils would 
increase the iodine number beyond 
the acceptable limit. 

l‘ollowing are nine suggested 
fat charges: Charge (a) Tallow, 
(butcher’s tallow must be refined) 
titer 36/38°, 30 percent; coconut 
oil, 15 percent (12 percent suffices ) ; 
bleached palm oil or distilled fatty 
acid, 55 percent, (b) Tallow, 
38/40 
percent; palm oil, 43 percent ; olive 


, 30 percent ; coconut oil, 12 


oil, 10 percent ; castor oil, 5 percent. 
(c) Tallow, 36/40°, 30 percent: 
coconut oil, 12 percent; palm oil, 
38 percent ; oleic acid (olein, titer 
15/20°), 20 percent. (d) Tallow, 
38 (40 percent ; coconut oil, 10 per- 
cent ; castor oil, 10 percent ; palm oil, 
40 percent. (e) Tallow, 38/40°, 60 
percent ; coconut oil, 12 percent, 
castor oil, 12 percent: palm oil, 16 
percent. (f) Tallow, 40°, 75 per 
cent; coconut oil, 12 percent - castor 
oil, 13 percent. (g) Palm oil, 40 per- 
cent; tallow, 25 percent; olive oil 
20 percent ; coconut oil, 15 percent. 
(h) Stearin, 40 percent; oleic acid, 
titer 10/15°, 25 percent ; olive oil, 15 
percent ; castor oil, 10 percent ; coco 


nut oil, 10 percent. (1) palm oil, 60 


Distilled fatty acids can be used 


to produce white soaps if they are 


free from iron contamination. Pure 


fatty acids or neutral fats usable. 
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A GOOD PRODUCT DESERVES 
i ¢ A CLEAN 


ete} ay-Ni, i-3. 


THE SANITAIR 
AUTOMATIC 
AIR CLEANER 








More and more, packaging engineers are ex- THE U. S. SEMI-AUTOMATIC al 
Offices: periencing new economies gained by air-cleaning AIR CLEANER st 
Boston new containers . . . economies either in the packag- The E-Z Air Cleaner for air cleaning cl 
New YorK ‘ ‘ ‘ new containers. A portable machine W 
Sieiisiiantionn ing process or in the marketing of the product, or both. adaptable to standby service on : 
utes peak loads. Handles any size or type ce 
Houston containers. Air cleans two con- ” 
’ Air-cleaning costs so little . . . the lack of it can cost tainers at a time; capacity 20 to 40 . 
DALLAS containers per minute. Can connect w 
Los ANGELES so much! Once a Sanitair is synchronized into the to user’s air supply. Built-in air 
‘ e compressor optional. Removable th 
SAN FRANCISCO production line, its operation is entirely automatic. dust collector. Write for EZ Bulletin. 1“ 
DENVE - . 
— its operating safeguards, too, are automatic. Its speed le 
SEATTLE ; ‘ a - 
Peart is adjustable to any line operation. Takes little space, ft 
PHOENIX yet handles two containers with the mechanical lit 
New ORLEANS effort of one. Provides quick changeover for all sizes o1 
TAMPA ‘ ‘ - 
A of containers; all-glass sprinkler top, wide mouth and tr 
TLANTA 
MONTREAL aerosol valve finishes. Exclusive features insure 
nt 
TORONTO positive cleaning at highest speeds. . 
VANCOUVER m 
Y >EG ia 1n 
WINNIPEG Learn why there are more Sanitairs in use today than i 
t 
Export off: any other automatic air cleaners and consider how FOR RINSING ANY, SIZE “i 
TOLEDO profitable a Sanitair can be to your business. For full OR SHAPE BOTTLES OR JARS er 
details, write for the Sanitair Bulletin. U.S. Rotary Rinser. Rinses both insides bi 
and outsides of containers. For water, 





steam or air. Containers are protected 
against neck-chipping as they rest on 
shoulders. Handles ounces to gallons 
Write for the Rotary Rinser Bulletin. 


U. S. BOTTLERS MACHINERY COMPANY fi 


Specialists in Liquid Filling and Container Cleaning Equipment i Cz 
4019 North Rockwell Street ° Chicago 18, Illinois P 
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percent; coconut oil, 12 per cent; 
olive oil, 28 percent. 

All these charges give excel- 
lent soaps. (e) and (f) have an ex- 
cessive quantity of tallow according 
to the author. But if refining, 
bleaching and deodorizing are ade- 
quate it is still acceptable. Where a 
relatively high percentage of castor 
oil is used the coconut oil content 
can be reduced. Coconut oil can be 
replaced with babassu, provided it is 
white enough. 

The fatty materials are blown 
from the lined storage drums and 
passed through a wooden filter press 
or a stainless steel (or equivalent 
material) centrifuge. Even the 
smallest residue proves this opera- 
tion to be worthwhile. 


Bleaching and Deodorizing 


an passing through this 
mechanical cleansing process 


the fat charge, including coconut oil 
but excluding castor oil, is pumped 
into a wooden tank. Here it is boil- 
ed with diluted sulfuric acid of ap- 
proximately 10° Be to decompose 
any metallic soaps. The sulfuric acid 
solution is then removed and the 
charge is bleached and deodorized 
with hydrogen peroxide (30  per- 
cent) or sodium chlorite (80 per- 
cent.) The stirrer can be of hard 
wood or inert metal. The coils of 
the indirect steam system can be 
made from lead, which acquires a 
lead sulfate coating when the sul- 
furic acid is added in the pre- 
liminary bleaching process. Castor 
oil is separately submitted to similar 
treatment. 

Hydrogen peroxide bleaches 
neutral fats very well, but its bleach- 
ing effect decreases with an increas- 
ing proportion of free fatty acids. 
It has hardly any brightening effect 
on fatty acids but bleaches soaps of 
every kind very effectively. Com- 
bined with “Lucidol,” hydrogen per- 
oxide is the best bleach for neutral 
fats. 

To obtain a _ neutral fat 
charge, caustic lye of 38-40° Be, suf- 
ficient to balance the free fatty acids, 
can replace the sulfuric acid in the 
preliminary cleansing operation. In 
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the presence of coconut oil the lye 
is mixed with three times the 
amount of saline solution (24°Be) 
to prevent emulsification. 

Best results are reported with 
sodium chlorite (80°) regardless 
of whether neutral fats or fatty 
acids are to be bleached. In the case 
of neutral fat a small addition of 
sulfuric or phosphoric acid will ac- 
tivate the NaClO.. This addition is 
unnecessary where the neutral fat 
contains a minimum of 10 percent 
free fatty acids or where fatty acids 
are being treated. 

Hydrogen peroxide bleach- 
ing leaves no residue except water, 
and the fat can be saponified im- 
mediately after the bleaching pro- 
cess has been completed. During the 
sodium chlorite treatment sodium 
chloride is formed, most of which 
settles out in the form of solution. 
A fine emulsion remains, however, 
which is said to have no practical 
significance. Sodium chlorite bleach- 
ed fat can be saponified after hav- 
ing been allowed to stand for a few 
hours. Both bleaching agents yield 
their oxygen within one to three 
hours, particularly at a tempera- 





for small applica- 
tions Entirely 
stainless steel, ex- 
cept for external 
bracing, it comes 
as a complete 
operating unit, In- 
cluding spray noz- 
zle, product col- 
lector and _  sup- 
porting structural 
steel. A rugged 
gas-fired air heat- 
er is offered for 
drying air to tem- 
peratures of be- 
tween 200°F. and 
750°F. 





ture of SO°C. It is pointless to al- 
low a longer period for bleaching. 
Stirring is of utmost importance. 
The bleaching solution, which is 
aqueous, must be brought into con- 
tact with the fatty material in finest 
possible distribution. The more fre- 
quent the revolutions of the stirrer, 
the more effective and the shorter is 
the bleaching process. 

Bleaching with fuller’s earth 
is effective. But part of the fat i 


retained by the clay. Recovery is 


Ww 


difficult and must usually be left to 
large concerns. The earth with its 
fat content could be used to make a 
low priced soap which would con- 
noticeable 


tain a small hardly 


f the clay. 


amount < 
The mechanism of the so- 
dium chlorite bleach is as follows: 
NaClO,. 100% — NaCl + O.; 1 
mol 90.5g — 1 mol NaCl 58.5g 
1 mol O, 32 g. Converted to 100 
parts NaClO, gives: 90.5 : 58.5 
he sxx 64.6 percent NaCl; 
TO. 2 de =D 2 Xx. 35.5% Os. 
100 kilos of commercial grade 80% 
NaClO, yields therefore 80 percent 


of the above calculated amounts, i.e 


51.7 kilos NaCl and 28.3 kilos ©.. 








A] | Screw CAPPERS | 


Speed Production for Texize Chemicals, Inc. 











7 
This Model D-6-F Rotary CaPeM increased production at Texize 
Chemicals, Inc., Greenville, 5. C. to such an extent that they 
recently ordered a duplicate. This completely automatic line is 
operated continuously at production rates in excess of 200 bottles 
per minute. 

CaPeM Screw Cappers apply all types of metal and plastic 
screw caps to jars, bottles, cans and jugs ranging in size from 





1 oz. to gallons. Speeds range from 40 to 300 containers per 
minute. For complete information, write Sales Manager, Consoli- Robert M. Greer, Supervisor of 
j Bottling. Mr. Greer supports the | 
judgment of other representa- 
tive companies by selecting the 
high speed, six-head, rotary 
CaPeM, Model D-6-F, as a logical 


answer to the growing demand 


LONSOLIDATED PALKALING MALHINERY [ORP Yammer | 


1400 West Ave., Buffalo 13, N.Y. 


dated Packaging Machinery Corporation, Buffalo 13, New York. 
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Hydrogen peroxide (30¢¢ ) 
bleaching works as follows: H.O. 
100% — H.O + %O.: 1 mol 34 
— 1 mol 18+ ™O (or O) 16. Ap- 
plied to 100 parts I1,O. we get: 
52.94 kilos and 47.06 kilos O,. For 
30° hydrogen peroxide this gives 
14.11 percent O. and 85.89 percent 
O.. 

The above calculation shows 
that the sodium chlorite method li 
berates twice as much O, as the hy- 
drogen peroxide method. This fact 
expresses itself also in terms of cost. 
Oxygen is liberated eruptively by 
hydrogen peroxide whereas sodium 
chlorite releases it slowly and stead- 
ily. To prevent oxygen loss in hy 
drogen peroxide processing a stir 
ring mechanism capable of high 
speeds is indispensable. 

Sometimes the finished soap 
is bleached in the conveyor with 
potassium persulfate. But the salt 
content of the soap is raised unduly 
by this method which causes _ the 
presence of residual sulfate in the 
product. These sulfates stem not 
only from the decomposition of per- 
sulfate but also from sulfuric acid 
which is liberated and subsequently 
combined with caustic alkali. For 
every kilo of potassium persulfate, 
0.75 liter of 38-40° Be caustic must 
be added to convert the free sul- 
furic acid into sulfate. Otherwise 
the soap may turn out to be sour or 
neutral, depending upon the amount 
of free alkali and of persulfate. lf 
potassium persulfate is used as a 
bleaching agent, this should be done 
only in the soap paste. 


Saponification 
APONIFICATION takes place 
S without addition of any extra 
salt. A sufficient amount of free al- 
kali must, therefore, be maintained. 
At the end of the saponification pro- 
cess hot water is added until the 
soap boils heavily and without bub- 
bling in the kettle. This state is usu- 
ally reached when the mass in the 
kettle contains about 50 percent wa- 
ter. This will yield the right amount 
of underlye and of paste. Salting 
out must be done carefully to give 
a globular curd. These globules have 
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New straight line heavil 
and semi-solid products 
containers a minute was 


ly regardless of the cycle 
vided since valves thems 
SL-55, can 
ranging from xt 
around the filling zone 
to clean, adjust and cl 
It is available in 

equipped with an aircle 
Special jacketed and 





STOR EAEGLDEFRAADEDEEDEEOALEUO PROD PRPOEREREMMBEDDEFDETECHTDORSERD LOOT rampenpensenDect 
a large surface permitting contact 
between the alkali and any unsa 
ponified fat particles which have 
survived in the liquid paste. To en 
sure complete saponification of fat 
which may be mixed with unsaponi 
fiable matter and therefore more 
difficult to saponity in an aqueous 
medium, the kettle contents should 
be allowed to stand over night. 
Coagulation with lye offers 
no advantages. It does not prevent 
small fat particles from becoming 
enclosed so that they can be saponi 
fied only after prolonged boiling. 
Saponification of these residual 
particles takes place by slow dif- 
fusion of the lye through the occlud- 
ing soap membrane into the core of 
the precipitated soap. Intensive boil 
ing is the prerequisite which makes 
lye coagulation effective, particularly 
where the underlye is very strong. 
The “absolute saponification meth- 


od” is best in the open kettle pro- 








cess. It has simplicity and safety 
to recommend it. 

From a charge containing 12 
to 15 percent coconut oil, a basic 
soap Was obtained by the above 
recommended procedures which had 
the following analysis: 0.26 percent 
NaCl, 0.09 percent free NaOH of 
which only 0.02 percent 1s present 
in the finished bar, and free fat 
0.015 percent. These are good re 
sults. No changes were evident in 
the soap over a period of seven 
months, after which time the bars 
were used. 

But the fully boiled method 
with graining and fitting is not the 
only way to make a good soap. Good 
results can be obtained with the 
semi-boiled process provided top 
grade raw materials and extremely 
careful bleaching and deodorization 
methods are used. If the indirect 
heat applied in this process does get 


the soap to the boil there is no need 
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CONVEYOR TYPE VARI-VISCO 
BOTTOMS-UP BOTTLE CLEANER FILLING MACHINE 


DOUBLE PLATE 
PULP FILTER 


AUTOMATIC ROTARY VACUUM FILLING MACHINE No. 30 MONOCELL SHEET FILTER 


Ue Karl Kiefer Machine Co. 
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for concern and it is not necessary 
to take precautions against this. 
Good soap can be made by 
kettle 
and amount of fat charge are un- 
important but stirring and ecrutch- 


cold saponification. Size of 


ing equipment must be excellent. 
Saponification of the fat and lye 
covered 


com- 


mixture takes place in a 
kettle. When the 
pleted the soap must have 


process is 
a larger 
surplus of alkali, necessary for the 
saponification of the residual fat. 
Later the surplus is removed by ad- 
dition of some readily saponitiable 
fat or oil in the kettle. 

After drying the soap will 
have a yellowish cast even if the 
whitest of fats have been used. Dis- 
coloration is caused also by many 
perfumes. Titanium dioxide as an 
additive is therefore almost indis- 
pensable. The quantity must be care- 
fully balanced so as not to produce 
a dull matte soap. The presence of 
methylcellulose in soap has become 


a matter of course because of its 
desirable influence on appearance, 
lathering properties and mildness of 
the product. 

To further safeguard color 
and odor properties of the finished 
product, soap chips should not be 
kept in the silo but used immediate- 
ly. 

A white fine toilet soap is 
made by stringent selection of raw 
materials, filtration, bleaching and 
deodorizing, full saponification and 
clear pure settled lyes. Method of 
saponification is of secondary im- 
portance. K. L. Weber, Seifen Oele- 
Fette-Wachse, No. 1, 
2; No. 2, 1955, p. 31. 

—e 


Soap From Neem Oil 
For making soap from neem 
gs ] 


1955, page 1- 


oil and other non-edible oils of un- 
desirable odor and color a combina 
tion of grained and semi-boiled pro- 
cess is recommended. Oil of poor 


color and odor is saponined and 





New MRM Co., Brooklyn, machine below automatically fills gallon car 
with extremely foamy liquids and other sensitive liquids which cannot 
be agitated. Basically, it is a multispout, automatic rotary filler, designed 
for foamless filling of such liquids as floor waxes, detergents, shampoos 
etc. It is available in any number of spouts up to 30, and can be used 
for filling metal or glass containers from eight ounces to one gallon 
size. 

In operation, containers are fed to filling statio by a conveyor. A star 
wheel moves them from conveyor to platforms that carry them under 
the filling nozzles. These platforms lift the containers up under the 


nozzles, which enter the containers and are 
sleeve valves of 


the 
the bottom up 


bottoms. This causes 
the containers from 
Nozzle and platform 


rotate until con 


nt r 
> containe! 


tainer is 


down from nozzle, allowing sleeve valve to close 
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separately these 


objectionable qualities are largely re- 


grained whereby 
moved during graining and settling 
operations. The resulting soap is 
converted into a finished product by 
the semi-boiled process. The balance 
of the fat 
coconut, mahua, and castor oils, and 


charge, composed of 


rosin with the required quantity of 
caustic soda lye is added in a hot 
\fter saponification color and 
perfume are added and the soap is 
poured into frames for cooling. This 
combination process permits use of 
up to 70 percent of the odorous dark 
oil even in small scale manufacture. 
The remaining 30 percent is made 
up of 20 percent coconut oil, five 
percent rosin, and five percent cas- 
tor oil. 

Preliminary upgrading of the 
crude pressed vegetable oil by the 
fellowing procedure is recommend 
the oil is filtered through a 
cloth 
boiled with about half its weight 


ed: 


coarse and then vigorously 


ot a One to two percent aqueous 
salt solution; after half the water 
boiled 
allowed to settle; 
ing on the 
moved, filtered through a fine cloth 
\ny turbid 


has been away the oil is 
the clear oil float- 
saline solution is re 


and stored in drums. 
oil, with the possible exception of 
castor oil can be clarified by this 
procedure. 

the preliminary 
grained soap from the low grade 
oil, 100 pounds of oil are placed in 
ihe heating kettle, and 14 pounds of 


soda in a 10 to 15 percent aqueous 


To make 


solution are slowly stirred into the 
fat. When the saponification process 
has absorbed all the caustic solution, 
two to three pounds of salt are add 
ed to separate the soap from the 
black colored spent soap lye. When 
satisfactory separation has taken 
place the pan is removed from the 
fire and allowed to cool. Within a 
few hours the soap will float on top 
leaving spent lye at the bottom. 
The spent lye contains much of the 
color, odor, and natural glycerine 
present in neem oil in addition to the 
salt used in the graining operation. 
The lye can be siphoned off or the 
soap can be removed from the top 
(Turn to Page 111) 
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Whether you make synthetic detergents or soap products, the 
purity of the sodium phosphate you use is important to your 
customers. Victor sodium tripolyphosphate, because of its extreme 


purity, improves the ability of your detergent to rinse 








crystal clear and dry without spotting. 


The importance of purity is the reason why a// Victor sodium 





phosphates are manufactured under a chemical control as exacting 
in its demands as the chemical contro! used in the production ee 

of our extensive line of food phosphates. And to go even further, hemos 

food-grade phosphoric acid and alkalies of exceptional quality 

are used in the production of Victor sodium phosphates. Another 


important reason why it pays to choose Victor as your source 





VICTOR CHEMICAL WORKS 
155 N. Wacker Drive, Chicago 6, ill. In the West: A. R. Maas Division, South Gate, Calif 


Sodium Tripolyphosphate e Tetrasodium Pyrophosphate e Trisodium Phosphate e Hemisodium Phosphate 
Monosodium Phosphate e Disodium Phosphate e Sodium Acid Pyrophosphate e¢ Potassium Phosphates 
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Fatty Acids in Toilet Soap 

In a process utilizing a pre- 
dominantly Cy -C,, synthetic fatty 
acid mixture and coconut oil to make 
toilet soap, the two components are 
saponified separately and grained. 
The resulting soap pastes are then 
combined for the preparation of a 
soap base. It is claimed that this 
method reduces to a minimum the 
contamination of glycerol-contain 
ing lyes with propionic and C,-Cy 
acids ere oF 
fatty acid mixture. \l. N. Zaliopo. 
L.. M. Baranovy, and G. A. Borodina. 
Masloboino-Zhirovaya Prom. 19, 
No. 6, 17-21 (1954), through Chem 
Abstracts, vol. 49, page 2100. 

Pm chica 

Bleaching Detergent Paste 


\ bleaching detergent in 
s S 


from the synthetic 


paste form to be diluted before use 
is prepared by adding 100 parts 
of chlorine-rich solution to 50 parts 
of sodium hydroxide in a closed 
vessel. This step is accompanied by 
the release of heat. Then 25 parts 
of sodium carbonate are stirred into 
the solution. Finally some potassium 
bichromate and some essential oil 
are added while the mixture is be 
ing stirred and cooled. A one/50 
solution of the resulting paste is 
used for bleaching linen. Italian pa 
tent 480,407, April 29, 1953, Maria 
Tartaglia. 
* 

Peroxide Bactericide 

A small quantity of 8-hy- 
droxyquinoline or its water-soluble 
salts added to a liquid solution of 
hydrogen peroxide in a polyhydric 
alcohol results in improved bacter- 
icidal action, providing the solution 
is allowed to stand until an appre 
ciabk change in color is observed 
Glycerol is recommended as_ the 
polvhydric alcohol, but propylene 
glycols, ethylene glycol, triethylene 
glycol, glycerol polymers and ethers, 
trimethylene glycol and tetramethy 
lene glycol or admixtures are also 
specitied. The solution may be non 


aqueous or contain water to the ex 
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“nated with a 


tent of 35 percent of the alcoholic 


069.612. 


solvent. — British 
Ie. A, 


ae, 


patent 
brown, M. H. Gorin, and 
\bramson. 
a 

Insecticidal Solutions 

Tetrahydrofurfuryl — alcoli 
is used as solvent for chlorinated 
phenol insecticidal solutions. Such 
solutions are nonflammable and can 
be diluted with hydrocarbons or Wa 
ter. They are compatible with cellu 
lose nitrate or acetate and with pli 
nol or alkvd resins, and can be used 
in varnishes for wood. For exan 
ple, one part of pentachloro-phenel 
is dissolved in one part of tetrahy 
drofurfuryl aleohol. .\lternatively, 
IS parts of gas oil or alkyd resin 
varnish can be added. Five parts ot 
pentachlorophenol are dissolved in 
four parts tetrahydrofurfuryl alco 
hol and one part butyl phthalate. 
Belgian patent 491,006, Dec. 1, 1949, 
Union Chimique Belge, S. A. 

* 

Disinfectant Pads 

The leaves of a pad used for 
wiping out the insides of telephones 
and similar equipment are impreg 
stable disinfectant 
mixture contaiming starch, thymol 
camphor, glycerine, resorcinol, and 


ethyl alcohol, One example con 


tains starch, 3 > parts; thymol, -7 
parts: camphor '2 part; glycerine, 


one part; resorcinol, trace; ethyl 
ileohol, 20 parts, by weight. The 
leaves may be corrugated, indented 
or crenellated paper, cloth or other 
absorbent material. british patent 
675,438, M. C. 


Smith. 


Jackson and S.J. 


——— 


Antimicrobial Impregnant 

To render articles resistant 
to microbial attack, a solution is 
suggested which comprises a metal 
salt of 2,2'-dihydroxy-5,5'-dichloro 
diphenyl methane (water-soluble at 
25°C) of less than 0.20 part by 
every 100 


parts ) 


weight for 
weight of solution. T’referred salts 


are those of aluminum, ercury, 


magnesium, zine, cadmium, and 


monovalent copper. In examples, 
the mercury, aluminum, or magnes 
ium salt is mixed with powdered 
glue and ammonium caseinate solu 
tion and the whole diluted with 
water. British patent 675,200, Dun 
lop Rubber Co., Ltd., A.E.T. Neale, 


and B. D. Hadley. 
* _ 


Dregreasing Paste 

ight parts of soap are dis 
solved in 40 parts of warm water. 
Five parts of sodium carbonate are 
added and the mixture boiled to 


homogenize it. A mixture of eig 


parts powdered clay and 40 parts 
powdered refractory clay are added 
boiled to home 


179,207, 


and the mixture 
venize it. Italian patent 


March 21, 1933, \ldo AMeattesini. 


* 


Chlorophyll Protects Silver 

Pieces of silver laid on papet 
sprayed with chlorophyll stay bright 
indefinitely, it was reported recent 
government's 


\lain 


lv by the British 
chemical research laboratory, 
cause of tarnish are sulfur gases in 
the air, Chlorophyll appears to neu 
tralize these gases thus reportedly 
protecting silver and copper fron 
tarnishing. 
7 

Booklet on Glycerine Alkyds 
\ new booklet entitled “Gly 
\lkvds Tailored to Need” 
is available from the Glycerine Pro 
295 Madison 


cerine 


ducers Association, 
Ave.. New York. 
J 


print of articles by Charles R. Brag 


This 20-page re 


don is designed to assist in the se 
lection of the specific alkyd resin 


which best meets the particular 
needs of each coating requirement. 


* 


New MM&GR Catalog 

The latest edition of its 
king-size” catalog for January 
\pril, 1955, was announced recent 
\labee & Reynard 


v by Magnus, 
Inc., New York. Information on es 
sential oils, pel fuming materials and 
flavors is contained in the 28-page 
atalog, which is available free on 
request by writing the company at 
16 Desbrosses St... New York 13 





If you need 

a broader profit margin, 
| 

SIGHT-0-MATIC 

SOAP MILLS 






Lehman Model 631-SV 
Three Roll Soap Mill with 
Sight-O-Matic Control 












A» appreciable widening of the profit margin 
results from installation of a Sight-O-Matic Soap 
Mill. Briefly this is due to lower manufacturing 
costs brought about by minimizing the human ele- 





ment for accurate control of the milling operation. 1 i, 
Even unskilled operators can adjust rolls to accu- Other Lehmann Soap-Finishing Machines 
rate pressures instantly by turning handwheel (one 


° " h - 
at each end of slow and fast rolls) until correct TP erctininccy Picdter 
pressure is shown on gauge at that point. 


Lehmann 310-F 


Setting and maintaining knife pressure for most Snddinns teotihe 


efficient takeoff is accomplished through pneumatic 
discharge control. Dial indicator in air line permits 
predetermined settings which remain constant. 
Positive regulation prevents damage to both knife 
and roll and attains complete film removal. Roll 
temperatures are regulated with assistance of dial 
thermometers at intake manifold and all roll 
water outlets. 


These and other refinements in the 631-SV and 632- 
SV Three Roll Mills can help you hold your own 
(and better) against increasingly keen competition. 





Lehmann 260-400 Ib. 
Tilting Type 
Amalgamator 


Send for further information 
regarding Lehmann Sight-O-Matic Soap Mills Lehmann Bottom Dump 


Amaigamator 40 G-B 


Lehmann 912-SA 
*Reg. U. S. Pat. Off. Five Roll Finishing Mill 
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By E. G. Thomssen, Ph.D. 


NDICATIONS are that busi- 

ness activity, particularly in 

the chemical industry, will 
continue to rise during the months 
ahead. This means expanded _ pro- 
duction and increased employment. 
Companies not having competent 
production men, especially chemists 
or chemical engineers, on their staffs 
will find it increasingly difficult to 
find such men available. 

In 1954, our colleges con- 
ferred less than 6,000 degrees in 
chemistry. This is a very small num- 
ber, considering the tremendous 
growth that has taken place in the 
chemical industry in the past few 
years. The shortage of chemists has 
resulted in anomalous situations in 
which incompetent, poorly-trained 
men have been placed in responsible 
positions, while chemists, with su- 
perior training, work in non-chem- 
ical positions. In some cases, they 
even work at menial factory jobs. 

What is amazing is the lack 
of understanding, demonstrated at 
times by the heads of some busi- 
nesses, of what good technical train- 
ing means. Frequently they will em- 
ploy a man without adequate con- 
sideration of his education or ex- 
perience just to fill a job. Sometimes 
snap judgement of a prospective 
employee and his qualifications can 
prove very costly to a company. 

The profession of chemistry 
is most often abused when the de- 
mand for chemists is acute. Other 
callings like medicine, pharmacy, ar- 
chitecture and law require state ex- 
aminations and licensing before they 
may be practiced. There are no such 
legal restrictions on chemists. As a 
result, clever mountebanks with a 
shallow knowledge of the science 
can misrepresent their ability in 
chemistry to convince the credulous 
that they possess superior skill in 
the science, know some new remark- 
able process or have made a valuable 


discovery. They are very careful to 


MARCH, 1955 


evade a trained chemist in their ap- 
proach to company heads. Through 
their glibness they meet the unini- 
tiated in other departments as well 
and tell a most convincing tale. In 
altogether too many cases their sub- 
terfuge succeeds. This is galling to 
the trained chemist, to whom such 
practices are foreign. 

Within the past few years we 
have observed a number of such 
cases. In one instance, the individ- 
ual had taken a high school course 
in chemistry. Later he served in the 
army and became a clerk in phar- 
macy supply stores. Upon his dis- 
charge he obtained a position in a 
fairly large chemical company. He 
ingratiated himself with the execu- 
tives, mainly by his expertness in 
carpentry. He managed to work 
himself into a laboratory job by 
parading his limited chemical know- 
ledge. Once he got into the labora- 
tory he set up several complicated, 
showy pieces of chemical equipment 
that were illustrated in the litera- 
ture. He passed various colored li- 
quids through this glassware set-up 
that had no relation to the company’s 
products. The demonstrations im- 
pressed the company heads who 
viewed them, especially when a 
clever description was used which 
chemical 


employed mysterious 
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terms, Other chemists in the labora 
tory disliked the individual, con- 
sidered him a pest and were of the 
opinion he would eventually be dis 
covered to be a fraud. As a result 
he was able to impress the manage- 
ment more and more as to his chem 
ical ability. He made it his routine 
to discuss laboratory work with his 
superiors, who considered him com 
petent. 

When a new branch was 
opened he was selected as the man 
to take charge of equipping and 
managing it. He was told to in 
corporate the equipment improve 
ments he reported he had devised. 
Complicated plans were drawn up 
under his direction and approved by 
the credulous management. Partic 
ularly impressive were the refine 
ments, such as painting various 
pipes different colors to distinguish 
them readily ; presumed labor saving 
devices to be built under this fraud’s 
direction, and fancy lighting and 
sound signalling devices. The vital 
processing details of the installations 
were entirely overlooked because 
of the man’s ignorance. The would 
be chemist managed to keep his 
plans away from the other chemists 

The results were disastrous 
Much money was spent on the pre 
sumed improved layout. When the 
operation was started the actual pro 
cessing could not be carried out. 
Management realized its error and 
the fraud was discharged. It cost 
the company a large sum to correct 
the installation errors. In addition, 
raw materials were lost and time 
consumed in getting the new, now 
permanently patched up plant into 
operation. 

\nother case involved an im 
poster who assumed a PhD and 
honors in chemistry from two Euro 
pean universities. He had no refer 
ences to substantiate this record. As 
a matter of fact he had only had ex 
perience as an untrained laboratory 
assistant with two small companies. 
He obtained his job on the basis 
of a personal, oral recommendation 
which the company that employed 
him did not insist upon being veri 


fied in writing from the firms given 
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VERSENE + PRESERVES PURITY 


Most people think that 99 44/100% is about as pure as pure can be. Yet, it is 
the other 56/100% that keeps ‘‘Soapers’’ awake nights because it is this tiny, 
fractional percentage of impurity that can ruin the formulation in the ‘‘batch’”’ 
or on the dealer’s shelf — especially if it consists of contaminating metallic ions. 


VERSENE - ELIMINATES SPOILAGE 


The metallic ion contamination, found in most ordinary process chemicals and 
process water, spoils all kinds of soap and syndet formulations. It causes rancidity 
and color change, reduces detergency, clogs dispensers, produces ‘‘insolubles,”’ 
destroys lather, forms film, upsets stability and creates cloudiness. The right 
Versene product properly added at the right time to your formula, process or 
product can prevent, correct or eliminate the spoilage caused by this kind of 
contamination. 


VERSENE - MADE FOR YOU 


Exceptional stability at high temperatures and all pH’s makes Versene easy to 
use. Guaranteed quality and uniform chelating power assure consistently ac- 
curate results — often at lower cost. When the 56/100% bothers you — Versene 
can help you. Send for samples. Outline your problem. Ask for Technical Bulletin 
No. 2. Chemical Counsel on request. 


VERSENE WATER TEST KIT. Tells total hardness in 2 minutes. Accurate to 
1 grain per gal. Versenate Method. Complete instructions. $5. Postpaid. 


\ 
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as references. The employing com 
pany was more interested in getting 
such a “valuable” man at a low 
salary. As other chemists in the 
company quit from time to time, the 
imposter eventually worked himself 
into the position of technical direc- 
tor. His scheme was to ascertain 
what was going on in the laboratory 
and carry the information to his su 
perior as his own, unbeknown to 
those with whom he worked. He also 
gathered chemical brochures from 
raw materials suppliers, especially 
those containing formulations. He 
made up the products according to 
the directions and took them to the 
sales director and company manage- 
ment as items he had developed 
through his research work. 

When he was elevated to Isis 
new job he rode on the shoulders of 
the work horses in the laboratory 
for a time. These men became re- 
sentful and no longer gave him ac- 
curate information. He was forced 
to go along with his own knowledge. 
This he did for a time with the help 
ot the factory men. Then he came 
up against a simple process invol- 
ving an elementary analysis. He 
guessed at the result since he did 
not understand the analytical pro- 
cedure. The product was improper- 
ly processed in large volume. It was 
bottled and widely distributed. The 
result was a heavy harvest of lia- 
bility suits and ruination of the sales 
volume of the product which had 
been built up through decades of 
hard work. 

Just recently we met up with 
another scheme used by a pseudo 
chemist. This fellow built a cheap- 
ly equipped laboratory at his home. 
As he dealt in insecticides he also 
had an extensive garden. He read 
up on the popular literature in this 
field and obtained considerable lit- 
erature and many samples of insect 
toxicants which he displayed promi- 
nently. Ile claimed to hare made the 
discovery of a new, remarkable 
series of organic insect killing chem- 
icals for which he had made patent 
application. He had letters from 
prominent patentzattorneys. rom 


time to time he demonstrated the ef- 
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fectiveness of his product, using 
other well known items as his own 
on certain insects. He solicited loans 
from local men interested in agri- 
culture and pointed out the possi- 
bility of a large new industry in 
their town. When he had worked his 
plan to the point where he faced ex- 
posure he disappeared and no trace 
of him has been found 

These are but a few typical 
cases. They indicate the necessity 
of wariness when an applicant's ref- 
erences are lacking. Trained chem 
ists are not to be condoned for fail- 
ure to expose these frauds even 
though they find the task disagree 
able. 

Within the last two decades 
the demand for chemists and tech 
nical men has multiplied greatly. 
The demand has outgrown the sup 
ply. 

It was not so long ago that 
the openings for chemists and scien 
tifically trained men were very limi 
ted. The long training necessary was 
wasted. In order to make a living 
chemists were willing to take menial 
or boy’s jobs in factories. A number 
of chemists were working as fac- 
tory laborers just prior to the last 
war. This condition no longer exists, 
however. But there is still much 
waste of the training some of these 
men have had. We find them work- 
ing in other fields mainly because 
they fear insecurity if they change 
their jobs. Sound appeals to these 
individuals would go far toward en- 
ticing them back into their chosen 
held, especially if adequate salary 
inducements could be made. 

Other conditions limit the 
supply of competent, graduate chem- 
ists. High school graduates are 
taken into military service. After 
they return to civilian life too few 
regard chemistry as a_ profitable 
career, The immediate availability of 
positions paying adequate salaries is 
more tempting than the idea of 
spending four or more years in 
training for the career of a chemist. 

In mentioning this training, 
the fact should be emphasized that 
the large investment required for a 


chemical education also tends to ruk 
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out the possibility of further study 
in this field tor not only returned 
draftees but also for other young 
people of college age. Some chemical 
companies realize this and encour 
age promising youths in their em- 


ploy to pursue their education fur 


available competent men and women 
with chemical training is exhausted 
Corporate gifts to colleges and uni- 
versities to aid worthy students or 
lighten the financial burden man\ 
institutions of higher learning are 


carrying today is one very practical 


ther by subsidizing part or all of its 


cost. 


Wavy to insure more careers in chem 


istry. 


Unless something is done to [ have a_ friend who fer 


interest more young people to study many vears has paid for educating 


chemistry and to go on to obtain 
a degree or degrees in the held, the 


lime may come when the supply of 


as chemists and chemical engineers 
many promising young men in his 


organization. Those returning to his 
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¢ DRY POWDERS 
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"“Make-Do” Mixing 
Can Cost You Money f 
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Loss of formula uniformity in your mixed prod- 
ucts can be very costly. It can undo years of 
promotional selling, destroy customer confid- 
ence, and lose present and future sales. 











The Marion Mixer with its EX CLU- 
SIVE Mixing and Blending action is 
turning out TOP QUALITY Mixed 
Products for Chemical \lanufacturers 
everywhere. Its simple, efficient design 
is rugged enough to handle any volume 
of mixing large or small . . . and at 
the same time, it constantly SAFE 
GUARDS your formula mixes from 
loss of uniformity. Laboratory tests have 
proven that even trace materials can be 
blended into the most complicated indus- 
trial chemical formulas, and pass individ- 
ual analysis tests for the most even batch 
distribution possible. 


When replacing worn-out Mixers-Ex 
panding your Mixing Operations-Adding 
new mixed products to your line, it will 
pay you to investigate the distinct ad- 
vantages of the Marion Mixer. There 
is a Marion Mixer for any Chemical 
Mixing Operation. Write for your cata 


log today. 





SEE the MARION MIXER 
at the Convention! 
BOOTH No. 511 





- RAPIDS MACHINERY CO. 


889 11th Street Marion, lowa 
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ontinuous Soap Plants 


Small plant space; only one operator needed. 


Saves 70% in steam, 50% labor, 40% elec- 
tric power. 


Operates at low temperature, avoiding de- 
terioration of soap. 


Vacuum process gives better toilet soaps. 
Deodorizing effect reduces perfume needs. 
Smoother, grit-free cakes which wash off 
evenly. Improved lathering. Automatic per- 
fuming device included. 


Complete installations (mixers, mills, plod- 
ders, cutters and stampers) for milled toilet 
soap and soap flakes. 


Since 1945 more than 70 plants have been 
installed in different countries of the world. 


Laundry soaps, pure or filled, ready for 
pressing and immediate packing without 
slabbing, cutting, etc. 


Suitable for adaptation in any soap factory, 
— a compact, low-cost vacuum process, 
continuous from neat soap to pressing and 
wrapping. 


Plants for outputs of half-ton, one ton, two 
tons, three tons or higher per hour. 





Photograph of a MAZZONI soap 
plant automatically producing one 
ton of household or toilet soap per 
hour. “S” is the silo for the storage 
of the dried soap rods. From the silo 
the rods are then passed through 
a line of finishing machinery for 
milled toilet soap cakes 


For further detailed information, write to 


G. MAZZONI, S. p. A. 


Busto Arsizio, (Varese) Italy 


Cable address: Cosmazzoni, Busto Arsizio 
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firm after they have earned their 
degrees have turned out to be among 
his firm’s most valuable produc- 
tion executives. Foresight of this 
sort can help to insure that there 
will be no shortage of competent, 
trained personnel in the chemical ir 


dustry in the future. 


Partitions and Walls 
NTERIOR and exterior walls or 
I partitions become a problem as 
space requirements change. It is well 
to anticipate alterations, whenever 
possible, beforehand. Ordinary or 
commonly used partitions and walls 
are not as adaptable to removal and 
re-erection as the ready built panels 
which are built by suppliers special 
izing in this field. 
Two such suppliers are Mills 
Co., Cleveland 10, O. and H. H. 
Robertson Co., Pittsburgh Z. Fa. 
The Mills company builds walls that 
are adaptable to quick, easy re 
arrangement of inside partitions. 
The Robertson “Q-Panels” afford 
ill weather, insulated walls for 


quick erection of exteriors. 


Toilet Soap Gadget 


A FRIEND in the. sanitary 
chemical 


showed us a clever toilet soap dis 


supply — business 
pensing gadget. It is made by Nlik, 
Hazel Park, Mich. A permanent 
magnet contrivance is attached to 
the wall, An iron disc is pressed in- 
to the cake of toilet soap. After the 
soap is used, it is merely placed in 
contact with the magnet where it re- 
mains fastened until required for 


use again. 


Laboratory Marking Tool 


A NEW all-purpose laboratory 
marking tool is now available 
from Palo Laboratory Supplies, 
Inc., New York, N. Y. Called 
“Tech-Pen” this modern ball-point 
pen writes with clear, brilliant, opa- 
que ink on virtually any surface 

glass, metal, porcelain, paper, plas- 
tic, cloth or leather. Its permanent 
ink resists washing, weathering, 
rubbing, acids, alkalies, alcohol, 
autoclaving and temperatures up to 
500° C. Markings are easily re- 


MARCH, 1955 


moved with common solvents. Pens 
are available with red, yellow, blue, 


green, orange, black or white ink. 





se 
G-11 Versus Bacteria 
“The Role of G-11 in the 


Fight Against Bacteria” is the sub- 


ject treated in the most recent issue 


of Sindar Reporter, published by 
Sindar Corp., New York. Tracing 
the development of “G-11” from 
William Gump's discovery of hexa 
chlorophene, its applications are des- 
cribed in special purpose soaps for 
hospital use, and finally in “Dial” 
soap made by Armour & Co., Chi- 
cago. .\lmost one fifth of all toilet 
soap made in this country today 
contains an antiseptic, according to 
the article. The residual degerming 
action and the mechanism of the 
deodorizing action of hexachloro 
phene is described. Applications of 
the compound in products for haby 
care and for various pharmaceuti 
cal purposes are explained. 
ime ; 

New Packing Unit 

The new “Compak Model I” 
automatic packaging machine was 
introduced recently by Hayssen 
Manufacturing Co. Milwaukee, Wis. 
Designed to handle all heat sealing 
packaging materials and their lami 


nations, the machine automatically 


Hayssen packaging 
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forms, fills, and seals the package 
with each cycle at a rate of up to 
150 units per minute. Sizes pack- 
aged by this machine range from 
34” x 9 An 
long. The model features a hand 


long to 71g” x 14” 


crank package length adjustment 
Solids, powders, liquids, and semi 
liquids can be handled. 

\ heavy duty scale feed and 
improved volumetric, auger © and 
pump feeds have been developed for 
use with the “Compak.’’ Complete 


descriptive literature is available on 


request. 
Neem Oil Soap 
(from Page 103) 
“ ssoenscencvnvecneecasnocnnseneovscoseesecesconsesnvne 





and placed in another pan for 
further processing. After cooling 
the spent lye is reskimmed to re- 
move any soap that may float on the 
surface and then be thrown away. 

The grained soap thus ob- 
tained is subjected to a second grain- 
ing operation. After this is com- 
pleted the spent lye is drawn off and 
stored for use in the first graining 
of the next hatch. In the case oi 
smali quantities the two graining 
operations can be handied in one 
day. 

The next day grained neem 
oil soap is transferred into a clean 
kettle and sufficient caustic in th 
form of 30°Be lve is added to bal- 
ance the rest of the fat charge. [f 
the soap is intended for bath soap 
the rosin may be replaced by mahua 
oil. The kettle is heated and when 
the soap begins to melt sodium sili- 
cate is added to facilitiate melting 
and to add certain desirable prop- 
erties. When the mass in the kettle 
is in molten condition the mixture 
of the remaining oils which has pre- 
viously been heated to about 60° to 
70°C. is added and stirred. When 
saponification is nearly complete 
color and cresylic acid are added in 
the case of a carbulic soap or color 
and perfume in the case of green 
or yellow soaps. When the whole 
batch is uniform and free from bite 
the soap is poured into cooling 
frames at a temperature not higher 
than 60° to 70°C. The /ndian Soap 
Journal, November 1954, page 131. 


111 








Thar 


SHULTON 


for new 















chemical 
Rhodinol Shulton, for example... 


achievements wit Sie 


made by a new process 
with consistent odor and chemical character 


approximately half the cost to you of similar 
material ex Geranium Oil 


thus Shulton makes possible the use of a 
pure Rhodinol in innumerable formulas without 
prohibitive cost 


Rhodinol Shulton is another successful product 
resulting from our extensive chemical research 
program. Among others now available are: 


Vanitrope® brand of propenyl gucaethol 
Floralizer #12 © Lignyl Acetate * Geranic Ether 


— 
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SHULTON, Inc. 


FINE CHEMICALS DIVISION 


nm 


Plont: Sales Office 
Route 46, Clifton, N.J. 630 Fifth Avenue, New York 20, N.Y. 
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new SPatento 





The data listed below is only a brief 
review of recent patents pertinent to 
the readers and subscribers of this 
publication. Complete copies may be 
obtained by writing to the publisher 
of this magazine, Mac Nair-Dorland 
Co., 254 W. 3lst Street, New York 1, 
N. Y., and remitting 50c for each 
copy desired. For orders received 
from outside of the United States the 


cost will be $1.00 per copy. 











No. 2,699,418. Process of Ap- 
plying Lithium Cyanate to Mites, pa- 
tented by William P. Ter Horst, 
Lewiston, N. Y., assignor to Olin Ma- 
thieson Chemical Corporation. a corp- 
oration of Virginia, The patent dis- 
closes a process of killing mites which 
comprises applying to a mite infested 
object a mixture comprising lithium 
cyanate and an insecticidal base ma- 
terial in which the lithium cyanate is 
present in an amount of about 0.25 
to 2.0 weight per cent. 


No. 2,699,419. Pesticidal Copper 
Chromates and Method of Making and 
Applying Same, patented by Fred R. 
Whaley, Kenmore, Carleton N. Smith, 
Snyder, and Richard H. Wellman, 
Hastings on Hudson, N. Y., assignors 
to Union Carbide and Carbon Corp- 
oration, a corporation of New York. 


A pesticide is described comprising a- 


basic chromate containing copper and 
having a copper to chromum ratio of 
from greater than 3 to about 6 moles 
of copper to 1 mole of hexavalent 
chromium and having an X-ray pat- 
tern showing strong lines at values of 
26 of 13.6, 22.3, and 35.5 under copper 
Ka radiation, the chromate being sub- 
stantially free from copper hydroxide 
and such as is prepared by incorpora- 
ting CrO, into Cu(OH). and reacting 
the CrO, with the Cu(OH): in the said 
copper to chromium molar ratios, the 
color of the chromate varying from a 
yellow brown to a light green to an 
olive green as the amount of copper 
reacted with the chromium increases 
within said limits. 


No. 2,698,820. Pesticidal Com- 
positions and Their Use, patented by 
Jack S. Newcomer, Grand Island, N. 
Y., assignor to Sharples Chemicals 
Inc., a corporation of Delaware. A 
composition is covered for use in com- 
bating microorganisms and_ insects 
which comprises a surface active 
agent, and at least one of the group 
consisting of 1,1,5-trichloro-4-pentene- 
2,3-dione and 1,1,3,5,5-pentachloro -3- 
penten-2-one said composition form- 
ing an emulsion with water upon agi- 
tation therewith. 
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No. 2,698,805. Polishing Compo- 
sition, patented by Chester C. Currie 
and Charles W. Todd, Midland, Mich., 
assignors to Dow Corning Corpora- 
tion, Midland, Mich. Described is an 
emulsion furniture polish consisting 
essentally of from 2 to 15 per cent by 
weight of a hydrocarbon-soluble or- 
ganopolysiloxane having from 1 to 3 
hydrocarbon radicals per silicon atom, 
said radicals being selected from the 
group consisting of alkyl, aryl, and 
aralkyl radicals, from 10 to 45 pe. 
cent by weight of a hydrocarbon sol- 
vent selected from the group consist- 
ing of aliphatic ard alicyclic hydro- 
carbons, boiling between 50 C. and 
300° C., from 0.5 to 3 per cent by 
weight of an aluminum stearate selec- 
ted from the group consisting of alu- 
minum monostearate and aluminum 
distearate, from 37 to 87.5 per cent 
by weight water, and less than 2 per 
cent of an aluminum compound selec- 
ted from the group consisting of alu 
minum borate and aluminum sulfate. 


No. 2,699,395. Stabilization of 
Glyceridic Oils, patented by Carl F. 
Brown, Jersey City, N. J., and Ches- 
ter M. Gooding, Staten Island, N. Y., 
assignors to The Best Foods Inc., New 
York, N. Y. A method is covered of 
retarding the development of rancidity 
of an edible glyceridic oil, said method 
comprising adding to said glyceride oil 
an aliphatic tricarboxylic acid dissol- 
ved in an ester of a polyhydric alcohol 
and substantially uniformly distribu- 
ting said aliphatic tricarboxylic acid 
through the body of said oil, said tri- 
carboxylic acid having six carbon 
atoms and having no _ functional 
groups other than the hydroxy! group 
and the carboxyl group, and said es- 
ter being selected from the class con- 
sisting of mono-fatty acid esters of 
glycerol, di-fatty acid esters of gly- 
cerol, mono-fatty acid esters of propy- 
lene glycol and the condensation prod- 
ucts of any of said fatty acid esters 
with not more than four molecular 
equivalents of propylene oxide. 


No. 2,700,052. Preparation of 
Detergent Compositions, patented by 
George G. Lauer, Pittsburgh, Pa., as- 
signors to The M. W. Kellogg Com- 
pany, Jersey City, N. J. A process is 
disclosed for preparing a salt of a 
sulfonation product wherein said salt 
possesses detergent and wetting prop- 
erties which comprises the steps of: 
contacting a feed-stock comprising un- 
saturated and saturated hydrocarbons 
having from 8 to 18 carbon atoms per 
molecule with a sulfonating agent con- 
taining a free acid group, whereby un- 
saturated hydrocarbons are reacted 
without reacting saturated hydrocar- 
bons, to form a reaction product com- 
prising a sulfonated oil; contacting 
said sulfonated oil with a treating 
agent comprising an aqueous solution 
of a base to form a mixture compris- 
ing a salt of said sulfonated oil and 
unreacted saturated hydrocarbons; 
subjecting said mixture to extraction 
treatment with a treating agent com- 


prising a light hydrocarbon to obtain 
an extract phase comprising unreacted 
saturated hydrocarbons and hydrocar- 
bon treating agent and a raffinate 
phase comprising said salt of the sul- 
fonated oil; introducing a water-mis- 
cible ketone in combination with one 
of said treating agents in said afore- 
mentioned treating steps; separating 
said extract and raffinate phases; and 
separating said salt of the sulfonated 
oil from said raffinate phase. 


No. 2,700,654. Cleaning Solu- 
tion and Method, patented by Em- 
mette R. Holman, Pasadena, Calif., as- 
signor to Turco Products, Inc, Los 
Angeles, Calif. The patent covers a 
liquid, metal cleaning composition con- 
sisting essentially of ethylene diamine, 
about 12; water, about 4; neutral coal 
tar oil, about 68; oleic acid, about 6; 
pine oil, about 10 per cent by weight. 


No. 2,700,036. Fractionation of 
Fatty Acid Glycerides, patented by 
Theodore F. Bradley, Orinda, Albert 
C. Mueller, Berkeley, and Edward C. 
Shokal, Walnut Creek, Calif., assig- 
nors to Shell Development Company, 
San Francisco, Calif. A process is dis- 
closed for the separation of monogly- 
cerides of soya bean oil fatty acids in- 
to a fraction A of relatively low iodine 
number and a fraction B of relatively 
high jodine number which comprises 
contacting a methy! alcoholic solution 
of said mixture with a methyl alco- 
holic solution of urea at a tempera- 
ture of 10 to 45° C, for a period of 10 
to 300 minutes, whereby fraction A 
monoglycerides form crystalline com- 
plexes with urea and fraction B re- 
mains in solution in methyl] alcohol, 
and subsequently separating the solu- 
tion of fraction B from the crystalline 
complexes of fraction A. 


No, 2,693,408. Herbicidal Com- 
positions, patented by John J. D’- 
Amico, Charleston, W. Va., assignor 
to Monsanto Chemical Co., St. Louis, 
Mo. A method is described of des- 
troying vegetation which comprises 
appyling to the foliage thereof a phy- 
totoxic amount of a composition com- 
prising as the essential active ingre- 
dient a 2-mercaptothiazoly] chloro ole- 
fin having at least one mercaptothia- 
zolyl group and at least one chloro 
substituent attached to an open chain 
lower unsaturated hydrocarbon con- 
taining at least one double bond. 


No. 2,689,170. Oral Preparation 
for Inhibition of Dental Caries, pat- 
ented by William James King, River 
Edge, N. J., assignor to Colgate-Palm- 
olive Co., Jersey City, N. J. A dental 
preparation is disclosed comprising a 
substantially saturated aliphatic acy] 
amide of a saturated aliphatic mono- 
aminocarboxylic acid compound hav- 
ing 2 to 6 carbon atoms, the aliphatic 
acyl group having about 12 to 16 car- 
bon atoms, and less than about 15% 
by weight based on said amide of 
higher fatty acid material, the amount 
of said material being insufficient to 
substantially adversely affect said 
amide. 
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Inside, outside, all around the building... 
here’s the handyman to know 


It’s like having extra help on the cleaning force to put the Ultrawets 
to work on factory and institutional clean-up jobs. 

Ultrawet OOL is a superior alkyl aryl sulfonate that works in hot 
or cold water, hard or soft water. It increases the efficiency of scour- 
ing powders, washing powders, cleaning compounds and sanitizers . . . 
emulsifies grease, speeds soil removal, keeps solids in uniform sus- 
pension, rinses readily and leaves no soap scum. 

Leading compounders find Ultrawet 60L affords greater flexibility 
for all-purpose cleaners. In scrub soap formulations it allows the use 
of a higher phosphate content with resulting clear solutions and 
provides controlled pH on alkalinity. 

The Ultrawet product advantages add up to sales advantages for 
you. They are available in flake and bead of varying densities and 
in liquid. For extra economy, deliveries can be made in bulk ship- 
ments. Write for complete information, or send the coupon below. 


THE ATLANTIC REFINING COMPANY 
Dept. E-3, Chemical Products Sales 
260 South Broad Street, Philadelphia 1, Pa. 


Please send me information on the use of Ultrawets in institutional cleaners. 


Name _— 





Position 
Company 
Street 

| City__ Zone State Saas 
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UPHOLSTER~ 


cleaner, 














The ULTRAWETS wet, penetrate, clean, emulsify 
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By John W. McCutcheon 


HELATING agents, as is 

well known in the detergent 

industry, form organic 
complexes with calcium, magnesium, 
iron and other metal ions and pre- 
vent their precipitation in hard wa 
ter. They are useful in many indus 
trial applications where trace preci 
pitation can be bothersome, such as 
in dyeing, to prevent traces of iron 
from the equipment from spotting 
the fabric, in liquid soap and cos 
metic preparations to prevent un- 
sightly cloudiness in bottled prepar- 
ations, etc. Such agents are exemp- 
lified by the well known ethylene- 
diamine tetra acetate. Trade name 
products of this class are well 
known. 

Not long ago, the writer 
heard of chelating studies being car- 
ried on in the dental field and was 
curious to see what relation such 
substances had in dental creams if 
any. Dental creams, like Warwick 
of Iengland, seem to be the king 
makers of the detergent industry 
and presidents have been known to 
rise and fall on their merits. 

Well here is the story, ob 
tained first through correspondence 
with one of the authors and second- 
lv by a review of their paper 
“Chelation or Metal-Binding as a 
New Approach to the Problem of 
Dental Caries” presented before the 
International .\ssociation for Den 
tal Research and published in Vol. 
XIV of August, 1954, p. 311-317 
of Revista Euclides, 

The principal aim of the pa 
per is to draw attention to the fact 
that dental caries may be caused by 
the presence of sequestrants in 
food, Such sequestrants operate to 
dissolve the calcium tooth material 
irrespective of pll. Some = seques 
trants dissolved best under alkaline 
conditions, others best under an acid 
media. In other words, if sequester 
ing action is the key to the cause 


ind formation of dental caries, the 
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idea of brushing the teeth with an 


alkaline tooth paste to counteract 
acid mouth may not be so sound. 


This is the writer’s comment, 


not that of the authors of the paper 


referred to. The list of chelating 
agents that occur is quite long and 
although the interest of the doctors 
lies chiefly in the ones which occur 
naturally, there are quite a few 
which might get into a tooth paste or 
powder by design or otherwise. In 
fact a bit of chelating agent might 
or might not be good in such a 
formulation depending on how it is 
used. A litthe would dissolve the lim 
deposits that are always forming on 
teeth a lot, ot course, would play 
havoc and = properly “gum things 
up.” 

\ few artificial and natural 
sequestrants mentioned in the pa 
per that have possible significancs 
to the tooth paste formulator are as 
follows :—citrie acid, ethvlenedia 
mine tetra acetic acid, polyphos 
phates, amino acids, oxalates, tat 
trates, etc. The ghastly fact remains, 
however, that probably nature uses 
these very self same chelating agents 
to carry out her repair work sched 
ule. The ideas of the authors how 
ever should provide something to 
“bite on” ! ! 

In any research work, it is 


ll the { 


important to know all the facts. One 


way is to read the literature—all of 
it including Russian. This is not al 
Ways practical, however. To some 
people translating is just plain tet 
ror. To others it is easy. The an 
swer for the ierror-struck is, of 
course, to let the linguistic evn 
nasts do it for them. They may not 
know what thev read but after they 
are through with it vou generally 
can figure it out. Like the Japan 
ese student some vears ago who was 
verbally translating for the writer a 
paper on hydrogenation, and cam 
up with the expression. “Now it’s 
high, now it’s low, now it’s high,” 
which through context was. finall 


resolved as “fluctuating tempera 


The  Consultant’s Bureau 
52 West 42nd St... New York 18 


now publishes regularly (January, 


1955) an English translation of the 
following Russian journals, Jour 
nal of General Chemistry, Bulletin 
of the Academy of Sctences, Jou 
nal of Analytical Chemistry and 
Journal of Applied Chemistry. Th 
cost is SSO.00 per vear per jour 
nal, 

(Of more importance, per 
haps, to detergent chemists is the 
fact that translations of single arti 
cles are available at $7.50 each and 
the service will provide free copies 
of the table of contents of each jour 
nal so the reader may select those 
topics most interesting to him 
There is an unavoidable time lag 
in this work, which must be taken 
Into account. Lor example, trans 
lations of the issues of Journals of 
General Chemistry received in_ re 
cent months cover July, -\ugust, 


October, 1953 and January 1954 


ia the January issue the writer re 
ferred to the Oxo Process and 


ntioned Rohm and Ilaas as ben 
produces his was apparently 11) 
error as the con pan wrote L Tice 


etler correcting wus Rohm & Ilaas 


is never otfered (Oxo alcohols tol 
. (Our apologies! We don't know 
ct how we ever got that idea and 

sull puzzled. Hlowever, we did 
ake nquirvy regarding presen 
plant operation of this process. It 











for the 
drug and 
cosmetic 
industry 





Century Brand fatty acids meet the demands of 
the drug and cosmetic industry for consistently high 





grade products. 


If you require a Triple Pressed Stearic Acid with 
large crystals for sheen, Century 1240 will meet your 
requirements. If you prefer a smaller crystal mater- 
ial, Century 1230 is the grade for you. 


If white esters of Double Pressed Stearic are your 
desire Century has Double Pressed Stearic (1220) 
which will give you such white esters and without 


bleaching. 


If color is important in your Oleic Acid require- 
ments for shampoos, etc., Century has a grade to 
meet your needs. Whether it be a certain color of 
standard distilled oleic or a water white double 
distilled, Century has the product to meet your re- 


quirements. 


Write Today for a Catalogue and Samples 


HARCHEM DIVISION 


WALLACE & TIERNAN, INC. 
Successors to W. C. HARDESTY Co., Inc. 
25 MAIN STREET BELLEVILLE 9, NEW JERSEY 


FACTORY: DOVER, OHIO @ IN CANADA: W. C. HARDESTY CO. OF CANADA LTD., TORONTO 
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apparently is confined largely to the 
petroleum industry or to companies 
tied closely to that industry. 


a * 


NE of the highlights for the 
O writer at the recent Soap As- 
sociation meeting had nothing to do 
with soaps and detergents and yet 
was connected with a personality 
well known in the industry and who 
has contributed considerably to the 
patent literature in this field—name- 
ly, Dr. Arthur L. Fox of Colgate- 
Palmolive Co. The discussion, 
strange as it may seem, dealt with 
taste in field Dr. 
lox has done considerable research. 
If the detergent reader will bear 
with a small indulgence on my part, 
| would like to draw their atten- 
tion to his paper, “A New Approach 
to Explaining Food Preferences,” 


foods in which 


given at the September, 1954 meet- 
ing of the American Chemical So 
ciety. This is a delightful paper on 
a subject that is hardly ever dis- 
cussed scientifically. It should prove 
particularly stimulating to those in- 
terested in perfumes as there is no 
reason to believe that physiological 
do not exist between 
taste and The 
doubt, will be published soon by 
ACS. 


similarities 


smell. paper, no 


I’ fatty acid users have not ob- 
I tained the chart issued by the 
Wilson-Martin Division of Wilson 
Co., Snyder Ave. and Swanson St., 
Philadelphia 48, Pa. entitled “.\ 
Guide to Better Fatty .\cids” they 
should do so immediately. The sec 
ond edition is an improvement over 
the first. It is of convenient 8% x 
11” size, gives color and tempera 
ture conversion tables and specifica- 
tions and composition of twenty-two 
fatty acids made by the company, 
including oleic, stearic, hydrogen- 
ated stearic, tallow, coconut and 
vegetable acids. The value of the 
chart lies in the fact that most fatty 
acids are being manufactured to- 
day to rather close general specifica- 
tions so that the product of one 
manufacturer lies close to that of 


another. 
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Ultrasonic Homogenizer 
The appointment of J. H. 
Day Co., Cincinnati, as exclusive 
sales and service depot in the United 
States for the * Rapisonic Homo- 
genizer” was announced recently. 
Manufactured by Ultrasonics, Ltd., 
Otley, 


“Rapisonic lomogenizer” is a com- 


Yorkshire, England, — the 
pact, portable device that produces 
ultrasonic waves to disperse emul 
sions into microscopic particle sizes 
down to one micron. The homo 
genizer operates at high speed and 
efficiency. It can homogenize from 
300 to 420 gallons per hour at low 
operating cost. 

In operation, the homogen 
izer can be used in a recirculating 
the emul 


manner or to transfer 


sified material to another kettle. 
When the unit is clamped to the sick 


of a vessel, two stainless steel intake 


Top) Rapisonic Homogenizer 


(Middle) Cutaway drawing of res 
of Rapisoni 


Bottom) Schematic drawin 


and output lines extend into the 


emulsion, A two-horsepower motor 
drives a gear pump which draws the 
fluid up the intake line by vacuum 
and delivers the material to the noz 
zle at pressures of from 150 to 250 
psi. The nozzle is housed in a 
resonant bell where homogenization 
actually takes place. The fluid leaves 
the nozzle at approximately 30,000 
psi and strikes a small blade that vi- 
brates at its own frequency, about 
22,000 ops. This high frequency vi- 
bration produces continuous cavi- 
tation and violent molecular acceler 
ation; in effect, countless minute 
explosions take place to produce the 
finely dispersed particles ot the ho 
mogenized emulsion. The resonant 
bell is specially shaped to concen 
trate and disperse the vibrations 
equally through the medium, and to 
insure that the velocity of the jet is 
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the vibrating 


maintained whether 
element is submerged or above the 
level of the liquid in the vessel. 

The pump is equipped with 
a by-pass valve to regulate output 
and to adjust the homogenizer to 
various viscosities. It also has an 
orifice for an optional line to con- 
vey additives if necessary. 

The motor is totally enclosed 
in a light-weight alloy casting. It is 
designed to run in any positions on 
220-440 volt, three-phase, 60 cy cle 
current. 

——— 
Stokes Machinery Folder 

A new eight-page folder in 
color which explains and describes 
fully 
wrap” 


the application of “Stokes- 
automatic machinery — for 
high-speed, low-cost packaging of 
a wide variety of products, was an 
nounced recently by Stokes & Smith 
Co., 4992 Summerdale Ave., Phila- 
delphia 24, Pa. Feed mechanisms 
to handle liquid, semi-liquid, granu- 
lar and powdered products are illus- 
trated and described along with list- 
ings of typical products now being 
packaged by “Stokeswrap” auto- 
matic machines. Complete data are 
given on package types, sizes and 
the many kinds of packaging mate- 
rials which can be used to increase 
product sales appeal. Folder P-80 is 
available on request from the com- 
pany. 
— 
Peroxide Vapor Data 
Technological uses of hydro 

gen peroxide vapor are discussed in 
a new 10-page builetin published 
last month by Becco Chemical Di- 
vision, ood Machinery and Chem- 
ical Corp., Buffalo, N. Y. The in 
formation presented is illustrated 
by three tables and two graphs an 
supported by a bibliography. 
—_— ¥& ———— 


New D&O Price List 
The latest 


catalog and price list of Dodge & 


edition of the 


Olcott, New York, is now available 


from the company. The 36-pag 
pocket size booklet carries price and 
product listings and general infor- 
mation on D & O’s line of essential 
oils and aromatic chemicals. 
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New Reilly Index 
The 


“Reilly Chemical Index” 


second edition of the 
was an- 
Tar & 


Chemical Corp., Indianapolis, Ind. 


nounced reecntly by Reilly 


I’ssential information on over 100 
organic compounds is given in the 
eight-page booklet. Data on 13 new 
have been made 


chemicals which 


available since publication of the 


first “Reilly Chemical Index’ two 


years ago appear in the newest edi- 


New #30 DM double motion change 
can mixer of Charles Ross & Son Co 
Brooklyn, designed to mix heavy 


materials more thoroughly and faster 


than previous types. Greater effective- 








ness of mixing action is due to the 
jouble planetary type stirrer act 
Each stirrer revolves on its own 
and, in addition, both rs are re 
volved at a_ slightly slower speed 
around the entire inside of the mixin 


can. The stirrers sweep close to 
other and close to the sides of can 12 
times during each revolution of stirrers 
around the can. The stirrers sweep the 
entire area at bottom of can, and dry 
or inert pockets cannot form as all of 
the batch is thoroughly contacted by 
the stirrers 

Another feature is that the can 
does not revolve. This enables it to be 
fitted with a slide lever gate for com- 
pletely emptying can without removing 
it from the mixer. Stirrer action assists 
discharge of heavy materials out of gate 








Jacketed cans can be provided, when 
required. 
A special raised base to permit 


use of lift truck for moving cans direct 
ly to or from mixer is 
leature 

The new #30 mixer: 
able in 20, 60 or 80 gallon 
sizes, 


another desiar 











tion. Copies of the Index may be 
writing 
1615 


Building, Indianapolis 4, 


obtained by Reilly head- 


quarters at Merchants Dank 
Ind., or 
from local Reilly offices. 
niin ll tala 

Fats Price Records 

High and Low Records of 
Fats, Oils and By-Products, cover- 
ing the period 1944-1954 has just 
been published by 
mission Co., 141 W. Jackson Blvd., 
Chicago 44. The 


this new edition reports prime tai 


Davidson Com- 
introduction to 


low prices advanced from a low 


of 314 cents per pound in July to 
S cents per pound by the end of 
1954. It 
favorable in the field it covers. 
SEaeeetnateoteaeene tenon m 


Detergent Sales Trends 
(From Page 44) 


calls present forecasts 











v0 
ing the coming eight vears as in 
dicated in this table. 

To the producers of the ac 
tive organic synthetic ingredients 
this projection to 1962 represents a 
market of over one billion pounds 
(1,053,600,000). of one 100% ac 
tive organic synthetic detergents. 

This estimate is predicated on 
the fact that marketing conditions 
will remain relatively consistent 
and that the household formulations 
eight years hence will in general 
Saine 


contain approximately the 


quantity of organic synthetic in- 
gredients as current products. How- 
ever, sales volume of the organic 
synthetic ingredients may be af 
fected if the automatic home laun 
machines 


dry and dishwashing 


should prove that formulations, con 


taining lower percentages of the 
organic synthetics are required, 
while maintaining the same high 
level of detergency, and by some 


standard which is discernible to thi 
housewife. 

In conclusion it is quite ap 
parent that our industry and _ its 
markets are highly dynamic in na 


} 


ture and will continue to be so. 


Since the synthetic detergent market 
dimensions, 


has achieved Vast now 


more than ever before, the chem 
ist has a greater incentive to develop 


new and better products. 
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Euer alert... 


‘ f what value can membership in the Chemical Specialties Manu- 






SERENE: 


facturers Association be to your company as a manufacturer of 
insecticides, deodorants, aerosols, floor waxes, automotive, soap 
and detergent specialties and kindred products? 

Briefly, the answer is (1) CSMA is ever alert to protect the interests of 
your business in a dozen different ways; (2) CSMA keeps you posted 
with an accurate and prompt bulletin service; (3) CSMA affords valu- 
able contacts for you and your firm within its memberships; (4) CSMA 


membership identifies you with the leaders of the industry. 


Want further information? 


H. W. Hamiton, Secre/far) 
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Chemical Specialties 
Manufacturers Association, Inc. 


50 East 41st Street Melvin Fuld, President New York 17, N. Y. 


Emil G. Klarmann, 1st. Vice-Pres. Harry E. Peterson, 2nd Vice-Pres. 





Peter C. Reilly, Treasurer H. W. Hamilton, Secretary 












In paints, aerosols, insecticides, 
the elimination or improvement of inherent 
unpleasant odor has time and again 


produced a remarkable improvement in sales. 


Don’t ignore odor — improve it, and 


improve sales. 


Consult those who know odor best. 
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and its homologues 


Piccolastic Resins are made in five series and twenty-four 
standard grades. They are polymers, in a wide range of aver- 
age molecular weights, of styrene and its homologues. 

They possess sufficient pale color so as to be suitable for 
the majority of uses. The entire line is soluble in aromatic 
hydrocarbons. 

The Piccolastic Resins, with the exception of one type, are 
wholly hydrocarbon in structure, and therefore are alkali and 
acid resistant to a high degree, do not support mold or other 
fungus growth, and are not subject to enzyme reaction. 

The Piccolastic Resins are permanently thermoplastic, and 
because of their heat stability at temperatures up to at least 
175 C, make excellent stable, hot melt compounds. 

Piccolastic Resins vary from viscous liquids through tacky 
solids, brittle solids to resins of hard horny toughness. Inter- 
mixtures of the various items permit an unlimited range of 
properties. 







Pennsylvania Industrial Chemical Corp. 


Clairton, Pennsylvania 
Plants at 
Clairton, Pa.; West Elizabeth, Pa.; and Chester, Pa 
District Sales Offices 


New York, Chicago, Philadelphia 
Pittsburgh, Detroit 


24 standard grades—polymers of styrene 
































Pennsylvania Industrial Chemital Corp. (8) 
Clairton, Pennsylvania 







Please send bulletin and samples of Piccolastic Resins for 









(application) 


Name. Positio 

















Federal Revisions ol|n' 


DIOULUSE TRUE FIGTURLo 


\ 
The U.S.D.A. recently issued revisions of their regulations covering the labeling of pesticidel yyy di 


(Interpretation 18) and, specifically, the labeling of household insecticides containing chlordan, The ne 


pretatic 
(Interpretation 19). Both of these revisions are official recognition that chlordane is not only loy we fa 
| being p 
in toxicity but, further, it can be used to much greater advantage in the home than previous) cal chlo 
prior ta 
indicated. of hexa 
It has 
compou 
CHLORDANE GETS LOW TOXICITY RATING WIDER USE OF CHLORDANE PERMITTED early cl 
The revision on Interpretation 18 sets up four Interpretation 19, which deals exclusively wit) “°° 
. ; a : > | pentadi 
categories of toxicity. The four categories, or the labeling of chlordane formulations, wa nega 
classes, are explained below. also revised to recognize the low toxicity rating On the 
The ruling now permits the use of chlordar rear tae 
Class I—Most Toxic. Labels for insecticides for controling a wider range of insects insit} ¢4 :, 
in this category must picture the skull the home. Added are houseflies, mosquito} “‘p, o, 
and crossbones, the word POISON, wasps, box elder bugs, crickets, spiders, cent: the el 
the antidote, a warning, and the state- pedes, scorpions and clothes moths. The forme ll i 
ment “Call a physician immediately” list included roaches, waterbugs, silverfish, ant: ion A 
brown dog ticks and carpet beetles. ‘wngette 
Class II—Less Toxic. For these insecticides _In addition, increased chlordane concenttt) jotadi 
it is necessary only to show a warning tions are now permitted. Liquid concent: 
on the label. tions, oil solutions, emulsions and self-propellei{ 
sprays can be increased from 2% to 3% chlor} EA 
Class I11—Lower Toxicity. This is the cate- dane. Dry powders may now contain up to 6 
gory in which chlordane is placed. On chlordane instead of 5%. Since t! 
chlordane labels a caution statement chlordar 
is all that is required. extensiv 
MORE FAVORABLE TOXICITY BROADENS and has 
Class 1V—Very Low Toxicity. None of the METHODS OF APPLICATION instituti 
above indications are required on labels The revision on Interpretation 19 states that} which h 
for insecticides in this classification. “The directions for killing houseflies, wasps ani} tests on 
mosquitoes indoors shall provide for thoroug'} dogs, ca 
As mentioned above, chlordane (in all strengths, and repeated spraying, painting or dusting 0f unfavor: 
including technical) is placed in Class III. The selected surfaces such as doors, around window things— 
skull and crossbones, the words “Poison” or and areas frequented by these insects?’ In othej cessive : 
“Warning, or antidote statements are not re- cases directions call for a “thorough” treatmen'| had bee 
quired for chlordane formulation labels...and of infested areas rather than a generally re} ‘umstar 
never have been required in the past. stricted “spot” treatment formerly required. } 0 light ; 
of DERIVED ty 
~ “, “ = 1 
%, 4 * 
nat VELSICOLC 
GENERAL OFFICES ~ 
330 E. Grand Ave. Chicago 11, Illino! 












olinterpretations 18 and 19 


on GHLORDAME TOAIGIT} 








cide! Why did the U.S.D.A. revise Interpretation 19? 


dan} The new revision states: “Since issuing Inter- 


pretation 19 on September 11, 1951, certain 


+ Ioy, new facts concerning chlordane as it is now 
| being produced have been established. Techni- 


us|) 


ED 
with 

Was 
ting 
dan: 
sid: 
toes 
nt 
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cal chlordane, as marketed for insecticidal uses 
prior to 1951, contained considerable amounts 
of hexachlorocyclopentadiene as an impurity. 
It has been shown that the presence of this 
compound was a factor in the hazard of the 
early chlordane. Present manufacturing proc- 
esses can eliminate more of the hexachlorocyclo- 
pentadiene, and technical chlordane should not 
now contain more than 1% of this compound. 
On the basis of this change in composition of 
technical chlordane, certain changes are justi- 
fied in the original Interpretation 19” 

To go one step further, let us state that since 
the beginning of 1951, the Velsicol Corporation 
has been the only producer of technical chlor- 
dane. All chlordane produced since that time 
has contained less than 1% hexachlorocyclo- 
pentadiene. 


EARLY REPORTS ON CHLORDANE 
TOXICITY NOW OBSOLETE 


Since the very first unfavorable reports on 
chlordane toxicity, Velsicol has conducted an 
extensive test program in its own laboratories 
and has sponsored research by independent 
institutions to determine the conditions under 


} which hazards might exist. These widespread 


tests on mice, rats, pigeons, chickens, rabbits, 


| dogs, cattle and on humans disclosed that the 


unfavorable reports had been caused by two 
things—either early chlordane containing ex- 


| Cessive amounts of hexachlorocyclopentadiene 
‘had been used, or there were extenuating cir- 


cumstances involved which were not brought 
tolight at the time. 


AND LABORATORIES 


330 E. Grand Ave. 


LONG TERM CHRONIC EXPOSURE 


Men employed at the Velsicol plant making 
technical chlordane are exposed to the product 
eight hours a day, five days a week. Three doc- 
tors examined a group of these men who had 
been working in this plant for periods up to five 
years. Complete chemical and physical tests 
were made. Not a single individual showed any 
detectable effect. 

Pest control operators throughout the coun- 
try have used chlordane under a variety of 
conditions over a long period of time. We have 
not heard of a single authenticated case of 
any operator having been injured by chlordane 
toxicity. There have been several PCO service 
men who have claimed that they have been 
injured. In each case investigation has shown 
that their difficulty was due to other causes. 


7~ THE VELSICOL GUARANTEE - 


The Velsicol Corporation tests each 
batch of technical chlordane and 
guarantees that the hexachlorocyclo- 
pentadiene content is less than 1%. 
Velsicol also runs bio-assays on each 
batch to check the killing power 
against test insects (roaches), and 
guarantees that the insecticidal effec- 


tiveness meets the same standard that 


has been effective for many years. 





CORPORATION 






Chicago 11, Illinois 




























| American eee the No. I floo yim 


introduces the No, |)™* 


were 


new Hloor-hing maintenance 


machines...two complete lines... 








| engineered for all floors and rugs... 


priced to fit every budget! 


Now—for the first time—maintenance machines designed to supply every re- 
| quirement of every user in hospitals, schools, churches, hotels, motels, 
restaurants, department stores, office buildings, institutions, and industrial 
plants—because you have told us in countless research studies exactly what 

Tr . ¥ . - 
you need! This has resulted in a//-new design... all-new performance... all- 
new features in this great new American line that’s going to set the standard 
| for years to come! 








American Floor-King 
STANDARD 
all-new 14”, 16”, 19° 

















new handling ease The new Floor-King will wax, scrub, polish or steel wool 
any floor... even grind concrete or terrazzo with mere 
finger-tip guidance . . a new conception of effortless 
performance—resulting from perfect balance of motor 
over brush... plus vertical mounting of motor with 
new gear-saving direct drive. 










all jobs...all budgets Two complete lines meet every maintenance need .. . fit 
every budget .. and the motors can be interchanged! 
The all-new Standard ranges from 4% to 1 H.P. in 14”, 
16” and 19” sizes.. the all-new Heavy Duty has added 
power for everyday jobs and special ease in concrete 
grinding, sanding, etc.; motors range from % to 14% H.P. 
easy-on, easy-off in 14’’, 16’’, 19” and 23” brush sizes. 











brushes Every American-tested attachment can be put on or taken 
off in seconds every time—no tools are necessary. 







adjustable— Handle adjusts instantly to height best for you. . . de- 
detachable handle taches in seconds for convenient storage, easy transpor- 
tation. 







quiet operation No need to jangle nerves of operator or others in the 
room. This new American runs with a new kind of guset! 







warehouse, Nation-wide warehouses for immediate delivery plus 
service centers factory-trained service experts near you in 40 principal 
cities keep American Machines in tip-top condition with 
minimum time out if service is needed. 








Commercial- Solution Tank 
Industrial with Shower 
Vacuums Feed Brush 


performance proved machines... nation-wide service...established 1903 





, ye os : : | 
Scrubbing Buffing Polishing-Waxing 


, 
San 


maintenance machine 


Carpet 
Shampooing, 
Wet or Dry 


Steel Wooling 


Disc Sanding 


Terrazzo 
Grinding, 
Polishing 


American Floor-King 
HEAVY DUTY 
all-new 14”, 16", 19", 23” 


for details on All-New DISTRIBUTOR PROFIT PLAN! 


Mr. Distributor—Y our territory may still be open! Investigate now! This great new American 
line is being sold exclusively by sanitary supply houses. New liberal. profit plan. Protected 
territories. Powerful promotion in leading national magazines read by your customers. This 
double page ad in color launches the campaign which follows through with a barrage 
of more hard-hitting ads month after month! P/us—circulars and direct mail for your use. 


Get full details now! Write, phone, wire . . . we'll rush an American Representative to call 
on you without obligation . .. demonstrate the years-ahead features in the complete American 
Maintenance line...and give you details on the sweetest profit proposition we've ever offered! 


4 A . 
*/the FAMEFiICGhM floor surfacing machine company 


561 South St. Clair St., Toledo 3, Ohio 





Warwick Waxes— waxes of 
@ 
Save this handy proved performance—offer you 
the broadest selection in the 
wax field. Whatever your prod- 


specification chart for eee uct or your problem—for tech- 





nical help on formulations, for 
samples, for technical data, our 
WRAI Ue wax chemists are at your serv- 
ice. Write or phone Warwick 
today ...ask for our 1955 
price list. Prompt delivery. 
Stock and service centers in 30 





















































A principal cities. Address Dept. 
W5-337. 
MELTING SAPON- 
a a ree 
WAX D-127-30 5 SEC. VALUE 
CARDIS* EMULSIFIABLE 
__ 195-200 1-2 4-5 12-16 55-65 edraniinn Ak 
CARDIS* EMULSIFIABLE 
CARDIS* EMULSIFIABLE 
— 180-185 5-7 4-6 18-20 65-70 odteiinen ax 
CARDIS* EMULSIFIABLE 
- 180-185 5-7 4-5 28-30 75-80 odteiainn eax 
G SPECIALLY 
— 195-200 3-5 BROWN 14-17 40-45 PROCESSED 
PETROLEUM WAX 
MICRO- 
FORTEX 190-200 3-5 2%4-3% 0.0 0.0 CRYSTALLINE 
HARD AND PLASTIC 
= 190-195 3-5 BROWN-BLACK MICRO- 
pe! 190-195 3-5 AMBER-6 MAX. 0.0 0.0 CRYSTALLINE 
a + 190-195 3-5 YELLOW-3-314 HARD AND BRITTLE 
SPECIALLY 
POLYMEKON* | 200-MIN. 0-3 YELLOW 0.0 0.0 PROCESSED 
PETROLEUM WAX 
WARCO MICRO- 
180-185 4-7 WHITE 
WAX 0.0 0.0 CRYSTALLINE 
180 180-185 4-1 BROWN HARD AND BRITTLE 
WARCO MICRO- 
145-155 15-20 YELLOW 1-2 
WAX 0.0 0.0 CRYSTALLINE 
bw 145-155 15-20 BROWN Ligh 3 
MICRO- 
WARCOSINE 150-155 15-20 WHITE 0.0 0.0 CRYSTALLINE 
PLASTIC 
PARAFFIN — FULLY REFINED CRYSTALLINE 
Canes WAR 169-174 1.0-1.5 BROWN 25-30 70-90 VEGETABLE WAX 
— 171-176 3 MAX. LIGHT BROWN 25-35 55-70 VEGETABLE WAX 
nase > ee 165-170 1 MAX. BROWN 20-30 65-75 VEGETABLE WAX 


































CHEMICAL CORPORATION 


A SUBSIDIARY OF Su 





Warwick Wax Co., Inc. 


10th Street and 44th Avenue, Long Island City 1, N. Y. 
STillwell 6-1100 


DIVISIONS OF SUN CHEMICAL CORPORATION S 
HORN + HUDSON « WILLEY (paints, maintenance and construction materials, industrial coatings) * WARWICK (textile and industrial chemicals) * WARWICK WAX 
(refiners of specialty waxes) * RUTHERFORD (lithographic equipment) * SUN SUPPLY (lithographic supplies) » GENERAL PRINTING INK (Sigmund Ullman = 
Fuchs & Lang * Eagle * American « Kelly * Chemical Color & Supply Inks) * MORRILL (news inks) * and ELECTRO-TECHNICAL PRODUCTS (coatings and plastics) 
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Today‘ 
KILLER/ 


HEXACHLOROEPOX YOCTAHYDRO-ENDO, EXO- 
DIMETHANONAPHTHALENE — That’s the name 
of the killing agent in this new insecticide. Even if 
the insecticide was not the newest and most potent ever 
developed, the chemical name alone should frighten 
roaches to death. Seriously though, this insecticide is 
approximately 4 times stronger (more effective) than 
anything as yet developed. 

Here is a residual type roach killer with STAYING 
power. It’s long-lasting — one proper application will 
keep killing insects for weeks — even months! 
STANDARDIZE ON IT FOR YOUR 

1955 ROACH KILLER SALES! 


ROACH 


Ww 
Ly Nf, 





Va 


PRESSURE PACK 


KILLS: 
Roaches @ Silverfish @ Ants 
Brown Dog Ticks @ Carpet Beetles 


Paper Nest Wasps @ Mud Daubers 








JAMES VARLEY & SONS, Inc. 
1200 Switzer Ave. St. Louis 15, Mo. 


Manufacturing Chemists 





& SOmS, nC. 
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Nome 
Firm 
Address 


i 
| 

i 

| 

H 

i 

ROACH KILLER. 
i 

i 

i City 

. 


MAIL THIS COUPON TODAY! g 


JAMES VARLEY & SONS, Inc. 
1200 Switzer Ave., St. Lovis 15, Mo. 


Please send me more detailed information 
on your new ultra-powerful VARCO 


| WY, / a 
Fr. YJ 


rco Roach Killer 








...OR BULK 


ROACH KILLER 


Available in low pressure bombs 
or in bulk. Under your own private 
brand label if desired, packaged 
in any standard size container. 






State 








For no-rub waxes 


shelf-stability 


with greater 






plus 


gloss 
scuff resistance 


durability 
leveling 
anti-slip 





. Refined white shellac 


Leading manufacturers of water emulsion waxes 


and polishes have adopted Mantrose shellac because 


The 


136-146 FORTY-FIRST STREET - 


Agents and 
warehouse stocks 
in principal cities: 
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of its high quality, uniformity and stability. 





Allied Basic Chemical Co. 
Montreal 24, Canada 
Allied Basic Chemical Co 
Toronto 12, Canada 

J. A. Castro 

Havana, Cuba 

C. M. Durbin Company 
Cincinnati, Ohio 





Grant Chemical Co 
Boston, Mass. 

J.H. Hinz Company 
Cleveland 13, Ohio 


Corporation 


Importers + 


Bleachers + Manufacturers 


BROOKLYN 32, N. Y. 


J. G. Roger Chemical Co., Inc. 
Baltimore 23, Md. 
H. C. Ross 


Harry Holland & Son, Inc. Burbank, Cal. 


Chicago 6, IIl. 
R. L. Kelley 
Danbury, Conn. 


E. M. Walls Company 
San Francisco, Cal. 
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Promotes smoothness 





Imparts pleasant slip 








Gives complete freeze-thaw 
stability 





Prevents caking 





New Dutch Boy Ben-A-Gel. works 
wonders for water-based compounds 





Unique thickening action 
improves quality six ways, users say 


BEN-A-GEL is a highly efficient, inorganic gelling 
agent that acts as an emulsifier of oil-in-water and 
water-and-immiscible-organic-liquids systems. It 
also makes aqueous systems compatible with a 
wide range of organic polar liquids. 


BEN-A-GEL has unique thickening powers. Very 
small concentrations do amazing things for liquid 
make-ups, creams, lotions (medicated and un- 
medicated), salves, ointments, and comparable 
compounds. 


Simplifies wash-away: BEN-A-GEL keeps 
deposited films a little moist to aid wash- 
away. It also promotes pigment wetting, 
helps loosen particles that cling to the skin. 


Strengthens adhesion: BEN-A-GEL aids other 
binders used in such products as suntan 
make-up or calomine lotion. It keeps film 
flexible, resistant to flake-off. 


Promotes smoothness: Bland, non-abrasive 
BEN-A-GEL is chemically inert. Ultimate par- 
ticle size, when fully dispersed, is one micron 
or less. 


imparts pleasant slip: BEN-A-GEL develops 
a thixotropic body. Compounds do not “run” 
yet they rub in smoothly without “dryness” 
or friction. 


Gives complete freeze-thaw stability: 
BEN-A-GEL maintains emulsion even from 
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freeze to thaw. It also imparts resistance to 

thin-out at high temperatures. 

Prevents caking: BEN-A-GEL prevents hard 

settling in all pigmented systems. In products 

like liquid mascara, it imparts long shelf life. 
With BEN-A-GEL, products stay fresh and sweet. 
BEN-A-GEL is non-oxidizing and not subject to 
micro-biological degradation. 


Dutch Boy Bentone. 34 
used for water-in-oil emulsions 


In lipsticks, cold creams, make-up bases and 
similar products the Dutch Boy Gelling Agent, 
BENTONE 34, provides much the same benefits 
as BEN-A-GEL. It imparts a high degree of tem- 
perature independence and a smooth thixotropic 
body with a luxurious “feel.” 

You can get details of composition, properties, 
uses, and incorporation of BEN-A-GEL and 
BENTONE 34 very easily. Just write. To make 
the data you receive more pointed, it pays to 
include something about the usage you are con- 
sidering. 





NATIONAL LEAD COMPANY 
111 Broadway, New York 6, N. Y. 


In Canada: CANADIAN TITANIUM PIGMENTS LIMITED 
630 Dorchester Street, West + Montreal e 
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> “Quats” Our Line? 





> | aad 


EMULSEPT EMULSEPT EMCOL EMCOL 


2X E 607 E-11 
E 607-S 








*with respects to a distinguished euiel, 


Those in the know—have the answer at their finger tips... 


E M U L § 0 L’§ Quaternaries, of course 


There’s one for each purpose —all patent protected—all bland in 
odor — all uniquely outstanding. 


few ‘idea 
mart 


Alkyl benzyl triethyl ammonium chloride 
EMCOL E-11 — 50% aqueous concentrate 
acid-alkali stable, low cost, bland odor, low foaming, potent. 
Recommended for: sanitizers, slime control, deodorants and other 
industrial cationic surfactant requirements. 

n(acyl colamino formyl-methyl) pyridinium chloride 
EMCOL E 607 — crystalline lauroyl derivative. 
EMCOL E 607-S — crystalline stearoyl derivative. 
EMULSEPT 2 X—20% aqueous compounders concentrate of 
EMCOL E 607. 
EMULSEPT — commercial 12.0% concentrate of EMCOL E 607. 
High foaming, relatively non-irritating and non-selective prestige 
germicide. 
Recommended for: low toxic sanitizers, deodorants, or substantive 
agents that contact skin or other tissue, such as cosmetic and phar- 
maceutical formulations. 





A thought or two about things new 
and interesting in the field of 
surface-active chemistry .. . 








Our especially low-cost, 
50% aqueous, high mo- 
lecular weight quaternary 
ammonium salt, EMCOL 
E-11, is built for heavy-duty 
industrial uses that require 
broader formulating flexi- 
bility, acid or alkaline 
stability, together with ex- 
ceptional germicidal-deo- 
dorant properties. 







For literature on quaternaries, contact your local Emulsol 
technical representative, or write us. 







SHHSSHSHSHSHSSSSSHSEHSSHESESE SEES ESESESEESEEEEEEDHESE 








Reprinted from Chemical Week 


rE UY} 
EMULSOL CHEMICAL CORPORATION 
poe 


eeeeeeeeoeoeoeoeo eee eeeeeeeeeeeeeee Lt) EAST MADISON STREET e CHICAGO 3, GGT Teli U.S.A. 
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genetron... 
the right propellent for 


every aerosol need! 


INSECTICIDES 
Space and residual sprays 
for household and agricul- 
tural uses, repellents, etc. 





' | N 
Pe fi ‘ewor_~ 





INDUSTRIAL 
PRODUCTS 


Belt lubricators, dye pene- 
trants, graphite lubricants, 
static eliminators, rust pre- 
ventives and cutters, de- 
sign and stencil inks, etc. 
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DRUGS & COSMETICS 


Adhesive sprays, athletes 
foot preventives, bacteri- 
cides, nasal relief sprays, 
hair lacquers, shave 
creams, topical anesthet- 
ics, etc. 





HOUSEHOLD 
PRODUCTS 


Artificial snow, fire extin- 
guishers, air fresheners, 
golf ball renewers, gun 
oils, hosiery protectants, 
metal polishes, mildew and 
rust preventives, spot re- 
movers, suede restorers, 
waxes, water repellents, 
etc. 


GENERAL CHEMICAL DIVISION 
ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 


Offices: Albany © Atlanta © Baltimore * Birmingham ¢ Boston © Bridgeport * Buffalo 

Charlotte * Chicago * Cleveland ¢ Denver * Detroit * Greenville (Miss.) ® Houston 

Jacksonville * Kalamazoo ¢ Los Angeles * Minneapolis * New York * Philadelphia 

Piusburgh ¢ Providence ©* San Francisco © Seattle © St. Louis * Yakima (Wash.) 
In Wisconsin: General Chemical Company, Inc., Milwaukee 


In Canada: The Nichols Chemical Company, Limited « Montreal « Toronto « Vancouver 


Aerosol Marketers --- get Better Results 
from your Pressurized Products 


Use 
enetron 


PROPELLENTS 


Whatever aerosol product you now market or plan to intro- 
duce—space spray, surface-coating, foam, dust or residual type 
—there’s a “Genetron” propellent to meet your needs. 

““Genetron” propellents are ideally suited for formulating any 
type of aerosol . . . household, drug, agricultural, or industrial. 
Offering optimum vapor pressures and excellent compatibili- 
ties, they can be formulated to give your product many priceless 
competitive advantages in terms of performance and sales 
appeal over products marketed in ordinary containers. 

Today, “Genetrons” are the first choice of many leading 
aerosol fillers and marketers . . . and for good reason as you 
will quickly learn when you power your products with 
“Genetron”’ propellents. 





Some Important Advantages of Genetron Propellents! 
NON-TOXIC OPTIMUM VAPOR PRESSURES 
NON-FLAMMABLE CORRECT PARTICLE SIZE 
STABLE, CHEMICALLY INERT CONSISTENT QUALITY 

1 EXCELLENT COMPATIBILITIES ECONOMICAL 


We'll Help you Formulate and Package! 


With one of America’s finest aerosol development laboratories, 
General Chemical is ready to offer you constructive help in the 
initial stages of your product development. Experienced tech- 
nical representatives will discuss your formulation requirements 
and provide the proper ‘‘Genetron”’ propellent compatible with 
your formula and its use. 

If you so desire, they will also guide you to sources of valves, 
containers, etc. For assistance, simply contact our “Genetron” 
Development Department... and talk it over. Complete con- 
fidence is assured. For full information, write to nearest General 
Chemical office listed below. 





hemical 











Basic Chemicals 


for American Industry 
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bout chemical specialties 


om eee 





MODERN CHEMICAL SPECIALTIES 


by Milton A. Lesser 


Naan 514-page text covers the formulation, manufacture, 

and use of polishes, cleansers, detergents, floor-care, 
leather-care, and textile products, industrial, household, and 
many other allied chemical specialties. Each of the 42 chapters 
deals with a different specialty and includes formulas and 
manufacturing methods for that specialty. The manufacturer, 
marketer, chemist and production man will find this book of 
great value. 


SANITARY CHEMICALS 
by Leonard Schwarcz 


COMPLETELY revised 576 page book which includes: 

bacteria and disease, principles of disinfection, disinfect- 
ants (6 chapters), deodorants, man versus insects, household 
and industrial insecticides (9 chapters), rodenticides, floor 
waxes and floor care, sweeping compounds, potash soaps, 
detergents and cleansers (4 chapters), labeling and packag- 
ing, laws and regulations explained. 
A practical book on formulation, properties, testing, history 
and effective use . . . full coverage of labeling (with speci- 





men), laws, regulations, etc. . . . for every executive, sales- 
man, plant man and chemist . . . in plain understandable 
language . . . an entirely new book! 


Send Check with Orde: 


Add 3% sales tax if in New York City 
MAC NAIR-DORLAND CO. 
254 West 31st St., New York 1, N. Y. 


Enclosed is our check for $- Please send the following book(s): 
_ Sanitary Chemicals, Price $8.00 in U.S.A.; $8.50 elsewhere. 
Modern Chemical Specialties, Price $7.25 in U.S.A.; $7.75 elsewhere. 
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ABER 
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for the quick 
knock-down 
and positive 
stay-down 
results 









GEIGY METHOXYCHLOR “20” 


Methoxychlor is a safe, economical, chemical relative 
Designed for use in the preparation of household sprays, 


of.DDT. Its low toxicity to man and animals, combined with 
dairy barn sprays, aerosols, and other products 


its long residual toxicity to insects makes it an ideal 
where small amounts of methoxychlor are desired 


insecticide for use in aérosol formulations 


GEIGY METHOXYCHLOR is compatible with pyrethrins in the finished products. 


GEIGY METHOXYCHLOR “90” 


A concentrated methoxychlor product for use in the 
formulation of methoxychlor sprays and aerosol solutions. 


allethrin, and piperony! butoxide 


ORIGINATORS OF DDT INSECTICIDES 


GEIGY AGRICULTURAL CHEMICALS 
Division of Geigy Chemical Corporation 
89 BARCLAY ST. ° NEW YORK 8, N. Y. 


ABERDEEN, N. C. ° DES MOINES, IOWA ° ELKTON, MD. ° FRESNO, CALIF. ° HOULTON, ME. 
LELAND, MISS. ° McGREGOR, TEX. ° ORLANDO, FLA. ° WALLA WALLA, WASH. ? YAKIMA, WASH. 
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HAVE YOU A 
HERCULEAN TASh? 


In his final labor, Hercules carried the three-headed dog of Hades, 
Cerberus, to King Eurystheus . .. who wisely sent him back to 

Pluto and the underworld. Unfortunately, many modern three-headed 
problems cannot be so easily dispatched. In the perfuming of a 

new aerosol product, for example, the traditional difficulties 

of formulation, stability and solubility are joined by a third... 
compatibility of all ingredients with the container. This problem cannot 
be arbitrarily consigned to the underworld . . . but it can be 

turned over to the D&O Aerosol Testing Lab for proper resolution. 
Completely equipped for all types of aerosol filling, including 

the new low-pressure glass packages, the D&O Aerosol Testing Lab is 
at the service of manufacturers who require technical assistance 

with a perfumed product in this rapidly expanding field. Consult D&O. 


Hercules takes Cerberus 

the three-headed dog that guards 
the underworld, up into 

the light and returns 


him again unharmed 


see 


| 17 

ey phthbaestessi ~~ DODGE & OLCOTT, INC. 180 Varick: Street, New York 14, N. ¥. 
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ESSENTIAL OILS * AROMATIC CHEMICALS * PERFUME BASES + FLAVOR BASES + DRY SOLUBLE SEASONINGS 
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NEW PLANT 


FOR HIGH PRESSURE ACETYLENE DERIVATIVES 





the following products are among those which will be available in commercial quantities 


PROPARGYL 
ALCOHOL 


HC CCH,0H 


PROPARGYL 
HALIDES 


HC —CCH,X 


2-BUTYNE-1, 4- 
DIOL 


HOCH,C — CCH,0H 


1,4-BUTANE- 
DIOL 


HOCH,CH.CH,CH.0H 


BUTYRO- 
LACTONE 


H2C—CH2 


f | 
HoC 
“” 


ou 


Three centers of reactivity. Chemical 
intermediate for pharmaceuticals, 
agricultural chemicals, etc. Corro- 
sion inhibitor and stabilizer for 
halogenated compounds. 


Three centers of reactivity. Chemi- 
cal intermediate for terpenes and 
pharmaceuticals, etc. Agricultural 
uses as soil fumigant, etc. 


Reacts as a glycol and di-substituted 
acetylene. Chemical intermediate 
for solvents, plasticizers, plastics, 
etc. Corrosion inhibitor and stabi- 
lizer for halogenated compounds. 


Reacts as dihydric alcohol. Chemical 
intermediate for polyesters, poly- 
urethanes, polyamides and cyclic 
compounds. For use in plasticizers, 
resins, fibers. Solvent. Humectant. 


Powerful organic solvent for poly- 
acrylonitrile, cellulose acetate, poly- 
styrene, etc. Selective solvent for 
acetylene in natural gas. Chemical 
intermediate for aliphatic and cyclic 
compounds. 


2-PYRROLIDONE 
H2C—CH2 
HC C=O 

N 

H 


N-METHYL-2- 
PYRROLIDONE 


H2C—CH2 
HC. C=O 
N 
CH; 


N-VINYL-2- 
PYRROLIDONE 
H2C—CHe 
H2C L=0 
N 
CH=CH>2 


POLYVINYL- 
PYRROLIDONE 
(PVP) 


H2cC—CH2 | 
Hoc C=O | 
¥ 


CH—CHz2 


Polymerizes to high molecular weight, 
linear, nylon-type, polyamide conden- 
sation product. Gives 7-aminobutyric 
acid and derivatives, also N-acyl 
lactams. 


Powerful organic solvent for acryloni- 
trile polymers and copolymers, cellu- 
lose triacetate, etc. Selective solvent 
for acetylene in natural gas. Spinning 
agent for polyvinyl chloride solution. 


Will copolymerize with almost all 
vinyl monomers. Permits modification 
of many properties in existing homo- 
polymers. Gives control of hydro- 
phobic and hydrophilic properties of 
products. 


Binder, stabilizer, detoxifier, protec- 
tive colloid, thickener, film former. 
Physiologically compatible. Wide sol- 
ubility range. For use in pharmaceu- 
ticals, cosmetics, foods, detergents, 
dye stripping, synthetic fiber additive, 
size component, lithography, agricul- 
tural chemicals, etc. 





GENERAL ANILINE & FILM CORPORATION 
COMMERCIAL DEVELOPMENT DEPARTMENT 
N STREET. NEW YORK ' 











Marketing paradichlorobenzene? 


Your packaging and 
selling jobs are easier with 
Paradi’s exclusive 7 sizes 


Choose the Paradi size that best fits your packaging or 
reforming plans. At least one of the seven sizes will fit 
toa “T.” 

You’ll find your repackaging or reforming job is easier 
because Paradi is carefully screened to the sizes that 
work best in your processing equipment. 


Send your product to market at its sparkling best 
Paradi really does sparkle because it’s 100% pure 
Hooker paradichlorobenzene. And, because it’s pure, it 
sublimes completely—can never stain. It makes clean, 
dry blocks and pellets—never oily. 

Paradi’s snowy brilliance rings up more impulse sales 
in transparent packages; its purity invites repeat sales in 
any package. Its seven sizes give you a wider “product 
range.” 

Paradi comes to you in fiber drums—25, 50, 100 or 
200 Ibs. net. Pick out the sizes that match your needs, 
and order a trial quantity today. 


Photos actual size 
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Which size is best for you? 


PEA No. 1 © Repackage these 
big sparkling Paradi crystals 
just as they come from the 
drum. 


PEA No. 2 © A popular size 
for repackaging in vapor- 
izer cans. 


RICE No. 1 © Smallest crys- 
tals recommended for direct 
repackaging. Excellent for 
shaker-top cans. 


RICE No. 2 © Exceptionally 
free-flowing, easy packing, 
for fast refilling of power 
presses. 


RICE No. 3 © For foot-oper- 
ated presses you need a finer 
crystal like this—free-flow- 
ing but small enough to 
pack and compress easily. 


POWDERED @ Save time in 
melting and molding with 
this super-fine fast-melting 
size. 


GRANULATED ® Sell this size 
in bulk for agricultural use. 


FREE FOLDER contains 
much interesting and useful 
information on handling 
and using Paradi. Send for 
Hooker Bulletin 454 today. 





1905—Half a Century of Chemicals 





From the Salt of the Earth—1955 


HOOKER ELECTROCHEMICAL COMPANY 
BUFFALO AVENUE AND UNION STREET, NIAGARA FALLS, Rt. Y. 
NIAGARA FALLS + TACOMA * MONTAGUE, MICH. + NEW YORK * CHICAGO + LOS ANGELES 
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SHOE POLISH 





CANDLES HONS 
CRAYONS 
FLOORING 


---you’ll want to use 


How long have you looked for a way to get the out- 
standing values of polyethylene with the convenience 
of wax? And how many types of “poly” did you try 
before giving up? 

Well, consider polyethylene again. But this time 
try low-molecular-weight A-C POLYETHYLENE 
—regular or emulsifiable! 

Here’s why: 

@ handles at temperatures of wax in conventional equip- 
ment. 

@ gives a high gloss, enhances and adds richness to colors, 
improves scuff and abrasion resistance. 

@ is completely compatible with all waxes and actually 
fortifies all your wax formulations. 

@ permits close control of coating weight. 


@ easier to use, easier to handle. You can use higher per- 


centages of A-C POLYETHYLENE on standard coating equip- 
ment. *Trade Mark 
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FLOOR WAX 


PAINTS, LACQUERS CONTAINERS 
& VARNISH 


=P 


SYNTHETIC & NATURAL 
RUBBER 


PRINTING INKS 


AC Polyethylene 


Don't delay! Commercial quantities are available for your 
immediate evaluation. Write for free samples today or return 
the handy coupon with your business letterhead. 
aia emer imma een 
SEMET-SOLVAY PETROCHEMICAL DIVISION | Allied | 
ALLIED CHEMICAL & DYE CORPORATION hemical | 
40 Rector Street, New York 6, N. Y. L J} 
Please send me technical literature on A-C POLY- 
ETHYLENE. 
() Please send me free samples of AAC POLYETHYLENE. 
(0 My proposed use of A-C POLYETHYLENE is: 





Name 


Title 











Company 
Address 
City State 








Type of. Business__ sc-3 
ee cee cae ce ce es ee ee 
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MATCHLESS 
SAFETY 


EFFECTIVENESS 
' 
s 
t 
' 
{ 
Versatile Pyrenone meets 2 wide range of insecticide 
requirements with a combination of safety, effectiveness : 
. . : c 
and economy that is unmatched. Non-toxic, this 
« 
remarkable combination of two insecticidal materials in 
varying ratios for specific purposes — piperonyl butoxide ( 
5. and pyrethrins—leaves no residues harmful to humans or . 
. . . . . t 
OVERALL warm-blooded animals, requires no special precautions in 


use. And, its high rate of knockdown, low concentrations ( 
ECONOMY required for final kill and long-lasting protection 
assure utmost economy. For full details — and 
specifications to meet your needs — contact 
your nearest Fairfield ‘office or write 
to the address below. 


*Reg. U. S. Pat. Off., F.M.C. 


Food Machinery and Chemical Corporation 
420 Lexington Avenue, New York 17, N. Y. 


ae : Branches in Principal Cities [a 





TRADE MARK In Canada: Natural Products Corporation, Toronto and Montreal 


= 
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Every shot hits its mark with the new, improved version 
of the griginal quaternary ammonium compound—BITC 824. 
Delivering optimum germicidal activity, BTC 824 is now 
made with a higher alkyl radi¢al* and its increased efficiency 
is reflected in markedly reduced costs. BTC 824 — the most 
thoroughly documented quaternary available—assures you 
of unvdrying quality and uniformity. Like all the many other 
quaternaries pioneered by Onyx, BTC 824 is rigidly con- 
trolled in production and constantly field tested. 


eB TC S24 the original quat 


KILLS MORE 
AT LESS 
COST 


* BTC 824, a 50% aqueous solu- 
tion of alkyl dimethyl benzyl am- 
monium chloride, is a cationic 
surfactant of unusually high bac- 
tericidal activity. Ordinarily odor- 
less and colorless, it has a wide 
range of applications, in the dairy, 
food processing, meat packing, bak- 
ing food service, beverage and 
fermentation industries; surgical in- 
strument disinfection; as an algae- 
cide in swimming pools and 
circulating water systems, etc. 

Complete data on BIC 824 and 
other ONYX quaternaries—the larg- 
est variety available—will be sent 


upon request. 


Composite curve based on data 
obtained with Salmonella typhosa 
and Staphylococcus aureus 
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7:20,000 


115,000 


110,000 


ONYX OIL & CHEMICAL COMPANY 


INDUSTRIAL DIVISION 


WARREN & MORRIS STS., JERSEY CITY 2, N. J. 
CHICAGO - BOSTON - CHARLOTTE - ATLANTA 
West Coast Representative: E. $. Browning Co., San Francisco, Los Angeles 


For Export: ONYX International, Jersey City 2, N. J. 
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MAKES IT EASIER TO MAKE HARDER NO-RUB POLISHES 





Petrolite R-50 is a ready-made wax resin blend. It eliminates the nui- 
sance of the wax-and-resin blending operation. It eliminates the neces- 
sity of stocking two separate raw materials. It eliminates the need to 
control two separate sets of specifications. It permits blending with the 


usual low-pressure steam system. 


R-50 is an emulsifiable product composed of high-melting phenolic 
terpene resin, developed and manufactured by Petrolite, and oxidized 
microcrystalline wax. It provides a light colored wax-resin blend, suit- 
able for use in all emulsion equipment. Its ease of handling and emul- 
sification prevent many of the nuisance problems inherent in resin-wax 


formulation. Its attractive price is an added advantage. 


Samples, prices and technical data 4 Pp * 7 IF i st A T i oO se s 


are available on request. It will pay 





you to have complete information 
on the many waxes offered by ACIDNO. SAP. NO. R&BSP.°F COLOR, NPA — PEN 100/5 


Petrolite. Write or call today. 40-50 65-80 190-200 4/.Max 2Max 


PEVROLUILE CORPORATION 


WAX DIVISION 
Chrysler Building, New York 17, N.Y. - P. 0. Box 390, Kilgore, Texas 
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arewell, 
hanks to 


LETHANE 


LETHANE is a trademark, Reg. U.S. Pat. Off. and 
in principal foreign countries. 


LETHANE 384 can give your aerosols and sprays 
the quick knockdown that means added sales. 
LETHANE is the most efficient knockdown agent 


per unit of cost that you can buy. 


By using LETHANE in your aerosols you can make 
a saving of as much as three cents per can. We 
can suggest formulations that will help you save 
this money. LETHANE 384 also works wonders in 


cattle and barn sprays and in household sprays. 


For more details, call your nearest Rohm & Haas 


office, or write us direct, today. 


CHEMICALS FOR INDUSTRY 








ROHM & HAAS 
COMPANY 
WASHINGTON SQUARE, PHILADELPHIA 5, PA. 


Representatives in principal foreign countries 





H HN DH3)36 


Added to an inorganic alkali, this salt forms benzyltri- 
methylammonium hydroxide, one of the strongest organic 
bases known, and a powerful catalyst for many organic 
reactions. 

Useful in special inorganic analytical procedures, in cel- 
lulose purification, and in the reclaiming of rubber. 

Suggested as a flotation reagent and in synthesis of 
other useful materials such as pharmaceuticals and textiles. 


NOW AVAILABLE IN 50-GALLON BARRELS, also 5-gallon 
carboys and 1-gallon bottles. Write Industrial Chemicals 
Sales Dept., Commercial Solvents Corporation, 260 Madi- 
son Avenue, New York 16, N. Y. 


COMMERCIAL SOLVENTS 


260 MADISON AVENUE NEW YORK, N. Y. 
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STRONGEST 
Te 
BASES 





SPECIFICATIONS 


Concentration, by weight.............. 60-62% 
Non-volatile matter at 400°C, by weight, 
MONG. « ccccccccccccocecccceece 0.05% 
Di «1c cudiecniepasanemied 2 ppm 
Be, Mav ccvcscccccccessese 50 ppm 
ey Sw ctaccusseccstconcss 25 APHA 


PROPERTIES OF 
AQUEOUS SOLUTION (60-62%) 


Molecular Weight (anhydrous salt)...... 185.7 

Specific Gravity at 20/20°C............. 1.07 

Weight per U. S. Gallon at 68°F........ 8.90 Ibs | 

Boiling Point at 760 mm.............+- Decomposes | 

Refractive Index, np at 20°C........... 1.472 

PN vcenbncrcseseeianwsers —50°C 

Solubility of Salt at Room Temperature in: 
le vcinbudebedtenncseddereeds 80° by wt. 
Ee: 51 | 
isis t06nsewseensve<csesses 25 
I, 6 ccccwneresseeces 17 | 
Dibutyl Phthalate................ 0.1 | 
Tributyl Phosphate............... 0.1 | 
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News about 


B. F. Goodrich Chemical ==: 

















DDED to its proved record of effective- 
ness as a household insecticide, Stro- 
bane is now offered after rigorous tests as a 
mothproofing spray. Here is a ready and 
open market for formulators that offers con- 
sumers a convenient and more effective way 


to mothproof clothes. 


For samples and detailed technical 
information, please write Dept. AK-3, 
B. F. Goodrich Chemical Company, Rose 
Building, Cleveland 15, Ohio. Cable address: 
Goodchemco. In Canada: Kitchener, Ont. 


THE PROVED INSECTICIDE— 
NOW REGISTERED FOR MOTHPROOFING, TOO 


KILLER OF 


Ants 

Fleas 

Mosquitos 

House Spiders 
German Roaches 
Silverfish 


Bedbugs 

Lice 

Flies 

Carpet Beetles 
Moths 


Strobane is used in both aerosol and liquid 
sprays as a household insecticide. No sec- 
ondary aromatic solvents necessary. Fresh 
pinelike odor. No visible crystalline resi- 
due. Will not deteriorate in storage. 





MARCH, 1955 


MOTHPROOFING 


In pressurized sprays Strobane offers new conven- 
ience and remarkable effectiveness in the control 
of clothes moths, black carpet beetle moths, and 
their larvae. 

Used as directed, Strobane offers full 12 months 
protection, with concentrations in the fabric as 
low as 0.3 per cent. 

High residual effectiveness—Strobane has low vapor 
pressure; stable under normal use conditions. 





B. F. Goodrich Chemical Company 


A Division of The B. F. Goodrich Company 


143 








THIS GREAT BOOK AVAILABLE TO MEMBERS 
OF THE NATIONAL SANITARY 
SUPPLY ASSOCIATION 





Why keep trying to fit “square pegs” into “round holes?” 
Hire the “RIGHT” man for the job the first time. The 
salesman who CAN sell sanitation products . . . who will 
make REAL money for your company and for himseif. 
Pick Stars and Sell More will show you how to SAVE 
four or five thousand dollars a year by picking the right 
man right away. By, 1— Choosing the best prospects 
from your applicants. 2 — Eliminating the potential fail- 
ures, misfits, won’t works, and trouble-makers. 3 — At- 
tracting the better salesman type through “good” help 
wanted ads. 4— Screening the prospectives through in- 
terviews, rating charts, etc., and evaluating the results 
properly. 

Pick Stars and Sell More offers you a complete and 
convenient plan on how to solve one of your biggest 
problems today . the selection of “Star” sanitation 
supply salesmen. 
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Based on a thorough survey of the sanitation field and 
on hundreds ot questionnaires filled in by our members, 
Pick Stars and Sell More is a handsome, leather bound, 
80 page loose-leaf book which will assist you in recruiting 


and selecting salesmen who will really SELL your products. 


It is custom-built to meet your specific needs. Con- 
taining charts on “What To Look For In An Applicant,” 
a table of ‘“The 27 Qualities Which Make A Star Salesman,” 
“Tips On Writing Successful Help-Wanted Ads,” Sample 
Screening Interviews, Scoring Charts, Telephone Check 
Lists and Application Forms. 

Pick Stars and Sell More is an always up-to-the-minute 
salesman selection guide because its loose-leaf, ring-binder 
form permits easy insertion of pages~of new ideas, sug- 


gestions and methods. 
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For Tops in Quality 





-specify 


Compare these outstanding advantages... 


Uniform Granulation! 
Highest Purity! 

Attractive Crystals! 

Good Color and Appearance! 


Produces Uniform Blocks! 


ie we en On | 


REPACKERS -- COMPOUNDERS -- -BLOCK- 

MAKERS -:: the best way to prove the superiority 
of SOLVAY Para is to make your own comparison 
tests! We will be glad to supply samples of our four 


different granulations. 


Soda Ash * Snowflake® Crystals * Potassium Carbonate * Chlorine 
Calcium Chloride * Sodium Bicarbonate * Ammonium Bicarbonate 
Cleaning Compounds « Caustic Potash * Sodium Nitrite * Caustic Soda 
Ammonium Chloride * Monochlorobenzene «+ Para-dichlorobenzene 
Ortho-dichlorobenzene «* Methylene Chloride * Methyl Chloride 
Chioroform * Carbon Tetrachloride 
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SOLVAY 









PARA- 


DICHLOROBENZENE 


4 Sizes to Meet ALL YOUR REQUIREMENTS 


(ACTUAL SIZES) 


Mail Coupon Now for Test Samples! 


—— —— —— se ee ee ee ee ee ee ee ee ee eee ee ee ee ee ee 

1} At SOLVAY PROCESS DIVISION 
ALLIED CHEMICAL & DYE CORPORATION 
61 Broadway, New York 6, N. Y. 


|| Allied | 
| hemical i} 


Gentlemen: Please send me at no cost or obligation: FREE TRIAL 
PACKAGE OF SOLVAY Para in the following granulations: 


NAME sacleeniiitdieahiadicicil ——— _ ne 


COMPANY _.__.. 


i | ee siniammemitie — 


ADDRESS caicakmmcinmaanss SS 


omen aaa ae oe 
—_——— 


Ss ee: SE ee 
DM-3 
ee ces eS SS SS ee Ge ce ee 
Branch Soles Offices: Boston + Charlotte + Chicago + Cincinnati + Cleveland + Detroit + Houst ' 
New Orleans «+ New York + Philadelphia + Pittshurgh + St. Loui eg use 
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Note This Symbol... 


This is the symbol of membership in the Audit Bureau of 
Circulations. Where magazines are concerned, it is akin 
to the ‘'sterling’’ mark on silverware. It means that publi- 
cations displaying the symbol (See Page 5) are giving 
their advertisers audited paid circulations. In short, read- 
ers pay out real money to get these magazines. This is in 
sharp contrast to those publications which are just mailed 
out willy-nilly to every Tom, Dick and Harry at no cost or 
without even a request from the alleged reader. 


Obviously, paid circulation is quality circulation. But there 
is also another important test of circulation quality, of real 
readership. How many subscribers renew their subscrip- 
tions the second, third, fourth times, — keep sending in 
their hard cash year after year? Pretty good test whether 
a magazine is read, isn't it? Maybe you can sell ‘em once 
with high pressure, but how about the repeat orders? 
They're the real acid test. 


The latest subscription renewal rate percentage as shown 
by the ABC report of Dec. 31, 1954, for SOAP & CHEMI- 
CAL SPECIALTIES is 82.05%, an exceptionally high figure. 
This figure has been consistently over 80%, for years. For 
most business magazines, 60-65°/, is average and 70% is 
considered good. But, remember, this is for audited-paid 
subscription magazines. The throw - around, give - away 
publications as well as those who just claim, but don't 
prove “paid” circulations are not even worth consider- 
ing in this argument. 





So, when you see this ABC circulation quality symbol, get 
curious, — check up also on the subscription renewal per- 
centage, — on how many subscribers keep buying the 
magazine year after year. For that’s the true test of reader- 
ship, — of circulation quality. 


SOAP & CHEMICAL SPECIALTIES 


published monthly since 1925 by 
MAC NAIR-DORLAND COMPANY 
254 West 31st St. New York 1, N. Y. 
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1715 S.€. FIFTH STREET / 
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Another spray 
to open a 
NEW MARKET 


1 MGK THIOBIS 


Write today for 
Bulletin No. 7-54. 


©¢ LAUGHLIN 


ORMLEY 
ING 





wd 


MINNEAPOLIS, MINNESOTA 


1955 


ror ee 


GARBAGE CAN 
PRESSURIZED SPRAYS 


Three new formulations for garbage can 
pressurized sprays, all featuring MGK Thiobis 
now available. Give 4-way control. Kills flies 
and maggots. Controls bacterial odors. 
Controls putrefactive bacteria. These sprays 
do not rust or corrode containers. 


Research data indicates approximately 

50% of all flies in urban areas breed in garbage 
and garbage containers. New MGK Thiobis 
sprays open up this big market. 


McLAUGHLIN GORMLEY KING COMPANY 
1715 S.E. Fifth Street, Minneapolis, Minnesota 


@ Please send Bulletin No. 7-54 on MGK Thiobis 
Pressurized Garbage Can Sprays. 


Name ee - — 





Address_____ a Sensepiiesseeaaaiane 


City 
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Ah! 
MINT-O-PHENE 


“*CLEAN AS A MOUNTAIN BROOK'' 






Le 
The GERMICIDE With the Delightful Mint Xe 


ODOR. 


HEAVY DUTY DISINFECTANT 
For efficient and safe disinfecting and deodorizing 


in the home, schools, clubs, hospitals. 


POWERFUL GERMICIDAL ACTION 
Destroys putrefactive bacteria usually causing foul 


odors. Economical dilutions. 


DISEASE PREVENTATIVE 
Excellent as a foot bath for prevention of Athlete's 


Foot. 


DEODORANT SPRAY 
If it is impractical to mop, Mint-O-Phene can be 


effectively used as a deodorant Spray. 


BRILLIANT GREEN COLOR 
Its cool green color and fragrant mint odor helps 


to make MINT-O-PHENE a winner in sales appeal. 


COEFFICIENT 5, F.DA. Method 







SEND FOR LATEST PRICE LIST CONTAIN- oe — 
ING A WIDELY DIVERSIFIED LINE OF = eC = | 
BAIRD & McGUIRE CERTIFIED PRODUCTS. ES Se 


ul 


Visit us at Booths 712 and 714 
in Atlantic City 






Baird & McGuire, Inc. 


AND ONLY .... HOLBROOK, MASSACHUSETTS 
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NSSA Meets in Atlantie City | 
First convention and trade show in east 
being held March 20-23. Exhibits are in 
Auditorium. meetings at Hotel Traymore 

trade show promises to be the “big day morning meeting concludes 


HAT promises to be one 
of the largest and best 
conventions and_ trade 
shows of the National Sanitary Sup 
ply Association opens in Atlantic 
City, N. J., 
runs through 


Sunday, Mar. 20, and 
Wednesday, March 
23. Based on advance registrations, 
attendance at the 32nd NSSA con- 
vention and trade show by jobber 
and distributor members may be the 
largest in the history of the associa 
tion. A record number of manufac- 
turers of all types sanitation chemi- 
cal specialties, mechanical dispen 
sing supplies and equipment will ex- 
\tlantic 
during the first 


hibit their wares in the 
City Auditorium 
large scale NSSA meeting in the 
east. Because of its size, the -\tlan- 
tic City Auditorium, largest in 
which an NSSA trade show has 


ever been held, will accommodate 


more exhibits and with less crowd- 
ing of visitors and exhibitors than 


ever before. Thus, according to Leo 


J. Kelly, executive vice-president of 
the National Sanitary Supply As- 
sociation, the 1955 convention and 
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gest and the best” in the history 
of the organization. 

Although in general the out- 
line of activities for the annual tour 
day convention of NSSA_ follows 
the pattern of previous years, there 
have been some changes made de- 
signed to improve the 1955 meet 
ing and show. To give exhibitors 
an unbroken and longer period for 
the showing and sale of their prod- 
ucts, the hours for the second day 
of the meeting have been altered 
somewhat from those of past years. 
Previously, the exhibit hall was 
closed at 12:00 noon on the second 
day for the group luncheon and first 
convention session, which conclu- 
ded about 4:30 p.m., when the ex- 
hibit hall 
stead of opening the exhibit hall 


reopened. This vear, in 


during the second morning of the 
meeting, Monday, Mar. 21, the busi 
ness meeting convenes at 10:00 a.m. 
in the American Room of the Hotel 
Traymore, headquarters hotel for 
the NSSA and its manufacturing 


and exhibitor members. The Mon 


with a group luncheon at 12:00 


the Atlantic 


noon. The exhibits 1 
City Auditorium reopen for the day 
at 1:30 p.m. and remain open until 
7:30 p.m. 

The other major change in 
the operation of the 1955 NSSA 
convention and trade show concerns 
the non-member registration fee for 
visiting exhibits. By a new ruling 
of the board of directors of the 
NSSA, non-members must pay a 
$20 registration fee which entitles 
them to visit the exhibits on one day 
only, Sunday, March 20. In the past, 
non-members could visit the ex 
hibits on the first day and the morn 
ing of the second day without 
charge. The $20 registration fee 
may be applied toward annual dues 
in the association should eligible 
non-members join the NSSA in 
1955. 

\s at previous conventions, 
the exhibits are open in the morning 
only on the third day of the meet 
ing, Tuesday, Mar. 22. The busi 


ness session reconvenes at 1:45 
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NSSA Officers and Directors ... 





George H. Bruesch Warren Haviland Burton L. Feinson 
Fastern Vice-Pre 


Treasurer Secretary of Board 


Leon R. Riese Ernest Cooper Ralph Hillman 
Western Vice-Pres Central Vice-Pres ithern Vice-Pre: 


V 


W. M. Pettett C. R. M. 


Sheppard Gordon E. Kent 
Southwest Vice-Pres to I tor 


ector Director 
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Shim D. Lehrman 


p.m., folowing luncheon in_ the 
American Room of the Traymore 
Hotel. The meeting runs until 4:30 
p-m., when it adjourns, preparatory 
to the banquet and = floor show, 
scheduled to begin at 7:00 p.m. 
The convention formally con 
cludes with the closing of the ex- 
hibits at 1:00 p.m. on Wednesday, 
Mar. 23. The exhibit hall opens at 
9:00 a.m. on that day. No general 


meeting is scheduled for Mar. 23. 


oO 
s ( 


Streamlining its program to 
provide more time for consideration 
of association business and contacts 
between distributors and manufac 
turers, this year’s program will be 
highlighted by two panel discussions 
on “How to Operate a Janitor Sup 
ply Business.” The two part panel 
will be participated in by eastern 
and western groups ot jobbers. The 


panels will have as moderator Tom 


Dr. Tennyson Guyer 


Speaker 
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Donald F, Peatee 


Opie of Opie Brush Co., Kansas 
City, Mo., first president of the Na 
tional Sanitary Supply Association. 
The panel will be held during the 
Tuesday afternoon session, Mar. 22. 
\t this session, too, the nominating 
committee report will be read and 
new officers and directors will be 
elected. 

The first general session of 
the meeting, to be held Monday 
morning, Mar. 21, will feature the 
address of welcome by Philip Shore 
of Shore Metal Products LAD... Los 
\ngeles, NSSA president, who will 
preside at both business meetings. 
The introduction of the board of di 
rectors and the report of NSSA 
executive vice - president, Leo iB 
Kelly, follow. The next order of 
business will be the appointment of 
the nominating committee. The con 


cluding feature of the session will 


W. James Reider 
ranel M Der 





David L. Ginsburg 


be a talk by Dr. Tennyson Guyer, 
executive assistant and public rela 
tions director of Cooper Tire and 
Rubber Co., Findlay, O. A lunch 
eon in the American Room of the 
Hotel Traymore follows the con 
vention business session 
Participants in the Tuesday 
afternoon panel on “How to Oper 
ate a Janitor Supply Business” in 
clude W. James Reider, George ‘] 
Johnson Co., Medford, Mass. : Jack 
D. Hirsch, Formula Floor Products, 
Inc., Newark, N. J.; H. E 
Galer & Hults, Inc., Philadelphia 
Hforace Crandall, Crandall Supply) 
‘o., Birmingham, N. Y.; Russell ] 


( raler, 


( 


Grant. Parkersburg Chemical & 


Janitor Supplies, Inc., Parkersburg, 


W. Va. and John P 
Equipment & Supply 


Stokes, 
Building 
Corp., Richmond, Va. They will be 


members of the first portion of the 


Horace Crandall 


rar 
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W. C. Hubman 


Panel Member Pan 


panel, which runs from 2 :00 to 3:00 
p.m. A second panel, scheduled for 
3:00 p.m. to 4:00, will include: 
Shim D. Lehrman, A. J. Lehrman 
& Sons, Harrisburg, Pa.; Art Wise, 
Nu-Tone Products Co., Denver; 
Ben Ojserkis, E. Ojserkis & Sons, 
Atlantic City, N. J.; Albert I. Mack, 
Easterday Janitor Supply Co., Los 
‘Angeles ; and W. C. Hubman, [ub- 
man Supply Co., Columbus, O. 


The schedule of hours during 
which the exhibits in the Atlantic 
City Auditorium are open are as 
follows: Sunday, Mar. 20, 10:00 
a.m. to 7:00 p.m.; Monday, Mar. 
21, 1:30 p.m. to 7 :30 p.m. ; Tuesday, 


Panel 


Jack Hirsch 
el 





Albert Mack 
Member 


Member 


Benjamin Ojserkis 
Panel Member 


Mar. 22, 9:00 a.m. to 12:00 noon; 
Wednesday, Mar. 23, 9:00 a.m. to 
1 :00 p.m. 

Visitors may register for the 
= meeting at the Auditorium on Sun- 
day, Mar. 20, from 9:00 a.m. to 
5:00 p.m. On Tuesday, the registra- 
tion desk at the Auditorium opens 
at 8:30 a.m. Registration shifts to 
the Hotel Traymore on Monday, 
Mar. 21, from 9:00 a.m. to 12 noon. 

The Hotel Traymore, con- 
vention headquarters for the NSSA 
meeting is located on the boardwalk 





at Illinois Ave. It is seven blocks 
north of the Auditorium, which is 
located on the boardwalk at Miss 
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NSSA 1955 Convention Committees 


Exhibition Committee 

Advance Floor Machine Co., Minneapolis, Harold J. Pond 
American Standard Mfg, Co., Chicago, Walter Krebs 
Bennett Mfg. Co., Aldren, N. Y., Jack Neudorfer 
Bobrick Dispensers, Los Angeles, James E. Pollak 
Candy & Co., Chicago, Bob Lockhart 
Central States Maintenance, Oak Park, IIL, George Brigel 
Doyle Vacuum Cleaner Co., Grand Rapids, Mich., Gordon 

H., Platts 
Flour City Brush Co., Minneapolis, W. H. La Clair 
Franklin Research Co., Philadelphia, V. Bushmiller 
Greenview Mfg. Co., Chicago, Harold Clark 
Herz Mfg. Co., New York, Harry T. Holsten 
Hysan Products Co., Chicago, Harry J. Brownstein 
S. C. Johnson & Son, Inc., Racine, Wis., R. F. Gardner 
Liquisan, Inc., Chicago, Fred King 
Frank Miller & Sons., Chicago, George Breusch 
Sterwin Chemicals, Inc., New York, N. J. Stromstad 
Superior Rubber Mfg. Co., Chicago, Frank Koranda 
Walton-March, Chicago, Jeffrey L. Fried, E. J. Moss 
Wear Proof Mat Co., Chicago, H. R. Soellner 
Sanitary Maintenance Magazine, Milwaukee, Robert Apple 
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Program Committee 
Donald N. Behr, Bond Sanitary Products Co., York, Pa. 
Lester Brown, I. Edward Brown, Inc., New York 
Burton L. Feinson, American Dispenser Co., New York 
Peter J. Hopkins, Airkem, Inc., New York 
Nathan Horowitz, Richmond Supply Co., Staten Island, N, Y. 
Jacob Kahn, Windsor Wax Co., Hoboken, N. J. 
Frank J. Reilly, editor “Soap & Chemical Specialties,” New 

York City, N. Y 

Samuel Newman, Creco Co., Long Island, N. Y. 
Ben Ojserkis, E. Ojserkis & Sons, Atlantic City, N. J. 
Martin J. Peters, Moore Brothers Co., New York 
W. James Reider, Geo. T. Johnson Co., Medford, Mass. 
Charles B. Solly, Harley Soap Co., Philadelphia 


Registration Committee 
R. W. Boedecker, Colgate-Palmolive Co., Jersey City, N. J. 
George Breusch, Frank Miller & Sons, Chicago 
Anthony F. Catanese, New Bright Chemical Co., Atlantic City, 
N. J. a 
Alfred M. Colavito, Clan Mfg. Co., Camden. N. J. 
Richard Ojserkis, E. Ojserkis & Sons, Atlantic City, N. J. 
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issippi Ave. The Ambassador Hotel, jobbers and distributors attending the boardwalk, five blocks south of 


which will house a number of the the meeting, is at Stenton Place and the Auditorium. 





SUNDAY, MARCH 20, 1955 ness A panel consisting of the 
Registration 9 A.M. to 5 P.M following members 
Exhibition Hall, Atlantic City Auditorium W. James Reider, Geo. T. Johnson Co., 
open 10 A.M. to 7 P.M. Medford, Mass 
Exhibitors Open House beginning at Jack D. Hirsch, Formula Floor Products, 
7:30 P.M. Hotel Traymore. Inc., Newark, N. J. 
MONDAY. MARCH 21, 1955 rr Galer & Hulis, Inc., 
Registration 9 A.M. to 12 Noon, Hotel otend Cranial, Coda Sensis Co. 
sen ienenen Co., Binghamton, N. Y 
10:00 A.M. Convention Meeting convenes in Amer- — e 
Russell J. Grant, Parkersburg Chem 
ican Room, Hotel Traymore. National 
' a aid ical & Janitor Supplies, Inc., Parkers- 
President, Philip Shore, presiding. : 
; burg, W. Va. 
10:05 A.M. Invocation. : 
John P. Stokes, Buildings Equipment & 
10:10 A.M. Pledge of Allegiance to the Flag. ais Hi Ce @ 
10:15 A.M. Address of Welcome, President Philip stitial tata gp naceag 
Moderator: Tom Opie, Opie Brush Co., 
Shore. 
Kansas City, Mo 


10:30 A.M. Introduction of Board of Directors. 

10:35 A.M. Report of Executive Vice-President, Leo 
J. Kelly. 

10:55 A.M. Appointment of Nominating Committee 

11:00 A.M. Dr. Tennyson Guyer, Executive Ass't 
and Public Relations Dir., Cooper Tire 
and Rubber Company, Findlay, Ohio. 

12:00 Noon Recess for Luncheon, American Room, 
Hotel Traymore. 

1:30 P.M. Exhibition Hall, Atlantic City Auditorium 
on the Boardwalk, opens. 

7:30 P.M. Exhibition Hall closes. 

8:00 P.M. Exhibitors’ Open House in their rooms 
at the Traymore Hotel. 


3:00 P.M. Continuation of discussion... 

How to Operate a Janitor Supply Busi- 
ness.’ A panel composed of the follow- 
ing members: 

Shim D. Lehrman, A. J. Lehrman & 
Sons, Harrisburg, Penna 

Art Wise, Nu-Tone Products Co., Den- 
ver, Colorado 

Ben Ojserkis, E Ojserkis & Sons, Atlan- 
tic City, N. J. 

Albert I. Mack, Easterday Janitor Sup- 
ply Co., Los Angeles, Calif. 

W. C. Hubman, The Hubman Supply 
Co., Columbus, Ohio. 


TUESDAY, March 22, 1955 Moderator: Tom Opie, Opie Brush Co., 
8:30 A.M. Registration—Exhibition Hall Kansas City, Mo. 
9:00 A.M. pong a ec City Auditorium 4:30 P.M. Adjourn—prepare for banquet. 
on the Boardwaik, opens. 
12:00 Noon Exhibition Hall uae balance of this 120 Tk, Ree Range eat Fleas how 
day. Banquet at 7 P.M. WEDNESDAY. MARCH 23, 1955 
12:30 P.M. Luncheon. Hotel Traymore Exhibition Hall, Atlantic City Auditorium 
1:45 P.M. Convention Meeting reconvenes, Amer- on the Boardwalk, open 9:00 A.M. to 1:00 
ican Room, President Philip Shore pre- P.M. 
siding. There will not be a general meeting 
Report of the Nominating Committee. Wednesday. Members are urged to com- 
Election of Officers, Directors and Reg- plete their business with all exhibitors 
ional Vice-Presidents. as final closing of all exhibits will take 
2:00 P.M. “How to Operate a Janitor Supply Busi- place at 1:00 P.M 


a 


List of NSSA Exhibitors Appears on Page 159 
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Philadelphia International 


QQ OOD men using good 
products’”’ combine to 
produce efficient 


housekeeping on a truly large scale 
for Edward P. Morris, Maintenance 
Engineer of the Philadelphia Inter- 
national Airport. “Both good prod- 
ucts and good men can be found if 
the search is persistent and if train- 
ing and follow-up is vigorous and 
constant,” Mr. Morris says. 

The city-owned and -operat- 
ed terminal facilities constitute one 
of the show-places of Philadelphia. 
The buildings, completed just over a 
year ago, contemporary 
architectural and engineering think- 
ing, which is perfectly in keeping 


represe! it 


with the needs of the “air age” 
which they serve. 

A few statistics will convey 
some idea of the size of Mr. Morris’ 


job and the building his men care 
for. 

The main section of the 
building is over 1,000 feet long, 100 
feet wide and 45 feet high, with the 
control tower rising 90 feet above 
field 
which jut out onto the apron at 


level. Two loading fingers, 
right angles to the main axis of the 
terminal, each capable of accommo- 
dating nine planes at a time, are 25 
feet wide and 525 feet in length. 
The building, covering approximate- 
ly 100,000 square feet of ground 
space, contains about 350,000 square 
feet of floor space and approxi- 
mately 5,900,000 cubic feet. 

The structure, largely of re- 
inforced concrete, is supported on 
Construction 
materials 32,000 
yards of concrete ; 500,000 exterior 


3,600 concrete piles. 


included cubic 


GENERAL VIEW of the Philadelphia International Airport shows long ribbon: 
of windows which make up much of outer wall of terminal. In left background 


is one of the two ‘Fingers’ 


which stretch out on either side of the apron to 


enable passengers to board and disembark without being exposed to weather 




















Photo by Ken Clark 


bricks ; 750,000 floor bricks ; 60,000 
square feet of acoustical tile ; 350, 
000 square feet of glazed structural 
tile; more than 165 miles of elec- 
500,000 


square feet of window glass. 


trical wiring; and about 


The airport services 17 pas 
senger airlines and five freight air- 
lines. Passenger lists number about 
85,000 a month, with about 15,000 
takeoffs and landings montuly. 
There are 240 scheduled 
flights. 1500 people work in the air 
port, 159 of them city employees. 

Mr. Morris’ 
staff, all Civil 
ployees, includes 
Workers II 
todial Workers I, and five matrons. 
In addition, three window washers 


daily 


housekeeping 
Service city em- 
Custodial 
Cus- 


four 
(foremen), 26 


work full time on the vast expanses 
of window glass which must be kept 


in sparkling condition. Of the 26 
custodial workers, 13 work on a 
night shift from midnight to 8 


A.M., six on the afternoon shift 
from 8 A.M. to 4 P.M., and seven 
on the evening tour from 4 P.M. 
until midnight. 


Large Floor Area 
| igssieein gin the terminal build 


ing itself, the maintenance build 
ing and a newly constructed freight 
building, there are approximately 
580,000 square feet of floor surfaces 
to be kept clean. These are 95 per 
cent quarry tile, with some linoleum 
and asphalt tile, and some cement 
\sphalt tile is used behind ticket 
counters, quarry tile in washrooms 


and roomettes. (The air terminal 


boasts 21 roomettes, 13 for men 


and eight for women, which can lx 


rented for a night or for an hour 





Airport 





, 
By Florence W. Brewer 
or two by air passengers who have 
a lay-over between flights or those 
who prefer to stay at the airport 
during a business trip or conven- 
tion. ) 

Mr. Morris feels 
mechanical and personnel problems 
involved in his gigantic floor-clean- 

; ing task have been adequately solved 
by the acquisition last fall of four 
| Lincoln-Schlueter Auto 

i machines. These  15-gallon 


discovered that the use 


fingers, main corridors, 


Mr. Morris is not 


from the regular city 


posit on the quarry. tile 


a weak solution of the 





machines feed the cleaning solution 
in controlled amounts, scrub, rinse, 
squeegee and withdraw used solu- 
tion from floors. Mr. Morris 


machines enables two men to do the 
work done by four or five men with 
former equipment. Two-man teams, 
working with the machines, take 
a floor section of about 900 square 
feet and have it finished 
ten minutes. A mop man, using a 
two-bucket truck, cleans baseboards 
and coves every day. The major 


portion of terminal building floors, 


room, etc., are cleaned at night when 


trathe goes down to almost nothing. 


about the floor cleansing agent he 
is now using as he is with the Auto 
Scrubbers. A powdered detergent 
warehouse 
stores is currently used, but he feels 


that it tends to leave a whitish ce 


it does a poor job in whitening the 
cement seams between tiles 


\sphalt tile is mopped with 






RE at Pt 

ber: made by Lincoln-Schl ) 

They are use ast area 2) I Ar 

the work w d k 40 | n 
and then waxed with a liquid, self of the most monumental jobs in 
polishing wax. Mr. Morris’ department, which 

The window washing ts one Turn to Page 197) 

A “SKY HOOK” truck, operated hydraulically 

leet to reacn Windows wll! t time r Y O 

ing a scaffolding. Here one of the three window washer 

at the Philadelphia Airport i hown at a high 

w 


MAINTENANCE C 






































































fiuckin sha : 


drumming up 
more business 
for you! 
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see 
BUCKINGHAM 
PRODUCTS 
ON PARADE 
at the 
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7 S u p er glo SS Wa X —The certified superior no-rubbing Liquid 


Wax. Ist for WEAR ... Ist for GLOSS ... Ist for ANTI-SLIP. 


2. SLAF. SIOSS WAX —me top quality promotional favorite. Com: 


petitively priced for volume sales and assured satisfaction. | 
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Wax IER cleaner_. new anti-slip, dual-purpose con Es 


developed to offset the rising cost of labor and provide a more economical cleaning 


method. ; ¢ 2 


? 





s 
flexi-cote — A non-slip WAXLESS Floor Finish. Rough-wearing, scuff resis- 
tant. Beautifies floors, increases safety, minimizes maintenance costs. 


_~ 


odorless disinfectant & deodorant — 
Effective, Odorless, Leaves no After-Odor. Phenol Coefficient 10 Plus F.D.A. Powerful 
and quick-acting — can be used as safely as soap and water. 


neutra-Sheen — tne neutra 


Cleaner — easy answer to many maintenance 
problems . . . a thoroughly harmless and neutral 







concentrate. Leaves no alkaline or scum de- 





posits . . . requires no rinsing. 


deluxe gym finish RY ote 


A perfected, non-yellowing premium grade prod- Laboratory Releases 
uct, made with a sensational new resin, provides about these and other 
superior, longer lasting effectiveness in gyms Buckingham Products 
or on any other wood surfaces. ee 

| BOOTH 711 


CONVENTION HALL 


Atlantic City, N. J. 






Manufacturers of Chemical Maintenance 
Products for Over 30 Years 


LONG ISLAND CITY 1 
NEW YORK 


Warehouse: Dallas, Texas 
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YOU ALWAYS WIN WITH MORAN BRUSHES 
' 

( 

See our complete line of brushes at the ( 

MARCH, N:S.S.A. SHOW, BOOTHS 519 & 521. 

( 

Quality Brushes Since 1869 I 

} 

j 

MORAN BRUSH | 

MANUFACTUR COMPANY, rea ¢. 
30 Manila Pe : O. Box 305 Hamden, Conn 
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Exhibitors at NSSA Trade Show 
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Firm Name Booth Number Firm Name Booth Number 
Advance Floor Machine Co., Minneapolis 216-218 Institutions Publications, Chicago 18 
American Dispenser Co., New York - od 518 

American Floor Suriacing Machine Co., Toledo __ 302-304-306 S. C, Johnson & Son, Inc., Racine, Wis. 602-604 
Airkem, Inc., New York 00. 625-627 

American Hand Dryer Corp., Philadelphia 621 W. E. Kautenberg Co., Freeport. Ill. 622 
American Sponge & Chamois Co., New York 414 Kent Co., Rome, N. Y. 715-717 
American Standard Mig. Co., Chicago . , 415 Keystone Scent-Conditioner Corp., Philadelphia 322 
American Textile Products Co., Cleveland - 307 

Arcade Industries, Inc., Chicago _.. 719 Laitner Brush Co., Detroit 416-418 
S. M. Arnold, Inc., St. Louis 208 S. C. Lawlor Co., Chicago 806 
Atlantic Stamping Co., Rochester, N. Y. 308-310 F. H. Lawson Co., Cincinnati 420-422 


Le Fevre Chemical Co., Oklahoma City, Okla, 224 


Atlas Floor Surfacing Machinery Corp., New York 601-603 
Lincoln-Schlueter Floor Machinery Co., Chicago 408-410 


Atlas Products Co., Chicago, IIl. 205 
Liquisan, Inc., Chicago 309 
B. T. Babbitt. Inc.. New York 211 
Baird & McGuire, Inc., Holbrook, Mass, 712-714 Mac Nair Dorland Co., Inc., (Soap & Chemical 
Bennett Manufacturing Co., Alden, N. Y. 311-313 Specialties) New York 7 
Betco Corp., Toledo sees 25 Master Mfg. Co., Lorain, O. 723 
Bobrick Dispensers, Inc., Los Angeles 11 Market Forge Co., Everett, Mass. 619 
Breuer Electric Mig. Co., Chicago - 102-104-106 Master Metal Products, Inc., Buffalo 406 
Brooklyn Fibre Broom Co., Inc., Brooklyn 26 Fred Mellor, Mig., Shreveport, La. 707 
Buckingham Wax Co., Long Island City, N. Y... 711 Frank Miller & Sons, Inc., Chicago 413 
Butcher Polish Co., Malden, Mass. 411 Mione Mfg. Co., Collingdale, Pa. 101 
Butters Mfg. Co., Boston, Mass. : 15 Mipro Metal Products Co., San Francisco 319 
Modern Sanitation Magazine, New York 522 
Camp Chemical Co., Brooklyn, N. Y. 702 Moore Bros., New York 424 
Candy & Co., Chicago - 8-9-10 D. W. Moor Co., Toledo 105 
Certified Chemical & Equipment Co., Cleveland 504 Moran Brush Co., Hamden, Conn. 519-521 
Chemical Service of Baltimore, Inc. Baltimore. 802-804-806 Multi-Clean Products, Inc., Saint Paul, Minn. .... 202-204-206 
Clarke Sanding Machine Co., Muskegon, Mich. 815-817-819 , , : , : 
Colgate-Palmolive Co., Jersey City, N. J. . 301-303 National Chemical Laboratories, Philadelphia 14 
Columbus-Dixon, Inc., New York 725 National Milling & Chemical Co., Philadelphia 423 
National Super Service Co., Toledo 316-318 
Davies-Young Soap Co., Dayton 415-317 Noxon, Inc., Jersey City, N, J. 13 
Doyle Vacuum Cleaner Co., Grand Rapids . 624-626-628 
Drueding Brothers Co., Philadelphia 24 Ox Fibre Brush Co., Frederick, Md. 312-314 
Du-All Mfg. Co., Geneva, O. asians 718 
Du-Fold Mfg. Co., Cleveland __. a 805 G. H. Packwood Mfg. Co., St. Louis, Mo, 510 
E, I. du Pont de Nemours & Co., Wilmington, Del. 612-614 Palmer Fixture Co., Waukesha, Wis. 709 
Peck’s Products Co., St. Louis, Mo. 526-528 
Empire Brushes, Inc., Port Chester, N. Y. 708-710 Perfo Mat & Rubber Co., New York 524 
Empire Chemical Products Co., Newark, N. J. 417 Pettett Mfg. Co., Miami, Okla. 222 
Essential Chemicals Co., Milwaukee 412 Ponsell Floor Machine Co., New York 701-703-705 
Potlatch Forests, Inc., Pomona, Calif. 508 
Federal Fibre Corp., Long Island City, N. Y. 5 Professional Window Cleaners’ Supply Co., Detroit 22 
Federal Varnish Div., Chicago 212-214 Pullman Vacuum Cleaner Corp., Boston 801-803 
Finnel] System, Inc., Elkhart, Ind. 513 Puro Co., Inc., St. Louis, Mo. 520 
Flour City Brush Co., Minneapolis 611-613 Pure-Nap Products, Inc., Chicago 114 
Franklin Research Co., Philadelphia 419-421 
Fuld Bros., Inc., Baltimore .. 201-203 Ransom Brush Co., Chicago 207 
Rapids Machinery Co., Marion. Ia. 511 
Geerpres Wringer, Inc., Muskegon, Mich. 608-610 Rex-Cleanwall Corp., Brazill, Ind. 525-527 
General Floorcraft, Inc., New York 116-118 Rochester Can Co., Rochester, N. Y. 704-706 
Gojer, Inc., Akron, O. _...... 108 Rubon Prod. Co., Kansas City, Mo, 426-428 
Golden Star Polish Mfg. Co., Kansas City, Mo. 6 
Greenview Mfg. Co., Chicago 514 Sanitary Maintenance Magazine, Milwaukee 501 
. ; Saxon Enterprises, Inc., Los Angeles 321 
i a bern anord see i Schroeder & Tremayne, Inc., St. Louis, Mo. 716 
amburg broom Works, hamburg, Pa. Shore Metal Products Co., Los Angeles 515 
Hammons Products, Inc., Fort Wayne, Ind, 807 Steen -wter 4 Works, Inc., Chicago 215 
Harley Soap Co., Philadelphia 616-618 Silver Creek Precision Corp., Silver Creek. N.Y... 713 
Warren Haviland Corp., St. Louis., Mo. . — Simoniz Co., Chicago 620 
Herz Mig. Corp., New York 305 Smyth Mig., Newark, O. 16 
Hewitt Soap Co., Dayton, O. - 23 Soap and Chemical Specialties 3 
Hild Floor Machine Co., Chicago 615-617 Steccone Products Co., Oakland, Calif. 210 
Holt Mig. Co., Newark, N. J. 425-427 Steelcote Manufacturing Co., St. Louis, Mo. 17 
Hysan Products Co., Chicago 401-403 Steele Canvas Basket Co., Cambridge, Mass. 7 
T* sap » > rs 
Illinois Duster & Brush Co., Chicago 409 (Turn to Page 225) 
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A DOUBLE FEATURE! 










SHORELINE 
a 







MODEL 401-SD 
TOILET TISSUE 
CABINET 


"y 


NEW SHORELINE COMBINATION 


> Dispenses either single or double fold tissues 














> Eliminates double inventory of cabinets 


SPECIFICATIONS: Three Durable Finishes: 
Sloping Top Model 401-SD White or Green Baked 
Standard Lock and Key Enamel 
Wall Screws Furnished Model 401-C __ Triple-Plated Chrome 


Available with your trade name ; ; : 
Get the Low Price details about this 


embossed on cover yess 
Packed 24 per carton ow uality Item... 
Write Now! 


Shipping weight 31 Ibs. 
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HE mailing privilege of 

aerosol insecticides and other 

compressed gases has_ been 
improved as recently provided for 
in the Postal Manual, U. S. Post 
Office Department, Chapter I, De- 
cember 1, 1954. 

This extension of privilege, 
as granted by the postal authorities, 
is given in consideration of the con- 
scientious efforts by the manufac- 
turers to produce safe, usefui, and 
convenient aerosol and compressed 
gas packages for the general public. 
The authorities believe that manu- 
facturers will not knowingly offer 
either for sale or for mailing prod- 
ucts which are dangerous or harm- 
ful. The character and attitude to- 
ward safety by the various manu- 
facturers through the Chemical 
Specialties Manufacturers Associ- 
ation, the Manufacturing Chemists 
Association, and the Compressed 
Gas Association is exemplary. 

The shipper of compressed 
gas and aerosol insecticides is by 
no means excused from very defin- 


ite and important responsibilities in 
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By George T. Wrenn, Jr. 


Chief Engineer 


Virginia Smelting Company 


West Norfolk, Virginia 


presenting his product to the post 
office for handling through the 
mails. As a matter of fact, under 
present conditions the necessity to 
exercise intelligent judgment is em 
phasized. The act of mailing is, in 
effect, being accepted by the Post 
Office Department as the shipper’s 
assurance that his product is not 
dangerous or injurious to life, 
health, or property. 

Paragraph 125.11 (b), Postal 
Manual, reads: “Notwithstanding 
any statement contained in this part 
which covers generally some of the 
more common situations, the burden 
rests with the mailer to assure that 
he has complied with the law and 
that anything shipped by him has 
been properly prepared and _ pack- 
aged. The ordinary test of adequate 
preparation and packaging is wheth 
er the contents of a parcel are safely 
preserved under ordinary hazards of 
mail handling and transportation.” 

Follow the Interstate Com 
merce Commission regulations for 
the preparation of packages for 
shipment by railway express when 
preparing them for the mails and 
your package will most likely com- 
ply with the special requirements of 
the Postmaster General for handling 
compressed gases in the mails. 

Penalties are prescribed for 
negligence. Nonmailable matter is 
further discussed in Part 124 of the 
new Postal Manual. By Act of 
Congress there are two important 


statutes: 


MAILING AEROSOLS 


Edited by Edwin A. Riley 


Director 


Division of Mail Classificatior 
United States Post Office Department 


The first (65 Statute 610; 39 
LU. S. Code 240a) deals with size 
and weight and is included in Sec 
tion 135.3 of the new Postal Man 
ual. This section limits parcels 
mailed at a first-class post office in 
the continental United States for de- 
livery at another first-class post of- 
fice in the continental United States 
to 40 pounds when addressed for 
delivery in the local, first, and sec 
ond zones (up to 150 miles dis 
tance), and to 20 pounds when ad 
dressed to the third through the 
eighth zones (over 150 miles dis 
stance). Parcels mailed at a firs' 
class post office in the continental 
United States and subject to the 
limits of weight as stated must not 
exceed 72 inches, lengh and girth 
combined. (Parcels mailed to or 
from second, third, or fourth-class 
post offices or from a first-class of- 
fice addressed for delivery on a 
rural or star route are subject to 
limits of 70 pounds and 100 inches. ) 
To compute the size of the parcel, 
measure the longest side to get the 
length and measure the distance 
around the parcel at its thickest part 
to get the girth; add the length and 
girth to get the size. 

The second statute (62 Sta 
tute 781; 18 U.S. Code 1716) states 
in part: “All kinds of poisons and 
all articles and compositions contain- 
ing poisons, and all poisonous ani- 
mals, insects, reptiles, and all ex- 
plosives, inflammable materials, in- 

(Turn to Page 167) 
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« FOLLOW IN THE FOOTSTEPS OF THE REST! : 
SEE THE BEST! 


BOOTH 721 
NATIONAL SANITARY SUPPLY CONVENTION 


ATLANTIC CITY CONVENTION HALL, ATLANTIC CITY, N. J. 


WAXES re ELEC. DEODORIZERS 
POLISHES ms MOTH PREVENTIVES 
CLEANERS de SOAP DISPENSERS 
LIQUID SOAPS x FLOOR POLISHERS 
DEODORANTS x CONTAINERS 
INSECTICID7S me SPRAYERS 
DISINFECTANTS x AEROSOLS 





MANUFACTURING 
EXCLUSIVELY 





FOR THE 
FOR PROVEN 
QUALITY PRODUCTS! 
PLUS! 
=xk*kKeK KK 
KKK Kk 
PROVIDE 
ae LT PROFITS! 


FEATURING A COMPLE7E LINE 


OF ONLY THE HIGHEST QUALITY SANITARY CHEMICALS AND ALLIED PRODUCTS 
BUY FROM ONE SOURCE OF SUPPLY! 


WE SPECIALIZE IN PRIVATE BRAND PACKAGING FOR THE JOBBER 
WRITE FOR OUR CATALOG AND PRICE LIST 
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575 WEST 131st ST. Est. 1920 NEW YORK 27, N. Y. 
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TAPS ECEROY 








THERES 


‘ SAFENWN 


IN THE 4 


SHIN... 


If there’s Du Pont Ludox in your wax 


With “Ludox,”’ Du Pont’s anti-slip ingredient, the danger of 
slipping or sliding on waxed floors is greatly reduced. 

The tiny transparent particles of ‘“Ludox’’ impart a unique 
“snubbing”’ action to the wax film, retard the shifting of wax 
particles under foot pressure (see diagram). 

SX oh GRRE Ree ish Ban Oe: Waxes properly formulated with ‘“‘Ludox”’ still retain their 
high gloss, water resistance, and leveling properties. 

To help you sell your waxes containing ‘““Ludox,”’ Du Pont 
offers you a new, 4-color booklet for your 1955 promotional programs. 

E. I. du Pont de Nemours & Co. (Inc.), Grasselli Chemicals Dept., Room N-2539, Wilmington 
98, Del. In Canada: Du Pont Company of Canada Limited, Box 660, Montreal. 


GU POND For safety underfoot, specify floor wax made with 
LUD OX 


8E6_u.s. pat OFF 





BETTER THINGS FOR BETTER LIVING Colloidal Silica 
... THROUGH CHEMISTRY 
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AT'S HERE !.. SIMONI 
LINE OF BUL 


Traffic Proof Beauty...Long Lasting Protection 
For All Types of Floors and Furniture 


Now the “Simoniz Secret” that produced the world’s Wear with Less Care” and are backed by over 40 
most famous beauty and protection for cars... the years of Simoniz research. 

“Simoniz Secret” that’s been put into over 130 mil- Sales of Simoniz Bulk Commercial Products will 
lion cans of floor wax for homes... all this Simoniz be handled by selected Simoniz Commercial Dis- 
“know how” has been put into products of excep- tributors. Use coupon on opposite page or write for 
tional formula balance specifically designed for details of complete program. This line is “sales 
commercial maintenance. They promise “Long unlimited”. ..today and in the future. 


THE ‘SIMONIZ SECRET’ IS IN THEM ALL— 
THEY'RE NATIONALLY ADVERTISED 
TO YOUR CUSTOMERS 











COMMERCIAL 
HEAVY purty 
FLOOR wax 
se 
COMMERCIAL 
NON-SCUFF 








COMMERCIAL 
FLOOR 
CLEANER 


— 
COMMERCIAL 
FURNITURE 
POLISH 











COMMERCIAL 
PASTE 











fs 
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Sold Nationally through SIMONIZ Distributors 
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QUALITY IN A NEW 








Manufactured by SIMONIZ for Commercial. . . 
Institutional. . . Industrial Maintenance 


FOR TOUGHEST TRAFFIC AREAS. Self-polishing, 
buffable for asphalt, rubber, vinyl, cork, linoleum, 
and other floors. Autematic high-gloss beauty. 
Safety approved by Underwriters Laboratory. 
Pure wax finish resists dirt, wear and water, yet 
strips easily when required. Simoniz Commercial . 
Heavy Duty Floor Wax—1, 5, 30, 55 gal. sizes. SIMONIZ 





SELF-POLISHING, NON-BUFFING. A hard finish 
product for floors where buffing maintenance is aL 
not available or desired. Wax base fortified with E. 
Simolite®—Simoniz’ exclusive brand of composite 
cero-resin. UL approved anti-slip. Gives beauty, 
safety, protection. Simoniz Commercial Non-Scuff 
Floor Wax—1, 5, 30, 55 gal. sizes. 





BRIGHTENS FLOORS AS IT CLEANS. This new liq- 
uid concentrate has a neutral mild sudsing bal- 
ance of soap and synthetic detergents. All-pur- 
pose. Completely safe. Used in graded solution for 
light or heavy floor cleaning—wax stripping — 
routine maintenance cleaning. Cleans by satura- 
tion without scrubbing. Simoniz Commercial Floor 
Cleaner Concentrate—1, 5, 30, 55 gal. sizes. 


HEAVY DUTY CLEANING AND POLISHING PASTE. 
For finished wood, linoleum, cork, cement, ter- 
razzo, magnesite floors. Protects with durable, 
high lustre. Pure wax finish. Solvent type. UL ap- 
proved anti-slip. Simoniz “AAA” Commercial 


Paste—available 5-lb. cans. se 
ee | 
MAIL THIS COUPON TODAY 








WAXY-RICH SPEED TYPE FURNI- 














TURE POLISH. With Commercial 4 
oe — bigot aan cae ‘ Simoniz Company (Commercial Division—K2) | 
crystai-nara, ¥ -br tomas : “ ‘ ; 
without rubbing. Two colors—Dark j 2100 Indiana Avenue, Chicago 16, Illinois 
for Mahogany-Oak-Walnut...Light — } 
for "tale te neers [|] Without obligation, please send complete details regard- 
heals _ ag cain oe - d ing your Commercial Products program. 
a — ee ee Please have field representative call. 
blemishes. Available quart sizes. ; 
ne 
‘ Firm Name 
My Title 
Simoniz Compan 
I P y Street Address = 
- . . e 
(Commercial Products Division) City i __ State ; 
. o 
Chicago 16, Illinois L. ee ee 
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Give your product the odor appeal which assures Mas 
customer acceptance at point of sale as well as at 
point of use. The skilled and experienced perfumers of shal 
Givaudan can create just such scents to meet the vee 
most exacting requirements of any type of soap or orn 
household product. To find the right fragrance for a 
sales success, specify Givaudan. Po 
anis 
dam 
tran 
and 
aero 
gas 
shou 
1954 
ee En Ae en Se ee with 
\ chan 
d nt 
Bete Prune Materials Through Constant Research and Creative Abilil se 
GIVAU DAN-DELAWANNA, INC. 25, I 
330 West 42nd Sireet + New York 36, N.Y. subs 
Branches: Philadelphia « Boston + Cincinnati « Detroit 
~ Chicago « Seattle + Los Angeles «+ Toronto MAR 
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Mailing Aerosols 
(From Page 161) 
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fernal machines, and mechanical, 
chemical, or other devices or com- 
positions which may ignite or ex- 
plode, and all disease germs or scabs, 

etc., which may kill or injure 
another, or injure the mails or other 
property, whether or not sealed as 
first-class matter, are nonmailable 
matter and shall not be conveyed in 
the mails or delivered from any post 
office or station thereof, nor by any 
letter carrier.” 

“The 


may permit the transmission in the 


Postmaster General 
mails, under such rules and regu- 
lations as he shall prescribe as to 
preparation and packing, of any 
such articles which are not outward- 
ly or of their own force dangerous 
or injurious to life, health, or prop- 
erty.” 

Having noted in the above 
that the Postmaster General may 
permit the transmission of certain 
harmful matter in the mails, under 
special rules, a special consideration 
for compressed gases and aerosol 
insecticides is allowed in  Para- 
graph 125.23 (c) of the new Postal 
Manual, which reads: 

“Compressed gas containers 
shall be of metal or nonshattering 
steel types, as required by the In- 
terstate Commerce Commission or 
other Federal agencies. In addi- 
tion to being cushioned to absorb 
shock, containers with release mech- 
anisms shall be protected against 
damage or accidental discharge in 
transit.” 

Manufacturers, distributors 
and dvalers who intend to send 
aeroso] insecticides or compressed 
gas mixtures through the mails 
should purchase the December 1, 
1954, edition of the Postal Manual 
with a one-year subscription to all 
change sheets from the Superinten- 
dent of Documents, U. S. Govern- 
ment Printing Office, Washington 
25, D. C. The Manual and one-year 
subscription costs $2.00. The Man- 
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ual alone costs 65 cents. Send cash, 
check, or money order. Read care- 
fully Parts 124, 125, and 135.3. 

The Manual and the revision 
sheets may be put in standard 6 x 9 
looseleaf binders. Instructions will 
accompany the revisions telling 
where to insert them and which old 
pages to remove. 

What does this mean to you 
as a shipper ¢ 

1. If you are authorized un 
der I.C.C. regulations to ship your 
aerosol insecticides or compressed 
gas by common carrier and it is non- 
flammable, nonpoisonous, and non 
explosive, then with proper protec- 
tive packaging you may ship through 
the United States mails up to the 
limit of size and weight prescribed 
by Act of Congress. 

2. You must limit the pack- 
age to 40 pounds gross weight and 
72 inches (length plus girth) from 
a first-class to a first-class post office 
for delivery in the first and second 
zones (less than 150 miles), and 
limit the package to 20 pounds gross 
weight and 72 inches (length plus 
girth) to the third through the eight 
zones (150 miles or more). 

3. Mailings from or to sec- 
ond-, third-, or fourth-class post 
offices or from a first-class post of- 
fice addressed for delivery on rural 
or star routes are limited to 70 
pounds gross weight and 100 inches 
(length plus girth). 

4. Severe penalties, fines, or 
imprisonment, or both, are provided 
by law for anyone who knowingly 
desposits for mailing or delivery, or 
causes to be mailed or delivered, 
anything declared nonmailable under 
law. This particularly pertains to 
poisons, explosives, and flammables 
in this case. 

5. If your areosol or com- 
pressed gas mixture is a solution 
and as such will not support com- 
bustion, you may consider it to be 
nonflammable even though one or 
more of the ingredients of the solu- 
tion is flammable. 

6. When sending compressed 
gases or aerosols in the mails, all 
the rules and regulations of the In- 
Commission 


terstate Commerce 


must be complied with. Ship only 


in containers as specified by the 
be sure to mark 
outside packages “THIS SIDE 
UP” and “INSIDE PACKAGES 
COMPLY WITH PRESCRIBED 
SPECIFICATIONS” 


A package containing nonpoisonous, 


I.C.C. regulations : 


as required. 
nonexplosive, and  nonflammable 
aerosols must be conspicuously label- 
ed by the shipper with an I.C.C. 
specification green label giving the 
name of the commodity as speci- 
fied in Paragraph 73.402 and Para- 
graph 73.408 of Tariff No. 9 of the 
[.C.C. regulations. 

7. Since most shipments of 
aerosol insecticides, etc., in “Spra- 
Tainers,” other suitable can-type 
containers, or regulation [.C.C, cyl 
inders will travel a greater distance 
than 150 miles, 20 pounds gross is 
a practical weight limit, or up to 
eighteen 1-pound cans, etc., depen 
dent upon the design of your pack- 
age. 

8. A twelve-can carton made 
of 200-pound test fibreboard is per- 
haps an ideal maximum package 
notwithstanding the fact that an 
eighteen-can carton can be mailed. 

9, Proceed with caution. 


Check your cartons and packages 


by making test shipments: Mail a 
sample package to some distant 


distributor or associate; have him 
return it to you through the mails 
without opening it; observe care- 
fully how well your package is hold- 
ing up in the mails and make neces- 
sary corrections to ascertain that 
you are doing everything possible 
to provide an adequate package. 

10. /f you are in doubt, re- 
quest the Post Office Department, 
in advance, for a specific ruling as 
to mailability of an item. The re- 
quest should be addressed to the 
local Postmaster, who will forward 
it to the Bureau of Post Office 
Operations, Mail Classification Di- 
vision, Washington 25, D. C. 

Mail only 
packages that have been prepared 


strong, durable 
with careful consideration. Protect 
your industry's interest and repu- 
tation and do not abuse your mail- 
ing privilege. 
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MAKE YOUR LABEL a Trade Mark 


of Zuality 





FLOOR FINISHES 


THE MOST COMPLETE LINE OF FLOOR PRODUCTS ENGI- 


NEERED FOR QUALITY, 


You don’t compromise with quality or profit when you 
distribute Federal Floor Finishes. These are the prod- 
ucts formulated to give top performance . . . stimulate 
your sales volume by creating new and repeat business. 


Yes, there’s a reason why leading organizations rely 
on Federal Floor Finishes. They know they can count 
on Federal for stable, high quality . . . for technical 
know-how . . . and they can place their complete 
confidence in Federal Floor Finishes. 


Another Federal Varnish policy is not to sell direct to 
your customers. We specialize in private brand products 


for resale only through distributors. 


Cash-in on a tremendous 
market with the products you need 





for 





“leverage” to consumate plus sales! 
Why not phone, write or see us for further information? 


AND DURABILITY AVAILABLE 


@ FLOOR FINISHES 
Gymnasium finishes 
C.P.R. Finish 
Terrazzo Finish 
Asphalt Tile Finish 
@ FLOOR SEALERS 
Heavy Duty Penetrating Sealers 
Stay Light Sealer 
Surface Sealers 
Penetrating Sealers 
Fast Drying Sealers 
Asphalt Tile Sealer 
Terrazzo Sealer 
® WAXES 
Heavy Duty Self-Polishing Waxes 
Slip Resistant Waxes 
Solvent-type Buffing Waxes 
Water Emulsion Paste Wax 
@ CLEANERS 
Asphalt Tile Cleaner & Conditioner 
Concentrated Cleaner & Conditioner 
Wax Base Soap Cleaner 
Gym Finish Cleaner and Polish 
Waterless Cleaner 
Mop Spray 
Emulsion Mop Treatment 
@ FLOOR COATINGS 
Hard Surface Waxless 
Floor Treatment 
Siliconized Floor Coatings 
Regular & anti-slip for all types of floors 
@ FLOOR STRIPPERS 
Non-inflammable type 
Inflammable type 
@ SPECIALIZED PRODUCTS FOR CONCRETE 
Bakelite-type Color sealer 
Rubber base Color sealer 
Clear rubber base concrete seal 
Concrete seal — fast dry 
@ PAINTS 
Swimming Pool Paints 
Complete line Interior and Exterior 
paints for Maintenance use 


PB adoral VARNISH DIVISION 


2841 SO. ASHLAND AVE. 


CHICAGO 8, ILL. 


SOAP and CHEMICAL SPECIALTIES 














On display for 





the first time at the 


airkem odorama 


BOOTH 625-27, NSSA CONVENTION 
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Airkem’s 








EXCITING NEW PRODUCTS 

The scientists, chemists, research specialists and 
technicians who man Airkem’s famous Osmics Lab 
have been working overtime. Their object: turn 
out new highly salable products—products your 
customers want, products so new, so different they 
will open up whole new areas of profitable repeat 
business—for you. Result: these products are now 
ready. You'll see them in action at the NSSA 


Convention. 


GET ALL THE PROFIT-MAKING FACTS at the AIRKEM 
ODORAMA, Booth 625-27, National Sanitary 
Supply Association Convention, Atlantic City, 
March 20th—23rd. 


The Odor Counteractant 
For Industrial and 
Professional Use 


© 
— 
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new) complete line 


NEW LOW PRICES 

Airkem management has taken a penetrating new 
look at present and projected market situations— 
has been studying ways to cut costs all across the 
board. Object: maintain the superior quality of 
Airkem products—and at the same time increase 
your profit margins. Result: Airkem’s attractive 
new price schedules, complete price information, 
will be given to you at the NSSA Convention. 














Use this coupon only if you are unable to attend the convention 
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| | 
| Airkem, Inc., 241 East 44th Street, New York 17, N.Y. | 
| Gentlemen: | 
lam unable to attend the NSSA Convention. Please send me 
| price lists and literature on Airkem Products. No obligation, | 
| of course. | 
| l 
| NAME 
| 

| steer 
| 

| cry ZONE STATE | 
| scs 3-55 | 
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REFINED (éewaxea) WHITE SHELLAC 

for non- ac FLOOR POLISHES 
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Section of GRP Shellac Development and Control Laboratory 
Over 20,000 Tests Made Annually 





Control — All raw materials meticulously analyzed for strict conformity to rigid buying 
specifications. 


Control — vy step of the manufacturing process continuously check- 


d to assure uniform production of the highest quality. 


Control — Finally, exhaustive tests of finished products to 


guarantee compliance with customers’ specifi- 
cations, thus safe-guarding the superior quality 
of their products. 


 GILLESPIE-ROGERS-PYATT CO., INC. 


The Bealarrdak. Office: 75 West St., New York 6, N. Y. 
Plant and Laboratory: Jersey City, N. J. 


S 1 E L L AC " Representatives and warehouse stocks in principal cities in the 


United States and Canada 
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Sells Sanitary Supplies By Phone 


N an effort to make its custo- 
tomers feel that their source 
of sanitary supplies is as close 
as their telephone, salesmen of Day- 
con l’roducts Co., Washington, D. 
C., frequently telephone, customers 
between their regular in-person sales 
calls. \s a result the firm has been 
able to build up a sizeable telephone 
order business among buyers of 
sanitary supplies and thus has im- 
proved its competitive position. 
“Fully 30 percent of our 
business is handled over the tele- 
phone and our goal is to get as close 


to 100 percent as possible,” says 


Daycon sales manager, Al Levy. 
“Once customers become  accus- 


tomed to telephoning in their or- 
ders, we get the bulk of their busi- 
ness,” explains Mr. Levy. “At the 
same time, this enables our salesmen 
to make more calls since they have 


to spend less time with our regular 
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By Phil Lance 


customers who order by telephone. 
“Many 
supplies have gotten into the habit 


buyers of sanitary 


of relying completely upon  sales- 
men to handle their orders. If they 
should run low on a certain item 
between our salesmen’s regular calls, 
more than likely they will order the 
product from the first competing 
salesman who calls on them. Our 
goal is to sell every customer all the 
sanitary supplies he buys. Inasmuch 
as our salesmen can’t be on hand at 
all times, we want our customers to 
telephone in for items they run short 
of. Eventually, we would like our 
customers to call in their entire or- 
ders. When this is done our sales- 
men will be able to concentrate al- 
most exclusively on calling on new 
accounts.” 


Daycon salesmen telephone 


each of their customers once or 
twice between sales calls. The num 
ber of telephone calls made to a 
buyer depends on the frequency 
with which the salesman calls on the 
customer. Salesmen inquire if cus- 
tomers need any particular sanitary 
supplies. They also remind the buy- 
er that he can have immediate de- 
livery on items which they may re- 
quire. If the customer does not or- 
der anything when the salesman 
calis, the buyer is urged to telephone 
Daycon for anything he may need. 
In this way telephone order business 
is stimulated by salesmen. 

“The salesman first asks the 
customer or prospect if they have 
run short on any sanitary supplies, 
or if they have any problems on 
which they would like some assis- 
tance in the sale of these items,” 
Mr. Levy explains. “After several 
calls with emphasis on immediate 


171 














PROTECT 








Reg U S Por Of ond Conode 



















a — tom, RR 
ap 
Made under rigid laboratory controls that guaralit 


POTENCY - UNIFORMITY - QUALITY — 


Quaternaries are being used more and more as 


germicides and fungicides in widely diversified fields: 


Restaurants Refrigeration plants 
Taverns Frozen Food Packers 
Soda Fountains Bakeries 
Dairies Fisheries 
Milk producers Bathing places 
Poultry farms Barber Shops 
Food Processing plants Beauty Salons 
Egg Breaking Hospitals 

and Drying plants Laundries 
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SANITIZING AGENT / 


In your compounds and formulations / 


NOW OFFERED 
TO MANUFACTURERS IN 


50% CONCENTRATION 





Sample and literature on request 


<> o) 

hear , J 4s , 
SUBSIDIARY OF STERLING DRUG INC. 
1450 BROADWAY, NEW YORK 18, N. Y. 


BRANCHES IN PRINCIPAL CITIES 
THROUGHOUT THE UNITED STATES. 


SOAP and CHEMICAL SPECIALTIES 
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needs, the salesmen try to have the 
buyer place his complete order by 
telephone. After our salesmen have 
called on their customers several 
times, they know what supplies and 
the quantities that particular custo- 
mer buys. Obtaining the entire or- 
der for the customer's sanitary sup- 
ply needs seems to follow natural- 
ly,” according to Mr. Levy. 

The more business that can 
be obtained through telephone calls, 
the longer the intervals between calls 
made by the salesman. This means 
that the salesman will have more 
time to spend in the field calling 
on new accounts or prospects. Day- 
con salesmen receive full commis- 
sion on sales to their customers, 
whether the salesman handles the or- 
der himself or it is telephoned in 
and handled by an office employee. 

Regional areas are assigned 
to each of Daycon’s six. sales- 
men. One salesman covers nearby 


Virginia: another Maryland, and 
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others are assigned districts in the 
nation’s capital. 

Daycon salesmen can cover 
any type of prospect or account in 
his area. This includes large office 
buildings, retail stores, government 
building's, embassies, restaurants, ho 
tels, hospitals, etc. Salesmen can 
make more calls when working in 
a specific area and also become more 
familiar with the requirements of 
their accounts in this way. 

From time to time, Mr. Levy 
stimulates his salesmen’s activities 
with an assortment of contests and 
promotions that pay off in cash and 
merchandise awards. Mr. Levy feels 
that such competition is important 
to his salesmen’s morale and also in 
the promotion of certain lines, as 
well as in building up their list of 
customers. 

“We have at least four or 
five promotions a year,” according 
to Daycon’s sales manager. “These 


are used to promote certain prod 





ucts, increase sales of regular items 
and to add new customers. If we 
have a new product, or are trying to 
push one that we already stock, we 
base the contest on the greatest 
gains in sales volume made by our 
salesmen. [f the contest 1s based on 
sales increases or bettering of dol 
lar volume of individual salesmen 
we usually equalize the competition 
by working out a base figure for 
each salesman and use this to meas 
ure his efforts. If we are campaign 
ing for new customers, the sales 
men bringing in the largest numbers 
in a given period are the winners. 

“To make our contests worth 
while, we award valuable prizes. 
Cash awards of $100, $200 or $300 
are not any more unusual than 
prizes of major appliances or suits 
of clothing.” 

New Daycon salesmen spend 
their first several weeks with the 
firm in the company’s showroom 


filling orders and handling telephone 
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See the REX Line 


BOOTHS 525-527 


NATIONAL SANITARY SUPPLY 


ASSOCIATION CONVENTION 


Sell More... 
... With REX 


Profit More 


AN AMAZING NEW SELF-EMPTYING 
VACUUM CLEANER! 


THE REX 
PLUTO 


U.S. Pat. 2643732 


lt Sucks! It 
Ejects! It Blows! 
A new industrial 
vacuum cleaner 
for wet and dry 
pick-up, that 
empties itself 
without removing 
the lid! Light in 
weight, easy 
to demonstrate! 
Equally effective 
for sucking or 
blowing! 
See it at 
Booths 
525-527 











A SENSATIONAL NEW 
14” FLOOR MACHINE 


£ Single brush, concen- 
{ trated weight! A highly 
efficient machine for 
polishing, scrubbing, 
etc.! Lots of sales ap- 
f peal and at a price low 
é j enough for a big seller! 
, { Here's really new profit 

for you! Standard 
J motor for AC only. 


@ New Special Price! 


See it at 
Booths 
525-527 









REX BY-PASS VACUUM CLEANER 


Heavy duty, portable. 
PICK-UP WET AND 
DRY WITHOUT 










OF MOTOR... 
SAFE! Power- 
ful, quiet, effici- 
ent, maneuver- 
able! 


Booths 525-527 





REX “Stocky” FLOOR 
MACHINE 


3 Sizes—14”—16"— 
19” 
Polishes... Buffs... 
Serubs... 
Wire-Brushes ... 
Sands ...Grinds! 








FLOOR TREATMENTS 


Rex Penetrating Seal 

Rex Terrazzo Seal 

Rex Rubber Resin Enamel 
Rex Safety Surface Coat 


RexGlo-X (fioor wax) 
RexGlo Concentrate 
Rex Gym Seal 





REX FIRM-COTE 


SLIP-PROOF, WATER-PROOF . . . 
IDEAL FOR ALL HAZARDOUS FLOORS... 
NEARLY TWICE AS SAFE AS REQUIRED 


Amazing Rex Firm-Cote is an ideal finish for 
asphalt . . . one that you can sell easily! It 
provides a beautiful, rich lustre that’s easy and 
inexpensive to maintain. But, above all, Firm-Cote 
eliminates the SLIP HAZARD! 

In addition, Firm-Cote is water-proof. It is equal- 
ly efficient on linoleum, rubber, varnished surfaces, 
etc. Firm-Cote is a ‘‘natural’” for jobbers and 
distributors in meeting the demand for a safe 
floor finish . . . one that is safe without being 
soft or sticky. It is available now. Write today 
for prices and other information! 


Approved by Underwriters’ Laboratories 





Rex Clensex Rex Lather (for rugs) 
Rex Super-Clensex Rex Rug Shampoo 
Rex Cleaner Rex Wall Cleaner (powder) 





j 


Than Most 


Adjustments! 


a 


REX TRIPLE-X 


VACUUM CLEANER 


a 
- 





Powerful 
Removes 
More 
Dirt Per 
Minute 


Vacuum 
Cleaners 
Wet 
and 
Dry 
**Pick-Up"’ 
Without 


Rex Theatre Spray 
Rex Pine-0-Cide 
Rex Roach-0-Cide 


Rex Air-0-Cide 
Rex Bac-to-Kil 
Rex Bac-to-Solve 





— 








REX-CLEANWALL CORPORATION 


238 S. MURPHY AVE., BRAZIL, INDIANA, and 6630 S. McKINLEY AVE., LOS ANGELES 1, CALIFORNIA 
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Top left: modern bookkeeping equipment 
speeds up and simplifies office procedure 


Bottom left: Daycon tries to have its 
showroom at least once a year to see wide 
handled by this jobber. 


business. As the next step in his 


training, the new salesman accom- 
panies an older salesman on calls for 
several days. He is then in a posi- 
tion to handle the territory assigned 
to 
every Friday by Daycon, and when- 


him. Sales meetings are held 
ever possible, a representative of 
a manufacturer whose line Daycon 
handles addresses these meetings. 
Throughout the year sales- 
men give customers permanent re- 
minders of Daycon in the form of 
calenders, ash trays and other desk- 
top items. These are backed up by 
envelope stuffers that are mailed out 
with all bills. In addition, periodic 
direct mail pieces are sent to cus- 
tomers and prospects. This material 
is composed mostly of manufactur- 
ers’ literature, brochures, folders, 
bulletin and catalog sheets, etc. Day- 


con, of course, develops some of its 
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in Daycon office Top right: All 


showroom to aid 
customers visit the 
selection of items Bottom right: Day« 
of brushes. Here 


own direct mail material, which it 
sends out from time to time. 

“All of our customers’ names 
have been placed on an Address 
ograph plate system that speeds up 
mailing,” Mr. Levy explains. “These 
plates are divided into types of cus- 
tomers, such as industrial, institu- 
restaurant, 
Thus, 


tional, retail, govern- 


ment, schools, etc. we can 
pinpoint our mailings to particular 
groups. Direct mail is expensive and 
unless it reaches the actual buyer, it 
is a useless expense.” 

“When we want to introduce 
a new product that we feel is of in- 
to all of 


do a mailing to our entire customer 


terest our customers, we 
list. If we have an item that inter- 
ests only a select group of prospects, 


we send our mailing piece to a spe- 


cific category of customers. ‘Re- 
cently,’ Mr. Levy pointed out, 


items 








sold 


by Daycon a played i 
salesmen who customers visi t showrox 
n carries and displays a complete lir 
brush display in showrc 


“when we moved to new and larger 
quarters all of our customers were 
notified. When we wanted to pro 
mote a fuel oil conditioner, mailings 
were sent only to that list of custo 
mers whom we felt it would inter 
est. In this way we feel we obtain 
the maximum results from our di- 
rect mail campaigns and at the low 


est possible cost.” 


Daycon’s Trade Mark 


HE REVER the Dayeon Prod 
W..:. Co. name appears, it is 
accompanied by a little igure known 
as “Mr. Sani-Terry.” This charac 
ter has a gallon jug for a body, a 
broom for a head and two dust pans 
for legs. The symbol appears on all 
of Daycon’s mailing pieces, letters 
and literature that carry the firm’s 
become so familiar 


name. It has 


(Turn tg Page 215) 
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Here is clear, natural beauty for all 
floors! LAB-COTE is not a wax. It is a 
transparent, long-wearing, floor dressing 
.. . that protects as it beautifies. LAB- 
COTE dresses floors with pure, lasting 
beauty—like a cellophane wrap! 


KEEPS FLOOR UPKEEP DOWN! 


This Cost Control Chemical* for beau- 
tiful floorkeeping is easy to apply — 
easy to maintain. Soil stays on top... 
wipes off with a damp mop. Even traf- 
fic lanes shine after light buffing. Al- 
though rugged and hard, LAB-COTE 
is easy to remove when desired. 


SAFER TO WALK UPON! 
LAB-COTE gives 40% higher anti-slip 
value than minimum standards—with 
beauty, durability ...easy maintenance. 


qe), Chemical Service of Baltimore, Inc. 
to ys HOWARD & WEST STREETS «x BALTIMORE 30, MARYLAND 


Visit us in Atlantic City March 20th-23rd at NSSA TRADE SHOW Booths 802, 804, 806 
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By Abraham Seldner 


Polak & Schwarz, Inc 


ANY manufacturers to- 

day are in the state oi 

perplexity portrayed by 
the character in the classical adver- 
tisement headlined: “Even his best 
friends won't tell him.” It seems 
he has an odor problem but he is 
not aware of it. Similarly, an item 
of manufactured goods may not 
click on repeat sales because of 
the objectionable odor of the prod- 
uct. This odor problem often goes 
undetected because the customer 
rarely complains to the producer, 
especially when he has the choice 
of a competitor's product which its 
less unpleasant. 

However, not all odor prob- 
lems are so elusive. Many products 
leave little doubt of their offensiv: 
odor. Where the product is used 
“as is” by the ultimate consumer, 
most manufacturers seek the aid of 
odor correctives. Perhaps the first 
major consumer industry to estab- 
lish incorporation of perfume as 
an essential ingredient was the soap 
manutacturer. At that time, some 
of the raw materials used in soap 
did contribute to a definitely un- 


pleasant odor. The addition of per- 


fumes solved the problem admirably 
and was adopted universally. Even 
with the highly refined raw mater- 
ials now being produced through 
advanced technology, the soap in- 
dustry continues to use perfume, 
and a pleasant scent is an accepted 
trademark for a wide variety of 
cleansing products whether they be 
soap, detergent or bactericide. In 
fact, soap perfumery is so com 
monplace that it is not a function of 


the odor correction specialist. The 
creative perfumer is usually well 
versed in the effect of alkali and 
light on aromatic materials and can 
be depended on to prepare a sound 
soap perfume. 

Similarly, such consumer 
items as paradichlorobenzene, form 
aldehyde deodorizers, etc., are in 
variably scented and no producer 
attempts to reverse the established 
trend. Many other consumer items 
have gone on for years offending 
the nose, with little critical atten 
tion. Often the attitude has been 
that the user expects an unpleasant 
odor and accepts it as a necessary 
evil. This contention usually holds 
true until an enterprising, aleri 
manufacturer sharply reduces the 
offensiveness of his product by odor 
neutralization or the incorporation 
of a pleasant reodorant. The com 
petition soon falls into line with 
varying degrees ot speed, The slow 
est to move can testify to the un- 
desirable effect on the sales curv: 
of his good old-fashioned smelly 
product. The current rush of the 
paint industry to odorless paints 
illustrates the inevitable trend of an 
entire industry. The demand for 
more highly refined solvents and 
efficient odor-masking agents has 
climbed rapidly. The adoption of 
new base materials for paints has 
opened a varied field to the odor 
correction specialist. The ereat var 
iety of new synthetic resins and 
emulsifiable polymers presents odor 
problems that linger even after the 
solvent odor has been improved. 


The universal paint deodorant is noi 
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There is maximum purity 
For Nitrogen Division this maximum purity is also a 

minimum standard. This highest purity, highest 

quality is characteristic of Nitrogen Division 
performance. 


There is the method of production 

3! BF as Nitrogen Division is one of the largest producers 

) : ae as of synthetic Methanol by the catalytic hydrogenation 
of carbon monoxide. Constant research and modern 
producing facilities assure the buyer of highest 
purity and quality. 


Then there is service 

In basic chemicals this is often even more important 
than purity. But, as with its purity, Nitrogen Division 
service is unsurpassed. Production on water means 
advantageous shipment by boat. Stocks maintained 

at key industrial points from coast to coast assure 
prompt delivery! 


Nitrogen Division Methanol is shipped in barges, 
8,000 and 10,000-gallon tank cars and tank trucks. 
Why not phone in an order today? 


NITROGEN DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 


Hopewell, Va.* Ironton, Ohio* Orange, tex.* Omaha, Neb. 
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a likelihood. A masking agent for 
a polystyrene latex paint is unrelat- 
ed to the mask required for a fishy- 
smelling alkyd resin paint or an 
acrylic resin paint. Each problem 
can be solved but more likely on an 
individual than on an industry-wide 


basis. 


Industrial Odor Problems 

HUS far, the products discussed 

are utilized by the ultimate con- 
sumer who can make it painfully 
obvious that the odor bothers him. 
Thought should be given to the less 
obvious offenders, such as the ma 
terials that are used in formulation 
or further processing. The producer 
of a rough, irritating acrylic resin 
or of an emulsifving agent that re- 
tains the odor of a tertiary amine, 
considers himself a chemical man- 
facturer and expects everyone to 
realize that chemicals don’t smell 
pleasant. Resistance to such prod 
ucts can come from many sources 
from the emplovees in his own 
plant, his direct customer, the ulti- 
mate consumer, the residents of a 
neighborhood where he or his cus- 
tomers handle the offending ma 
terial. Thus, because he is either 
enlightened or beleaguered, many a 
processor is turning to odor cor- 
rection. 

Not all industrial odorants 
are intended for the correction of 
unpleasant odors. Pleasant odors, 
for their own sake, are becoming 
increasingly popular. They lend 
sales appeal and are often pin-point- 
ed in promotion. As in the cases 
of paint and soap, once the com- 
petition has introduced odorants, the 
entire industry is compelled to adopt 
them. This greatly benefits the con- 
sumer as well as the aromatics in- 
dustry. 

Acceptability of the odor of 
an industrial plant by its employees 
and neighbors is becoming an im- 
portant factor as more and more 
plants move to the suburbs. Odor 
abatement in many areas receives 
attention similar to that accorded 
smog abatement in the Los Angeles 
and Pittsburgh areas. The plant 
engineer is a frequent conferee of 
the odor specialist. The above sum- 
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marizes the most frequent causes of 
the need for industrial perfumes. 
However, in one isolated case, a bit 
of local politics brought in the odor- 
masking experts. An operator of 
a tallow plant giving off the usual 
offensive odor had not found it 
necessary to spend money on odor 
correction until a personal enemy 
was elected to a local office. The 
renderer wisely anticipated that the 
slumbering bear of outraged citiz- 
enry would soon find its voice in 
the person of one particular repre- 
sentative of the people. Aromatics 
came to the rescue and perhaps a 
new field was opened, although it 
is doubtful that all such problems 
invelving politics can be solved by 


chemical control. 


Odor Masking 
NDUSTRIAL odor-masking is 
forcing itself gradually into the 
vernacular of the chemical engineer 
and also the industrial research 
chemist. It continues nevertheless 
to be one of the least understood 
concepts of modern production. 
Since odor-masking may ever re- 
main half in the realm of the art 
of perfumery and half in the science 
of organic chemistry, it will be the 
province of relatively few highly 
trained specialists who have gained 
a thorough knowledge of aromatic 
raw materials and a “know how” 
of many aspects of applied chem- 
istry. To the creative perfumer, the 
industrial odor specialist seems to 
debase the art of fine perfumery. 
To the organic chemist, this same 
specialist appears to work in the 
inysterious atmosphere of the al- 
chemist. In a limited sense both 
judgments are correct. A perfum- 
er’s finished fragrance is quite out 
of place in covering the mercaptan- 
like odor of a West Coast kerosene, 
especially when the customer’s maxi- 
mum cost is two cents per gallon. 
A fine perfume fragrance and a 
well designed masking agent, like 
a rubber tire and a girdle, have 
many common raw materials but 
vary greatly in composition to meet 
the particular needs of the problem 
in question. 
To appreciate the mysteries 


of industrial perfumery, the organic 
chemist must understand that his 
odor-masking colleague is hampered 
by an almost total absence of ob- 
jective criteria. When the chemist 
has completed a batch of acetanilide, 
he can run a small series of well 
defined chemical and physical tests 
and convince both his immediate 
superiors and their customers that 
the product meets all accepted stand- 
ards. Not so the industrial per- 
fumer. The same customer who 
would not dare question a melting 
point or snort at an acid number 
is the court of last appeal on a 
problem of odor correction. No 
amount of study on odor reception. 
odor evaluation, ete., will ever per 
mit the creation of the standard 
nose. A machine that will indicate 
for odors, “pleasant,” “neutral,” 
“unpleasant,” in varying degrees, is 
not a serious possibility with our 
current lack of knowledge of the 
chemistry and physics of odor. Sub- 
jective evaluation must remain our 
ultimate criterion. 

This inevitable unscientific 
evaluation is coupled with a dearth 
of sound theory of odor. Hypotheses 
and schools of thought run rampant 
in the field of industrial perfumery. 
Such conditions usually precede the 
establishment of reproducible scien- 
tific data. One interesting concep- 
tion of industrial odor correction is 
the “build a perfume around the 
stench” school of thought. Its pro- 
ponents point out that many fine 
perfumes contain materials of high- 
ly unpleasant character such as ska 
tole, dimethyl sulfide, ete. An im- 
passe is immediately reached when 
the subject of proportions comes 
up. To include 0.1 percent of kero 
sene in a mixture of 99.9 percent 
of pleasant aromatics will usually 
result in a pleasant scent. To add 
0.1 percent of aromatic material to 
99.9 percent of kerosene (a most 
common requirement in industry) 
is not likely to yield a delightful 
new bouquet. The ratio of kerosene 
to aromatics in contrasting the two 
examples is in the order of one 
million to one. Thus the hypothesis 
has a pleasant sound but a dim 


future. 
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Odor Cancelling 

MORE controversial concept Is 
mn that of odor neutralization or 
true odor cancellation. Such a con- 
cept is appealing since it represents 
the ultimate goal of odor-masking. 


I 
been no accumulation of reproduci- 


Up to the present time, there has 


ble data to form a solid base on 
which to build a workable theory. 
Many times, a blend of aromatics 
arrived at by chance, will tend to 
blot out another odor without lend- 
ing its own odor characteristics to 
the mixture. Attempts to demon- 
strate physical or chemical founda- 
tion for the cancellation effect have 
vielded no results. Perhaps inten- 
sive study of the chemistry and 
physics of aromatic materials and 
a greater understanding of the 
mechanics of odor reception in the 
human nose and brain will indicate 
the proper route to a science of 
odor cancellation. Until then, we 
must accept the idea that odor-masi- 
ing is accomplished by overwhelm- 
ing the malodorant with less un- 
pleasant materials. At a point which 
varies from nose to nose, the opti- 
mum concentration is reached and 
the objectionable odor is neutralized. 
Often it is necessary to equate 
‘optimum concentration” with 
“maximum cost permissible.” 

There are still other schools 
ef thought on odor-masking, — for 
instance, the “Johnny - one - note” 
school. Its proponents are extremely 
partial to one particular aromatic 
material such as coumarin or benz- 
aldehyde or vanillin. Its drawbacks 
are obvious and the idea is losing 
ground rapidly. 

Another group firmly pro- 
motes aromatic by-products as the 
answer to masking. Terpenes and 
residues from essential oil and aro- 
matic chemical production are pro- 
posed as the answer to most odor 
problems. A terpene which derives 
its odor value from proximity to 
eugenol and an accidental content 
of a fraction of a percent of such 
a powerful aromatic is many times 
less effective than the aromatic it- 
self. Residues from the distillation 
of hydroxycitronellal will not have 
the strength of the distilled chemi- 
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cal. This is not to say that terpenes 
and residues do not have their pro- 
per place in masking. For instance 
a generous percentage of orange oil 
terpenes may iid the precise lift 
desired to a well blended masking 
agent. The above-mentioned residue 
may lend a sought-after fixative 
effect to a low-cost mask. [Experi- 
ence demonstrates that masking 
agents blended with high concentra- 
tions of aromatics will often be 10 
to 20 times as effective as by-proa- 
uct blends even though their price 
may be as little as three to four 
times that of the by-producis. Thus 


they are more economical to use. 


There are numerous other 
schools of thought, such as those of 
“compatibilities,” “lipoid solubility,” 
“incompatibilities,” *‘compensating 
infra-red spectra,” etc. In any case, 
none has been proven or disproven 
and the practicing industrial per- 
fumer must continue to operate in 
the absence of an unshakable scien- 


tific foundation. 


Odor Control Methods 

N light of the earlier discussion 
| on the skimpy scientific basis for 
odor correction, it is obvious that 
the methods used must be essentially 
empirical. The trial and error tech- 
nique handled by a skilled aromatics 
chemist 1s most productive of re 
sults. The odor consultant must be 
forearmed by a full exposition of 
the problem and he must be geared 
mentally to work on a_ problem 
rather than on an odor. His train- 
ing must enable him to go through 
a minimum of waste motion for 
it is plain that unguided trial and 
error experimentation can be end- 
less. Since there is no background 
data on which to base predictions, 
the odor expert must keep an open 
mind so that tests that might ulti- 
mately lead to the solution are not 
overlooked. The field can be nar- 
rowed down by the application of 
common-sense to the problem. 
Heavy floral fragrances are rarely 
compatible with protective coatings. 
The odor of fresh bread will be 
duplicated by few traditional aro- 


matic materials. The need for a 


Heeting odor climinates many high 
boiling point raw materials. 

The hunch and the guess are 
also factors in so inexact a science 
but they must be subordinated be- 
fore they dominate all thinking. 
Whereas the true scientist will dis 
card a false start even if inspired 
by hunch, the perfumer (and many 
industrial odor specialists started 
as perfumers) often defends the 
misguided hunch as an example of 
his art and will not discard it no 
matter how much it fails him. 

experience, rather than stub 
bornness, will lead an odor consul 
tant to discourage a customer's pre- 
dilection for a lemon fragrance in 
his alkaline cleanser. Lemon will be 
contra - indicated in a_ detergent 
bleach. At the same time, lemon 
scent will be highly recommended 
in a detergent of the sulfonate type 
or a highly acid bow] cleanser. Thus, 
the sensitivity of aliphatic aldehydes 
to alkali and oxidation and _ their 
relative stability to acid, are all fac 
tors to be considered. 

Such basic considerations are 
secondary to a full understanding 
of the problem. The same product 
can require different solutions de 
pending on the producer's objective. 
For instance, a paint formulator 
may wish to cover the pungent sol 
vent odor noted when the can is 
first opened. A powerful, though 
fleeting odor may afford the de- 
sired coverage. Another manufac 
turer will want an odor that will 
reduce the unpleasantness of work 
ing with the paint and living with 
it during the first forty-eight hours 
after it has been applied. Solvent 
coverage and moderate odor fixation 
is then required. A third produce: 
will wish to “trademark” his paint 
by giving it a distinctive odor that 
will persist for weeks. Requests 
for the odor of fresh bread, clean 
linen, new car, etc., will also be re 
ceived for this same general type 
of paint. Finally, a latex paint 
manufacturer will request an odor 
that will make his water based paint 
smell like the oil based paint the 
odor of which has so offended its 
own manufacturer. 

An excellent test of odor- 
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masking effectiveness is the per- 
fuming of ammonium thioglycolate 
cold wave lotions. The major re- 
quirements are the ability to mask 
the odor of ammonia and the very 
different but equally objectionable 
odor of thioglycolic acid, stability 
of fragrance at high pH, ready mis- 
cibility in the aqueous lotion, over- 
all pleasant scent compatible with 
the cosmetic nature of the product, 
and absence of effect on the color 
and stability of the emulsion. Ex- 
tensive testing of aromatics, coupled 
with shelf-testing, produces a mod- 
est list of acceptable materials. De- 
velopment of a finished blend that 
meets all requirements begins at this 
point. In addition to designing a 
blend that will please the cosmetic 
manufacturer, effective masking 
must be achieved. Academic dis- 
cussions of odor-masking blends of- 
ten bring up the synergistic effects 
of the various components on each 
other and on the odoriferous in- 
gredients of the lotion. Practical 
considerations make it advisable to 
ignore this question. Picture all the 
possibilties for experimentation in 
determining the synergistic effects 
of 20 to 30 different materials, used 
in widely varying proportions. 
Again, trial and error experiments 
conducted by a specialist promise 
solution to a problem several years 
before the data on synergism can 
be assembled. The various blends 
are tested in the offending lotion and 
submitted to organoleptic panels. 
Those blends that achieve statisti- 
cal success are then run through the 
various stability and color tests. 
With good fortune, several months’ 
work and additional months of 
shelf-testing will yield one or two 
compounds that will meet all re- 
quirements, but a major problem 
will have been solved and data will 
have been accumulated on masking 
agents for ammonia and organic sul- 
fur compounds. 

Another problem requiring 
careful design is the case of a West 
Coast petroleum solvent that was to 
be used for dry-cleaning. The sol- 
vent was reclaimed repeatedly by 


distillation. An effective odor-mask- 
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ing agent was sought that would 
continue to mask after many dis- 
tillations. In addition to masking 
power, boiling point, heat stability, 
and sensitivity to oxidation were all 
factors to be considered in design. 
By following the basic method dic- 
tated by previously discussed limi- 
tations, a satisfactory inexpensive 
masking agent was achieved. 
Different problems of design 
arise with almost every odor prob- 
lem. Several other considerations of 
design will be indicated in a later 
section on types of problems hand- 


led. 


Tests and Standards 
NOTHER problem confront- 
A ing the industrial perfumer be- 
cause of the lack of data is the need 
to devise his own tests and stand- 
ards. There are no accepted methods 
to follow. Ingenuity must also be 
coupled with a knack for burrow- 
ing through a welter of extraneous 
suggestions to a simple and con- 
clusive method that leads to accu- 
When the 


proper aromatic has been designed 


rate recommendations. 


and tested, the odor consultant must 
then advise the customer of opti- 
mum concentrations and the most 
convenient method of incorporating 
the aromatic material into the finish- 
ed product or process. This keynotes 
the major function of the odor con- 
sultant. More than anything else, 
he provides his customer with high- 
ly specialized technical service. The 
manufacturer who becomes aware 
of an odor problem soon learns that 
there are many establishments that 
can provide samples of blended 
aromatics. The firm that has an 
alert, skilled technical staff that can 
get to the root of odor problems 
and offers masking compounds as 
part of a process, will earn the con- 
fidence so much needed by the pro- 
ducer to whom odor correction will 


always be a bit mysterious. 


The Cost Factor 

N the minds of most persons con 
I fronted with the need for odor 
correction, the cost factor is usual 


ly uppermost. The general attitude 


is that reodorants or masking agents 
are not a part of the product and, 
therefore, represent additional un- 
necessary cost. The counter argu- 
ments to such thinking would seem 
to be obvious but they bear brief 
listing nevertheless. Few manufac- 
turers today discount the value of 
attractive and clever packaging. It 
builds up the initial sales level. By 
such reasoning, odor correction is 
even more important. Reduction of 
unpleasant odors or introduction of 
pleasant odors make for repeat sales 
-the heart of any successful busi- 
ness. Rejection of a consumer prod- 
uct rarely presents itself dramati- 
cally. Very few customers write in 
to complain. They simply switch to 
the competitor’s product which is 
usually placed next to the offending 
product on the retailer’s shelf. Of- 
ten a product with superior perfor- 
mance characteristics will lose out 
to one less effective but having 
more pleasant odor characteristics. 
This holds not only for the con- 
sumer package used in the main by 
odor-conscious women but also for 
malodorous materials used in indus 
try. It is not unusual for a material 
with great promise in the improve- 
ment of products such as paints, 
soaps, etc., to be withheld from the 
market until it can be presented in 
a thoroughly acceptable form. A 
growing practice is to study the odor 
of a new product and to evaluate 
odor-masked samples against un- 
treated samples to determine the po- 
tential value of odor correction. 
None of the foregoing is to 
imply that odor correction will be 
effected regardless of cost. There 
are some products, such as fuel oil, 
which cannot tolerate an increased 
cost of even one-half cent per gal 
lon. Other products permit the cost 
of odorant to run to about five 
cents per gallon—a cost which al 
lows considerable leeway in the de- 
sign of a masking agent, but still 
requires careful attention to maxi 
mum effectiveness while using low 
or modestly priced aromatics. Oc 
casionally, a cost allowance of three 
to five cents per pound is indicated. 


(Turn to Page 211) 
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59 Years of Research and Manufacturing 
Experience Assure Superior Quality and Service 


SNAP! * « The new Namico controlled-action detergent that snaps out dirt and grease. 
Makes fabrics fluffier, cleaner, fresher. No messy foam or soapy residues. An excellent 
all-’round cleaner for general household and laundry use. 


ee ». 

NAMICO 44x - «+ » A newly fo mulated all-purpose liquid cleaner and sanitizer. 
For disinfecting and cleaning floors, wails, woodwork. Kills germs as it cleans, removes 
odors instead of masking them. Brightens surfaces as it sanitizes them. Low in cost, 


high in efficiency. 


DELUXE DISHWASHING COMPOUND .... besigned for me- 


chine use. Recommended for difficult hard water conditions. Superior detergency and 
water-softening action. No scum deposits. 


BAR SOAPS + « «YELLOW: A quality soap for laundry and general use. Firm bodied, 


long-lasting, uniformly light in color. Gives abundant, sturdy suds. Efficient in hard water. 
GREEN: Neutral and mild; pleasantly scented. Long lasting; excellent for 
cold water washing. Uses: Auto washing, dishwashing, textile scouring, 


hand washina. 
Visit us at the National Sanitary Convention at Atlantic City, March 20-23. BOOTH 423 


NATIONAL MILLING & CHEMICAL CO. 


PHILADELPHIA 27, PENNA. 














Packed t i , 
acked to Ship Easy to Rack 


Heavy Drums and Barrels are FURNISHED KNOCKED DOWN IN | 
EASY for One Man to Handle CARTONS COMPLETE WITH WHEELS 
+ 1520 FOR ALL SIZES DRUMS AND BARRELS + 3055 
ane aioe POSITIVE SAFETY — No Slipping or Back-Breaking Effort po Bea pet 
$7.45 TIME SAVER — Takes Just a Second to Rock Over $7.95 
f.o.b. Newark NO WASTE — It Drains the Drum or Barrel Bone Dry f.0.b. iont 
Resale Price Resale Price 
$11.95 $12.95 


FORMULA FLOOR PRODUCTS, Inc. - i282 
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OW CIISWIEORION 


PART II 


By Harry L. Haynes’, Howard R. Guest’, 
Harry A. Stansbury’, Anthony A. Sousa’, 
and Andrew J. Borash * 


SUCCCORERSCOCERCECERECRCELECECCEEE EE CECE E EEC E EEE EEE EEE EEE EEE EEE 


HE 


and 


amounts of cyclethrin 


pyrethrins needed to 


provide high kill and knock- 


down when combined with tixed 


amounts of piperony! butoxide and 


sulfoxide are shown in Table \. 


10th midyear 
May 10, 1954, 


Entomologist, and “Assistant Entomologists, 
Boyce Thompson Institute for Plant Research, 
Inc., Yonkers 3, N. Y. and Carbide and Carbon 
Chemicals Co., New York 17, N. Y. 

Research Chemists, Research and Develop- 
ment Department, Carbide and Carbon Chemi- 
cals Co., South Charleston, W. Va 


*Based on paper presented at 
meeting C.S.M.A., Cincinnati, 


TELL 


PULEUREREGETEGEROETEEEEEG EEE 


Hitt, 


T 


TiGeGaeity 


over a 


the 


been demonstrated 


It has 


period of several months in 


Peet-Grady tests that only 1.6 to 


1.7 times as much eyelethrin§ as 
pyrethrins was needed with syner 
gists piperonyl butoxide or sulfoxide 
Grade ..\ 


two 


to provide excellent 


sprays. ©m the other hand, 


times as much allethrin and two 


times as much piperonyl butoxide 
are needed to equal the pyrethrins 


(Table VI). 


Oil sprays on male German 


sprays 
The eftect of evel 


! 
COCRr vaches 


THT 


Hitt 


SUGGTREREOEE 


thrin, pyrethrins, and allethrin, with 
out svnergis(s, in oil sprays on adult 
German cockroaches was determin 
ed, The +8 hours 


for pyrethrins, allethrin and cvele 


1.150 values in 


thrin in petroleum distillate wer 
respectively, 90, 330, and 540 mg. 
100 


synergist is less effective than all 


ml. Thus, evelethrin with no 


thrin or pyrethrins on these insects 


(on the other hand synergized 
cvelethrin was tound to be superion 
to allethrin ( Table \ IT). This great 
er degree of synergism ts especially 
mixtures. It 
150 


evident with sulfoxide 
seen in Table \ II that 


svneregist 


can be 


mg. of evelethrin with 
provides significantly higher kill and 
knockdown than allethrin. That ts, 
73 percent and 45 percent kills, re 
spectively, and 41 percent and 18 
percent knockdowns were obtained. 
iperonyl] butoxide also synergized 
evelethrin better than allethrin fo: 
knockdown. Neither the cyclethrin 
nor allethrin mixtures are equivalent 
to the synergized pyrethrins with 
piperony] butoxide or sulfoxide. 
-lerosols on house flies. Cycle 


thrin has been compared with alle 


TABLE V — Effectiveness of two synergists with pyrethrins and cyclethrin 
in space sprays for knockdown and kill of house flies. 


% Knockdown 


OTI Difference 


Formulation 
Insecticide No. of % Kill Kill Knockdown 

(mg.) Synergist (200 mg.) tests 24 hrs 3 Min. 5 Min. 10 Min. 24 hrs. 10 Min. 
Pyrethrins 25 Piperonyl butoxide 7 58 74 86 94 +19 l 
Cyclethrin 40 7 si 7 59 64 79 92 +-20 —3 

i 45 P "3 7 66 66 83 94 1-27 —| 
Pyrethrins 25 Sulfoxide 7 68 79 89 96 +29 t-] 
Cyclethrin 40 > 7 67 69 87 95 +-28 0 

. 45 “ 7 71 74 87 96 1-32 L-] 
OTI 17 39 87 92 95 

TABLE VI — Effectiveness of synergists with pyrethrins, cyclethrin, and allethrin 
in space sprays for knockdown and kill of house flies. 
Formulation % Knockdown OTI Difference 
Insecticide No. of % Kill Kill Knockdown 

(mg.) Synergist (mg.) tests 24 hrs 3 Min. 5 Min. 10 Min. 24 hrs. 10 Min. 
Pyrethrins 25 Sulfoxide 200 18 73 87 93 96 38 
TI 25 35 90 93 95 
Cyclethrin 42 200 94 67 79 87 94 28 
OT! 68 38 9] 93 95 
Allethrin 42 “ 200 8 39 80 86 9] 4 
OTI 13 37 90 93 95 
Pyrethrins 25 Piperonyl b de 200 47 67 83 90 95 :-28 0 
OT! 61 39 9] 93 5 
Cyclethrin 42 200 83 65 75 85 34 27 
OTI 59 38 92 94 36 
Allethrin 42 200 8 45 76 83 30 ? 
OTI 3 37 90 93 95 
Allethrin 50 400 5 59 82 90 35 ) 
OTI 5 37 90 93 95 
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kill 


INSECT. 


.--not sales! 











/ increase the saleability 


| 
~/ of your insecticide with 


Foi 


MM.R 





Which of these toxic agents does your product con- 
tain? Mail your order for the corresponding MMGR 
Perfume Oil-Neutralizer, available in 5 lb. and 28 lb. 


containers. 

BENZENE HEXACHLORIDE — Neutralized by 
Perfume Oil Grape Bouquet MM&R or Neutralizer 
D.O. 622 MM&R. (1 oz. to 1 or 2 gals, B.H.C.) 


CHLORDANE — Use Neutralizer D.O. 622 MM&R 
or Neutralizer Bordane MM&R. (1 oz. to 2 to 4 gals. 
Chlordane ) 

DDT — Sprays containing DDT can be pleasantly 
perfumed with Deodorant L-37 MM&R, Neutralizer 
202 MM&R, Perfume Oil B.L.S. MM&R and by 
many other MM&R specialties. (1 0z. to 6 gals. spray 
LETHANE — Perfume Oil Fruitberry MM&R, Per- 
fume Oil Sweetgrass MM&R, Neutralizer 202 
MM&R, Deodorant L-37 MM&R should be used. 
(1% oz. to 1 gal. Lethane) 

LINDANE — Same 
Chlordane. 
PENTACHLOROPHENOL —Neutralizer 202 
MMé&R is effective for oil solutions. For aqueous 
solutions use W.S. Neutralizer 202-41. 


recommendations as for 


PYRETHRUM — Sce recommendations for DDT. 
THANITE — Same recommendations as for Lethane. 


VELSICOL — Employ Deodorant L-37 MM&R or 
Deodorant L-44 MM&R. (1 oz. to 1 gal. Velsicol 


KEROSENE — If regular kerosene is used in the 
formulation of your insecticide, first add 1 oz. Neu- 
tralizer 801 MM&R to each 8 gals. 
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Magnus, Mabee & Reynard, Inc. 
16 Desbrosses Street, New. York 13, N. Y. 


(Ship) 
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PERFUME OIL- 
NEUTRALIZERS 


Two sales-building actions — 
for the price of one 


@ mask the odor of every basic material used 
in the manufacture of insecticides 


@ impart a pleasant, lasting fragrance which 
gives vigorous sales appeal to your product 


HE repellent odor of an insecticide can kill a sale 
te easily as the product itself kills insects. MM&R 
research chemists, convinced that the odor of most 
insecticides is unnecessarily offensive to the user, 
have developed a series of specialty perfume oil-neu- 
tralizers which replace the odor of basic materials 
with pleasant sales-stimulating fragrances. 

If your product contains a combination of toxic 
agents, MM&R chemists will recommend a perfume 
oil-neutralizer exactly suited to your formulation. 
Send us a sample of your insecticide today. Our 
chemists will send it back to you “perfume styled” 
for added sales appeal. No obligation, of course. 

Neutralizers and deodorants by MM&R are also 
available without added perfume for use in food and 





milk processing plants, dairies, restaurant kitchens 


| 


and wherever an un-perfumed insecticide is required. 


MAGNUS, MABEE & REYNARD, INC. 


Since 1895 * One of the world’s greatest suppliers of essential oils 
16 Desbrosses Street, New York 13, N. Y. * 221 Nérth La Salle Street, Chicago 1, Ill. 
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TABLE VII — Effectiveness of pyrethrins, cyclethrin and allethrin with synergists 
in space sprays for knockdown and kill of adult male German cockroaches. 


% Knockdown 


Formulation 
Insecticide No. of repl. %, Kili 
(mg.) Synergist (mg.) of 20 roaches 48 hrs. 
Series A) 
Pyrethrins 50 Piperonyl butoxide 500 16 79 
‘i 50 Sulfoxide 500 15 83 
Cyclethrin 150 i 750 15 73 
Allethrin 150 750 10 45 
(Series B) 
Pyrethrins 50 Piperonyl butoxide 500 19 78 
ii 50 Sulfoxide 500 35 88 
Cyclethrin 100 Piperony! butoxide 500 14 36 
. : 500 14 45 


Allethrin 100 


thrin and pyrethrins in low-pressure 
aerosol formulations. In one series 
of tests, the three materials were 
each tested with synergists, piper- 
onyl butoxide and sulfoxide, at 
three ratios (8 to 1, 4 to 1, and 2 to 
1) of synergist to toxicant. The 
concentration of synergist was con- 
stant at 1.6 per cent and the toxicant 
was varied at 0.2, 0.4, and 0.8 per 
cent. Eight paired tests were con- 
ducted with each formulation. The 
data are shown in Table VIII. These 
data were plotted on a logarithmic 
probability scale and values were 
interpolated as shown in Table IX. 
The results with OTA were taken 
as a reference point and then the 


amounts of pyrethrins, cyclethrin, 
and allethrin to equal this were 
taken from the graph. Pyrethrins 
were then given a value of one and 
the relative amounts of cyclethrin 
or allethrin to equal pyrethrins were 
determined. An average of 1.8 times 
as much cyclethrin and 3.7 to 5.8 
times the amount of allethrin, de- 
pending on the synergist, were re- 
quired to equal pyrethrins. 

One aspect of considerable 
interest and practical importance is 
the degree to which DDT improves 
synergized allethrin formulations as 
compared with cyclethrin mixtures. 
It has been shown that cyclethrin 
is superior to allethrin with synerg- 


OTI Difference 


Kill Knockdown 
15 Min. 48 hrs 15 Min. 
78 -|4 —18 
76 —10 —20 
4] —2{ —55 
18 —4g ——78 
77 —13 20 
8] 1-3 —13 
68 —40 20 
36 —3] 52 


ists piperony] butoxide and sulfox- 
ide. However, when DDT is added 
to such mixtures, the performance 
of this type of an allethrin formu- 
lation is improved so it equals that 
of a corresponding cyclethrin for- 
mulation (Table X_). Kill and knock- 
down were equal for piperonyl 
butoxide plus DDT with allethrin 
or cyclethrin. Results for piperonyl 
butoxide with no DDT combined 
with allethrin or cyclethrin showed 
the superiority of the latter for 
knockdown and kill. Similar com- 
parisons can also be made with sul- 
foxide mixtures. The data given in 
Table X are typical of several aero- 
sol formulations which have been 


TABLE VIII — Effectiveness of 1.6 percent piperonyl butoxide or sulfoxide with different concentrations of pyrethrins., 
allethrin, and cyclethrin in low-pressure aerosols for knockdown and kill of house flies.* 








Insecticide** % Knockdown OTI Difference 
% Knockdown 
Yo Yo Kill %, Kill 
Synergist Name Concn. 24hrs. 5Min. 10Min. 15Min. 24hrs. 5Min. 10Min. 15 Min. 
Piperonyl butoxide Pyrethrins 0.1 59 55 72 82 —29 +-3 +g +-14 
" > ™ 0.2 74 63 8] 90 —14 1-12 +18 +22 
: 0.4 88 63 34 9] —!| 1] +2] +23 
0 - 0.8 94 73 90 96 16 +2] +27 +28 
= Allethrin 6.2 5] 46 62 71 —37 —§ l +3 
Y “ - 0.4 59 61 71 83 —30 10 8 14 
sa 0.8 70 65 83 9] 18 1-14 120 23 
* se Cyclethrin 0.2 62 55 71 84 —27 4 8 16 
” ‘5 0.4 84 57 79 90 —5 1-6 16 22 
” ’ 0.8 95 69 87 95 1-6 18 24 27 
Sulfoxide Pyrethrins 0.1 59 50 68 78 —29 2 5 10 
vt “ 0.2 39 61 82 93 +] +-9 19 +-25 
» % 0.3 87 63 8] 9] ] +-12 18 +23 
“4 = 0.4 97 69 90 9€ +-9 1.17 27 128 
Allethrin 0.2 45 46 60 69 43 —§ 3 +] 
ra > 0.4 61 6] 77 87 27 1.9 14 L1g 
i ‘i 0.8 75 67 83 9] —l4 11 20 +-23 
” >yclethrin 0.2 62 56 71 79 27 1S Lg 1}] 
- Fe 0.4 74 61 78 90 -14 9 1§ 2 
‘af 0.8 94 68 86 95 15 1-17 23 27 
OTA *** 88 51 63 68 
OTI 44 96 
” *Eight tests were made with the test formulations compured with 32 tests for the OTA and the OTI. 
**Ingredients are per cent by weight. 
***QOfficial Test Aerosol contains 0.4 per cent pyrethrins and 2.0 per cent DDT. 
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NOW... Precision’s same high 
quality, time-tested aerosol value is 
being manufactured in England, 
France, Germany, Italy and Brazil. 
The availibility of the Precision 
Valve throughout the world now per- 
mits your foreign sales to enjoy the 
same aerosol growth and success that 
has been experienced in this country. 
So wide-spread has been the public 
acceptance and demand for self- 
dispensing packages, that new type 
products and additional brands are 
added daily to the long list. Now is 
the time for you to investigate this 
market. 


af 


4 £ j “dion, (#é 
VHY VA SLO F , 


DESIGN ... The wide range of Pre- 
cision Valves featuring postive. fingertip 
operation assures a successful solution 
to your specific spray requirements. 


CONTAINER ... Precision has a valve 
engineered for the aerosol container of 
your choice plus the widest selection of 
plastic colors to enhance the beauty of 
your package. 

PRODUCT... Plastic construction elimi- 
nates corrosion enabling Precision Valves 
to perform efficiently for all products 
whether foam, residual or true aerosol. 


FILLING METHOD . All types of 


aerosol products with Precision Valves, 
are being filled successfully by pressure 








as well as refrigeration at the lowest 
possible cost. 


QUALITY Precision’s basic re- 
search, production skill, development 
techniques, 100° inspection of every 
valve plus the background of over 
150,000,000 time-tested valves is your 
assurance of quality. 


INOMY The highest plant 
production efficiency, as well as the low- 
est rejection rates for filled containers, 
assures maximumeconomy with Precision 
Valves. 


AVAILABILITY . . . The world’s larg- 
est aerosol valve manufacturing facilities, 
are combined with the lastest production 
methods and techniques, to give prompt 
production and delivery schedules. 





@ We invite your inquiry to enable our 
staff of aerosol valve technicians to work 
cooperatively in satisfying your valve 
requirements, 
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¢ strong -acid 
efficiency 





elow corrosive 
action 


with Du Pont 
SULFAMIC ACID 














Here’s a wonderful opportunity to increase your in- 


dustrial cleaner sales! With Du Pont Sulfamic Acid 


Broaden Your Market In 


you can now formulate cleaners that combine powerful 


... Dairy Milk-Stone Cleaners : é 
cleansing action with unusual safety and economy. Now 


-- - Cleaning Paper-Mill your customers can remove scale from heat transfer 
Felts and Wires and general processing equipment faster than ever be- 
fore! 


. . . Descaling Sugar Evaporators 
: . pene This remarkable combination of speed and safety is 
... Descaling Air-Conditioning 


Coils possible because Sulfamic Acid is strong—but far less 


corrosive than acids of similar strength. It reduces 
- + - Brewery Cleaners cleaning time, minimizes handling hazards, and cuts 
. .. Heat Exchange and Boilers storage and packaging problems because it’s an odor- 


less, non-volatile and crystalline solid. 
. . - Metal Cleaners 


. Find out how this versatile granular acid can help 
and Brighteners 


build your sales. Fill in the coupon below and mail it 


to Du Pont. 

















2 RE EE ea ee ae ee a 5 

) E. 1. du Pont de Nemours & Co. (Inc. | 

DU PONT Grasselli Chemicals Department, Room N-2539 | 
Wilmington 98, Delaware | 

Please send me your bulletin on Sulfamic Acid and information on its | 

aati a? . | 

applications in industrial cleaning. ee - | 

_— | 

ee Position. . 

or es — | 

— a a —— | 

Better Things for Better Living... through Chemistry J City Soke 
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FURNITURE 
METAL 
AUTO 
FLOOR 
SILVER 
SHOE 

ETC. 
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Never underestimate the value of FRAGRANCE 


for it tends, subtly, to influence 

the user’s liking for your product. 

Polish perfumes require these considerations: 
APPROPRIATENESS to the finished product 
and COMPATIBILITY with the solvents, 

waxes, emulsifiers and extenders 

used in its composition. 

Scrupulous attention to these considerations — 
to the physical characteristics 

of the particular polish 

and to the lasting compatibility 

of its constituent parts — 

to these we attribute 

our laboratory's many successful 
achievements in this field. 

May we undertake the creation 


of a sales-winning scent for your polish? 





FRITZSCHE 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES and “STOCKS: Atlanta, Georgia, Boston, Massachusetts, Chicago, Illinois, Cincinnati, 


Ohio, Cleveland, Obio, Los Angeles, California, Philadel phia, Pennsylvania,~~San Francisco, California, 
St. Louis, Missouri, *Toronto, Canada and * Mexico, D. F. FACTORY: Clifton, N. J. 
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TABLE IX — Summary of results showing effectiveness of synergized pyrethrins, 
cyclethrin, and allethrin in low-pressure aerosols for 
knockdown and kill of house flies 


Relative amounts for comparable 


Test performance with pyrethrins 
OTA (%) Cyclethrin Allethrin 
Synergist sulfoxide 
5 Minute knockdcwn 5] 1.6 3.1 
10 ti ‘ 63 1.] 2.6 
15 a . 68 2.4 3.8 
24 Hr. kill 83 2.0 5.2 
Average 8 3.7 
Synergist piperony] butoxide 
5 Minute knockdown 51 1.8 2.4 
10 m 63 y & 46 
15 i ” 68 is 3.8 
24 Hr. kill 83 1.2 9.3 
Average 1.8 5.8 


assaved to determine their effective 
ness on house flies. 


-lqueous sprays on agriciu!- 


tural insects. Cvyeclethrin has been 
tested in the laboratory against sev- 
eral insects attacking farm crops. 
In preliminary tests, it has been 
shown that allethrin and cyclethrin 
without synergist in aqueous sprays 
are equal for kill of spider mite 
nymphs and adults and Mexican 
bean beetle larvae. [lowever, cycle- 
thrin is significantly more effective 
than allethrin on the bean aphid 
(Tabie XI). 

Mixtures containing certain 
synergists activate cyclethrin to a 
greater extent than allethrin on these 
synergized 


crop pests. However, 


cyclethrin is not so effective as syn- 


tive on insects attacking agricultural 


Se 


cre ps. 


TABLE XI — Effectiveness of unsynerg- 
ized pyrethrins, cyclethrin, and allethrin 
for kill of three agricultural insect pests. 


Concn. in mg. per 100 ml. of 
water for LD95 


Insecticide Spider Mexican 
mite bean 
Bean nymphs beetle 
aphids 4&adults_ larvae 
Pyrethr 7 $2 
Cyclett 25 290 6€ 
Alletk 5 70 


Hheat protectants. During 


the last few vears, it has been 
demonstrated that svnergized pyre 
thrins impregnated on an inert dus 
diiuent can be used to prevent insec 


attack on stored grain. In labora 


20 and 25 per cent more allethrin 
and synergist respectively are need 
ed to equal synergized pyrethrins 
mixtures. 

I.xperiments were conducted 
with wheat using the rice weevil as 
the test insect. Cyclethrin was found 
to be equal to allethrin when the 
materials were used alone or with 
synergists. In this application cycl 
thrin has not been synergized to a 
greater degree than allethrin (Table 
XIT). 

Livestock Sprays. CNV clethrin 
has shown considerable promise in 
livestock sprays for control of flies 
attacking dairy cows. It has been 
compared with pyrethrins in oil 
space spray, repellent-type mixtures, 
in water-based sprays and in treadle 
sprayer concentrates. In these field 
experiments, cvclethrin was tested 
at the same dosage, and at 1.7 and 
2.0 times that of pyrethrins. Two 
synergisis, piperonyl butoxide and 
sulfoxide, and “Crag’* Fly Repel 
lent ( butoxy polypropylene glycol ) 
were evaluated with pyrethrins and 
evelethrin. il and = water-based 
sprays were tested for repellenc, 
against stable, horn and house flies 
Concentrates in treadle 


were evaluated 


sprayers 
wainst Tahanits 
species and stable flies. 

The scope of these exper! 
ments is. broad nd detailed data 
cannot be reported at this time 
lilowever, the over-all results ind 


cate that 1.6 to 1.7 times more evcl 


ergized pyrethrins. Field work is tory tests, allethrin is also effective ae eee ae a ees 

needed to determine whether syn- when formulated with  piperony! Carbon Chemicas Co. New Yort 

ergized cyclethrin would he effec- butoxide and sulfoxide. In general, (Turn to Page 195) 
TABLE X — Effectiveness of cyclethrin and allethrin with synergists in presence and 


absence of DDT in low-pressure aerosols for knockdown and kill of house flies.* 


Formulation** 


DDT Insecticide (%/) 





* 

P 

, 

, 

2 Cyclethrin 0.34 
Allethrin 0.34 

ethrin 0.34 


*Figures represent averages of 24 tests 
**Ingredients are per cent by weisht. 


methylated naphthalenes and reiined petroleum distijlate to 100 per cent. 
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OTA Difference 


No. of % Kill % Knockdown Kill 15 min. 
Synergist (%/) tests 24 hrs. 15 min. 24 hrs. Knockdown 
Pin bu? ig 19 88 - 
. L€ 19 
Pir 0 Bt 
; 19 9C - 4 
r ike 

for formulations containing 2 per cent DDT and ts for formulatior with 1 DDI 
Aerosols contained in addition to above 42.5 per cent eact f re and 6.5 per ¢ t 
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FOR 
WALLS! WOODWORK! FLOORS! 


Douckeye ... 
SYND 


the concentrated 
neutral 
synthetic-detergent 


CLEANING 
i COMPOUND 


powerful liquid 

detergent action 
quickly dissolves 
dirt and soil! 






SYND is one of the outstanding developments of 
the famous Davies-Young Laboratories! It’s safe, 
economical .. thoroughly and quickly dissolves 
dirt and soil. Synd works wonders on all floors, 
walls, woodwork — develops a clean fresh odor. 
Used with fine results in hotels, restaurants, 
schools, office buildings, hospitals, churches and 


industry throughout the nation. 
FAST! EASY! ECONOMICAL! 


LOOK FOR THE NAME BUCKEYE! 





DAVIES-YOUNG SOAP COMPANY 
P.O. Box 995, Daytor 1, Ohio 


| 
| f 
| { 
| 
O Send free sample 0 Have your representative calt 
© Send further information 
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Wie =the DAVIES-YOUNG soap Company 
NU P.O. Box 995 Dayton 1, Ohio 
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Our 35th 





Foster D. Snell, tne. 


HEADQUARTERS for 


Chemical Specialties Research 


CLEANERS for Hard Surfaces — Floors, Walls, Furniture, Wood- 


work, Porcelain, Dishware, Glass, Metals. 





AUTOMOTIVE Products—Anti-freezes, hydraulic fluids, polishes, 


cleaners, gasket compounds, degreasers, additives, radiator 





cleaners, etc. 


INDUSTRIAL Cleaners — Degreasing fluids, dishwashing com- 





pounds, metal cleaners, paint removers. 

FABRIC Cleaners — Rugs, upholstery, dry cleaning fluids, spot 
removers. 

HOUSEHOLD SPECIALTIES — Metal polish, furnish polish, 


bleaches, etc. 





COMMERCIAL PRODUCTS — Detergent mixtures, alkaline 


cleansers, polishers, cosmetics, etc. 





INSECTICIDES — Determination of active ingredients by AOAC, 
polarographic, chromatographic, Colorimetric, volumetric meth- 
ods. 

DRUGS and PHARMACEUTICALS — Assays and Tests per USP, 
NF, NNR procedures. 





ANIMAL and VEGETABLE OILS and FATS — Chemical and 
physical constants according to procedures of ASTM and AOCS. 





Whatever your Problem 
You Can Rely on 
Research by Snell 


For 35 years we have rendered re- 
search services to industry, individual, 
science and government. 


You are cordially invited to confer 
without obligation. 





Foster D. Snell Ine. 


RESEARCH LABORATORIES 
CHEMISTS * ENGINEERS 
29 W. 15 St. New York 11, N. Y. 

WA 4-8800 
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“so INTRODUCING 


the latest word in smart, modern 
Soap Dispenser design. 












‘““BASIN-TYPE’’ 
SOAP DISPENERS 


AVAILABLE IN MODELS WITH GLASS or METAL GLOBES. 
LIQUID or LATHER-FORMING SOAP. 










Again American steps ahead with a line of ‘‘Pullman- 
Type” soap dispensers that is unmatched in superior 
design and performance. Their quality, so typical 
SEE US AT of all American dispensers, is obvievs even upon 
the most critical inspection. That's why it will 
BOOTH 518 pay you to push American Dispensers: to 
break sales resistance, to add more profit- 
At the Nat'l. Sanitary Supply Show “Qe PPP eee ee 











Awys 
sop AMERICAN DISPENSER CO., Inc. Semampemaneebmbamcuaacs 


gov 115 East 23rd Street, New York 10, N.Y. OUR LATEST CATALOG 
a WESTERN SALES OFFICE: PHILLIP SHORE & Associates, 2881 E. Pico Blvd., Los Angeles 23, Calif. 














You're welcome tc 
make use of our 
complete service 
from helpful start 
ing formutations to 

















FISCHER-TROPSCH WAXES are light in color, very 
high melting, give a hard gloss and are surprisingly 
low in cost .. . and they are easily formulated into 







es technical service by \\ 
quality products with greater sales appeal. This practical wax e ‘ 
. . . rts a you C 
unique combination of properties merits your ens we charge or 
evaluation! — 4 ak 
OTHER FISCHER-TROPSCH iN 
WAXES FOR THE POLISH INDUSTRY 
DUROXON H-110: Specifically for non-ionic emulsions 
¢ DUROXON J-324 YELLOW DUROXON C-60A: For emulsion paste waxes 
For clear stable, solution-like emulsions. For firm low solids, DUROXON R-21: For liquid solvent-type polishes 


DUROXON R-11: For solvent-type paste 
and shoe polishes 
FT—WAX 200 WHITE: Most economical gloss giver 
e FT—WAX 300 WHITE eee se ee ee a ee ea a a 


TO: Dura Commodities  - < h 
20 Vesey St New York Y 


Please send technical data on (name product 


pastes. For polish films that defy wear 





For effortless super-gloss buffing. For auto and furniture 
polishes with glass-like quality. For harder, brighter polish 


films in general. = 


TS se nis »xpert advi ' ve forr latio 
Our epi EXCLUSIVE IMPORTERS & DISTRIBUTORS Please furnish expert advice on the formulation of 








Nome and Title 


DURA COMMODITIES CORP. Company 


20 Vesey Street, New York 7, N. Y. iis 


SYNTHETIC WAXES Telephone: Digby 9-2570 
CHEMICAL PRODUCTS 


Prt: 


eee ee ee oe oe oe ole 


City end Stote 


_— soe ee er em ce ane ee oe 
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APPROVED 


for Coconut Oil 


mers | Fatty Acids 


HIGH GLOss 
WATER RESISTANT 
WEARS LONGER 
NO RUBBING 








~—— _ 


FRANKLIN'S RUBBER GLOSS WAX .. . a tough, long 


wearing, self-polishing wax. Cuts maintenance Pi RITY hi 
lg 


costs on linoleum, rubber, asphalt tile, wood, etc. for SERV | CE cid: 


Withstands water and damp moppings indefinitely. 


| Classified by Underwriters’ Laboratories as anti-slip. H] N | F 0 4 M | T Y 














— El Dorado has specialized in coconut oil products oF 
+ wGH y , a ” . . Cher 
nich: FRANKLIN'S "'TWENTY-ONE for more than half a century. That's one big rea- 
H WAX... truly a heavy duty wax ees 
rat amit —contains 18% solids—self-pol- son you can depend on the performance of El : 
aanisse sm racmeitel ishing. Ideal for floors subjected ‘ : : : 
Uv te heavy traffic. One coat often Dorado products in your formulations. You'll find : 
replaces twe coats of ordinary that El Dorado’s standards are the highest in the = 
wax, thus reduces maintenance = 
and re-waxing costs. industry. 
FATTY ACIDS METHYL ESTERS 
CAPRYLIC COCONUT | CAPROATE COCONATE 


A COMPLETE LINE OF FLOOR MAINTENANCE MATERIALS 
AVAILABLE UNDER YOUR OWN LABEL... sales assis- 
tance and prompt delivery of materials are assured by ELDHYCO MYRISTIC MYRISTATE LAURATE 
Franklin factory representatives, offices and warehouses 

located in principal cities from coast to coast. PALMITIC ELDO 18 PALMITATE 


LAURIC CAPRIC CAPRATE CAPRYLATE 





For samples and specifications, write Dept.S 





Rely on 


TUE 




















EL DORADO 


es 


ET 
(wae ly SINCE 1892 G et) 


OIL WORKS 


MAIN OFFICE: P.O. Box 599, Oakland 4, Calif. 
PLANTS: Bayonne, N. J., Oakland, Calif. 
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Cyclethrin 
(From Page 191) 


Hee 





thrin than pyrethrins, each wiih 


synergists, was needed for control 


ot these fly species, ‘his conclusion 
is based on the results of two sea 
sons’ work with oi] sprays in New 
York, New Jersey and South Caro 
lina, and one season's work in Okt: 

homa. Water sprays have been test 

ed for two seasons in South Caro- 
lina and New Jersey and one season 
in New York and Oklahoma. Trea- 
dle-sprayer concentraies have been 
for season in Illinors, 


tested one 


Oklahoma and New Jersey. 


Discussion, Conclusions 
ERTAIN considerations should 
be taken 

comparing a new chemical such as 


into account when 
cyclethrin with pyrethrins or alle 
ihrin. Pyrethrum has been shown to 
be highly effective against a broad 
group of insect pests. Its relatively 
high cost and poor residual insecti- 
cidal properties have curtailed its 


wider use and applications. 


Formulation* 


Insecticide (%,) Synergist (%) 


Cyclethrin 0.1 
Allethrin 0.1 
Pyrethrins 0.08 
Cyclethrin 0.1! 
Allethrin 0.1 


*Ingredients are per cent by weight. 


” 


Sulfoxide 


TABLE XII — Effectiveness of cyclethrin, allethrin, and pyrethrins with 
synergists piperonyl butoxide and sulfoxide in dust mixtures 
for kill of rice weevil on wheat. 


Piperonyl butoxide 1 


Concentration in milli- 

grams of formulated dust 

for kill following seven- 
day exposure 


TOUUODUEOOUOOOONNEAOO OOOH EOOOONEROORONONOOOE 


LDSO LD95 

5 54 130 
16 64 1440 «== 
1] 55 Iso 
1.6 58 130 
1.6 60 170 








its fifth year and experience has in 
dicated it has been accepted widel 
for use in aerosols. Assuming: that 
cyclethrin can compete economically 
with allethrin it offers definite ad 
vantages over allethrin and cycle 
‘thrin compared with pyrethrins in 
Table NIT. It should be pointed 
out that these conclusions or com 
parisons are based on many repli 
cated experiments, but only in on, 
laboratory. It is recognized that an 
insecticide of this nature has to be 
widely tested in many laboratories 
and under many varying conditions 
the can |x 


before performance 


thoroughly evaluated with insecti 


Phe numerical values in Tabk 
NIILI indicate cyclethrin has advan 


over allethrin in. oil - space 


ages 
sprays for flies and roaches. It has 
definite advantages in livestock re 


pellent - toxicant iype sprays as 


shown in replicated field experi 


ments, Cyclethrin is twice as effec 
live as allethrin in aerosols withou 
DDT. When DDT is added, ex 


perimental results indicate this ad 


vantage is somewhat modified. In 
the laboratory, using rice weevils 
as the test insect, allethrin and cycle 
thrin are equivalent in wheat pro 
teclant-type formulations. Field ex 


perimentation is needed before the 























Low-pressure aerosols 
with DDT 


Wheat protectants Laboratory 


\llethrin is now going into :; performance of cyclethrin can be 
: cides such as pyrethrins and _ alle 
*Registered trade mark Carbide and Carbon i Turn to Page 197) 
Chemicals Co., New Yor. thrin, , } Fl 
TABLE XIII — Approximate amounts of cyclethrin and allethrin needed to equal pyrethrins : 
with synergists piperonyl butoxide and sulfoxide for certain insecticide applications : 
Mg. in 100 ml. of petroleum distillate i 
Insecticide : 
Application Test method Synergist Pyrethrins Cyclethrin Allethrin : 
Household oil space sprays Large group — : 
to provide knockdown and Peet-Grady 200 25 42-50 5-100 = 
kill of houseflies : 
Contact oil sprays for Official cock- - 5 
German roaches roach spray 500 50 200-300 300 
method 
Oil sprays for use in dairy Large group a ee 
barns and on dairy cows Peet-Grady and 200 25 42-50 5-100 
tield repellency 
tests 
Concentrates when diluted Large grour 
in water for application to Peet-Grady and At least 
livestock to prevent attack field repellency 100C 100 50-2090 200 
from biting flies tests 
Relative amounts of insecticide when amount : 
of synergist is constant : 
Low-pressure aerosols CSMA aeroso : 
without DDT test method = 





ST 


Tn TT 


SOVUUEEATOOUUUULUAOOTORUDOOODEEOUOTOOENOOUEEEEOODEEE EHO EDEONOEOERONOOOOND 


CUODUUAECT OCCULT EEDOEET ODE UERAU TEED UOT EDEEE EEE EEE eee EE renee COUUL OUUPODURESNOUUESOONADEDEEE AT EEEEETODEODAATTEEELEOED TEER TT DEP COTE EEE OO EEE 
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In New Hollingshead Sales Posts 


Paul W. McDonald 


HI. appointment of Paul W. 
McDonald as 
manager of the western division of 
R. M. Hollingshead Corp., Camden, 
N. J., was announced recently. He 


regional — sales 


is to make his headquarters at Hol- 
lingshead’s new Sunnyvale, Calif., 
plant, which is now nearing com- 
pletion. Mr. McDonald will be in 
charge of all sales activities of Hol- 
lingshead in the 10 western states 
serviced from the firm’s new west- 
ern manufacturing and distribution 
center at Sunnyvale. 

From 1929 to 1950, Mr. Me- 
Donald was associated with Phillips 
Petroleum Co., Bartlesville, Okla., 
in various merchandising and sales 
capacities. In 1950, he became a pet- 
roleum distributor of Phillips’ prod- 
ucts in Lewiston, Idaho, a position 
he held until shortly before joining 
Hollingshead. 

At the same time Hollings 
head announced the appointment of 
William L. Carolla as industrial 
manager of the corporation’s west 
ern division, with headquarters at 
Sunnyvale. He is in charge of sani- 
tary supply products, “Cocoon,” 
Hfollingshead’s sprayable plastic pro- 
tective coating, and aviation chem- 
icals. 

Mr. Carolla joined Hollings- 
head in 1946 as a salesman for the 
aviation chemicals division and was 
later named assistant sales manager 
of that division. Later he was ap 
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William L. Carolla 


pointed assistant sales manager of 
the aviation-industrial division, and 
prior to his appointment as indus 
trial manager of the western divi- 
sion, he was industrial sales section 
manager for the aviation-industrial 
division. 

H. Wilson DuVal, who was 
named regional sales manager of the 
eastern division of Hollingshead, 
will make his headquarters at [lol- 
ingshead’s newly established eastern 
division sales office at 22 E. 40th 
St., New York. He is in charge of 
all sales activities covering the auto- 
motive, industrial and other sales 
divisions of the corporation in the 
I<astern territory. 

Prior to joining Hollings- 
head, Mr. Du Val was associated with 
Dow Chemical Co., Midland, Mich., 


H. Wilson DuVal 


for nearly 10 years as industrial ac 
count executive covering the New 
York City territory. 

eos (come 
R&H Sues Roberts 

Rohm & Haas Co., Philadel 
phia, filed a patent infringement suit 
on February 16 against Roberts 
Chemicals, Inc., Nitro, W. Va. Filed 
in the U. S. District Court at 
Charleston, W. Va., the suit charges 
infringement of U. S. reissue pa 
tent 23,742, under which Rohm & 
Haas sells its “Dithane” brand 
fungicides. 

Roberts is charged with di 
rect infringement, with activity in 
ducing others to infringe, and with 
contributory infringement through 
its sale of salts of ethylene bisdi 
thiocarbamic acid, knowing these to 
have no commercial use outside the 
patent claims. 

Rohm & Haas filed an in 
fringement suit on the same patent 
against E-Z Ilo Chemical Co., Lan 
sing, Mich., and its affiliate, Dia 
mond Fertilizer Co., Sandusky, ©., 
some months ago. 

i 


NACA Meets 
The National 


Chemicals Association held its an 


\gricultural 


nual spring meeting at the Chase 
Hotel, St. Louis, Mo., March 7-9. 
The Miller Bill, which rules the 
amount of pesticide residue permis 
sible on food stuffs, was the sub 
ject of a panel discussion. Another 
panel discussed herbicides and a 
number of papers were presented 
dealing with soil insecticides. 
ows 

Minich Heads Nuodex 

Arthur Minich has_ been 
elected president of Nuodex Prod- 
ucts Co., Newark, N. J., a subsi 
diary of Heyden Chemical Corp., 
New York, it was announced early 
this month. Simon Askin, Heyden 
president, has been elected chairman 
of the board of Nuodex. 

Mr. Minich has been execu 
tive vice president of Nuodex since 
1951. He joined the firm in 1932 
as vice president and was appointed 
vice president in charge of research 


in 1943. 





Tamkin Wilco Vice-Pres. 

S. Jerome Tamkin was re- 
cently appointed vice-president in 
charge of manufacturing for Wilco 





S. Jerome Tamkin 


Co., Los Angeles manufacturer and 
packager of chemical specialties. 
Dr. Tamkin continues as manager 
of the company’s industrial an] 
commercial sales division. before 
joining Wilco in 1948, Dr. Tamkin 
was on the staff of the college of 
engineering of the University cf 
Southern California. Originally he 
was executive engineer assisting in 
development of standard operating 
practices, production methods and 
redesign of plant layout and equip- 
ment. In April, 1949 he was ap- 
pointed plant manager of the Los 
Angeles plant of Wilco, assuming 
responsibility for all operations ~f 
the plant and personnel. 
—— * -—— 

Peets in Europe 

Roy Peet, manager of the As- 
sociation of American Soap & Gly- 
cerine Producers, Inc., and Mrs. 
Peet flew to Europe on Mar. 9. 
They left New York International 
Airport on an [talian Airlines plane, 
with the first stop scheduled for 
Naples, Italy. The Peets will spend 
five weeks in Italy, southern France, 
Spain and Portugal, returning to 
New York by air on Apr. 13. 

Saeniti ectiniis 

Symposium on Perfuming 

A symposium on the subject 
of perfuming was held by the 
American Society of Perfumers on 
Mar. 16, at the Advertising Club, 


New York. Topics to be discussed 
during the symposium, first ever t 
be held by the Society, included the 
use of specialtics in perfume crea- 
tions, adaptation of a fragrance to 
a complete line of toilet goods, ete. 

Frazer \. Sinclair, publisher 
of Drug & Cosmetic Industry, and 
an honorary member of the Society, 


acted as moderator. 


At the regular annual busi- 
ness meeting of the American Soc- 
iety of Perfumers, Inc., held in New 
York City, the following officers 
were elected: chairman of board of 
directors, Everett D, Kilmer, Lever 
srothers Co.; president, [Ernest 
Shiftan, van Ameringen - Haebler, 
Inc.; vice president, Christian F. 
Wight, van Ameringen - Haebler, 
Inc. ; secretary, William H. Barlow, 
Orbis Products Corp.; treasurer, 
Herbert G. Kainik, Dodge & Olcott, 
Inc. Newly elected directors to 
serve for three years are: Maurice 
A. Meunier, Les Parfums de Dana, 
Inc.; and Theodore Bumiller, Jr., 
Givaudan-Delawanna, Inc., all of 
New York. 


one @ amas 


Residex Consolidates 

Residex Corp. recently con- 
solidated its operations and moved 
to 1500 West Elizabeth Ave., Lin- 
den, N. J. Central Newark and 
Philadelphia offices and the tech- 
nical service department, formerly 
located in Newark, are now com- 
bined at the new address. Residex 
manufactures and distributes in- 
secticides and related chemical prod- 
ucts for home, industrial, and farm 
use, 

ee ee 

Hennessy to Hollingshead 

John J. Hennessy has been 
appointed controller of R. M. Hol- 
lingshead Corp., Camden, N. J., it 
was announced last month by Wil- 
bur H. Norton, president. Mr. Hen- 
nessy will supervise all accounting 
functions of the company. He was 
previously associated with Rensse- 
laer Valve Co., Troy, N. Y., and 
prior to that with Ansco Division of 
General Aniline & Film Corp., Bing- 
hamton, N. Y. 


Reilly Appoints Fisher 
The appointment of Chark 


A. Fisher as plant manager of th: 


Maywood Indianapolis multi-plam 


Charles A. Fisher 


operation of Reilly Tar & Chemical 
Corp., was announced recently by 
Thomas E. Reilly, vice-president. 
A graduate of DePauw University, 
Mr. Fisher was in the banking busi- 
ness before joining Reilly 20 years 
ago. More recently he was in the 
accounting and sales department of 
Reilly, and just prior to his new 
appointment served as co-ordinator 
of production, with headquarters in 
the Indianapolis office of Reilly. 


Ee 
New Stauffer Plant 

The completion of a modern 
insecticide and fungicide blending 
plant at Lubbock, Tex., was an- 
nounced recently by Stauffer Chem- 
ical Co., New York. The new Stauf- 
fer plant, which serves western 
Texas and New Mexico, replaces 
Stauffer warehouse facilities estab- 
lished three years ago in the same 
area. Located on a five acre plot ad- 
joining the Sante Fe Railroad, the 
new building at Lubbock will also 
house Stauffer regional sales offices. 
The 12,000 square feet of ware- 
house will be used for storage of 
finished insecticides and raw mate- 
rials. 

In addition to the newly open 
plant at Lubbock, Stauffer also 
operates southern insecticide plants 
at Houston and Weslaco, Tex.; 
Harvey, La., North Little Rock, 
Ark., and Apopka, Fla. 
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Committee D-12 Meets 

The complete program for 
the annual meeting of Committee 
D-12 on Soaps and Other Deter- 
gents, American Society for Test- 
ing Materials, to be held at the Park 
Sheraton Hotel, New York, Mon- 
day and Tuesday, Mar. 14 and 15, 
was announced recently. 

The 


meetings of 


two-day meeting will 
various sub- 
D-12, a 


general meeting, and the presenta- 


feature 
committees of Committee 
tion of papers on various aspects of 
detergents and detergency. 

The details of the program 
as released by D-12 chairman, J. C. 
Harris of Monsanto Chemical Co., 
Dayton, O., and secretary, IH. RR. 
Suter, Wyandotte Chemicals Corp., 
W vandotte, Mich., follow: 


Monday Morning, March 14 

9:30 a.m.—S-4 Alkaline Detergents 
(Wm. Stericker, Chairman); T-4 
Analysis of Alkaline Detergents 
(W. H. Koch, Chairman)—a joint 
meeting. 


10:30 aam—T-6 Analysis of Metal 
Cleaners (J. C. Harris, Chairman) 
11:30 a.m—T-7 Sampling and Interpre- 
tation of Data (C. H. Fuchs, Chair- 
man ) 
Monday Afternoon, March 14 

1:00 p.m.—S-1 Specification for Soaps 
(Frederick Krassner, Chairman) ; 
T-1 Analysis of Soaps (FE. W. 
Blank, Chairman) 

2:30 p.m.—T-2 Analysis of Synthetic 
Detergents (Rubin Bernstein, Chair- 
man ) 

3:30 p.m.—T-3 Analysis of Dry Clean- 


ing Materials (G. P. Fulton, Chair 
man ) 

4:00 p.m.—“Standardization of Rug 
Cleaning Tests” James W. Rice, 
National Institute of Rug Cleaning, 
Inc. 

4:30 p.m. 
nitions (C. F. 


G-2 Nomenclature and Defi- 
Jelinek, Chairman) 


5:30 p.m.—G-1 Advisory (J. C. Har- 
ris, Chairman) 

Tuesday Morning, March 15 

9:30 a.m.—T-5 Physical Testing (A. 
M. Schwartz, Chairman) 

11:00 am.—“Review of Literature on 
Theory and Practices of Redeposi- 
tion Methods’—M. G. Kramer, 
Wyandotte Chemicals Corporation; 
Howard Paitchel, Colgate-Palmolive 
Co.; W. A. Tidridge, Cartaret Sec- 
tion, Westvaco Chemical Div. 

11:30 am.—“Advances in Reflectance 
Methods as Applied to Detergency” 
-R. S. Hunter, Hunter Associates 
Laboratories. 

Tuesday Afternoon, March 15 

12:30 p.m.—Luncheon 
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Commit- 


Meeting ; 


1:30 p.m.—General 
tee Business 
2:30 p.m.—"“Nuclear-Chicago Kadioac- 
tive Test Swatches,” O. K. Neville, 
Nuclear Instrument and Chemical 
Corporation. 

3:00 p.m.—"Dishwashing Detergent 
Evaluation”—H,. T. Brumleve, Jr., 
General Electric Company. 


—_—- * -— 
D&R Primrose House Plans 
Daggett & Inec., 
New York, announced recently that 


Ramsdell, 


it is continuing to make available 
the “Primrose House” line of cos- 
metics it acquired recently. These 


products will be made available 


through department and drug store 
throughout the 


cosmetic counters 


UL. S. A few slow moving “Prim- 
rose House” items are being dis- 
continued. In their place, a nev 


group of preparations will be added, 
according to the Daggett & Rams- 
dell announcement. In addition to 
sales being made through long es- 
stablished retail outlets, a selected 
group of “Primrose House” prepar- 
ations will be sold by the Route D1 
vision of Grand Union Co., Pater- 
son, N. J., through their home serv- 


ice salesmen. 





New liquid bait and bait dispenser 
of Donco, Inc., Englewood, Colo., 
is reported by the firm to have prov- 
ed highly effective in controlling 
rats and mice. Containing Pi valyn, 
one 1% ounce package is mixed 
with a quart of water and poured 
into the Donaco liquid bait dispen 
ser. The unit is made of “Styron” 
plastic, is 544 inches high with a 
drinking trough 2% inches wide x 
% of an inch deep. Attached lugs 
keep the dispenser firmly secured. 





New Scott Wiper 

A new disposable industrial 
paper wiper was introduced recent 
ly by Scott Paper Co., Chester, Pa 
Each wiper consists of two “perf 
embossed” sheets welded together 
lhe surface is processed to form 
thousands of pockets or indentations 
for pick up and retention of dirt 
particles and liquids and is chemi- 
cally treated for wet-strength. 

Improvements in plant eco 
nomy and cleanliness are claimed 
for these paper Wipers in addition to 
the elimination of danger from steel 
shavings, fillings and chips which 
may be present in non disposable 
wipers even after repeated wash 
ings. 

— -* —_— 

CCDA Award to Brown 

Kenneth R. Brown, vice 
president of Atlas Powder Co., Wil 
mington, Del., has been named win 
ner of the 1955 honor award of the 
Commercial Chemical Development 
\ssociation, it was announced re 


Nolan Bb, 


\merican Cyanamid Co., 


cently by Sommer of 
President 
of CCDA, The award was to be pre 
sented to Mr. 
dinner at the 
York, Mar. 17. 


The award, which is present 


Brown at a CCDA 
Hotel Statler, New 


ed annually for outstanding achieve 
field of 


chemical development, goes to Mr 


ment in the commercial 
srown for his pioneering work in 
the development amd marketing of 
sorbitol and related products. 
*--- 

Offers DDT “Krisp Chips” 


Montrose Chemical Corp. of 





California, Torrence, is offering in 
commercial quantities a new form 
of DDT designated “Krisp Chips,” 
it was announced recently. Between 
lump and flake, this form of DDT 
is said to be suitable for either dust 
or liquid solutions. Good grinding 
properties, solubility, and low price 
are claimed for the new product. R. 
WW. Greetf & Co., 10 Rockefeller 
Plaza, New York 20, eastern sell- 
ing agent, and Stauffer 
Co., San l’rancisco, West Coast sell 


Chemical 


ing agent, will supply prices and 


samples on written request. 











Fragrance Group Meets 
The sixth annual convention 
of the Fragrance [oundation will 
be held in the grand ballroom of the 
Hotel New York, 


Thursday, Mar. 25, it was announ- 


Ambassador, 
ced recently. All organizations and 
individuals interested in the frag 
rance industry are invited to attend. 
H. Gregory Thomas of 
Chanel, New York, president of the 
l‘oundation, announced that the pro- 
gram would be of interest to all 
those connected with the fragrance 
industry, including retailers and ad 
vertising agencies, 
The 


which election of officers and direc 


business meeting, at 
tors take place, will be held at 10:00 
a.m. in the Trianon Room of the 
Ambassador. A report on the acti- 
vities of the Foundation follows, 
beginning at 10:30 a.m. A_recep- 
tion takes place at 11 :30, with lunch 
con scheduled for 12:30. The after- 
noon program begins at 1:50 p.m. 
and concludes at 2:30 p.m. 
Reservations may be made 
through the Fragrance l’oundation 
offices, 1 F. 53rd St., New York 22. 
tickets are $10.00 each. 


There is no registration fee. 


Luncheon 


— * a 

Fritzsche Medal Winner 
Hans Schinz, chief of the la- 
boratory of the Federal Institute of 
Technology in Zurich, Switzerland, 
will receive the $1000 
American 


Fritzsche 
award of the Chemical 
Society at the society’s 127th na- 
tional meeting -to be held April 2 in 
Cincinnati. Dr. Schinz is being hon- 
ored for his valuable contributions 
to the chemistry of essential oils. 
He has 
structure 
and has synthesized the oils. 
——— * —— 
Johnson Ups Watson 
The advancement of 
1). Watson to advertising and mer- 


determined the chemical 


of irone and lavendulol 


Stuart 


chandising director was announced 
recently by S. C. Johnson & Son, 
inc., Racine, Wis. Formerly adver- 
tising director, Mr. Watson heads a 
new department, formed by combin- 
ing the advertising and merchandis- 


ing departments, to develop adver- 


tising and merchandising programs 


and techniques for marketing the 


Stuart D. Watson 


company’s lines of household prod- 
ucts. 

Also appointed to the new 
department are Harold L. Tubman, 
S. Rollins Heath, Ralph H. Deihl 
Wakefield. A\lr. Tub- 
man, former merchandiser of house- 


and Harold 


hold waxes, has been named house- 
nold products sales planning man- 
ager. He coordinates the develop- 
ment of individual products, adver- 
tising, merchandising and field sales 
programs into an over-all marketing 
program. 

Mr. Heath, formerly appli- 
ances manager, and Messrs. Deihl 
and Wakefield, former product ad- 
vertising managers, were named 
managers in the new department. 

Advertising for the com- 
pany’s maintenance, industrial and 
household products is handled by 
Needham, Louis & Brorby Agency, 
Chicago. Foote, Cone & Belding ad- 
vertising agency handles the John- 
son automotive line. 

—- * — 
Hercules Names Batchelor 

The appointment of Thomas 
G. Batchelor to the newly created 
executive position of managing di- 
Powder Co. 


rector of Hercules 


(Canada), Ltd., Montreal, was an- 
nounced recently by R. 
president of the Canadian company. 

Mr. Rockwell also announced 


Rockwell, 


that Raymond M. Bishop had been 
named sales manager of Hercules 
Powder Co. (Canada), Ltd. 


Arwell Sanitation Seminar 

The annual sanitation sem- 
inar of Arwell, Inc., sanitation and 
general pest control specialists of 
\Waukegan, IIl., will be held at the 
Sheraton Hotel, Chicago, Apr. 14. 
Program details are to be announced 
shortly, according to W. W. Scott, 
president of Arwell. 


— 


Warner-Lambert Merge 

The merger of Warner- 
Hudnut, New York, and 
Lambert Co., St. 


directors of 


inc... 
Louis, was ap 
proved by the both 
companies it was announced jointly 
last month. The new company will 
be known as Warner-Lambert Phar- 
maceutical Co. Elmer H. 
of Warner-Hudnut_ be- 


Bobst, 
chairman 
comes chairman of the new com- 
pany, which will be headed by Al 
fred E. Driscoll, president of War- 
Wil- 


Lambert, be- 


ner-Hudnut. Edward T. T. 
liams, president of 
comes chairman of the executive 
committee and John D. Miller, Lam- 
bert will hold the same 
position in the new organization. 


The 


an exchange of one 


treasurer, 


merger was based on 
share of 
Warner-Hudnut common stock for 
one share of the Lambert common. 

The combined sales of War- 
ner-Lambert are $100,000,- 
000. Estimated profits of Warner 
for 1954 are slightly over $3.00 per 
common share. Lambert net profits 
for 1954 are $2.65 per share. 


about 


— - ——we 
Govt. Pyrethrum Sales 


Disposal of government sur- 
plus stocks of pyrethrum extract 


this year is not expected to exceed 


50,000 pounds, representing about 


domestic consump- 


10. percent of 
tion. This was reported recently by 
officials of the and De- 


fense Services Administration fol- 


Business 


lowing a meeting with industry rep- 
The 


estimate 


figure results 


submitted by 


resentatives. 
from an 
members of the pyrethrum import- 
ing and processing industry at a 
conference BDSA, 
Services Administration and other 


with General 


agencies. 
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evaluated against agricultural inseci 
pests. 
tests on 


extensive warm 


blooded animals have shown that the 


toxicity of cyclethrin is of the same 


nature as and no greater than that 
of allethrin and pyretirins. by 
certain routes, it is considerably less 
toxic. This low order of mammialian 
toxicity is significant since insecti 
cides of the pyrethrins and cycle 
thrin type come in intimate contact 
with man and animals and_ their 
food products. 
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NAC in New Quarters 

The National -\gricultural 
Chemicals Association is now. lo- 
cated in new quarters in the .\sso- 
ciations Building, Suite 603-4, 1145 
19th St., N. W., Washington 6, D.¢ 
The telephone number is STerling 


3-2833. 
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Name Change 

Industrial Products Division 
of Reily Chemical Corp., New Or 
leans, La.. is the new name ot the 
Products 1D 


former Industrial 


sion of Standard Cottee Co. 
change was announced — lat 
month. 
Mii 


Reader Sees It 


(‘rom Page 39) 
sanensenenenscenconancsgcovsnonnssunennsvesuoneczescovovonsosvecsnneeenensoovenoseuevenonensnvocsoonse 
record of “Pinex” flo pol 
would appreciate hearing fron 
ers who can identify the mal 
ft bubble gum to the first 
us with the inf 


Southwick Address 
editor: 
We found the article by Mr. 
3. L. Southwick of American -\ir- 
lines, Inc., which appeared in your 
January issue quite interesting. 
We wonder whether you would be 
good enough to let us know at what 
address we can contact \lr. South 
wick. 
Herman J. Lowenstein, 
Vice-President, 
Lowenstein [’roducts, Ine. 
Brooklyn, N. , A 
located at the 


lirlines 


Vr. Southwick is 
Overhaul Base of Americas 
Tulsa, Oklahoma. kd. 

— a 


What's Curd Soap? 
editor: 

We were very much inter 
ested in the article in the January 
issue of Soap & Chemical Special 
tics dealing with “White Curd Soap 


Making.” One thing that we should 


like is a at finition ot curd soap 


Can you help us: 
G. B. M. 
Boston, Mass. 
Heinz Zilske’s article which 
peared in the January issue 
under the title “White Curd § 


ing n the German ortgina 


“Kernseife.” Secking a defi 
term we found the follownu as 
Page 78 f “Die Seife und lh 

stellu g r\ ipel, A\danne 

and Stein (Verlag fuer ( 

dustrie, 1952): “The tern 

was the su Cl livel 

among soapers ! ecades 

question was 7 thr 

ipply to all soap ntaining 

total of 60 | it fatty acid in 

ld and semi 
process, or wheth the term should ly 
for boiled soaps, saponified 


with soda lye wr carbonate and setticd 


soaps made hy 


purvaley 


MITT HUeceneeneaaenenent 


Philadelphia Airport 
(From Page 135) 
specializes in big jobs. Ot 
OOO square feet of window 
two special sections are most 1 
tant. First, the control tower win 
dows must be kept spotless as a 
safety ] aution. They are cleaned 
once a week, twice a week 
if they become dusty. Second, the 


decks, lounge and 


windows of the 
entrance doors must be kept bright 
because they are part of the first 
impression of Philadelphia made on 
thousands of incoming: passengers 
These windows are cleaned every 
day. Other windows are covered 
every three weeks to a month 

The window washers, who 


1M. to t-30 1. \ 


every day, use trisodium phosphate, 


work from & 
a handful in a bucket of water, and 


squeegees and polishing 


chamots, Y 


cloths. One especially troublesome 


factor, which aggravates the dit 


ficulty of keeping the windows 
sparkling clean, is that the airplane 
propellers constantly blow back onto 
windows films of engine grease 
lligh outside windows need 
special equipment to bring the work 


\fte1 


scaffolding, 


ers within reaching distance 
experimenting with 
which was cumbersome and time 
Morris has lately 


truck, 


consuming, Ar. 
icquired a “Skvhook’’ cran 
with hydraulic controls, which cat 


lift a man 52 feet higl Ile feels 


that this truck will save many man 
hours a week 

Custodial workers and mat 
in Washrooms and powde1 
leon veneral clean 
standard powdered 

bowls 


detergent in solution. lor 


Mr. Morris himself mixes a special 


agent made of sodium hy 


potassiun permanganate, 
ind sodium carbonate. Once a week 
pine oil is used in toilet bowls 
Liquid soap dispensers 


provided in all washrooms 





















>GRANULAR... 


" NOW OFFERED IN SPECIAL MESHES 
AND VARIOUS GRAIN SIZES... 


For Powdered Hand Soaps and Cleansers. 


Borates for Chemical Specialty Manufacturers 
Now Available in Commercial Quantities 


FINE GRANULAR BORAX 
In special screen sizes 


BORAX 5 MOL 
Pentahydrate form of Sodium Tetraborate 


SODIUM METABORATE 
SODIUM PENTABORATE 
POTASSIUM TETRABORATE 
Granular 

POTASSIUM PENTABORATE 
Granular and Powdered 
POLYBOR 






Wo VF ar » areas. Teka ty, 
! MWA CMU Th OTN Ree POG 

y ai on your LA d MANUFACTURER OF FAMOUS 2 MULE TEAM PACKAGE PRODUCTS Technical Bulletins 
a } and Samples Sent 
° 
special problems may help; PACIFIC COAST BORAX CO. wane... 


ole Ab-i1e)) ole =10)-2. amore), ble] ler. Os 2 ore 1 BBs 4 eo) address: 


° 
no obligation : 100 Park Avenue, 
NEW YORK e LOS ANGELES e CLEVELAND e CHICAGO New York 17, N. Y. 











SEE US AT 
BOOTH 120 
N.S.S.A. SHOW 
ATLANTIC CITY 


AMAZON: fic’ 


The first and only FLOOR WAX that... 
makes floors “Germ-Free’’— “Jewel Bright’’ 


Only AMAZON GERMICIDAL Floor Wax 
offers all these selling advantages: 






CAL WORKS,ING, - 





® Kills germs on contact ® Makes floors safe for babies ® Non-rub- 


bing — self-polishing ® Non-scuffing — dries to a high lustre ® Non- 
/ INSECTICIDES slipping — awarded UL Seal of Safety © Water-resistant ® Non-in- 


flammable ® Harmless to skin, pets and people ® Neutral tone — 


will not darken or discolor floors ® Unconditionally teed 
, guaranteed. 
POLISHES Distributorshipe still available 
*Pat. Pending 
CHEMICAL SPECIALTIES ; 


PRIVATE LABELING 


TRIO CHEMICAL WORKS, Inc. 
BROOKLYN 6, N. Y. DEPT. SC-3 


Gentlemen: 
[] Please send free sample 


[] Please forward latest Amazon price list 
Please send information on distributorships 











a a a SSR LI eae 
TRIO CHEMICAL WORKS, INC. Address ......... ecateneathcabucsaiaies poananeeeea 
341 SCHOLES STREET e BROOKLYN 6, N. Y. MSs . State . 
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soap is used full strength in office 
and employee washrooms, but is 
diluted, two parts water to one of 
soap, for the public rooms. Mr. 
Morris hit upon this stratagem to 
save some of the waste resulting 
from children playing with the fix- 
tures. 

A weak solution of the powd- 
ered detergent, used without a rinse, 
cleans the walls, all glazed or un- 
glazed ceramic tile. They are done 
by hand with rags. Mr. Morris is 
now on the lookout for a collapsible 
scaffolding which could be used to 
reach some points as high as 42 feet 
from floor level. 

“Restoro,” a combination 
cleaning and polishing product man- 
ufactured by C. S. Santmyer, is 
used for stainless steel, aluminum, 
chromium and bronze fixtures, such 
as window frames, handrails, sides 
of escalators, etc. It is also being 
used in the boiler room and machine 
shop to clean paint. 

A liquid creamy furniture 
polish is used on the Bakelite panels 
with mahogany finish outside the 
airport restaurant. This product is 
also used for all linoleum and wood- 
en furniture tops and filing cabinets. 
Plastic furniture in the lounges is 
wiped with warm water. 

The matrons wash down the 
roomettes thoroughly every day. 

An outside firm, under con 
tract, cleans the 253 filters in the 
airport’s 34 separate air condition 
used in the 


ing systems. Linens 


roomettes are supplied by a linen 
servicing firm. The dining room, 
coffee shop and bars are concessions 
and the operators take care of all 
maintenance in these sections. 

Mr. Morris uses no deodor 
He holds to the theory that 


keeping all areas scrupulously clean 


izers. 


makes such products unnecessary. 

The airport maintenance crew 
uses four Kent industrial vacuums 
for grills, pipework and general 
areas where the scaffolding cannot 
be used every day. The brushes on 
machines, with attachments, 
feet. 
National 


service brushes are used. Four small 


these 
can reach 34 Both straight 


and arc-shaped Super- 
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Finnell scrubbers and polishers are 
used for cleaning the boiler plant 
and offices. Offices are swept every 
dav, mopped every week and _ pol- 
ished every other week. 


Wilshire Power Sweepers 
are used to clean concrete areas, 
which are first wetted down. These 


include the dolly concourse, which 
is 1182 feet long, the courtyard and 


drives. 


Definite Cleaning Schedule 
R. Morris has his men work 
on a definite pre-planned 

schedule in order to cover all sec- 

tions of the terminal thoroughly and 
give each the special attention need- 

ed. He believes that a man does a 

better job when he is assigned to a 

certain area on a permanent basis 

and works on this area until he be- 
comes completely familiar with it. 

However, the schedule is of neces- 

sity a flexible one, for often special 

jobs must be done for the airlines. 

Each of the airline offices is in- 

spected by home office representa- 

tives periodically and the airport 
authorities cooperate in helping them 


present a good appearance. Special 


SIMPLY DESIGNED airport 


{ 


f 


jobs are done when an airline has 
an unusual flight, such as the arrival 
of a famous person or the depar 
ture of a single large group. 
Training programs for new 
employees are carefully arranged. 
A new man starts with demonstra 
tion and instruction from one of 
the foremen, then works with an 
other custodial man for a number 
of days. When a man is put on his 
own, the custodial foreman keeps 
The 
\irport Superintendent, the Oper- 
ations Manager and Mr. Morris, the 


a watchful eye on his work. 


Maintenance Engineer, make per 
iodic checks of the work being done 
and if the above-described training 
seems to have been unsatisfactory 
in any way, they themselves take 
over. When new machines are pur 
chased, a representative of the dis- 
tributor comes in at night and trains 
ail the men who are to use the new 
equipment. if printed material is 
received from manufacturers in the 
form of instructions, he turns it 
over to the foremen to read, digest 
and then instruct the others. 

Mr. Morris knows that the 


man who actually does a job knows 


lounge looks out over apror 


Photo by Ken Clark 


les 
i 
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FREE 


PRIVATE BRAND LABELING 
TO DEALERS WHO SELL 








FLORSWEEP” 


can build real volume 


for you .. . . because it’s a 


SUPERIOR PRODUCT 
backed by 
PERSONALIZED and 
EFFECTIVE ADVERTISING 


including 


YOUR NAME AND BRAND 
ON YOUR OWN 


EXCLUSIVE LABELS 


Dealers everywhere are turning dust into dollars 
with amazing FLORSWEEP. Available in three 
popular grades — wax base... oil base... 
and gritless oil base — for all types of floors. 
Underwriters’ Laboratories listed. Priced right 
for volume sales, consistently high quality. 


Write for FREE FLORSWEEP sales kit. Includes 
samples of complete grades, private labels, 
envelope stuffers, sales bulletins, price lists and 
newspaper ad mats. See how easy it is to 
make more money with Your Own Brand FLOR- 
SWEEP! 


SEE US... at the 


N.S.S.A. CONVENTION 
BOOTH 413 


Convention Hall — Atlantic City 


Hospitality Suite—Traymore Hotel 





FRANK MILLER & SONS 


2240 West 58th St., Chicago 36, Illinois 
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” Vaintain 
odor appeal 





\ at prices within 


~~» soapmakers’ limitations 


i.“ ie 
eae 





--- With these five 


bet Coley 


Compositions 


THERE are interesting possibilities 
here for provocative perfume effects in 
soap, liquid soap, para-blocks, sprays, 
+ etc. Versatility, coverage, and stability 

of odor and color give you wide crea- 


‘Gardenia 128) tive latitude. 


- ' Headquarters for O 


Violet 


The cost of these Albert Verley com- 
pounds is reasonable — enabling you 
to maintain the quality and prestige of 
your formulas within tolerable limits 


Write for working samples 


Scents 
Have More 
ere Your Dollars 


eit Uerley 


dor Appe?! 





Representatives in all principal cities 


throughout the world 


Jasmine 130 


SYNTHETIC AROMATIC PRODUCTS AND 
ORGANIC ISOLATES © SYNTHETIC FLOWER 
OILS AND.AROMATIC BASES © BOL QUETS 


AND FINISHED COMPOSITION, 
79 
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MAIN CONCOURSE of Philadelphia International Airpo erminal building 
lined with ticket counters of individual airline 1 avele 
public areas receive a daily cleaning 


Powdered lete reent J 100, 13 } 


about products and 


a good deal 


methods. Ile has found that he gets _— 
many good ideas by talking to the Liquid soap—12 drums, 35. gal. 
men about their particular work. each 

Pine ol-—3o0 val. 
Paper towels— S00 cases 


What They Use 


HE current summary of quanti woodwork ) 


4+ Cs Cleaner for 


lies of various materials used 120 gal. 


vearly in cleaning the [liladelphia Restoro (not in use long enough 


International Airport is as follows: lo report) 


THIS LABEL... 


YOUR GUARANTEE OF 


Tor Quality 


Visit our Display 
National Sanitary Supply Association 
Exhibition and Convention 
Convention Hall — Atlantic City, N. J. 
March 26, 21, 22, 23 — 1955 
Booth Nos. 308 and 310 
Headquarters — Hotel Traymore 


A Complete display of our “Atlantic Vanco” 
Mopping Equipment aud Janitors Metalware. 


ATLANTIC 


“VANCO” 
MOPPING 
} EQUIPMENT 





Prisodium phosphate— 400 to 500 
Ibs. 

lloor wax—®6 drums, 5) gal. each 

Furniture polish-—22 to 24 gal. 


Since the International -\ir 


port is city-owned and = -operated, 


all products must be ordered fron 


the Purchasing Department stocks 


rr opened to bidding, by writing 


requisition for a product with cer 
lain specifications or its equal, 
Mr. Morris, who was trained 
as an engineer, has taught himselt 
chemistry so that he is familar with 
the products and formulae used in 
his department. 

such as. the 


In a building 


hiladelphia 
\Ir. Morris 


International .\irport 
feels that the public 
areas are of first importance. They 
must be kept as immaculate as pos 


sible at all times, with an extra 


dash of “spit and polish” for spec 
ial functions. This means, not that 
other areas are skimped in the at 


tention they receive, but that the 


face the airport presents to the pub 


lic rates top priority xx 


MOP WRINGER 
AND OVAL PAIL 
COMBINATION 
(tapered sides) 
available in 14 
and 20 quart 
capacities, 





Bui 





TWIN OVAL PAIL 
MOPPING UNITS 





i with 30 quart capacity pails 

{A complete “Hand-Dipped” 
Galvanized Unit. Squeezer. 

Pails and Truck. 








eq 


THE ATLANTIC STAMPING COMPANY 
ROCHESTER 2, N. Y. 
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DURABILITY 


ny) tae): Y Wile). 


SERVICE 














Eastern’s superior work- 
manship guarantees 
strong, durable contain- 
ers that will take your 
product safely to market. 


Eastern’s experts can be 
of major assistance in de- 
signing packages that win 
sales success. 


Eastern is noted for top- 
quality lithography cn 
every shipment. 


No costly interruptions 
with Eastern’s service — 
shipments arrive when 
and where you specify. 


Eastern’s advantages 
available at competitive 
prices because of our 
modern plant and long 
experience. 


All Signs Point to 
EASTERN 


for Distinctive 


PACKAGING 


Start on the road to a distinctive package for 
your waxes, cleaners, polishes and other spe- 
cialties by calling in Eastern. Plain or litho- 
graphed — a package by Eastern guarantees 


satisfaction for both you and the consumer. 







Further details available without obligation 









ASTERN CAN CO., INC. 


31 Keap St., Brooklyn 11, WN. Y. 
ULster 5-0100 
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A Better SCENT APPEAL 


Means 
A Better SALES APPEAL 
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Bode Selig Gen’‘l. Mgr. 
William F. Bode has been 

named general manager of Selig 

Co., Atlanta, it was announced last 





William F. Bode 


month by Simon S. Selig, Jr., presi- 
dent. Mr. Bode has been advertis- 
ing manager of Selig since 1947. 
He is a graduate of Massachusetts 
Institute of Technology. During 
World War II, Mr. Bode served 
with the Navy Sea Bees. He is a 
member of the Atlanta Sales Exec- 
utives Club and the Atlanta Cham- 
ber of Commerce. 
es 
New Coast “Freon” Plant 
FE. I. du Pont de Nemours 
& Co., Wilmington, Del., announced 
recently selection of a 500 acre plant 
site near Antioch, Calif. The new 
unit will produce “Freon” propel- 
lents and tetraethyl lead antiknock 





additive for gasoline. 
a 
Kious Leaves NPCA 
R. E. “Zeke” Kious recently 
announced his resignation as direc- 
tor of public relations for the Na- 
tional Pest Control 
New York. He plans to leave his 
present position not later than April 
15. Mr. Kious, who has been with 
NPCA for the past year and one- 
half, will join the Vogel-Ritt organ- 
ization in Philadelphia. Dr. Ralph 
E. Heal, NPCA executive secre- 


tary, has been directed by the execu- 


Association, 
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tive board of the association to pro- 
ceed with the public relations pro- 
gram to the extent possible and to 
review candidates for the replace- 
ment of Mr. Kious. 

—— 
Montrose Produces DDVP 

Montrose Chemical Co., Ne- 
wark, N. J., is now producing the 
insecticide dimethyl-dichloro vinyl 
phosphate (DDVP) on a pilot plant 
scale and is offering it for experi- 
mental purposes to qualified organ- 
izations. DDVP, which has not as 
yet been approved for commercial 
use, was recently announced by 
Mrs. Oveta Culp Hobby, Secretary 
of Health, Education and Welfare, 
as a promising new insecticide. It 
was discovered by Dr. George W. 
Pearce, Chief of the Chemical Sec- 
tion of the Savannah, Ga., Com- 
municable Disease Center. 

aos? ee 
New Johnson Sales Unit 

The establishment of a separ- 
ate maintenance sales organization 
was announced recently by S. C. 
Johnson & Son, Inc., Racine, Wis. 
James W. Barrett, Jr., former mer- 
chandising manager for mainten- 
ance products, has been named to 
head the new maintenance products 
department. 

In his new position he will 
be directing all of the merchandising 
and selling of maintenance products 
in the United States. Formerly these 


James W. Barrett, Jr. 





functions were under joint direction 
with household products. 

E. J. Grant has been named 
maintenance products field sales 
manager. He was formerly national 
accounts manager. both Messrs. 
Barrett and Grant are making their 


headquarters in Racine. 





Charles T. Silloway 
Silloway Heads Zonite 
Charles T. 


elected by the board of directors as 


Silloway has been 


president of Zonite Products ( orp., 
New Brunswick, N. J., to succeed 
Harris McLaughlin, who has re- 
signed to engage in his own enter- 
prise in the pharmaceutical and 
chemical fields, it was announced re- 
cently. Previously Mr. Silloway was 
vice-president of Warner-Hudnut 
Corp., New York, and president of 
Warner-Chilcott Laboratories, from 
which he resigned to join Zonite 
March 1. He has been in the phar- 
maceutical business since 1939. 
Andrew F. Denari,  vice- 
president and secretary of Pittston 
Co. since 1943, has been elected to 
membership on the board of Zonite, 
Chester M. Colby, chairman an- 
nounced last month. Named to the 
executive committee of Zonite is 
William H. Chisholm, a director. 
ee 
Puritan to Baltimore 
Headquarters of the Puritan 
department of 
Corp., 


automotive sales 
Olin-Mathieson 

have been moved from Rochester, 
N. Y., to 10 Light St., 


it was announced recently by W. 


Chemical 
saltimore, 


Adrian King, director, automotive 


products. Manufacturing and re- 


203 








search’activities of the former Puri- 
tan Co., which merged with Olin- 
Mathieson last remain in 


Rochester. 


year, 


_—< 


Gair Appoints Bowen 

The appointment of George 
Bowen as manager of the adver- 
tising department of Robert Gair 
Co., New York, was announced re- 
cently. He joined the company in 
1953, having had seven years ex- 
perience in the advertising field. 


Prentiss Names Agent 
Prentiss Drug & Chemical 
Co., New York, appointed E, Demp- 
sey & Co., Toronto, Ont., as Cana- 
dian distributor for its line of in- 
secticides, rodenticides, and botani 
cals. Mr. Dempsey was formerly 
sales manager of the chemicals de 


partment of Standard Chemical Co 


which he served for thirty years. 


The Dempsey company has a branch 
in Montreal and maintains ware 


house stocks in both cities. 


from every point of view... 


VULCAN PAILS 


meet your needs 








Vulcan Steel Container Co. 
is known for its fast, flexible 
“personalized” service. Call 
Vulcan for immediate deliv- 
ery for your Pails and Drums. 


Increase your sales with 
Vulcan Pails. 





Size, quality, appearance . . . Vulcan Pails 
and Drums are made to meet exacting speci- 
fications in all three, assuring you of just the 
right container to do your job. Vulcan Pails 
are made of high quality steel in all practical 
sizes, with a wide selection of pouring nozzles 
and spouts ... Hi-Baked Interior Linings .. . 
Expertly and colorfully lithographed with 


your name, trade mark or sales message .. . 













Made in the 





VULCAN STEEL CONTAINER CO. 


Main Office and Factory 


<BR Pees os ee Oe 
BIRMINGHAM 
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George B Beitzel 


Pennsalt Head to Retire 
George b. Beitzel, president 
of Pennsylvania Salt Manufactur 
ing Co., Philadelphia, recently re 
quested his retirement later this 
vear when he completes his twenty- 
fifth vear of service with the com 
pany. He also recommended that 
William |’. Urake be 


executive vice-president and elected 


appointed 


to board membership. Both recom 
mendations were approved. 

Mr. Drake, 42, has been 
wtih Pennsalt for twenty-one years. 
I'rom 1941 to 1949 he served suc 
cessively as sales manager of the 
chemical specialtics department, as 
sistant vice-president and vice pres 
ident in charge of sales. He be 
came president of the industrial 
chemicals division in March 1954. 

\Ir. Beitzel became the thir 
teenth president of the 104 vear 


old company in 1949, 


William P. Drake 
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Klix in New Plant 

Klix Chemical Co., South 
San Francisco manutacturer of 
sanitary and industrial chemicals, is 
now operating in its new modern 
plant at 551 Railroad Ave., it was 
announced last month by Norton P. 
Smith, president. The new building 
provides over 50,000 square feet of 
floor space. Spacious offices are 
equipped with modern office equip- 
ment to simplify and expedite the 
handling of daily ofthce procedure. 
The plant has spur track facilities 
and seven convenient loading docks 
for the handling of carload and 
truck load shipments of both liquid 


and powdered products. 

A number of specially de 
signed mixers for the compounding 
of powdered cleaners, detergents 
and soaps, as well as several modern 
steam jacketed kettles for the manu- 
facture of liquid products, are now 


in operation. Bulk storage of raw 
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New plant of Klix Chemical o. ir 
South San Francisco 

materials used in the manufactur 
nig operation is handled in storage 
tanks located inside and outside the 
plant. 

Klix sells exclusively to job- 
bers and distributors in the sanitary 
supply field, specializing in private 
label products. The firm also does 


contract packaging. 





Group photograph taken during the 15th 
annual Eastern Regional Pest Control 
Operators’ Conference, held Feb. 3-5 
under the cooperative efforts of the De 
partment of Entomology of the Univer 
sity of Massachusetts, Amherst, and the 
National Pest Control Association. Ap 
proximately 150 attended the confer 
ence, including 100 active pest control 
operators. Certificates were presented 
to seven operators for having a perfect 
attendance record of 15 such confer 
ences. Five other PCO’s received cer- 
tificates for having attended 10 of the 
15 eastern regional pest control oper 
ators’ conferences. More than 20 oper 
ators attended this year for the first 
time. Arthur I. Bourne of the Depart 
ment of entomology was co-chairmar 
for the conference 








New Bobrick Key 


Bobrick Dispensers, Inc., Los 


\ngeles, recently introduced — the 
“Bob-key, a new master key for its 
“Tamper Proot” soap dispensers 
By using the designated part of the 
key only is it possible to unlock and 
open the filler top as well as turn 
the hex spouts and hex and Phillips 
Head screws on any of these dis 
pensers. On all units the wall lock 
mechanism is concealed and can |b 
] 


reached only by means of this key 


Fenoglio in New Post 
Rudolph A. 


been advanced to the position of 


Fenoglio has 


assistant plant manager of the May 
wood multiple plant operation it 
was announced late last month by 
Reilly Tar & Chemical Corp., In 
dianapolis. A graduate of Purdue, 
Mr. Fenoglio was a member of the 
Reilly engineering department fot 


the nine years previously. 
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New Rubber Mat mat. These “ribs” offer a gripping 

A new, “double-duty” rubber : surface for safety and serve to re- 
floor mat which, the manufacturer duce worker fatigue at the same 
claims, increases safety and success- time. The new matting is claimed to 
be easier to clean because of 


fully combats excessive leg and foot 
fatigue was announced recently by “windshield-wiper” cleaning effect. 
Wear Proof Mat Co., Chicago. The 
ee ead “eae ner” is available in wate or grey, in 
Cross-Rib Runner.” Both are grease widths ” 36 and 48 inches, and thd 

7 : bit : to 60 feet in length. “Niru Shad-O 
and chemical proof, and are made of " 


The ‘“Niru Cross-Rib Run- 





New “double duty” floor mat. Rug” is available in 48 inch widths 


ially formulated “live” rubber 
specially form ( be only. 


The new “live” rubber forms “raised ribs” on the surface of the 


—— YF ——._ 


New “Basin”’ Dispenser 

A new, streamlined, “basin 
type” line of soap dispensers was 
announced recently by American 
Dispenser Co., New York. Avail 
able in models that dispense liquid 
or lather type soaps, the new units 
come with glass or metal globes. A 
feature of this new line is that fill- 
nig is accomplished easily and quick 
ly from the top without removing 
the globe, thereby eliminating hand 
ling, breakage or tampering with 
glass globes under the basin. An- 
nouncement of the new line of 
“basin-type’’ dispensers was made 
by Burton L. Feinson, general man 
ager of American Dispenser Co. 


New “basin type” soap dispenser 





<1 

I 
, 

es. 


rd 


Importers and Refiners 
CARNAUBA - OURICURY - CANDELILLA 
Crude - Refined - Bleached - Flaked - Powdered 
. 


MAMARONECK REFINED BRAND 
Vegetable Waxes 


CERESINS - OZOKERITES e Cerita 
PALM WAXES - RESIN BLENDS INDUSTRIAL WAXES 


Compounds and blends made to your specifications 





M. ARGUESO & CO. INC. pRITA 
442 Waverly Avenue, Mamaroneck, N. Y. C xES 
Mamaroneck 9-4746 © Cable MARGUESO WA 
Refinery: Mamaroneck Chemical Div., Mamaroneck, N.Y. 


M. ARGUESO & CO. INC. 


Established 1908 
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Warren Tingdale 


Tingdale in New Post 

The appointment of Warren 
Tingdale as assistant to the presi- 
dent of American Home Products 
Corp., New York, to consult with 
the top management of Boyle-M id- 
way, Inc., and American Home 
l‘oods, Inc., American Home Prod- 
ucts’ subsidiaries was announced re- 
cently. Mr. Tingdale will consult 
with the management of the sub- 
sidiary companies on matters per- 
taining to products, sales, promo- 
tions and trade relations. 


— * — 


Crown Advances Stephens 

The appointment of Harvey 
T. Stephens, division manager of 
industrial relations, as general man- 
ager of the Crown & Closure Divi- 
sion, Crown Cork & Seal Co., Balti- 
more, was announced recently by 
Russell Gowans, president. Mr. 
Stephens fills a position made va- 
cant by the recent death of Ired J. 


Harvey T. Stephens 
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Wor rd. 


Mr. Stephens, who is 41 


years old, joined Crown in 1953. 


en 


Atlas in New Quarters 

Atlas Powder Co., Wilming- 
ton, Del., moved its general offices 
last month from the downtown 
Delaware Trust Building, Wilming 
ton, where it has occupied space 
for 34 years, to a new building of 
its own on a 45-acre tract about 
three miles from downtown Wiil- 


mington. 


Appoints A. T. Powell 

The appointment of .\. T. 
Powell Co., Dallas, Tex., as its sales 
agent in Texas and Oklahoma for 
the sanitary products line of the in 
dustrial pre ducts division of Stand 
ard Coffee Co., New Orleans, was 
announced recently. The industrial 
products division makes a complete 
line of sanitary supplies for sale 
through distributors. The line in- 
cludes floor waxes, polishes, soaps, 


disinfectants and related items. 





FOR MULTIPLE SALES AND GREATER 
PROFITS STOCK AND SELL 


WASTE 


RECEPTACLES 


Bennett Bilt Waste Receptacles. 


They are easy to stock and sell .. . no maintenance 
problems . . . you keep all the profits. 


Only 
BENNETT 


WASTE RECEPTACLES 
HAVE ALL THESE FEATURES 
» Non-rusting stainlesss steel feet 
eliminate rusting and rust marks 
Made of extra heavy-gauge corro- 
sion resistant steel 

All welded construction 

Smooth exterior surface...nothing 
to catch and tear clothes 
Reinforced corners 

Self-closing mechanism assures 
closed doors when not in use and 
permits easy opening of independ- 
ent doors with finger-tip pressure 
Rounded corners for structural 
strength and pleasing appearance 
p> Baked enamel finish...green, gray 
or white 


vy VV F 


v 


FOR AUTOMATIG CLEANLINESS 


Industry, schools, institutions, sidewalks and where- 
ever people congregate there are dozens of places for 























pera i 
@ These are a to of oe THE BENNETT MANUFACTURING CO. | 
many features that make ALDEN, N.Y. Dept. ss-3-55 
Bennett Bilt Vom Re- . - 
| tural “ if 
ually aad every oo 1 Kindly send to my personal attention the com- | 
sideration for hard usage ! plete story on multiple Bennett profit potential. 1 
! P y P P P 

are self-evident both in- | | 

side and outside of these | | 

receptacles. j Name — ——————————————————— 

. Organization_ , —_——_——— 

Street —— ee 

FILL IN AND Mal | *”* 
Cit State 

a re 2. abe a 
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When your 


floor 


One year of field testing under sever- 
est conditions proved that SAFITE not 
only offers savings of 25 to 42 percent 

















18 Bridge Street 


Approved by Underwriters Laboratory. 
Sold only thru Jobbers — Write for Details 


OIL SPECIALTIES & REFINING COMPANY, INC. 


maintenance customers want 


Safety and Savings as well as Protection 


SELL SAFITE! 


in labor, but also provides a safe, 
scuff -free, easy to remove film of 
beauty and protection to any floor. 











Brooklyn 1, New York 





ATTENTION! 











DISTRIBUTORS OF DISINFECTANTS 











FREE! A “Dose-penser” pack- 
age of The First Major 1m prove- 


ment in Disinfectants in over 











30 years! 


“TIMSEN” ... a 95% Quaternary 
granular concentrate..,and ‘“TR-70” 
a 70% Sodium-hydrochloride 
granular concentrate (approved in 
every State) ... are now available 
for packaging under YOUR label, if 
desired, in the first major improve- 
ment in ‘‘use” packaging . . . a unique 
“Dose-penser” that feeds one-dose 
packet at a time from a continuous 
plastic roll . . . each dose making 
2 to 20 gallons of use solution! 
SHIPPING WEIGHT OF THE “DOSE- 
PENSER” PACKAGE AND DISIN- 
FECTANT IS ONLY 2 POUNDS .. . 


REPLACING PRESENT - DAY PROD- 
UCTS WEIGHING UP TO 208 Lbs.! 


For FREE Package Address; 


THEO. ROSS ASSOCIATES 


4161 Redwood Ave. Los Angeles 66, Calif. 











MAKE GREATER PROFITS 
AS A DEALER 
OR DISTRIBUTOR FOR 








THE BE ROVEGCA asm 








FLY CONTROL 


Serving Industry Now more thar w 
ever where automatic and 
continuous fly control is 
necessary 







AEROVAP is the original process of automatic fly 
control (the one that really works) with built-in 
safeguards for human health and comfort. It’s 
ECONOMICAL, ODORLESS, STAINLESS, NOISELESS 
and nationally recognized for its high quality and 
dependability. 

If you want a repeat type of business with unlimited opportun- 

ities and SUBSTANTIAL PROFITS — Write to us NOW! 


Contracts available in many paris of U.S.A. 


AMERICAN AEROVAP, Inc., Dept. SC 


170 W. 74th St., New York 23, N. Y. 





PREFERRED FOR 


POLISHES 














| 











ferred for 


Tamms products are widely 
used in the polish trade, pre- 





Once - £round 
and air-float . ‘ 
buffing 


quality results. 


Write today for prices and 


samples. 





TAMMS SILICA 


Soft Amorphous Type 
Grades to meet y 
requirements , 
metal polishes. 


TAMMS TRIPOLI 
Rose and Cream Colors 


> double - “round 
- ideal grades fe 

a . * ; “4 
he and Polishing, 4 
2INg Compounds. 


4rious abrasive 
++ for all kinds of fine . 




















TAMMS MULTI-cEL 


Diatomaceous Earth 


.°P grade, ground ¢ 
in + &@ milder 
Silica, Be 


xtremely 
abrasive than 
€ n 
St for silver polish, 


TAMMS BENTONITE 
(Suspension Medium) 


A very fj 

d ry ‘ly 

pr Thay, — ly ground colloidal 

fel wholly soluble. Absorbs 
IMCs its weight in water, _ 


IAA 










Also rub- 
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TAMMS INDUSTRIES, INC., DEPT. RM-3, 228 N. LA SALLE ST., CHICAGO 1, ILL. 
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ew Simoniz 
Industrial Line™. Guchts 











New Simoniz “Hilite” furniture polish comes in two colors: light f 
maple-pine-blonde bleached woods, and dark for mahogany-walnut- 


oak-ebony. Quart size bottles are furnished by Owens-Illinois Gla 
Co., Toledo. Reverse label design is for dark polis} 








Other members of new Simoniz line of mmercial lip resistant floor wax. These are available in one, five 
products are: left to right, non-scuff, slip resistant floor wax; and 55 gallon sizes. Gallon cans | ; ental Can C 





all-purpose liquid concentrate floor cleaner and heavy duty New York, and pails by Inland Steel Container Co., Chicago 






ame SS 


COMMERCIAL 


SIMONIZ 


NON-SCUFF 


SLIP RESISTANT 


FLOOR WAX 









*rtciauy con aernaet 
Senne, viwre Tht 5 
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W., | Nationally Advertised 


CAMP SEWAGE CHEMICALS 


Are you missing out on profits and customers that 
should rightfully be yours? Camp Sewage Chemicals 
are sanitation «chemicals which hop y uy t new - 
tomers and at the same time, provide added sales from 
old ones. Hotels. motels, hospitals, industrials, home 
owners everywhere need them. You'll be doing your 
customers a favor, and making a fine profit at the 
same time. Camp Chemicals are pre-sold by powerful 
advertising. They’re easy-to-use . . . inexpensive-to- 
buy. Hundreds of sanitary jobbers are on the camp 
chemical bandwagon. 
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BEST SELLER 


B 200 singlefold towel cabinet 





1114” wide x 7% high x 6 deep Circulars — Bulletins — Signs — Displays — Merchandising 
Aids — Cooperative Advertising Programs — Advertising Mats 
@ Camp Cesspool & DIFFERENT @ BETTER 
@ 400 towels, one loading Dash also makes top quality ‘ meg ts sowde y ed ECONOMICAL 
@ Heavy gauge steel with combination multi fold towel |) Septic Tank Condi- gee Sc he 
self-closing lock cabinets and combination toilet = « : peo's and Septic Tanks. 
, q tissue cabinets. + or rainfield @ Smile Hand Dishwahiny 
@ Available in three styles @ Gatee Belew Cleaner Compound 
White & Green baked Camp Dra‘n Solvent @ Dishomatic Machine 
_ ae . Pp . ’ 
enamel SEND POST CARD @ Rootaway Sewer Dishwashing Compound 
Ba "; . ° _ 4 ‘ ‘ ° a Cleaner @ Sure for laundering hy 
White with Chrome mirror for price information today. © Instant Brain Pive machine or hand 
All heavy chrome Cleaner These products guaranteed 
@ Seepaway Soil not to harm the sewerage 
| Conditioner system. 
A CABINET FOR EVERY e A CABINET FOR EVERY | Write today for complete plan — No obligation 
FOLD TOWEL FOLD TISSUE SEE OUR DISPLAY AT BOOTH 702 








= HEMICAL CO., INC. 
D AS METAL PRODUCTS rep : 13th St. © Brooklyn 15, W. Y. 


260 47th St., Brooklyn 20, ont i World's Largest Manufacturers of Sewage Chemicals 
As - - aw < 30,000 Dealers Coast-To-Coast 














SLIP STOP 


ESPECIALLY DESIGNED FOR: Asphalt Tile, 
Where Non-Skid Floor Waxes Have Failed 


1. Water Resistant 6. Low Maintenance Require- 


2. No Dirt Retention ment 
3. Long Wearing (16-17% 7. Excellent Gloss 
solids) 8. Self Healing Properties 
4. Can Be Damp-Mopped 9. Terrific Non-Skid Properties 
5. Will Not Water Spot 10. Exclusive with Cato Chemi- 
cal Co. 


DO NOT confuse this with Ludox Waxes. This is 
entirely different. 


DO NOT confuse this with so called plastics. A. J O be BE » 




















PRICES: $1.55 per gal. in 55 gal. drums. F.O.B. 

a WHO LIKES THE COLOR OF MONEY 
: ’ ; F —— We want another jobber whose hobby is Profits — 
A high quailty wen expecially designed and compounde we particularly profits that are easy to get. He will handle 
a special type wax component, of our own manufacture, im- what is not just ove of the finest but THE finest all- 
parting terrific non-skid properties to asphalt tile flooring. purpose Metal Polish, with a 50-year reputation for 
3 excellence. Today this polish — NOXON with new 
SPECIAL INTRODUCTORY OFFER : added Shine-Speeder ingredient — is making real 
1 — 5 Gallon Pail — Only $6.25 F.0.B. Chicago money for hundreds of wideawake jobbers. Interested ? 
‘ iad You should be! For the full story, tear out this ad, 

Send us your check for $6.25 and we will send you, freight clip to your letterhead and say “Show me!” 


collect, one-five gallon - of SLIP STOP at on tor pm so The All-Purpose 
that you can test this wax to your own satisfaction. J 
Metal Polish 
Noxon, Inc., 812 Jersey Ave., Jersey City 2, N. J. 
» Booth 13 — NSSA Convention 


116 South York St. Elmhurst, Illinois 
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Data on DDVP 

The new insecticide, dime- 
thyl dichloro vinyl phosphate, known 
as DDVP and said to show promise 
against DDT resistant flies is dis- 
cussed in a recent technical release 
by the National Pest Control Asso- 
ciation. The new organic phosphate 
insecticide is described as a volatile 
material of short residual life and 
high mammalian toxicity. Its acute 
oral LD 50 to rats is about 25 mg 
per kilo. Dermal or vapor toxicity 
have not yet been established. 

NPCA indicates that the new 
pesticide is currently considered too 
toxic for use by the pest control in- 
dustry. However, should informa- 
tion be developed indicating that the 
material can be used in any safe 
manner by pest control operators, 
the association expects to be able to 
procure experimental quantities for 
test purposes. 








Odor Problems 
(From Page 183) 





To the industrial perfumer this rep- 
resents carte blanche. At such prices, 
few problems are insurmountable. 
In fact, experience demonstrates 
that all but a minute percentage of 
malodor problems can be overcome 
by correctly designed masking 
agents. In many cases, however, 
the cost is considered too high. 
Compromise is, of course, possible— 
whereas complete masking might be 
demonstrated at a cost of 12 cents 
per gallon in a particular product, a 
sharp reduction of malodor may be 
achieved at a cost of two or three 
cents per gallon. This will often 
serve to take the product out of the 
category of “obnoxious” to the 
more desirable category of “that’s 
no lily but we can sell it.” 

Our term of reference has 
been cost per unit of finished prod- 
uct. This concept presents no dif- 
ficulties especially when discussed 
with people schooled in cost calcu- 
lation, and this includes most of the 
chemical industry. There is, how- 
ever, an immovable mental block 
among many purchasers of blended 
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aromatics. -\ statement such as, “'! 
can’t pay more than $1.50 per pound 
for the material,” is not unusual. 
That the use of 0.5 percent of $1.50 
per pound oil is much more ex- 
pensive than 0.1 percent of a $3.00 
oil is elementary arithmetic, but 
presents a problem in sales psy- 
chology. Nevertheless, the best ap- 
proach is that of cost per unit of 
customer product. It is possible to 
develop a number of powerful, low 
cost masking agents and this is done 
whenever feasible. But, odor cor- 
recting ability is the chief criterion 
and the goal of the odor consultant 
is to effect adequate masking at 
low concentrations—0.5 to 0.25 per- 
cent when possible. The use of low 
concentrations adds the advantage 
of minimizing the possible changes 
in the physical and chemical charac- 
teristics of the finshed product. 
Paint with 0.5 to one percent of 
a masking agent (no matter how 
inexpensive ) may perform quite dif- 
ferently from paint containing 0.05 
to 0.1 percent of the same mater- 
ial. 

At times, the monetary value 
is not as important as the cost in 
goodwill. Just as the public rela- 
tions department does not contri- 
bute directly to the manufacture 
of the product, the odorant that 
sweetens stack fumes is not detec- 
table in the finished goods. Odor 
abatement is receding from the 
field of local politics to the point 
where it is another problem to be 
solved by the plant engineer. Again, 
cost must be considered. Frequent- 
ly, the solution is best effected by 
physical means, such as fume 
scrubbing and catalytic combustion. 
Careful weighing of costs often 
leads to the conclusion that mask- 
ing agents will be cheapest. In one 
instance, the installation of catalytic 
burners required an initial capital 
outlay twenty times that of the odor- 
ization units. In addition, the burn- 
ers required full-time operators for 
24 hours, or three shifts daily, 
whereas the odorization units re- 
quired so little attention that no 
additional personnel were needed. 


Also, there was a possibility that 


even an efficient combustion unit 
would permit the passage of suffi- 
cient stack fumes to cause com- 
plaints. The suggested inclusion of 
an odorization unit in series with 
the combustion unit, led to a deci- 
sion to use only odorization. The re- 
sults have been satisfactory and 
the ease of adaptability of the unit 
to plant and atmospheric conditions 
have helped to make it an ideal solu- 
tion at modest cost. 

A less pressing but signifi- 
cant outlet for odorants is in the 
field of promotion. Here, cost con- 
siderations are not so stringent, but 
there can be no assumption that 
“anything goes” where advertising 
is concerned. Once a product has 
been promoted on the basis of its 
odor quality, that odor becomes a 
trademark which cannot be with- 
drawn. Thus, the cost of odor-mask- 
ing or reodorization must be realistic 
so that the product will be able to 
maintain its competitive position 
with respect to price. 

The inevitable and wholly 
justified conclusion is that the odor 
consultant speaks fluently in terms 
of pennies. He is as well qualified 
to discuss costs as the seller of caus- 
tic soda and steel kettles. 


Applications 

NE of the last remaining bar- 
O riers to the full acceptance 
of masking agents and reodorants 
as basic raw materials of industry 
is the lack of information on their 
versatility. There is more to odor 
correction than the masking of the 
obviously unpleasant odors of con- 
sumer products. At this point, a 
number of illustrations can best 
demonstrate the potential. 

The paper industry offers 
several opportunities for odor cor- 
rection. The odor problem is first 
encountered in the processing plant. 
Odor correctives are needed to 
cover the unpleasant odor of the 
processing liquids. Stack fumes 
must be sweetened to maintain the 
goodwill of the persons living in 
the immediate vicinity of the plant. 
The finished product (especially in 
carton manufacture) often has a 
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and other 











SEIL, PUTT & RUSBY, INC. 


Analytical and Research Chemists 
For over thirty years we have specialized in the analysis of pyrethrum, rotenone 


ORGANIC 


It has been our privilege to make many analyses for government agencies and most leading im- 


porters and manufacturers in the insecticide field. 


INSECTICIDES 


We are also making frequent analyses of the synthetic insecticides, such as D.D.T., B.H.C., Chlor- 
dane, Toxaphene, Heptachlor, Allethrin, etc., etc. 
Consultation without obligation 


16 East 34th Street, New York 16, N. Y. bd 


Phone: MU 3-6368 





““SCIENTIFIC’’ 
portable SEMI-AUTOMATIC STRAIGHT LINE 


VACUUM FILLER 


e@ Fills Directly from Drum, No Overhead 
Tanks Required. 


@ Vials to Quarts, Glass or Tin. 

e@ Up to 10 Spouts for Small Containers. 
Quick Change-Overs. Cleans Itself, 
5 minutes. 


ONLY ONE OPERATOR for Loading 
and Filling. 


LOW PRICED BENCH AND STAND 
MODELS 
ACTUALLY PAYS FOR ITSELF 
IN A FEW WEEKS 
WRITE FOR FREE TRIAL OFFER 


SCREW 
CAPPER 


Replaces Uncertain Hand Capping; Eliminates 
Fatigue and Worn-Out Fingers. 

















Eel 
' 


Any Cap — Any Container — Perfect Sealing! 
Adjustable Tension Device Controls Cap Tightness. 
Portable, Flexible, Fast; Easy to Operate. 
Can You Afford to 
Be Without It? 


ACT NOW! Send Sample 
Caps for FREE TRIAL. 













SCIENTIFIC FILTER COMPAN 


59 Rose St. New York City 38, N. Y. 


























NEW MARKET 
REFINERY 














WE ARE NOW 
REFINING 


HIGH GRADE 
CARNAUBA 


DEPENDABLE 
QUALITY 


SS ALL COMMERCIAL 
WAXES 


Address Inquiries to: 
H. W. KRAAZ, 
WAX DIVISION 


















[won a8] | 
G.S. ZIEGLER & COMPANY 





99 CHURCH STREET, NEW YORK 7,N.Y. 


PLANT: NEW MARKET, N. J. 
AGENTS AND WAREHOUSE STOCKS IN PRINCIPAL CITIES 





Use the Kurly Kate metal 

i leanin 
easier — thorough ¢ ot 
rust — never cuts hands — never injure 
or plated surfaces. 
sponges for safety, 


Made in Stainless S 


KURLY K 


yy heey MICHICAN AVE. 
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sponge for clearer — 
g. Will not splinter or 
s metal 
Kurly Kate tops all metal 
efficiency, economical speed. 
teel, Nickel, Silver & Bronze. 


Ah RTE Et at 


DON 


CEES SRE 


H GUARANTEE 
eI Send for a trial oe 


“} Satisfaction fully guorant 
= 


ATE CORPORATION 


CHICAGO 16, ILL 


ORDER FROM YOUR” "55 ve . ; 
JOBBER OR WRITE DIRECT xe 
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musty odor due to the stock used 
or a sharpness caused by the odor 
cf mold preventives. Masking agents 
for this purpose range from odor 
neutralizers to characteristic sugges- 
tive odors determined by the end 
use of the paper. Boxes for choc- 
olates, pastry, etc., can be made to 
smell as delectable as their contents. 
The mustiness of cigarette cartons 
can be overcome by application of 
small quantities of tobacco frag- 
rance. The odors of tea, toasted 
cereal, etc., have also been success- 
fully duplicated and applied to pa- 
per. Paper reodorization has been 
studied and perfected to the extent 
that advertising literature conveys 
its message as soon as the envelope 
is opened smoke odor for fire in- 
surance Campaigns, medicinal odor 
for hospital insurance, bonbon odor 
to boost Saint Valentine’s Day sales 
of chocolates—these and = many 
others have been used in addition 
to the traditional florals and bou- 
quets long associated with perfu- 


mery. 


The application of a natural 
odor to a substitute material has a 
beneficial psychological effect in 
promotion. Carnauba wax substi- 
tutes can be treated to emit the faint 
the molten 


discs 


treated with specially designed cedar 


characteristic odor of 


natural wax. Plastic cedar 
oils retain their desirable odor char- 
acter longer than the natural ma 
terial. Used cars can be made to 
smell like new cars. Cotton can be 
made to smell like wool ; plastics can 
approach the odor of leather by 
simple treatment. The possibilities 
are practically unlimited. 

Odor consultants have ren 
dered real service in problems com 
pletely devoid of frivolity. Spillage 
of volatile mercaptans is a serious 
problem in the neighborhood ot 


natural gas distribution centers. 


Simple, effective coverage of such 
stenches has been achieved. The 
acrid odors of chlorinated phenols 
can be modified so greatly that con- 
containing  thes« 


sumer products 





New Aerovap Vaporizer 
The introduction of a new 
and improved insecticide vaporizer 
which is claimed to provide “greater 
safety and health protection,” was 
announced recently by American 
Aerovap, Inc., New York. The new 
‘“Aerovap D-20” model incorporates 
a specially-designed thermal circuit- 
New insecticide vaporizer of American 
Aerovap, Inc., New York, top photo be- 


low. Aerovap refills are shown in bot- 
tom photo. 













breaker that is sealed at a pre-set 


maximum temperature to protect 
against overheating and is a de- 
pendable safeguard against over- 
vaporization, according to its maker. 
The new circuit-breaker feature, 
which replaces the old fuse arrange- 
ment, provides greater safety by re- 
ducing blow-time by more than 50 
percent and with a accompanying 
reduction of over 75 percent in ex- 
cessive chemical temperature, the 
maker claims. Simplified resetting is 
possible by the use of an external 
reset button. 

Further improvements in the 
design of the heater band and snap- 
action thermostat are said to give 
smoother vaporization rate despite 
varying ambient temperatures. 

““Aerovap”’ refills with sealed- 
cap containers to prevent refilling 
substitutes, or 


of containers with 


unregistered chemicals are now 
available from American Aerovap. 
The complete instrument has been 
designed to meet both Underwriters’ 
Laboratories and Canadian Stand 


ards Association requirements. 








chemicals need meet no resistance 
on the score. The ugly “hshiness” 
of quaternary ammonium com 
pounds used as sanitizing agents in 
food plants can be covered at modest 
cost. Animal and plastic adhesives 
need occasion no further complaints 
bv their users. 

Not all problems are so seri- 
ous. Requests for animal repellents 
are common. Many scents that are 
repulsive to humans are attractive 
to dogs, vet little data exists on those 
aromatics that will repel the dog. 
In such cases, the odor consultant is 
tempted to submit a sketch of a 
garanteed dog repellent—a_ long 
stick with a sharp spike at the busi 
ness end. The request for a roasted 
nut scent for a stand that is roast 
ing nuts makes one wonder if there 
nuts 


are odorless substitutes for 


that require special scents. Our 


movie heroes have little trouble res- 
cuing damsels in distress from the 
threat of fire but they often require 
the scent of the Orient to reduce 
the ugly quality of the black chem 
ical stnoke. Scented plastic snow is 
spraved over artificial Christmas 
trees that have a permanent ever 
green fragrance. Food vending ma 
chines can advertise their wares 
such as Swiss cheese on rye or hot 
dog on a bun, by giving off a real 
istic duplication of the food odor. 

Many an odor problem which 
appears to be both unique and dif 
chemist 01 


ficult to the research 


production engineer has already 


been solved by the odor consultant. 


Summary 

ARRING stringent price limi 

tations, over 90% of the odor 
problems presented lend themselves 
to solution by use of properly de 
signed aromatic blends. Since the 
final criteria in odor problems de 
pend solely on subjective evaluation, 
the scientific background for odor 
work remains inadequate. At pres 
ent, odor work must be done empiri 
cally 
the skillful use of techniques of ap- 


The key to odor correction is 
plied chemiustr\ by an aromatics 
S| ecialist in a short phrase, “tech 


nical service.” 


YOU HAVE 


when you have 


filling machines with 
FLEXIBILITY 


that specializes in every 


ple adjustments - 
adapta 


c 
Servic 


Packer fillers 
speed production for 


Dow Chemical Co. Cyt 
U.S. 1. 
Boyle-Midway, Inc. 
Du-Ev Company 
Private Brands 
DuPont 


and hundreds of others 
large and small 





on PACKER 


and 


costs. Standaraize 


automatic mi-automatic 
manual filling machines . for 
the largest, and the smallest, for 


any filling needs 


Call, write, wire 








30-34 IRVING PL.. N.Y. 











This handy drum pump will fit 55-30- or 15 gallon 
standard drums either 1'4 or 2 inch threads. The 
suction pipe is adjustable to any desired length. 
Each stroke of the handle pumps 1 pint of liquid. 
a be mounted either on end filler drums or side 
ers. 
For Full Details, Write: 


JAMES VARLEY & SONS, INC. 


1200 Switzer Ave. e St. Lovis 15, Mo. 
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PACKER MACHINERY CORPORATION 7 YY 
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SHANCO RESINS 
pa 
Emulsion Waxes 


Blend in Steam-jacketed 






















or 
Direct Fired Kettles 


Alkali Soluble Resins 
for 





Leveling Agents 


Custom 


Quality 


Shanco Plastics & Chemicals, Inc. 


Philadelphia, Pa. 
RI 6-3875 


Tonawanda, N. Y. 
BE 0383 


Brooklyn, N. Y. 
EV 9-3480 






Agents in all Principal Cities 





Reduce \\ Floor 





Cleaning Costs 


WITH AN 


FLOOR SQUEEGEE © 


The Squeegee with 
THE PUSH-PULL ACTION 


Put these ETTORE advantages on your 
clean-up crew! 
@ PUSH-PULL wiping action. 
© Aluminum Channel holds rubber blade 
at “Ready.” 
© Rubber change takes less than a minute — just 
slip rubber in place and tighten retention screw. 
- © Soft, resilient, oilproof rubber. 
© Non-sparking! 
SOLD AT SANITARY SUPPLIERS EVERYWHERE 


4 



















for further information, write: 


ECCONE PRODUCTS COMPANY 


ist Avenue + Oakland 21, California 
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FMC Names Pond 

S. A. 
pointed industrial relations manager 
for the chemical divisions of ood 
Corp., 


Pond has been ap- 


Machinery and Chemical 
New York, it was announced re- 
cently by Alfred T. Loeffler, vice 
president. Mr. Pond has been filling 
this position on an acting basis for 
the past year. 





MMGR is 60 
(From Page 49) 





producers in every important cen- 
ter. Extensive acreage was ac- 
quired in the United States—not- 
ably for the production of dill weed, 
wormseed and peppermint oils. 

As a result of its expanded 
volume and the need for larger 
quarters, MM&R in 1938 moved its 
laboratories, manufacturing equip- 
ment and warehouses to a group of 
six-story, ultra-modern buildings, 
with headquarters at 16 Desbrosses 
St., New York. 

During World War II, faced 
with wartime shortages of essential 
oils from European and other over- 
seas sources of supplies, MM&R 
developed many notable replace- 
ments, which are in use in expand- 
ed quantities today. After 60 years 
of successful operation in domestic 
and world markets, \[M&R today 
services over 50 industries in all 
parts of the world. Its fragrances 
are used in a wide range of aerosol 
products, including insecticides, de- 
odorants, shaving creams, shampoos 
and hair dressings. 





Jobber Sells by Phone 
(From Page 175) 





come so familiar that whenever 
“Mr. Sani-Terry” is seen, Daycon 
Products Co. is immediately asso- 
ciated with it. The firm carries its 
own Daycon label on almost every- 
thing it stocks. This helps to pro- 
mote the company’s products, wards 
off competition and guarantees 
everything sold by Daycon. 

All supplies are stocked by 
group name classification. As ship- 
ping clerks withdraw merchandise 
for delivery, they note declining 
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stocks and forward a want slip to 
the office. This supply is immediate- 
ly checked and if found to be with 
in minimum requirements reordered 
immediately. Mr. Levy orders his 
merchandise frequently and in this 
way avoids large inventories, which 
would require a great deal of stor- 
age space. This better enables Day- 
con to keep its prices current. In 
addition, if certain stocks are not 
moving Mr. Levy can promote a 
special that clears out his entire 
stock without too much difficulty. 

Daycon’s modern showroom 
has proven to be an excellent asset 
to the business. Not only can sales- 
men sell more to customers visiting 
the showroom, but it increases Day- 
con’s prestige. New customers, in 
particular, always like to visit the 
headquarters of the supplier with 
whom they expect to do business. 
The up-to-date, well-kept showroom 
is a persuasive salesman. 

“We are located in the heart 
of the main section of Washington 
which is the North West,” Mr. 
Levy points out. ‘This means that 
customers and prospective custom- 
ers have easy access to our location, 
which we take advantage of by 
featuring a modern building and 
store. Our aim is to get every 
customer to visit us at least once 
a year, to introduce them to the 
firm and the people with whom 
they are doing business. We feel 
that this goes a long way in cement- 


ing businesss relationships.” 


Service Important 
OREMOST consideration is al- 
F ways given to customer service. 
Three trucks cover daily routes to 
assure fast deliveries. Normal de- 
livery is on a 24-hour schedule and 
a special request can be handled 
immediately by one truck that is 
particularly assigned to this duty. 
Salesmen either bring in 
their orders or can phone them in, 
whichever is more convenient. The 
order is initially itemized on an 
order slip and then priced. It is 
checked against previous orders to 
make certain of the brands and 
quantities so that if there are any 


discrepancies, they can be corrected 
immediately. The customer's credit 
is then checked. When ready, the 
order is forwarded to the book 
keeping department. 

A quadruple form is used in 
preparing the order. One copy re- 
mains with the delivered order, a 
second is signed by the recipient 
and returned to the office as a record 
of receipt of the shipment, a third 
is mailed to the customer as an 
invoice and the fourth remains in 
the office as a permanent record. 

“One of the best investments 
we ever made was in a bookkeeping 
machine that gives us a complete 
record of every transaction,” relates 
Mr. Levy. “It saves us a lot of 
time, gives us all the data we need 
concerning every item and order 
filled and simplifies our entire book- 
keeping system. This has helped 
us to get out orders promptly and 
to bill our customers efficiently.” 


Accounts Protected 
ia salesmen sell a new account or 
have one that is dormant, they 
can file a protection card that 
gives them 60 days to activate that 
account, if they feel that there is 
still a sales possibility, they can get 
After 
this period, Mr. Levy turns it over 


another 60 day extension. 


to another salesman. 
check 


our salesmen’s activities and when- 


“Irom time to time, we 


ever we find that they haven't sold 
an account for some time, we ask 
them to make a determined effort 
to re-activate it, Mr. Levy says. 
“They file a protection card that 
gives them 60 more days to try to 
sell that account. If necessary, they 
get 60 days more. After that, an- 
other salesman is assigned to the 
account. The same situation applies 
to new accounts. In this way, we 
protect our salesmen’s customers 
and if they can’t make any head- 
way, we let another salesman try.” 

Daycon Products Company 
is one of the leading sanitary sup- 
ply jobbers in the nation’s capital 
and its business policies have in no 
small way contributed greatly to its 
successful position in the industry. 
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Aerosol Bulk Products 


® SHAMPOOS © COLOGNES 
® SHAVE CREAMS @ HAND LOTIONS 
@ SUN TAN PREPS. © HAIR LACQUERS 
@ ALCOHOLIC SPECIALTIES 


Extensive development laboratories at your service. 
Inquiries Solicited @ Samples on Request 


OLD EMPIRE INC Manufacturing Chemists Mt. Prospect & Verona Aves., Newark, N. J. 
’ . HUmbolt 4-2121 


Distribution makes the 
Difference in... 


RESIDUAL SPRAYING 


‘ SPRAYING SYSTEMS 


lee 














SPRAY i Ley ar al 3.) 





Distribution of liquid particles are very important in 
residual spraying. TeeJet Spray Nozzles give you 
uniform distribution over entire pattern area... and 
proper atomization. Available in any capacity, nozzle 
assembly includes interchangeable orifice tip and 
strainer. Write for Bulletin 58. 


FOR EASIER SPRAYING ON THE JOB 


Pick Up Your Free ADJUSTABLE TRIGGER TEEJET 





CONEJET 


CARRYING CASE a Baste 


spray from finely atomized 





AT BOOTH 4 cone to solid fl A precision, positive shut-off 
stream. Fits $ valve. Lock catch holds valve 
any TeeJet open when desired. Light in 
body or Trig- weight, comfortable. Supplied 
ger TeeJet. with straight or curved exten- 


WARREN HAVILAND WS Write for Ba sions, Use. with any Tealet 
SPRAYING SYSTEMS CO. 





CORPORATION 


1810 CHOUTEAU AVE. ° ST. LOUIS 3, MO. 
Engineers and Manufacturers 


3217 RANDOLPH STREET ¢ BELLWOOD, ILLINOIS 





























anenieeneneeente mene 


| aaeaece, Allwine & Rommel 


Registered Patent Attorneys 








Practice before U. S. Patent Office. 
| Validity and Infringement Investigations 


and Opinions. 








Booklet and form “Evidence of Conception” forwarded upon request. 


Suite 402 815 — 15th STREET, N.W. Washington 5, D. C. 
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PROFESSIONAL Directory 














Carl N. Andersen, Ph.D 


Consulting Chemist 


Cosmetics, Soaps and 
Synthetic Detergents 


52 Vanderbilt Ave. 
New York 17, N. Y. 
Room 2008 
Phone: MU 93-0789 


Laboratory: Briarcliff Manor, New York 
Phone: Briarcliff 6-1550 











HUDSON LABORATORIES, INC. 


Consulting 
Chemists and Bacteriologists 


117 W.13th St., New York 11.N.Y. 


Chemistry 


Bacteriology 
Dermatology 


Toxicology 
Testing Analysis Formulation Research 
Disinfectants Antiseptics Sanitizers 
Antiseptic and Deodorant Soaps 
Advice on labeling and advertising claims 
Albert F. Guiteras, Ph.D. 
srector 


Rebecca L. Shapiro, M.S. 
Chief Bacteriologist 





J. W. McCutcheon 


475 Fifth Avenue New York 17 
MU, 3-3421 


Consulting Chemist 


Specializing in 
oils, fats, soaps 
synthetic detergents 
and glycerine 


Laboratory: 367 E. 143 St., New York 54 
ME. 5-4298 














ALVIN J. COX, Ph. D. 


Chemical Engineer and Chemist 


(Formerly Director of Science, Government of 

the Phillipine Islands; Retired Chief, Bureau of 

Chemistry, State of California Department of 
Agriculture.) 

ADVISOR ON AGRICULTURAL 
CHEMICAL PROBLEMS AND 
INVESTIGATIONS 
Consultant in reference to spray injury and dam- 
age claims including imports of fruits and nuts, 
oe labeling, advertising and compliance with 

aw. 
1118 EMERSON STREET 


PALO ALTO, CALIFORNIA 








WAX PROBLEMS? 


Experienced in the Development and 
Manufacturing of Wax Blends, Floor 
Waxes, Emulsions, Shoe Polishes, Dress- 
ings, Cleaners, Household Specialties. 


KRONER LABORATORIES 
Inc. 
275 Water St. New York City 


OFFER 


Consulting Service in Analysis 
Research and Formulation. 





MOLNAR LABORATORIES 


Consulting, Testing and Research 
Specializing in 
Organic Synthesis 

Product Development and Control 

Disinfectant Testing and Formulation 

Toxicity and Dermatitis Tests 
Clinical Studies 
Member A. C. C. & C. E. 
211 E. 19th St., New York 3, N. Y. 








CUSTOM 
PACKAGING 


and 


Formulation 


Houglas /\ 


CHEMICAL COMPANY 


420 € 16TH ave . NO KANSAS CITY 16. moO 








LANCASTER, ALLWINE & ROMMEL 


Registered Patent Attorneys 
Suite 402, 815 - 15th St. N. W. 
Washington, D. C. 
a 


Practice before U. S. Patent 
Office. Validity and Infringe- 
ment Investigations and Opin- 
ions. 

Booklet and form “Evidence of 
Conception” forwarded upon 
request. 





JAMES P. O'DONNELL 


Engineers 


Complete Process Plants 
Automatic Instrument Control 





Surveys — __ Estimates 
Construction Supervision 
Initial Operation 


39 Broadway New York 6 














We serve industry through 
science in the biological field 


e ROUTINE 
© DEVELOPMENT 


‘ 


Scientific Problems? Consult us! 


HILL TOP RESEARCH 
INSTITUTE, INC. 


925 Wm. H. Taft Rd., Cincinnati, O. 








eis x atediaemen 7 catia 


a ee ee 
yi "Op 


* 
@ RESEARCH RESEARCH: 





W. W. Lewers, Ph.D. 


Consulting Chemist and 
Chemical Engineer 
207 Norman Ave., Brooklyn 22, 
N. Y. 
EV 9-4224 


Specializing in 


Waxes, polishes, emulsions, 
paints, pigment dispersion. 








DONALD PRICE, Ph.D. 


Consulting Chemist 


Specializing in 
Surface-active agents, 
detergents, 
cleaning materials, 
oils and fats 
research management 


123 E. 92nd St. New York 28, N. Y. 
AT 9-9086 
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TOILET SOAP MILLS 


in new, used and reconditioned on. 4am. en 
STEEL and Granite Rolls 


SOAP and CHEMICAL 
EQUIPMENT 
All items in stock, ready for shipment 


Consult us on all your soap machinery needs 


We are at your service 





JONES Horizontal Type AUTOMATIC 
combination laundry and toilet soap 
presses. Single or Double Kick. 


WE BUYPAND SELL SINGLE ITEMS OR COMPLETE PLANTS 


— THIS MONTH'S SPECIAL OFFERINGS — 


4 — Proctor & Schwarz Auto. Soap Chip Dryers with 
two roll cooling set — immediate delivery. 





















R. A. Jones Auto. Soap Presses — all types. 
3 & 5 Roll Buehler & Lehmann Soap Mills. 
New & Used 1,000, 3,000, 5,000 Ib. Soap Crutchers. 
2 — Toilet Soap Wrapping Machines. 


Additional Precision Rebuilt Machinery 
with New Equipment Efficiency 


@ H. Single Screw Soap © Filling and Weighing Ma- © Proctor & Schwartz Soap 





Plodders, 4, 6, 8, and 10 chines for flakes, powder, Chip Dryers complete Jones Vertical type 
@ H-A Automatic Soap ete. © Dopp Steam Jacketed AUTOMATIC Toilet Soap Presses. 
Slabbers @ Steel Soap Frames, 1,000 Soap Crutchers 
to 1200 Ib. cap. © Powder Mixers, Day, 


@ Empire State and Crosby 


Foot Soap Presses © Automatic Soap Wrapping Robinson, Broughton, etc., 
Machines all sizes 
a wy j= Mills — 2, © Sperry and Shriver Filter | © Soap Dies for Automatic 
dee Presses, various sizes and Foot Presses 


© Blanchard 10A and 14 @ Amalgamators © Pumps, various types and 
Soap Powder Mills © H. Automatic Soap Cut- sizes as 
Mikro Pulverizer ting Tables © Crystallizing Rolls 





Call, Write or Wire for Additionol 


Information 


Single screw soap plodders with 6, 8, 
10 or 12 inch screws. All completely 
rebuilt and unconditionally guaranteed 


TALLOW and 
SOAP MACHINERY 
Company 
1051-59 W. 35th Street AUTOMATIC POWER CUTTING TABLES 


CHICAGO 9, ILLINOIS 


YArds 7-3665 Newman's Steel Steam Jacketed SOAP CRUTCHERS. 
BRAND NEW. Sizes 1,000 to 10,000 Ibs. 
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SEIL, PUTT & RUSBY, Inc. 


Earl B. Putt, President and Director 
Stephen S. Voris, Ph.D., Chief Chemist 


Analytical and Consulting Chemists 


Specialists in the Analysis of Organic In- 

secticides, Pyrethrum Flowers, Derris Root, 

Barbasco, or Cube Root—Their Concen- 
trates and Finished Preparations. 


DRUGS—ESSENTIAL OILS—SOAP 


16 East 34th St., New York 16, N. Y. 
MU 3-6368 





STILLWELL AND GLADDING, INC. 


ANALYTICAL & CONSULTING CHEMISTS 
Over 80 years 


SPECIALIZING IN ANALYSIS 


Rotenone Bearing Materials, Pyrethrum 
Flowers and Extracts, Soaps, Detergents, 
Insecticides, Waxes and Chemicals. 


130 Cedar Street 
New York 6, N. Y. 








FRIAR M. THOMPSON, Jr. 
128'4 College Avenue 
Athens, Georgia 


Consultant specializing in insec- 
ticides, rodenticides, fungicides, 
weed controllers for industry, 


household and farm 


Product formulation, testing, 


labeling. 











DONALD F. STARR, Ph.D. 


sas acaba 
Consultant specializing in: 
Aerosols 
Insecticides 
Rodenticides 
Fish Control 
ee a oe 
256 N. Mountain Avenue 


Upper Montclair, N. J. 
Telephone: MO 3-2598 











TESTFABRICS, Inc. 


55 Vandam Street 
New York 13, N. Y. 


Cotton Soil Test Cloth =26, 
Bureau of Ships Spec. 51-S-47 
(INT). Same soil printed on wool, 
silk and all synthetic fibers. Cot- 
ton skeins for Draves Wetting 
test. 


Ask for catalogue. 





E. G. THOMSSEN, Ph, D. 


Consultant on plant lay-out 
equipment design and product 
formulation for manufacturers 
of insecticides, disinfectants, 
floor waxes, soaps and allied 
products. 

° 


The Robert Whitney Hotel 
Bradenton, Florida 























CLASSIFIED 


—Classified Advertising Rates— 

Situations Wanted — 5¢ per word 

$1.00 minimum. 

Other Classified —10¢ per word 

$2.00 minimum. 

Bold Face Ruled Box — $7.50 per 

column inch,—2 inch min. 

Address Box numbers care of Soap 

& Chemical Specialties, 254 West 
31st St., New York 1, N. Y. 














Positions Open 








Salesman Wanted: Manufac- 
turer revolutionary chemical deter- 
gent and allied industrial mainten- 
ance products desires experienced, 
aggressive young man of high in- 
tegrity to assist manager in build- 
ing national sales force and aid in 
training field representatives. Will 
headquarter New York. Salary, 
commissions, and override open. 
Submit full resume; letter will be 
held in strictest confidence. Address 
Box 391, c/o Soap. 





Industrial Soap Production: 
Production expert with technical 
background and practical experi- 
ence in production of soaps used in 
metal drawing and chain lubrica- 
tion. Must be willing to travel. Send 
complete resume to Box 393, c/o 


Soap. 
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PRIVATE LABEL 
PROCESSING & PACKAGING 


LIQUIDS & POWDERS 


Large or small quantities 
accurately compounded 
to meet your specific needs 


EXPERIMENTAL WORK 
OR STANDARD FORMULATIONS 


WARSAW CHEMICAL CO., Inc. 


Warsaw, Indiana 











Soap Foreman: Established soap 
mfr. Metropolitan area requires 
working foreman for milling room. 
Capable, knowledge of production 
in toilet soaps essential. Address 
Box 388, c/o Soap. 





Crutcherman: Established com- 
pany, west coast. Experience should 
cover full and semi-boiled soaps. 
Address Box 389, c/o Soap. 





Salesman: Experienced sanitary 
and floor chemicals. Industries. In- 
stitutions. Exclusive territory. Com- 
mission. Bramco, 820-65th Ave., 
Philadelphia, Pa. 








Salesman: to sell miniature 
guest soap to janitor, institutional 
and hotel jobbing trade. “Wrapped 
and unwrapped.” Low prices. State 
territories, & trade items you now 
sell. Address Box 390, c/o Soap 








Positions Open 








Aromatics Salesman: With 15 
years experience in selling chem- 
icals, essential oils and perfume oils, 
also in compounding and evaluating. 
Recently, sales manager in charge 
of advertising and sales promotion. 
Address Box 392. c/o Soap. 





Chemical Laboratory Asst. 
To work on diversified waxes. Long 
established manufacturer New 
York Metropolitan area. Submit 
resume education and experience. 
Address Box 395, c/o Soap. 





Production Manager & Plant 
Supt. Knowledge of specialty soap 
manufacturing and filling equip- 
ment required. Give full informa- 
tion and experience. Address box 


394, c/o Soap. 





Chemist: Experienced in floor 
waxes, floor cleaners, sanitary main- 
tenance products. Well established 
firm, located in Northwest area. 
Give complete details and salary ex- 
pected. Address Box 405, c/o Soap. 


Chemist Wanted: see advertise- 
ment on page 221, Column 1. 


Wax Salesman or Wax Chem- 
ist: To sell beeswax, carnauba wax, 


(Continued on Page 221) 
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direct from our own private LZ. 


ORANGE + BUTTON 


high grades @ wax free eo garnet 
SIAMLAC: high flow, long life 


BLEACHED 


reguiar e refined 


CARNAUBA e CANDELILLA 
JAPAN e BEES 


i i |) ea 


Wu. DIEHL ; * 


334 W. 42nd St., New York 18, N. Y. 
Cable: DIEHLWILL BRyant 9-5214 ° 








CUSTOM-BUILT PLANTS 53 


All Over The World 


FOR 


Glycerine —Fatty Acids _ Edible Oils 


: WURSTER & SANGER OFFERS... 


© Consulting service to aid in solving your oper- 
ating, process or equipment problems. 





@ Design of a complete new plant or 


I 
' 
J] & Equipment and specifications to modernize your 
‘ present plant. 

I 


FILTREX Solvent Extraction—world’s most 
versatile direct solvent extraction process 
for oils. 


! Continuous Fatty Acid oe 
I product quality—yields exceeding 99% 


low pressure autoclave processes. 


I ment for hardening fats, oils, fatty acids. 

! Oil Refining—for production of highest quality 
cooking and salad oils. 

1 Glycerine Recovery and Refining—W&S equip- 
ment is the choice of large and small producers 
for efficiency of recovery. 


" Margarine, Shortening, Vanaspati—and other 
process plants are offered. 





WRITE FOR FURTHER DETAILS AND BULLETINS. 


WURSTER & SANGER, inc. 


(Dept. 1) 5201 South Kenwood Avenue, Chicago, Illinois, U.S.A. | 
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i Hydrogenation—foremost designers of equip- | 


SHEL ioe By 


| 
| 


1 Fat Splitting—high pressure non- snail and | 








CERTIFIED COLORS 


A broad range of shades for Shampoos, 
Soaps, Drugs, Medicines, Creams, Rinses, 
and Cosmetics. 


PYLA-SYNTH COLORS 


Fast colors for the New Synthetic Deter- 
gents in Red, Blue, Green, Amber and 
Yellow. 








© We offer a full line of fast colors for 
all soap and soap products. 


® Send for free samples. 
Send for price lists. 


PYLAM PRODUCTS €0., INC. 


Manufacturing Chemists, Importers, 
Exporters 
799 Greenwich St. New York City 14 
Cable Address “Pylamco” 





















Eastern Plant Wanted 


for manufacturing soaps, deter- 
gents and other chemical spe- 
cialties .. . on Atlantic seaboard 
from Philadelphia to Boston .. . 


Need plant ranging in size from 
20,000-25,000 square feet. Railroad 
siding facilities preferred. 


Prefer fully equipped plant that is 
now operating. 


Address replies with full particulars to: 


Box 999, c/o 


Soap & Chemical Specialties 
254 W.31St., New York 1,N. Y. 








SOAP and CHEMICAL SPECIALTIES 





























Positions Open 








candelilla, micro, paraffin and sub- 
stitutes. Our employees are aware 
of this adv. Mail qualifications to 
Box 375, c/o Soap. 








Understudy Wanted: | want a 
man to understudy me in the opera- 
tion of a sanitary supply business, 
selling 100 liquids and powders 
to users of five gallon liquids and 
100 pounds powders, minimum 
sales. We sell only to industrials, 
institutions, municipalities, etc. Age 
25 to 40 with at least 3 years suc- 
cessful selling in this business. 
Must be ambitious, intelligent, re- 
sourceful, and seeking a permanent 
connection with an opportunity to 
prove his ability and use his capa- 
bility. He will be presently employed 
but seeking a change because in his 
opinion, “opportunity” does not exist. 
Replies absolutely confidential. 
Kindly include photographs in re- 
ply. Location—close to Cleveland, 
Ohio. Address Box 396, c/o Soap. 








CHEMIST WANTED 


with Chemical Engineering 
Degree or Background... 


who can personally create a new com- 
pound, repair a packaging machine, yet 
assume complete responsibility for setting- 
up a production line. A growing, well 
rated 11-year old Company making vari- 
ous industrial and Consumer compounds 
that are well distributed Nationally, offers 
a nominal starting salary plus a perman- 
ent high income future through a plan 
that assures complete financial security, 
with this profitable Company, to the man 
who can qualify for this opportunity. 


THEO. ROSS Associates 


4161 Redwood Ave., Los Angeles 66, Cal. 








EXPANDING NATIONAL 
SALES ORGANIZATION 
We are desirous of interviewing men with 
experience in our field. Please submit com- 
plete personal data with full information 

about work experience. 
THE DAVIES-YOUNG SOAP CO. 
Box 995 — Dayton, Chio 
Attention: Lou Pollock 








CHEMIST WANTED 


B.S. or M.S. degree. Developina 
specialty products for laundering in- 
dustries and improvement of labora- 
tory evaluation methods. Experienc 
desirable but not necessary. Excel- 
lent opportunities for growth and ex- 
perience in the synthetic detergent 
industry. Our people have been noti- 
fied of this opening. Fred E. Nelsor 
Mar. of Personnel Planning 


Wyandotte Chemicals Corp. 
Wyandotte, Michigan 











Situations Wanted 

Soapmaker: With more than 
20 years experience on all kinds of 
laundry and toilet soaps, glycerine 
recovery. Experienced soap chem- 
ist. Seeks new connection. <Ad- 
dress Box 397, c/o Soap. 

Chemist: Widely experienced in 
waxes, polishes, emulsions, floor 
coatings, automotive chemicals, 
household products, — desires con- 
nection with progressive firm. 
Metropolitan New York area pre- 
ferred. Experienced in production, 
development and research. Address 
Box 398, c/o Soap. 








Organic Chemist: Ph.D., Dutch 
immigrant, 53, extensive experience 
in organic synthesis, formulating 
and analysis of detergents, cleaners, 
textile auxiliaries and chemical 
specialties, desires position of great 





Situations Wanted 


er responsibility in industrial re 
search. Knowledge of German and 
French. Publications. Married. Pre- 
fer Mid-Atlantic States. Presently 
emploved in New Jersey. Starting 
salary expected $10,000. Also avail 
able on consulting basis. -.\ddress 
Box 400, c/o Soap. 

Detergent Chemist: 8 years ex 
perience includes sulfonation and 
sulfatien research, product evalua- 
tion, analysis (organic and inor 
ganic), formulation and sales ser\ 


ice. Desire laboratory position in 

east. \ddress Box 399. c/o Soap 
Miscellaneous 

Wanted: [Equipment for a good 


bar soap plant capable of consum 
ing 250,000 pounds of tallow per 
month. Address Box 406, c/o Soap 


Wanted to Buy: Small or med 
ium sized liquid soap plant. Prefer 
one that can be seen in operation, 
\ddress Box 407, ¢ 0 Soap 





Polak’s Frutal Works, Inc. 
Middletown, New York 


talented, imaginative 


Perfumer experienced in compounding 


requires for its expanded 
“new products" labora- 


tories the services of a 


perfume oils for toilet goods from es- 


sential oils and synthetics. 


If you are creative, eager to experi- 
ment with new raw materials, and enjoy 
working with appreciative management, 
this ‘‘growth"’ position may be of interest 
to you. Country locations, 75 miles N.W. 
of N.Y.C. Please send resume with fuli 
details to the above address. Experienced 
and fully qualified applicants only. Re- 
plies held in strictest confidence. 























SAVE ON MODERN 
REBUILT MACHINERY 








MARCH, 1955 





Complete Satistaction Guaranteed 


Gemco 66” diam. Double Cone Blender, 56 cu. ft. 

Mikro 4TH, 3W, 1SH and Bantam Pulverizers. 

Pneumatic Scale Cartoning Line Consisting of Bottom Sealer, 
Top Sealer and Wax Liners. Both 30 and 60 per minute. 

Pfaudier King, Horix, Elgin Stainless Steel Rotary Fillers. 

Capem ISF and Resina LC Automatic, Elgin Cappers. 


Tell Us All Your Machinery Requirements 
Complete Details and Quotations Available On Request 


Attachment. 








TREMENDOUS BARGAINS 
Burt adj, Wreparound Labelers, (up to 1 gal. cap.) | 
Baker Perkins, Readco, Day, Hottman Mixers, % to 2000 gals 
J. H. Day 650 gal. Steam Jacketed Jumbo Mixer. 
R. A. Jones E and Houchin Semi and Automatic Soap Presses. 
J. H. Day 15 to 10,000 Ib. Dry Powder Mixers. 
Robinson, Tyler Hum-mer, Great Western, Gayco Sifters. 
National and Lehman 3 and 5 Roll Mills; steel-granite-porcelain. 
New Era Soap Amaigamators. 
Stokes and Smith G1, G2 and HG88 (S.S.) Auger Powder Fillers. 
Pony M, MX, ML, Ermold, World Semi and Automatic Labelers. 
Standard Knapp 429 Carton Sealer; Jones, Ceco Carton Sealers. | 
Hudson Sharp Campbell Automatic Cellophane Wrapper. 
Oliver Model 799-N Wrapper with Cardboard Feed and Labeling 


Package Machinery FA, FA2, FA4; Scandia Wrappers. 


UNION STANDARD EQUIPMENT CO. 


318-322 LAFAYETTE STREET 

















NEW YORK, N. Y. 








221 















Perfection in Rubber Floor Matting 


Means... 
extra profits and more sales for jobbers 


Because ee MOTELS 


they gather dirt and keep it from spreading as 
Result ia... a 
more demand for Wear Proof’s 47 years’ in 


CHURCHES 


experience for quality waits 


<Shad-o-Rug 
48” wide 





Se Write today for full information 
36” wide SUPERIOR RUBBER MFG. CO. 
Colors: RED — GREEN — BLACK 501 W. 82nd Street Chicago 20, Ill. 











AEROSOL - TESTED 
PERFUME 
CONCENTRATES 


Aerosol-dispensed cosmetics are rapidly in- 
creasing in volume. 


To meet this demand, S. B. Penick has been 
systematically submitting each of its perfume 
compounds to aerosol dispensing tests, in our 
own research laboratories. 


Special testing equipment and a complete 
familiarity with the techniques involved place 
Penick in a unique position to supply a widely 
diversified line of perfume specialties for all 
types of cosmetics to be aerosol-dispensed. 



























CUT YOUR 
mmmey// | ABELING = 308 | 








Time savings of 30% and 
more with unskilled 


operators makes your 
POTDEVIN Label Paster 
quickly pay for itself. 
= adjustments required 


‘or varied shaped tabels. 


FOR SAMPLES, 
WRITE DEPARTMENT 8 





Accurate control of adhe- 
ee assures clean, neat 
$. B. PENICK & COMPANY LabelPaster = int cinta 
. o labeling. 
DISTILLERS OF RARE AND QUALITY ESSENTIAL OILS Available in 6”, 82”, 12” and 18” widths. 


MANUFACTURERS OF AROMATIC CHEMICALS Pp re) T D E Vv | N MACHINE CO 
50 Church St., N. Y. 8, N. Y., Telephone COrtlandt 7-1970 256 North Street e Teterboro, N. 1 


735 W. Division St., Chicago 10, Ill., Tel. MOhawk 4-5651 Designers and manufacturers of equipment for Bag Making, 
Printing, Coating, Laminating, Gluing ‘and Labeling 
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Grow with the Leading Manufacturer of Quality Sanitary Chemicals. 


For West Coast Expansion 


SALESMEN WANTED 


Men who have sold sanitary chemicals on the 
Jobber and Distributor level. 
Just tell us your qualifications. 
Please address correspondence to: 


Mr. Joseph Fuld, FULD BROTHERS, INC. 702 S. Wolfe St., Baltimore 31, Md: 


Manufacturing Chemists for over a quarter century. (West Coast Plant: Los Angeles 13, Calif.) 
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Miscellaneous 

Distributors—Dealers \Vanted: 
To merchandise the “Aerovap Sys- 
tem”. .\ system of automatic con- 
tinuous insect control developed by 
this company under scientific and 
medical supervision. Originator and 
leader in the field of controlled 
vaporization. Its equipment 
cepted and nationally recognized as 
dependable and efficient. Leads sup- 
plied from national advertising in- 
quiries. \ repeat type business with 
unlimited opportunities. Contracts 
available many parts USA. Write 
giving details as to qualifications, 
territory desired, etc. American 
Aerovap, Inc., Dept. S, 170 West 
74th St., New York 23, N. Y. 


ac- 


Business Wanted: 
detergent, chemical specialties, 
chemical, or related business pre- 
ferably in Michigan, Ohio, Indiana 
or Illinois. Interested in complete 
operation or any phase, particularly 
accounts. Also interested in a com- 
plete or partial laboratory. Address 


Box 401, c/o Soap. 


Soap and 





Territory Available: Chicago 
manufacturer of soaps, sanitary 
chemicals and waxes has territory 
available, full or part time, in mid- 
dle west, janitor, restaurant, hotel 
and beauty supply jobbing field. 
Liberal commission basis. Write 
fully describing experience and ter- 





ritory. Replies confidential. Ad- 
dress Box 402, c/o Soap. 
Florida: l’rivate label formula- 


tors, cleaning compounds, hand and 
machine dishwashing compounds, 
neutral synthetic detergents. Drop 
shipping, warehousing, your form- 
ula or ours. Overnight service to 
most Florida points, plant capacity 
100,000 Ibs. per day. Our motto 

“Better Products for less Money”. 
Moss Soap Company, Pinellas Int'l. 
Airport, St. Petersburg, Florida. 








Sales Representatives Want- 
ed: Who are presently selling to 
janitor, hotel, restaurant, paper and 
allied supply houses. We are a lead- 
er in our field, and we manufacture 
the finest, nationally advertised elec- 
trical deodorizer on the market. 
Our above average commission plus 
steady repeat sales on refills offers 
an unusual profit opportunity for 
aggressive representation. Several 
exclusive protected territories now 
open. Write for information and 
state present lines, territory covered 
and size of vour organization. Ad- 
dress Box 403, ¢ ‘o Soap. 


MARCH, 1955 


77 


Miscellaneous 





For Sale 








Wanted: Good condition drum 
dryer, 2000 lbs. capacity. Address 
Box 4, Delorimier Station, 4535, 
Papineau St., Montreal, Canada. 





Wanted: Complete soap or pro- 
cess chemical plants and machinery 
including kettles, frames, crutchers, 
pulverizers, cooling rolls, chip dry- 
ers, plodders, cutting tables, evapor- 
ators, packaging units, automatic 
soap presses, mixers, stainless steel 
tanks. P. O. Box 1351, Church St. 
Sta., New York 8, N. Y. 


Wanted: More manufacturing 
work-toll basis. We manufacture 
several million pounds of chemical 
specialties and soap products each 
year for other companies. Our fa- 
cilities include up-to-date, efficient 
equipment for mixing large bulk 
quantities of liquid and dry prod- 
ucts at We have 
capacity for more of this type of 
manufacturing. Located in Mid- 
west. Let us make your product 
and handle your distribution. Write 
for full information. Address Box 
408, c/o Soap. 


reasonable cost. 








For Sale 


For Sale: Soap dispensers for 
waterless, cream, paste — porcelain 
enameled—heavy construction— 10 
pound capacity. National Soap Dis- 
penser, 10216 L. Salle Ave., Los 
Angeles 47, Calif. 


For Sale: By I. E. Newman, 
5602 Blackstoue Ave. Chicago, III. 
Jones automatic laundry & toilet 
soap presses: 1500 Ib. to 6000 Ib. 
crutchers: 10” plodder: Automatic 
cutting table; Type S wrapper: [*il- 
ter presses; Powder mixers, etc. 


More Money for Jobbers: 
Bionetic—proven by industrial and 
municipal waste treatment technoi- 
ogists. Used by hotels, resorts, in- 
stitutions, and cities. Cleans Sep- 
tic tanks and cesspools. [liminates 
odor. Clean grease traps. National 
and local co-operative advertising 
to assist you. \Vrite Reliance Chem- 
icals Corp.. P. O. Box 6724, |lous- 
ton 5, Texas. 

















For Sale: Proctor & Schwartz 
7 section 3 apron conveyor soap 
chip dryer with 60” chilling roll 
unit, motor driven, late modern 
type. Principals only. Address Box 
104, c/o Soap. 


Full Up-To-Date Facts on 


Chemical Specialties. See page 132. 





For Sale: Proctor & Schwartz 


automatic soap chip dryer. All- 
bright-Nell 4’x9’ chilling rolls. 


Blanchard +14 soap powder mill. 
Lehmann 4-roll W.C. 12”x36” steel 
mill. Houchin 8%”x16” 3-roll and 
18”x30” 4-roll Granite Stone Mills. 
Kettles and tanks. Jones automatic 
soap presses. [Empire State foot 
presses. Soap frames. Slabbers 
and cutting tables. Crutchers. Six- 
knife chipper. Filter presses 12” to 
42”. Wrapping & sealing machines. 
Powder, paste & liquid mixers. 
Rotex sifters. Filling machines, 
Grinders, Hammer mills. Portable 
elec. agitators, pumps, etc. Send 
for bulletin. We buy your surplus 
equipment. Stein Equipment Com- 
pany, 107—8th St., Brooklyn 15, 
N. Y. STerling 8-1944. 


Franchise: Man or woman with 
$3,500 can obtain exclusive fran- 
chise over a large territory on 
mosquito-fly repellent. No 
quito or fly will enter a house for 
at least 20 days after treatment. A 
wild seller and a three for one 
profit maker. Effective in stores, 
meat markets for about ten days 
with heavy concentrate. All in- 
vestment secured 3 to 1 with mer- 
chandise. Address Box 409, c/o 
Soap. 

For Sale: Pneumatic Scale 
Packaging line com lete: Houchin 
10” jumbo plodder; Lehmann 14” 
plodder ; Houchin 14” x 36” 5-roll 
inclined w.c. mill; Jones automatic 
laundry & toilet soap presses: Pkg. 
Machy. model TT and model N 
soap wrapping machines: 1500 Ib. 
to 6000 Ib. crutchers; 12” to 42” 
nlter presses; powder mixers; paste 
and liquid mixers; Rotex screens; 
Hammer mills: soap frames; 
jacketed kettles: pumps: agitators; 
gluer-sealers, etc. Ask us to quote 
— Send us your .ist of surplus 
machines or plants. Consolidated 
Products Co.. [ine., 59 Garden 
Street, Hoboken. New Jersey. Tel: 


HO 3-4425, N. Y. Tel: BA 7-0600. 


mos- 


For Sale: Reprints of article 
“Synthetic Detergents up-to-date 
... II”... 44 pages listing over 
1000 detergent products by trade 
name, manufacturer, class, type, 
formula and uses—price $1.50. Re- 
mittances must accompany order. 
Available direct from author. John 
W. McCutcheon, 475 Fifth Avenue, 
New York 17, N. Y. 


Standard Reference Books, 226 
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For FILTERING 


and FILLING 


small plant or 
batch lots of 
PHARMACEUTICALS, 
COSMETICS, 
m. CHEMICALS, 
: FOODS, DRUGS, 
SOAPS, ETC. 


Manufacturers of 


RAW MATERIALS 






for 


PERFUMERY 


PORTABLE 
FILLER 


Two Ertel units that make small production efficient. 
They have all the desirable features of Ertel high pro- 
duction equipment: EFS-B FILTER has single hand 
wheel for simple trouble-free operation, bronze or stain- 
less circulatory system, accommodates accepted Ertel As- 
bestos Filter Sheets. PORTABLE FILLER has automatic 
overflow system, non-drip spouts, bottle size flexibility 
up to gallons. And, both units can be easily moved from 
place to place. Write for detailed information on this 
important equipment . . . it belongs in your plant. 


ERTEL ENCINEERING 


CORPORATION 
KINGSTON 6, NEW YORK 
Branch Office & Showroom Located in New York City 

un aeracsenrary us COMPLETE LINE OF 


Liquid Handling Equipment 


and 


COSMETICS 


for over half a century 


Belleville 9, New Jersey 


ret 












PENN-DRAKE: 


PETROLEUM PRODUCTS 





By, since 1887 


oe ee rn CUSTOM REFINING . .|. for SPECIFIC NEEDS 


LIQUID OS Nae RE RES 








Van Dyk & Company, Ine. 





GLIDE RITE 


Dance Floor Wax 


Produces a hard gliding 
surface on all types of 
floors. Clean and dust- 
less. 





Sanitation ; 1-Ib.. $3 Doz. 
Material for: Packed 1-doz. to cs. 
INSTITUTIONS, ae 


5-Ibs. $12 Doz. 


Packed 6 to cs. 


HOTEL, RESTAURANT 
cand BAR SUPPLY HOUSES 





| WAX 





POWDERED 
DANCE 
FLOOR 





SOLVENTS 


High in purity and com- 


pletely volatile, these sol- 
vents are non-toxic and 
have a clean, pleasing 
odor. 


PETROLATUMS 
Refined from 100% Penn- 


sylvania crude ‘aalase’s 
best—in all grades and 
colors from Super White 
to Dark Green. 





WHITE OILS 


Made in a complete range 
of U.S.P., N.F. and Tech- 
nical Grades—of highest 
quality and reliable uni- 
formity. 


SULFONATES 


Penn-Drake Petroleum Sul- 
fonates are available in 
high, medium and low 
molecular weights—regu- 
lar and special grades. 


PENNSYLVANIA REFINING €OMPANY 


BUTLER, PENNSYLVANIA 
Branches: Cleveland, Ohio and Edgewater, N. J. 


Representatives in all Principal Cities 


| J.C. PAUL & CO. Fagen 
atalog 


SKOKIE, ILLINOIS 
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efit of sanitary supply 


New line of “Floor King” floor maintenance machines of American Floor nd others visiting Atlantic 








Surfacing Machine Co., Toledo, range from 1/2 h.p. in 14, 16 and 19 inch sizes rst time in connection with 
to 3, and 1% hp. heavy duty units in 16, 19 and 23 inch brush sizes. At the annual meeting and trade +f 
same time the company announced that for the first time it is selling its line N.S.S.A., map above shows main section 
of maintenance machines to the institutional field through distributors only of the boardwalk and nearby areas. Ap- 
In addition to the “Floor-King” line, American is offering the ALM-13, a 13- proximate locations of the hotels Tray- 
inch economy maintenance machine. The company also has a comp alete line more and Ambassador are indicated by 
of industrial vacuum cleaners, including wet or dry hose and wand vacuums letters T and A on map. Convention 
as well as squeegee types hall is midway between the two hotels 
NSSA Trade Show Exhibitors FIRM NAME BOOTH NUMBER 
(From Page 159) James Varley & Sons, Inc., St. Louis, Mo. 502 
: : Virginia-Carolina Chemica] Corp., Richmond, Va. 111 
OSS in aca ata micai LIn SIN HE STIRS Walton-March, Chicago 110 
FIRM NAME BOOTH NUMBER T. F. Washburn Co., Chicago 516 
Sterwin Chemicals, Inc., New York 512 Waverly Petroleum Products Co., Philadelphia 109 
M. D. Stetson Co., Boston 609 Wear Proof Mat Co., Chicago 505 
Stop-Fire, Inc., Brooklyn 808 White Mop Wringer Co., Fulton, N. Y. 507-509 
Superior Rubber Mig. Co., Chicago 405 Windsor Wax Co., Hoboken, N. J. 506 
Superior Wiper Co., Brooklyn 220 Witt Cornice Co., Cincinnati 503 
Solar-Sturges Mfg. Co., Melrose Pk., Ill. 112 Wyandotte Chemicals Corp., Wyandotte, Mich. 402-404 
Texas Feathers, Inc., Brownwood, Tex. 29 Paul O. Young Co., Line Lexington, Pa. 810 
Thompson & Sons, Inc., Lyons, Ill. 228 Zelinkoff Co., Wichita, Kans. 320 
age Inc., Los Angeles 213 Zimmerman Brush Works, Inc., Chicago 606 
u-Way Products Co., Detroit 103 ’ 
s ’ Central States Maintenance, Inc., Oak Park, IIl. 523 
Trio Chemical Works, Inc., Brooklyn 120 Menstiel Geocieite Ca. Cleveland 517 
Uncle Sam Chemical Co., New York 721 National Brush Co., Aurora, IIl. 209 
United Food Machine Co., Chicago 21 U. S. Cocoa Mat Corp., Madison, O. 30 
United Metal Box Co., Brooklyn 605-607 Piedmont Mop Co., Chicago 407 
H. E. Galer, panel member Bernard Kelly, Asst. Secy Russell Grant, par i 


> 


> 
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THE BOOKSHELF 


Books for ready reference in your 
plant, home, office or laboratory 


* *£ * * 


1. HANDBOOK OF PEST 
CONTROL 


(1068 pages) 
by ARNOLD MALLIS 


2. SOAPS AND DETERGENTS 


(512 pages) 
by E. G. THOMSSEN 
and JOHN W. MCCUTCHEON 


3. MODERN CHEMICAL 
SPECIALTIES 


(514 pages) 
by MILTON LESSER 


4. SANITARY CHEMICALS 


(576 pages) 
by LEONARD SCHWARCZ 


5. SYNTHETIC DETERGENTS 


(445 pages) 
by JOHN W. MCCUTCHEON 


* * * 


— Send Check with Order — 


MAC NAIR-DORLAND CO. 
254 West 31st St., New York 1, N. Y. 


Enclosed find check for $.............. for which send me 
the books checked on this order: 


eg gaa anes ood dou paecb vesueape<sdunnetbonssocerse 
CS ee RT Re Ra 


(| Handbook of Pest Control [| Sanitary Chemicals 
$9.25 in U.S.A.* $9.75 elsewhere $8.00 in U.S.A.* $8.50 elsewhere 


L) Synthetic Detergents (] Seaps and Detergents 
$7.10 in U.S.A.* $7.60 elsewhere $9.00 in U.S.A.* $9.50 elsewhere 


[] Modern Chemical Specialties 
$7.25 in U.S.A.* $7.75 elsewhere 


It is understood that if these books are not what I want, I may return them within 10 
days in good condition for a full refund of the purchase price. 
(*Add 3% sales tax if in New York City.) 
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Coming Meetings 


American Chemical Society. 
127th national meeting, Nether- = 
land Plaza Hotel, Cincinnati, 
March 29-April 7. 


American Society for Test- 
ing Materials, Committee D-12, 
Park Sheraton Hotel, New York, 


Chemists and Chemical Engi- 
neers, symposium, Belmont Plaza 
Hotel, New York, April 26. 


American Oil Chemists’ So- 
= ciety, 46th annual meeting, Roose- = 
= velt Hotel, New Orleans, April = 
= 18-20. = 
Chemical Market Research = 
Association, annual meeting, = 
= Plaza Hotel, New York, May 18, = 
19. = 


IUNLUUUIL 





Chemical Specialties Man- = 
ufacturers Association, 4lst mid- = 
year meeting, Drake Hotel, Chi- = 
cago. May 16-17; 42nd annual = 
meeting. Roosevelt Hotel, New = 
York, December 5-7. z 


Entomological Society of :; 
America, annual meeting, Nether- = 
lands Plaza Hotel, Cincinnati, Nov. = 
29-Dec. 2; North Central States = 
Branch, East Lansing, Mich.., 
March 24-25. 


Fragrance Foundation, sixth 
annual convention, Ambassador 
Hotel, New York, March 24, : 


National Pest Control As- = 
sociation, 22nd annual conven- 
tion, Denver, Colo., Cosmopolitan 
Hotel, headquarters hotel, Oct. 17- 
20. 
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National Sanitary Supply 
Association, 32nd annual conven- 
tion and trade show, Convention = 
Hall, Atlantic City, N. J., March = 
20-23. : 

Packaging Machinery Man- = 
ufacturers Institute, semi-annual = 
meeting, Palmer House, Chicago, = 
April 16, 17; annual meeting, The = 
Homestead, Hot Springs, Va., Sep- 
tember 15-18. 
= Packaging Show and Expo- 
= sition, Amphitheater, Chicago, 
= April 18-21. 

Synthetic Organic Chem- 
= ical Manufacturers Association, 
= monthly luncheon meetings, Com- 
= modore Hotel, New York, April ; 
= 13, May 11; annual dinner, Dec. 1; 
= annual outing in conjunction with ; 
MCA, Greenbrier Hotel, White = 
Sulphur Springs, W. Va., June 9- = 
= 11, Z 
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Toilet Goods Association, 
20th annual meeting, Waldorf-As- 
toria Hotel, New York, May 10-12. 


Western Plant Maintenance 
& Engineering Conference and 
Show, Pan Pacific Auditorium, Los 
Angeles, July 12-14. 
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tenant, Allen D. Fischbach, from a 
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a 
Y Budapest mob intent on lynching the 
nun & shot-down flier back in 1944. Bohlen, 
a German Luftwaffe captain, held the 








VEN the much-discussed “discount 
houses” are getting in on the 
synthetic detergent act. We hear that 
the Korvette chain has done a whale 
of a job on a synthetic which is made 
for them by one of the larger private 
brand soap houses in N. Y. The stuff 
has sold so fast at Korvette’s that the 
soaper is now putting out the same 
product under his own brand. 
3s * * 

No soap or detergent does the best 
washing job, according to a service book- 
let put out by the Jamaica Water Supply 
Co. on Long Island, N. Y. It’s the wa- 
ter that does the real washing and 
phooey on the soap, or words to that 
effect, Says the booklet. Well, we'd like 
to see what would happen with the old 
man’s greasy overalls in just some of 
that wonderful Jamaica water,—soft as 
it may be,—without any soap or deter- 
gent. Leave us not get ludicrous, as they 
say in Brooklyn, 

* * & 

The State of Connecticut — re- 
carpeted its legislative halls at Hart- 
ford. Then started the trouble,—static 
sparks, nobody dared touch anybody else 
or anything without a king-size spark 
giving him the business. State engineers 
were called in, but had no solution. Said 
it was the dry cold winter air and new 
carpet. And then, in dashed the local 
carpet cleaner waving aloft a can of Kar- 
pet-Kare, a non-soiling anti-static com- 
pound for carpets made by Bigelow- 
Sanford of Thompsonville, Conn, They 
sprayed the legislative carpets with the 
stuff and as Bigelow-Sanford admitted 
themselves, the state was saved. 

. ee © 

Really a swell article appeared 
recently in Food Topics on floor care 
in supermarkets. Said R. A. Angle, 
sales manager of Wall Covering and 
Sundries for Armstrong Cork, the au- 
thor: “We’ve found that proper wax- 
ing is the key to long and good ap- 
pearance.” You can say that again! 
So any wax man who wants to get 
the slant of a leading soft flooring 
manufacturer should get a copy of this 
article in Food Topics,—330 West 
42nd St., N. Y. C. 

Speed, speed, speed! It’s chang- 
ing our way of life more than we think. 
Faster automobiles have been making it 
increasingly difficult to read those road- 
side shaving cream jingles spread along 
the roads on a series of sign posts. 
Now, instead of signs being 90 feet apart, 
the distance between them has been 
lengthened to 130 feet. 

* * #* 

Colgate will be out shortly with 
a new liquid detergent, we hear via 
the grapevine, Oddly enough, accord- 
ing to our source, packaging will be 
glass, not metal, as is being used for 


228 





mob at bay with a submachine gun to 
protect his prisoner, Upon Fischback’s 
release from prison camp, he spent years 
trying to locate his benefactor in Ger- 
many, finally writing to Chancellor Kon- 
Well, we did it again! But instead rad Adenauer. He found his man. Now, 
of misspelling a bloke’s name once, we Bohlen and his wife have been guests 
did a real job, — five times in one of the Fischbach family at Los Angeles 
article. And it was none other than A. and are making a tour of the U. S. 
L. van Ameringen and van Ameringen- 
Haebler, Inc. (See page 65, Feb., 1955 
issue.) Now, we've known Van for about Well, we see that “Tide” has un 
30 years, give or take a couple months, limbered its advertising guns on th 
which adds insult to injury. Not an easy non-sudsing detergents. General Elec 
name, mind you, but one we know well. tric and other washers are now deliver- 
As a matter of fact, years ago Van was ed with a free box of “Tide” in the 
known faceteously as “Mr. van Ameri- machine, say large newspaper advertise- 
can.” Anyway, his name is NOT “van ments, — which then go on to say: 
Amerigen” as we reported in our pre- “In these automatics, nothing else (with 
ceding issue. or without suds) will wash as clean as 
_ = “Tide” .. . washes cleaner than any 


many of the new liquids in the devel- 
opment or test stages. 


* * 


Otto Bohlen who owns a small soap leading sudsless product and cost 
plant in Gergen-Enkheim, near Frank- only half as much te use.” And then 
furt, Germany, is on a two-months visit continues : “25 automatic washers recom- 
to the U. S. under odd circumstances. mend “Tide!” So far, gents, it’s a clean 
Seems he saved a young American lieu- fight, but it could get a little dirty. 





Take a tetter.... 


" EAR Sir: We saw your adertisement in 
So-and-So Magazine. Please send us 
samples, prices That's how business 
magazines dig up new prospects for your. Like 
in the field of soaps and detergents, floor prod- 
ucts, insecticides, disinfectants, aerosols, and 
other chemical specialties you can unearth new 
prospects through regular advertising in 
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161 Avenue of the Americas, New York 13, N. Y. 
plant and laboratories 
Totowa, N. J. 


CHICAGO »« BOSTON ¢ PHILADELPHIA «+ ST. LOUIS + LOS ANGELES + ATLANTA 
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"es 
knock-out the Odor in 
Insecticides, Detergents and 
other strong-smelling 
Chemical Specialties with 


oF | Me} ele 


Many chemical specialties, which do an outstandingly effective job, fail to find 
favor with the public because of their disagreeable odor. If this is a problem with 
one of your products—you should know about CHLORSCENT! CHLORSCENT 
was specially developed for use in insecticides, detergents, disinfectants and 
many other chemical specialties which employ strong-smelling ingredients in 
their formulation. Chlorscent quickly, efficiently and economically covers and 


neutralizes these odors! A test will convince you completely, so why not order a 


trial quantity today. | lb. $1.60. 


reodorize J gallon of insecticide for only 2 yD cents 
Ve 


Specialists in the creation of fine odors — exclusively! ty 
ay 
: . 


AROMATIC PRODUCTS incozro 


Chicago, Dallas, Memphis, Pittsburgh, Los Angeles, Boston 15 EAST 30TH STREET, NEW YORK 16 














